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JHE spacious, modern 
building pictured above is the future 
home of KON-ITE. Purchased last 
month by A. Sauer % Company, 
plans are now in preparation for 
converting it into the mid-west’s 
largest and most efficient plant for 
producing quality watch straps and 
for manufacturing and repairing 
fine jewelry. 


JHIS move is being 
made in order that we may better 
serve the industry in which we have 
made tremendous strides, both in 
volume of business and in prestige. 


WATCH STRAPS 


A FEE Aa 


OF COURSE the job 
of remodeling and equipping must 
wait until the war is won. Our big 
job right now is to speed the victory 
with every means at our command. 
The most effective means available 
to all of us in the jewelry industry 
is the increased buying of War 
Bonds. To back up that conviction 
we have matched the cost of our 
new building with purchases of War 
Bonds in an equal amount. We are 
truly looking ahead! 


A. SAUER &% COMPANY 
CINCINNATI 2, OHIO 


FINE JEWELRY 
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The cover—Jewelry in flower 
designs lends a touch of 
spring and a bit of color to 
the new Easter outfit. The 
pieces shown are from R. M. 


Jordan Co. 
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SPEAKING OF 


HIS one is vouched for by the 
Le Roy Jewelry Co., of Charles- 
ton, S. C., where our scene is laid. 
Last month two sailors heave-ho’d 
into the Le Roy store, bent on a 
mission. One wanted to buy a dia- 
mond ring for his girl. 
up to date on what makes a good 
diamond, and depended on his chum 
to do the buying. 
The sea-going “expert” surveyed 
this ring and that ring—finally set- 
tled on one that looked pretty good 


He wasn’t 








to him, and asked what size the dia- 
mond was. ‘Forty-one points,” said 
the saleswoman. 

At this point the swain, who had 
been standing quietly by, broke in 
with a shriek. ‘‘What!” he ex- 
claimed, “Do I have to have 41 
points to buy this ring? Sorry, I 
don’t have a ration book. I guess 
I’m out of luck!” 


o> > 
‘6 BELIEVE in the United States 


of America. .. .” 

Does that sound familiar? Can 
you identify it? It’s the beginning 
of the American’s Creed, adopted by 
Congress on April 6, 1918. 

Quite certain that although many 
Americans have a vague idea of what 
the American’s Creed is about but 
haven’t given it much thought since 
the sixth grade, Granat Bros., San 
Francisco, decided that the Creed 
could stand a little promotion. 

Taking a sizable chunk of its ad- 
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vertising budget, Granat Bros. had 
copies of the Creed printed on heavy 
sheets of paper 10 by 14 inches— 
just the right size for framing. At 
the top was reproduced the Great 
Seal of the United States. 

Then Granat Bros. indulged in a 
little research. They asked an ex- 
pert on heraldry to delve into the 
Seal’s history and meaning. Each 
symbol in the Seal stands for one 
of the aims and hopes on which our 
country is founded. For instance— 
the eagle represents authority and 
freedom—the shield stands for de- 
fense, as do the arrows—the pyra- 
mid expresses industry, strength, 
and stability. To accompany the 
Creed, Granat Bros. had printed a 
booklet describing the meaning of 
each of the symbols in the Great 
Seal. 

Creed and booklet were distrib- 
uted to schools, customers, and the 
public. 

Just in case you are in need of a 
little reminder, the American’s Creed 
reads like this: 

“T believe in the United States of 
America, as a government of the 
people, by the people, for the people, 
whose just powers are derived from 
the consent of the governed; a dem- 
ocracy in a republic; a sovereign na- 
tion of many sovereign states; a per- 
fect union, one and _ inseparable; 
established upon those principles of 
freedom, equality, justice and hu- 
manity for which American patriots 
sacrificed their lives and fortunes. I 
therefore believe it is my duty to my 
country to love it, to support its Con- 
stitution, to obey its laws, to respect 
its flag, and to defend it against all 


enemies.” 
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SK anybody you happen to 
meet the meaning of such terms 
as “karat gold,” “gold filled,” “rail- 
road watches,” or “Sheffield plate.’’ 
All these expressions are king’s En- 
glish to the jeweler; yet to the gen- 
eral public they’re mysterious lingo. 
And when it comes to the trade’s 
trickier vocabulary, the plot thick- 
ens. “Perfect cut,” “reconstructed 
ruby” and “Swiss lapis’ are usually 
beyond the comprehension of anyone 
outside the jewelry industry. 
People, however, like to be en- 
lightened — especially when they 
may be considering a_ purchase. 
Goldstein, Swank and Gordon Co., 
Inc., Worcester, Mass., proved how 
keenly John Q. Public wants to learn 
when they distributed to their cus- 
tomers 250 copies of “Facts You 
Should Know About Jewelry.” 
Response was immense. Requests 
came in from customers’ friends; the 


store ordered 500 more _ copies. 











People said that a company that 
would broadcast how phonies could 
be detected, exactly what makes for 
quality, must be on the level and 
worthy of trust. By now, Goldstein, 
Swank & Gordon Co. have distrib- 
uted several thousand copies. 

The booklet, 16 pages, may be ob- 
tained from any Better Business Bu- 
reau or from the National Better 
Business Bureau, 405 Lexington 
Ave., New York 17. Price: $3 a 
hundred. 
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The increased number of Parker Pen calls that ‘sprang 
up”’ in Jewelry stores during the war was a result of the 
pen shortage among other stores that formerly did 


the BIG pen business. 


- ) 
| The war created a pen shortage that sent 
PARKER ‘ customers to you. But, that pen business can be cultivated! 


ih ie 


You can KEEP those calls coming your way 
and can make your pen business flourish . . . 
IF... you give the proper proportion of your advertising and 
promotion to pens as well as diamonds and watches. 
The war has shown you how high the unit of sale is 
. .. how big the mark-up and profit. 
Now, that you know you’ve been missing the 





real harvest of profits . . . do the job you’re capable of 
doing . . . and be the biggest producer 
of fountain pen sales. 





The Parker Pen Company 
JANESVILLE, WISCONSIN 
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EDDING celebrations don't 
always involve sweetly blush- 
ing prides and bridegrooms in rented 
tails. After the initial hoopla that 
accompanies a wedding has faded 
jnto memories, along with our youth 
and prize molars, little annual cele- 
prations in recognition of the wed- 
ding anniversary keep cropping up. 
These anniversary shindigs are 
profitable for the jeweler. They al- 
ways mean guests, and guests mean 
presents, and presents mean, well, 
you know. 
” The guests, as a matter of fact, 
suffer most over these orgies. Buy- 
ing an anniversary gift is not a 
simple thing. Customers at Carson 
Pirie Scott, a Chicago department 
store, find it practically a pleasure, 
however. 

Carson’s has simplified the whole 
procedure of shopping for an anni- 
versary gift, and at the same time 
added an attractive display corner 
to its gift department. 

First steno was to erect five glass 
shelves, backed by mirrors, and 
lighted from the top. Each shelf 
was divided in the center by glass, 
which made ten bright and attractive 


JOE JEWELER IN UNIFORM 


compartments. Each compartment 
features gift items suitable for a 
couple that has successfully weath- 
ered a certain number of years. 

For instance, the first anniversary 
is the paper anniversary. This 
usually conjures up paper plates, 
matches, or paper picnic napkins in 
the mind of the gift seeker. But 
on its first anniversary shelf Car- 
son’s displays paper mache trays, 
menogrammed matchbook covers, 
cigarette boxes, and other attractive 
paper-base items. For the fifth year 
Carson’s shows wooden salad bowls, 
bookends, figurines, and trays. Cop- 
per bowls and plates are suggested 
for the seventh year, pottery for the 
ninth—with, of course, the tradi- 
tional handsome crystal, china, and 
sterling for the 15th, 20th, and 25th 
anniversary. 

All Carson’s customers, 
anniversary-minded buyers, are at- 
tracted by the brilliant and varied 
show of giftwares. 


© © 
ATCHMAKING is like swim- 


ming. Once you learn how, the 
skill is yours for keeps. 





"And I'm the guy that sold waterproof watches for Service Men!" 
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Henry lord —who repaired 
watches long before he'd heard of 
horseless carriages—proved the 
other day that he’s still a speedy 
and efficient horologist. 

Seems that Walter Pidgeon, the 
movie actor, broke the stem of his 
wristwatch during a _ Bond-selling 
rally at Detroit. Later, enjoying a 
conversation with Henry Ford, he 
mentioned the mishap. Ford took it 
to his private workshop, got out 
loupe and tools, and soon finished an 
expert repair job. 

“That was probably the world’s 
most expensive man-hour of labor,” 
Pidgeon remarked, ‘‘on the basis of 
time cost alone.” 


© © 


ERE’S one for the Post-War 

Planners; those  sagacious 
gnomes who promise us milk in 
paper bags and telephones that we 
can carry around in the cuff of our 
post-war pants. If they can mass- 
produce an alarm clock of the type 
owned by Mrs. C. F. Hale of San 
Diego, they will perform a wonder- 
ful service for mankind. Jewelry 
store owners can leave their safes 
unlocked, timid spinsters can quit 
propping a chair against the door at 
night, and all cops can go on a per- 
petual clams-and-beer picnic. 

Mrs. Hale’s clock possesses the 
power to scare the daylights out ot 
burglars. Whenever a thief attempts 
to rob her apartment, the clock 
swings into a full-powered alarm 
and the burglar heads for home with- 
out stealing even a bobby pin. The 
clock has come through twice with 
this special service, Mrs. Hale has 
told police. 


© © 


HAT, jewelry stores repair- 

ing watches on the double 
quick in these times? Yep, it’s true, 
and one such store is Krauss, in Am- 
bridge, Pa. 

Krauss’ special repair service is 
for Service Men only. All Service 
Men back in the old home town on 
furlough can get their watches re- 
paired immediately at the Krauss 
store. Civilian repairs will just have 
to wait. Does that make the local 
citizens gnash their teeth with im- 
patience? No indeed, the boys come 
first with the townsfolk and Krauss’ 
has had plenty of compliments from 
them. 
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! ety A way to be sure you'll breeze 


into your share of postwar profits. 


Plan to feature the silverplate your cus- 
tomers want most! 1847 Rogers Bros.’ “ster- 
ling craftsmanship” patterns—Eternally 


Yours, Adoration, and First Love. When Victory’s won, we'll be back with 1847 


Brides of the past two years provide a 
vast market—and here’s what we’re doing 
now to help you cash in after the war. 
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your “sailing party” come true! 
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1847 Rogers Bros.’ advertising*expendi- 
ture (on the air and in Life Magazine) 
during 1944 will be over three times as 
much as in 1942, Reminding your custom- 
ers that “America’s finest silverplate” is 
worth waiting for! 


Rogers Bros.’ well-loved patterns. And with 
all the co-operation we can give to make 
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American Mothers 
Have “Their Day” 


She’s a hero, too! is theme of 
this year’s observance May 4th; 
display aids are now obtainable 


HE official poster for this year’s Mother’s Day— 

May 14—is pictured at the right, the full-color 
work of Hayden Hayden, topflight winner of three first 
awards at annual exhibitions of poster art. ¢ 


The poster shows the brave spirit and quiet heroism 
of today’s American mother, graphically picturing the 
theme of the 1944 compliment to motherhood: “Remem- 
ber Mother—She’s a Hero, Too!” 

“Stores will feature this Mother’s Day widely, in their 
windows, in their advertising, in their merchandise,” 
says the National Committee on the Observance of 
Mother’s Day. ‘Merchandise suggestions will be subli- 
mated by the tone of the stores’ tributes at this time of 
all times.” 

President Roosevelt will proclaim May 14 as Mother’s 
Day, and governors of all states will urge its observance. 

As an incentive to effective display, the National 
Mother’s Day Committee and the International Associa- 
tion of Display offer War Bond prizes for the best three 
institutional or merchandise displays showing the official 
poster. Photographs, 8” x 10” or larger, must be sub- 
mitted by June 1, and prizes will be in denominations 
of $100, $50 and $25. 

Display material for windows and inside the store 
may be obtained in great variety from the Mother’s Day 
= whose address is 393 Seventh Ave, New 

ork |, 


FOR APRIL, 1944 


"Remember Mother— 
Give her lasting lovli- 
ness in sterling hol- 
lowware" was the mes- 
sage of this display 
last year by The Broad- 
way, Los Angeles. 
Background was pink 
pleated ‘silk. Below: 
Part of 1944 official 
Mother's Day poster. 





Most jewelry stores will find Set No. 3 satisfactory 
for their needs. This is an eight-unit display set, in 
full color, selling for $2.65. It consists of two un- 
mounted posters, 22” x 28”, two mounted and easeled 
display cards, 11” x 14”, two streamers and two 
pennants. 

The committee also offers card toppers, reminder 
badges, gummed stickers, pennants, artificial carnations 
and advertising mats, all described and priced in a 
broadside available from its New York address. 

For a superior effort, a three-dimensional bas-relief 
display finished in gold color, with red and white carna- 
tion blowups, may be obtained from W. L. Stensgaard 
& Associates, 346 N. Justine St., Chicago. 
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A “backyard planting” of 
jewelry in your window 


will have big interest now 
during Vietory Garden time 


Lets of merchandise--or not«-in the 


jeweler’s windows? Your customers’ 


shopping habits are the answer. 
If they do their choosing inside, then a 
euriosity-sparking display is a good bet 


» 
HEN considering changes in their customary 
window set-ups, many jewelers are inclined to 


think of the problem in terms of whether it is advisable 


to 


show one line of merchandise at a time or to show a 


variety of merchandise. They seem to feel that jewelry 
displays are of one or the other of two types—each sup- 
ported by opposing schools of thought—a small un- 
crowded selection of one type of merchandise or a sam- 
ple selection of the store’s stock filling every available 
corner of space. 


Because they realize the great selling value of their 


window space, they immediately reject the former type 
and assume that the crowded “variety” type of window 
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is their only alternative. Such thinking rather puts the 
cart before the horse. The basic difference between s 
good window and a poor one is not how much or how 
varied is the merchandise shown, but whether the wir 
dow does a selling job. The bare presence of the mer 
chandise in small quantity or large does not alone do 
that job. A crowded window is not necessarily a selling 
window. On the other hand, an attractive window may 
have a large quantity of merchandise in it. 

Your windows should achieve three purposes: First 
they should be so attractive and interesting at all times 
that the public of your town make it a point to see your 
windows and even talk about them. Secondly, the 
should arouse interest in jewelry merchandise and 4 
desire to purchase it, by being informative and by relat 
ing the merchandise to the lives and interests of yout 
customers. Lastly, they Should present the merchandist 
so that each piece is seen individually and at its bes 
At least some of the questions about price, value, matt 
rials, etc., which might arise in the customer’s mind aml 
which she would ask the salesman if she were in tht 
store, should be answered. 

Whether one type of merchandise or a selection # 
shown will depend on the selling idea of each particulat 


(Please turn to page 124) 
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acid May birthstone, 
js dedicated to Venue. 
Display idea: Statuette 
ofthe goddess and columns 


for effective background 


by VIRGINIA DIXON 


How You Can Grow A ‘Victory 


Garden’ Of Floral Jewelry 


In which women’s service 
ean she help most? Blowup 
photo faces actual hats 


from the various divisions 
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Lay-aways before April I taxable at old rate, if the customer 
could have taken possession of the article without further payments; 
OPA rules that amount or percentage of tax must be shown separately 


O tar as the U. S. Treasury Department is con- 
cerned, jewelers will find little difficulty in adjust- 
ing their operations to the new excise tax. The Bureau 
of Internal Revenue’s rules and regulations under which 
it will be administered will remain the same as those to 
which retailers have become accustomed during the past 
two and one-half years when jewelry was subject to a 
rate of ten per cent of the retail sales price. The only 
change will be in the rate which, with certain exceptions 
that will be discussed later, increased to 20 per cent of 
the retail sales price on April 1. 

That, in substance, is what Treasury officials told a 
representative of THe Jeweters’ CircuLtar-KrysToNne 
in Washington last week. 

However, as in any period of transition, some prob- 
- lems inevitably arise, and it is to assist the trade to deal 
with them correctly that this article is presented: 

As probably every jeweler is by now aware, the tax 
on the sale of jewelry, silverware, watches and clocks 
at retail was raised on April 1 from 10 per cent of the 
net retail price to 20 per cent, except for watches selling 
at $65 or less and alarm clocks priced at $5 or less on 
both of which the rate remains at 10 per cent; and silver- 
plated flatware, which is now entirely exempted and will 
carry no tax whatever on its retail sale. 

For the present this latter exemption is largely 
academic, since, as every jeweler is well aware, little 
if any plated flatware is still to be found in existing in- 
ventories, and the manufacture of any new supply of any 
quality that a jewelry store would handle has been com- 
pletely prohibited for many months in order to conserve 
the critical metals of which the nickel-silver base is 
composed. 

If and when its manufacture is again permitted, this 
exemption may have some significance, but at present it 
means little or nothing. 


RATE IS DETERMINED BY NET PRICE 


As to the line of demarcation between watches taxed 
at 10 per cent, and those which will carry the 20 per 


100 


How To Figure Exeise Taxes 
Under Rates Effective April I 





cent rate, several readers have asked whether the pri 
of $65 means the price before the tax is added, or th 
total price including the tax. It is the net price befor 
the tax, says the Treasury Department. Therefore if, 
like most jewelers, you have been selling on a “tax ip 
cluded” basis there will be no change on watches priced 
up to and including $71.50. 

The same principle, of course, applies to alarm 
clocks. Any that are priced up to and including c 
“tax included,” will remain unchanged. 


LUGGAGE, WALLETS, ETC., NOW INCLUDED 


The definitions of the articles to which the tax applies 
remain exactly the same as those which have been in 
effect. heretofore, except that one rather broad class of 
goods handled by many jewelers has been added to the 
list. 

That group consists of luggage of all kinds, brief 
cases, handbags, wallets, key cases, and so on. Here is 
the list, quoted from the text of the new law: 

“(1) Trunks, valises, traveling bags, suitcases, sateh- 
els, over-night bags, hot boxes for use by travelers, beach 
bags, bathing suit bags, brief cases made of leather o 
imitation leather, and salesmen’s sample and display 
cases. 

“(2) Purses, handbags, pocketbooks, wallets, billfolds, 
and card, pass and key cases. 

“(3) Toilet cases and other cases, bags, and kits 
(without regard to size, shape, construction, or material 
from which made) for use in carrying toilet articles o 
articles of wearing apparel.” 

Heretofore such items have not been subject to the 
retail excise tax—except when “fitted, mounted or orn& 
mented with precious metals or imitations thereof,” it 
which case they came within the definition of the items 
included in the tax on jewelry. Now all of them are sub 
ject to the rate of 20 per cent on the net retail price— 
not as jewelry, but under a separate section of the law 
entitled ‘Retailers’ Excise Tax on Luggage, Etc.” 

The former excise on the sale of luggage by the mant: 
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facturer is. repealed as of April -1,:but:-no:refund is -pro- 
vided for on goods which ‘a’ retailer had “previously 


} bought and had in stock on that date. On merchandise 


delivered to him after that date, however, he will not 
have to pay a tax at the time of the purchase, but only 
the retail tax when the article is sold. 


In this group of articles there are a few rather fine 
distinctions between items that are taxable, and those 
that are exempt. For example, a note book or a memo- 
randum pad, or a pocket photograph frame even though 

ut up in a leather cover, are not among the articles on 
the taxable list. However, if any of them contain pock- 
es in which money, cards, or papers could be carried, 
then they are considered billfolds or wallets, and are 
subject to the tax. 

Note also that although under the former law only 
luggage made of leather was subject to the manufac- 
turer's excise tax, the new retail tax applies to all purses, 
handbags, wallets, toilet cases, ete.—no matter of what 
material they are made. 

On the other hand, brief cases are taxable only if 
made of leather or imitation leather. 

In view of these various technicalities, it would be wise 
for every retailer to study carefully the provisions of 
the above list and thoroughly familiarize himself with 


them. 


LAYAWAYS 

Of all the problems that arose when the original tax 
was imposed two and a half years ago, none gave rise 
to more questions than the subject of “layaways.” The 
same is true today. Fully half of the queries that have 
been received by Tue Jewevers’ Circutar-Krystone 
have to do with this topic. 


The regulations on this point are exactly the same. as 
they were. The determining factor is whether or not 
title actually passed to the purchaser before the date 
that the tax went into effect., ? 

This is considered to have taken place if the actual 
article was taken out of stock before the tax date, and 
put away for the specific customer so that it was no 
longer subject to sale, and if ‘the purchaser had‘ the 
right to demand delivery of the:article at any time with- 
out making any additional payment on it. 

Unless all of these conditions are met, the Treasury 
does not consider that title has passed, and the transac- 
tion is not considered an actual sale, but only a contract 
or agreement for a future sale. 


In some cases an article may have been bought and 
paid for, or entered on a bonafide charge account prior 
to April 1 but not actually delivered to the customer 
till after that date—as in the instance of a watch or 
piece of silverware left for engraving. Under those cir- 
cumstances the sale is considered to have been completed 
when the goods were left for engraving—always suppos- 
ing that no further payment from the customer was re- 
quired before delivery. 7 





CONDITIONAL SALES—INSTALMENT SALES 

A few jewelers have reported instances where a cus- 
tomer, knowing about the new tax, offered to buy and 
pay for an article which they did not have in stock and 
could not obtain before the deadline, and have asked 
whether if the customer actually paid them before April 
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1, the sale would be considered to have taken place in 


‘time to get the old rate of 10 per cent. 


The answer is no. This is considered a form of con- 
ditional sale or special contract, and on all conditional 
sales, instalment sales, chattel mortgages and lease-pur- 
chases all three of the following conditions must be met 
for the old rate to apply: 

1. The contract must have been made prior to April 1, 
1944; 

2. Delivery must have been made prior to April 1, 
1944; 

3. Part of the consideration must have been paid 
prior to April 1, 1944. 

The instance described met conditions 1 and 3, but 
not number 2. 

However, if all three conditions are met, the 10 per 
cent rate applies on all further. payments on the article, 
even though they may not be made till after April 1. 

Therefore, the instalment jeweler will continue to pay 
the 10 per cent rate on all contracts outstanding on 
April 1 on which delivery of the goods has been made 
and one or more instalments collected, but will pay at 
the rate of 20 per cent on all new contracts entered into 
on or after that date. 

This may cause some bookkeeping and accounting 
problems but this cannot be avoided unless the mer- 
chant chooses to adopt the method of paying the entire 
tax at the time of making the sale and taking his chances 
of collecting from the customer or getting a refund from 
the Treasury. 


EXCHANGES " 


It has been asked what happens if after April 1 a 
customer wishes to exchange for a new article something 
which he bought before that date. In that case, if the 
jeweler is willing to give full credit for the article ex- 
changed, he crédits the’ customer with the amount he has 
paid, including the 10 per cent tax, and then charges 
him withthe full price of the new item, including the 
new tax. In other words, it is treated like two separate 
transactions—first, the return of the original article for 
credit, and then the sale of a new item. 


PRICING ON "TAX INCLUDED” BASIS 

As far as the Treasury Department is concerned, the 
jeweler may continue to inclide the tax in his selling 
price without revealing it as a separate item. However, 
the OPA, which was not in existence when the original 
tax was set up, has:now come into the picture and must 
be reckoned with. 

To meet the Treasury requirements, all*that the 
jeweler need do is to subtract 1/11th from his present 
tax included price and add 20 per cent of the remainder 
to arrive at the new tax included price. 

It has been suggested that the same result will be 
reached by adding 9.09 per cent to the present over-all 
price. 

Reason for this time-saving factor may be seen from 
the example of an article with a former tax-included 
price of $110 and a new tax-included price of $120. Lat- 
ter price is 9.09 per cent larger than the former. 

In all the above we are, of course, speaking only of the 
Treasury regulations. In addition to these, OPA is also 

(Please turn to page 162) 
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Ann Sothern brightens her blaek 
with a diamond vine clip. Noi, 
diamond ear clips, star sapphire 


Why Hollywood Say 
It's a Jewelry Year 


A diamond-studded gold bowknot pin 
dives dash aplenty to this suit 
worn by lively Jinx Falkenburg 
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Ann Sheridan has gold cornucopia clips 
mounted with diamonds, aquamarines 
and rubies. She wears both on one side 


EWELRY this spring is imaginative, romantic. It 
also has an idea behind it. The trend is toward 
“thought-out” jewelry and more of it is being worn than 
ever before because clothes are plainer (fabric restric- 
tions) and need spicing. 

Ann Sothern, for instance, gives character to a starkly 
plain black frock with a graceful diamond vine clip 
(large picture, facing page). Matching earrings give 
decor to her ears. Here the idea is not a jumble of dia- 
monds, but a definite leafed vine worked out with charm 
and purpose. 

Jewelry and sparkle is being worn in coiffures this 
year in many interesting ways. Joan Bennett (picture 
right, above) clasps a diamond butterfly in her evening 
hair-do in an: attractive manner. The butterfly motif is 
highly popular in pins, clips and even earrings—some- 
times arranged in flights across a lapel or around the 
neckline of « dress. 

W. J. Tobias, a Beverly Hills jeweler, does many 
special orders for motion picture stars as well as for the 
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by MARGARET McKAY 


Hollywood has taken to diamend 
butterflies. One sparkles here 
in Joan Bennett’s evening hair-de 


non-professional clientele. Among his predictions for 
spring and summer are pieces he has recently executed, 
such as the cocktail watch bracelet. One of these is a 
gold criss-crossed bracelet with a diamond and cabachon 
ruby cover for the concealed watch. A cornucopia pin 
clip is another idea of interest (picture left, above, as 
worn by Ann Sheridan). It’s a gold cornucopia spilling 
out aquamarines, square-cut rubies and diamonds. 

Woven goid in plaiting effect, sprinkled with sapphires 
and diamonds, is his “Mexican hat” jewelry. A round 
hat-like clip with matching earrings comprises this 
group. 

Bowknots are highly popular among the current 
Hollywood jewelry showing, and there are many ver- 
sions of the knot. Tobias has one pin-clip he calls a 
“plaid bowknot,” for it is plaided with rubies, emeralds, 
sapphires and diamonds. 

Jinx Falkenburg, who is currently in “Cover Girl,” 
wears for a lapel piece a beautiful bowknit version in 


(Please turn to page 156) 
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A sophisticated young thing from 
Bloomfield is shocked vo. lear chat 





A strikin 
g phrase keynotes each adverti 
isement 
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F course you want the U. S. to win this war! Else 

why would you be buying War Bonds up to the 
teeth—selling Bonds and Stamps in your store—passing 
up the flimsy offerings of black marketers, even when it 
means a loss in sales? 

All of your customers want to win this war, too—the 
whole town feels that way! And if you feel the way they 
do, why not tell them about it? 

That’s what the Square Deal Miller jewelry firm in 
Detroit did. They told how they feel in a war-themed 
advertising campaign in leading Detroit newspapers, and 
had amazing results. The campaign won them compli- 
ments by the dozen; gave their two stares a distinct per- 
sonality; replaced any possible impression of high-pres- 
sure credit with one of rock-rooted dependability ; and— 
almost a matter of survival in these times—made Miller 
customers tolerant of merchandise scarcities. 

If this sounds too wonderfully simple to be true, well, 
it wasn’t simple: Miller’s ads had more than the usual 
hoopla of Win the War! Buy Bonds! Save Fats! Not 
that these phrases don’t deserve a big play—we couldn’t 
do without them. . But Paul J. Shesgreen, Miller’s adver- 
tising director, decided that something with a personal 
flavor was needed if the ads were to make readers’ inter- 
est snap to attention—something to stand out from “run 
of the mill” wartime advertising. 

So he built his advertising campaign around the read- 


ers themselves. He talked about Detroit boys who had 
gone to war, about their families and friends, and about 
faith. And he used simple language. He steered clear of 
the fancy phrases and profound generalities which catch 
up many an ad man when he wants to tie in with the war 
effort. 

An ad which fitted many Detroit girls read as follows: 
“She’s Frank’s ‘lady-in-waiting’—born and raised in 
Detroit—Frank’s best girl at McKenzie High and his 
furlough bride of last February. I know Frank and this 
lovely lass who proudly wears the genuine . . . diamond 
rings I helped select for her wedding day. She knows 
the meaning of sacrifice and through loneliness and self- 
denial is helping to create for the world a destiny of last- 
ing freedom.” Where the dots are was the name of a 
nationally-advertised brand of engagement and wedding 
ring sets. Miller’s mentioned well-known brand-named 
merchandise in many of their ads as a reminder that they 
carried only dependable wares. 


“IT'S BILL'S MOTHER" 

“Pin-Up Girl at Buna” is the heading on an ad that 
drew readership from many a serviceman’s mother. “It’s 
Bill’s mother,” the copy said. “Silent sentinel of love 
who has followed Bill to Port Moresby, New Guinea, 
thence over the Owen Stanley mountains and through 


(Please turn to page 128) 
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All the ads hove similar arrangement of text and art 
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What Price Watch Repairs? 






One recent article in JC-K said to use a master price book; 


another advocated two “standard” prices for an over-all profit; 


here’s a third system: Type of watch, what’s wrong, ability to pay 


by MILES E. POOLER, Former President, 
New York State Horological Association 


VER since my apprenticeship as a watchmaker, the 

favorite topic among men of our craft has been 
“How Much Should We Charge for Repairing a 
Watch?” During the years that I was president of the 
local and state horological associations, this question of 
price-fixing was one of the foremost topics at many 
meetings. 

From the discussions and evidence presented, the 
thought often occurred to me—should the price of watch 
repairing be an arbitrary figure which is alike for every 
store, or should it be based upon ability, experience, ma- 
terial, salaries and general overhead; light, heat and 
rent? 

Many of these price-fixing arguments are so ridicu- 
lously foolish. How you can arrive at a price range for 
watch repairing which will fit each individual set of con- 
ditions is beyond my comprehension. The competent 
mechanic finds it difficult to get the price he should re- 
ceive for good work, because of the “botch,” and the 
“botch” is struggling, not to do better work, but to try 
and get as much for his work as a good mechanic. The 
jeweler, who usually knows very little about watch re- 
pairing, is all at sea listening to various arguments from 
various grades of mechanics. Watchmakers usually have 
the jeweler so confused that he sets out on a course of 
his own, which most likely is wrong, because he isn’t 
conversant with what a competent watchmaker should 
know to produce good work. . 

If the jeweler would conscientiously analyze his 
watchmaker, the type of work he does, the class of 
people who bring him watches for repair, the earning 
capacity of these people, and the type of watch brought 
in for repair, plus his overhead and material, he would 
come nearer solving the question—How much should I 
charge for a watch repair? 


WHAT QUALILTY WORKMANSHIP? 


Let’s analyze the watchmaker first. How efficient is 
he? What salary does he get? And, what is his type of 
work worth tc his store and to his customer? From my 
personal experience, it is safe to say a large percentage 
of watchmakers either are not conversant with what good 
watch repairing consists of, and are not capable of doing 
it, or else, because there is no one to inspect their work 
they have grown exceedingly negligent or careless. Such 
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“Never let a customer leave your store with a watch repair job 
because your price is too high," says Miles E. Pooler, Wolcott, N. Y. 


work cannot be graded as good, and, therefore, they are 
not entitled to the same price for their work as a watch- 
maker who thoroughly understands his business and does 
his work efficiently and carefully. Here lies the first step 
in “how much you should charge for a watch repair job” 
—Is your work thoroughly first-class or is it turned out 
in a slovenly manner? 

Next, consider the type of watches that you receive for 
repair. No one should expect to receive an exorbitant 
price for repairing the inferior watches of which there 
are so many on the market today. The retail prices in 
many cases for these watches average only from $6 to 
$10. Yet, even this amount of money means a great deal 
to those purchasers who cannot afford a better type of 
watch. Yet, they should receive good work at a reason 
able price, and the jeweler should bear in mind that they 
may eventually become potential customers for new 
watches. In many communities, there are 7- and 15- 
jewel, 16- and 18-size watches in use, most of which have 
seen years of service. Regardless of the condition these 
watches may be in, it is usually impossible to charge the 
customer what the job is actually worth for repairing 
this type of watch. a 

In my opinion, any jeweler who takes the attitude of 
“That’s my price—take it or leave it” on this type of 
watch is radically wrong, because many of these custom- 
ers cannot possibly afford a new watch and must get the 


(Please turn to page 130) 
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Longines Symphonette Programs 
offer fine fare for music lovers 


INE music, fine jewelry and fine watches are fitting companions. That 

is why we sponsor the Longines Symphonette broadcasting “The 
World's Most Honored Music” on more than 100 radio stations. Programs 
for April include delightful music by McDowell, Ravel, Grainger, Mozart, 
Beethoven, DeKoven, and not forgetting selections from George Gersh- 
win's American folk opera “Porgy and Bess”. 


Our soloists are Joseph Schuster, one of the world’s greatest cellists, and 
Mishel Piastro, eminent violinist. The Longines programs, listed as “The 
Symphonette, M. Piastro”, can be heard by 90 per cent of American fami- 
lies. You are cordially invited to listen. See your local newspaper for 
station and time. 


LONGINES-WITTNAUER hint tess CO. UNG. 


New York ’ Montreal Geneva 
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Suppliers’ Salesmen, Too. 


Need Tact and Skill Today 


The January issue of JC-K contained an article 
that discussed some of the sins of omission and 
commission into which retail sales people have 
permitted themselves to fall as a result of present- 
day ease of selling and scarcities of merchandise. 

Bad habits on the part of sales people are by no 
means confined to retail stores. Many manufac: 
turers’ and wholesalers’ salesmen have also grown 
soft or indifferent as the accompanying article 
points out. It is by a prominent West Coast retail 
jeweler who, for obvious reasons asks us not to 
use his name. 


by A WEST COAST RETAIL JEWELER 


HE shortage of merchandise, the lack of help, and 
the great demand for gvods by the “new rich” 
employed in the war work plants as well as in other 
vocations, has created the impression among many of 
the traveling salesmen of today that this is a seller’s 
market in which the seller can get away with whatever 
he pleases. 

Admittedly, it is easy today for the manufacturer’s 
or wholesaler’s representative to get business, and some 
of them are reflecting this fact by the change in their 
attitude toward their customers. 

The merchant is forced to buy anything he can get, 
overlook inefficiency, discourtesy and the newly inflated 
arrogance of those who were most humble just a few years 
ago. Past favors are forgotten. The pioneering of the 
nationally advertised lines by retail merchants is some- 
thing which some sellers seem to think happened so long 
ago that it does not even exist. 





RETAILERS' ENERGIES IGNORED 


The additional displays, the special advertising, and 
the personal salesmanship of the retailer in the featuring 
of new merchandise is something that in the present-day 
minds of many suppliers’ salesmen is just so much water 
over the dam. 

I disagree with the average person in feeling that this 
is a “Seller's Market’’—at least in the sense of its being 
something for the seller to take advantage of. 

I think it is the greatest “Buyer’s Market” America 
has ever known. Here is the opportunity for all of us 
to jump the hurdles that would usually take a great num- 
ber of years, and be able to create within a very short 
period of time, through this enormous “Buyer’s Mar- 
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ket,” good will, respect, loyalty, appreciation and friend- 
ship that no money could possibly buy, that only years 
of acquaintanceship and service could bring to the aver- 
age salesman in normal times, but that he now has a 
golden opportunity to obtain quickly during this emer- 
gency period of the war. 


NEEDED: INTEREST IN THE RETAILER 


That does not mean that the manufacturer’s or whole- 
saler’s representative can or should be expected to bring 
any more merchandise to his retailer customers than he 
did before. But it does mean that he should be a little 
more friendly, a little bit more courteous, a little bit 
more interested in the problem of his customers, — It 
means that instead of phoning what your allocation 
might be, a personal call explaining conditions and sym- 
pathizing with the merchant for his lack of merchandise, 
trying to help him with his problems, explaining what 
other stores are doing jn like circumstances, and letting 
him know that there are no new accounts being opened, 
that nobody else is getting any larger allocations than 
they are deserving of, and that all are being treated 
alike. 

‘Of course, all of us as retail jewelers have heard and 
know these answers—but actually to find that one of our 
suppliers’ salesmen, with whom we worked for many 
years, is still interested enough to come in and talk over 
our problems with us, to know that he is sympathetic to 
the conditions of the day, and especially with us, would 
mean that he has not forgotten the past. 


ATTITUDE MEANS A LOT 


And I assure you that the average merchant would not 
forget that understanding. A salesman recently called 
upon me representing a fountain pen house. He had 
nothing to offer me that I had not already received in the 
mail from his house, but his friendliness, his handclasp, 
his information about what was going on, and his kindli- 
ness is expressing his wish that we would soon be back. 
at peacetime business, which only took about ten minutes. 
of his time and mine, left us both with a glow of friendli- 
ness and respect. 

This man realized it was a “Buyer’s Market.” He 
was buying good will and appreciation and loyalty. And 
I assure you that when the war is over, and he is back 
again asking for special favors, that I will do everything 
I can to help this thoughtful salesman. 

Yes! It is a “Buyer’s Market”—an opportunity to 
buy good will, confidence, loyalty and friendship. 
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RONSON 


LIGHTER ACCESSORIES 


These Ads bring customers into your store 
RONSON Quality does the rest 


RONSON & REDSKIN®* ‘FLINTS’ 


The distinctive “REDSKIN” coating is a guarantee of 
high quality, extra-length, tempered hardness, showers 
of sure-fire sparks, freedom from powdering. 


3in an envelope. Retail 10¢. Counter display card holds 24 envelopes 
of ‘flints’ or 18 of ‘flints’ and 6 of wicks. Also packed in Glass Vials 
(40, 100 and 200 ‘fiints’) especially for Servicemen going overseas. 
Also in slide-drawer, safe-deposit “Five-Flinter.” Retail 15¢. Counter 
display board holds 24 ‘‘Five-Flinters.” 


RONSONOL FUEL 


Lights instantly, lasts longer and burns with a clean, 
steady flame. Pleasingly scented, too. In demand where- 
ever lighters are used. 

Four fivid ounces in bottle. Retail 25¢. 


RONSON WICKS 
High-absorption, extra-length. Scientifically made for 
full capillary action—light quickly and burn evenly. 


1 wick, with Inserter, in envelope. Retail 10¢. Self-selling display card 
holds 24 envelopes of wicks. 


RONSON SERVICER 
A convenient kit of all necessary Accessories to keep 
a lighter in first-class working order for a long time. 


Contains one 4-0z. bottle of RONSONOL, three extra-length RONSON* 
REDSKIN ‘Flints'; RONSON Wick with Inserter; RONSON Spark Wheel 
Cleaning Brush; general instruction book. Retail 50¢ complete. 


War-time production necessitates that orders for RONSON Acces- 
sories be placed in advance. Mail yours today or write for com- 
plete information. Art Metal Works, Inc., Newark 2, N. J. 


Avoid Inferior Imitations. *Trade Mark Registered 
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__ By Makers of RONSON, World’s Greatest Lighter 
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Centering a diamond wheel so it will run in absolute truth. 
This type of wheel sharpens milling cutters, broaches, etc., 


' with greater speed and accuracy than a silicon carbide wheel. 





Part Il—Diamond Wheels 


by DORUS VAN ITALLIE, President 
J. K. Smit & Sons, Inc., New York 


How Diamonds Help Us Win 


NDUSTRIALLY the diamond is like the Scotsman 
who used to say to any friend who came along, “An’ 
what'll we talk aboot the noo? Juist ye tak one side o’ 
the argument—ony side of ony argument—an’ I’ll tak 
the ither.” 

Because the diamond is many times harder than any 
other substance in the world, either natural or man- 
made, it can win any argument, no matter which side of 
the proposition it takes. The first article of this series 
dealt chiefly with the use of diamond-pointed tools for 
trueing abrasive wheels of cemented carbides. But if 
you reverse the process, the diamond is equally effective. 
Diamond wheels are the most satisfactory means of 
shaping, sharpening and honing cemented carbide tools. 

Diamond abrasive wheels are a much more recent 
development than diamond-pointed trueing tools because 
their manufacture involves very difficult technical prob- 
lems. Diamond powder, of a sort, has been made for 
centuries—as long, in fact, as men have been faceting 
gem diamonds. But to produce diamond powder of uni- 
form grade suitable for precision work in industry is a 
different matter. The minute particles that make up the 
working, surface of an abrasive wheel must not only be 
uniform in size but they must also be of the proper shape 
if the wheel is to be satisfactory. _ 

Another problem of still. greater difficulty was to dis- 
cover the right sort of bond—that is, the material with 
which the diamond powder must be mixed so that the 
diamond particles can be held to the abrasive surface. 
Experiments were made with various kinds of metallic 
powders and with vitreous substances, but a resinoid 
bond has now been developed which I believe to be the 
most satisfactory yet discovered. 
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Finally, the manufacture of diamond wheels presents 
problems of great‘ difficulty in the shaping of the whole 
abrasive surface to the split-hair accuracy demanded by 
modern precision methods of production. 

All these problems have now been so well solved that 
diamond wheels have become one of the most important 
parts of the industrial diamond business. This develop- 
ment has taken place largely since the beginning of the 
war, and the use of diamond wheels is as yet only in its 
early stages. Important as it is already, its importance 
is growing rapidly as industry discovers what the dia- 
mond wheel will do. 

Previously most grinding of tungsten carbide, glass, 
quartz and ceramic materials was accomplished by 
wheels of silicon carbide. In the bonded diamond wheel, 
the abrasive has a much greater hardness. Among the 
advantages which this offers are the following: 

(1) The diamond wheel cuts more rapidly, wears out 

more slowly. 

(2) The life of the-tool is lengthened because it gets 
a better finish at each grinding and therefore 
does not have to be re-sharpened so often. 

(3) Cemented carbide tips are ruined by heat. Since 
the diamond wheel generates very little heat, the 
loss from this cause is minimized. 

(4) The sharp, free-cutting action of the diamond 
wheel practically eliminates checking and crack- 
ing of the carbide tip. 

(5) The diamond wheel is more efficient, especially 
in sharpening multi-bladed tools such as milling 
cutters, broaches, et cetera. When silicon carbide 
wheels are used on that type of tool, they wear 


(Please turn to page 141) 
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occur infrequently.) Size 
alone does not determine 
diamond values. Color, 
cutting, brilliance and clarity 
have an equally important 
bearing. You should have a 
trusted jeweler’s best 

advice at all times when 
buying diamonds. 

a key priority for high-speed 
war production—come from 
the same mines as gem stones. 
Millions of carats are used 
in United States industries 
today. The occasional gem 
diamonds found 

them help defray production 
costs for all these fierce little 
“fighting” diamonds. 
Consequently, there are no 
restrictions on the sale of 
diamond gems. 





“Annette” by Peter Leuck. Painted for the De Beers collection 
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know she understands . .. the things you will be able to say only when years once more grow long 





and tranquil? The steadfast Mame of your di d sag ring brings deep assurance— 
« a tireless light to the threshold of your life together to be. 
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What About U.S. Surpluses 
From Jeeps to Willow Run? 


Millions of returning soldiers and all the rest of us have stakes 
in how Government disposes of its surpluses after the war; 


one way lies depression; another way, a sound national future 


by A. G. MEZERIK 


VERY time anyone begins to talk about the huge 

problem underlying the disposition of wartime sur- 
plus goods and plants, the conversation winds up in a 
dull and astronomical statistical maze. So many thou- 
sand typewriters, thousands of tons of steel, train loads 
of food and millions of the things you wear, until every- 
one is punch drunk and unable to see the down-to-earth 
human needs, desires and fulfilments which should be 
paramount. 

To a soldier, surpluses mean help or hindrance in 
finding a job and whether he will be given priority to 
buy the radio and photographic equipment he has learned 
to use and love. He sees himself set up in a little shop 
on Main Street surrounded by his own tools, serving his 
community with a trade the Army taught him and stock 
the Government sold him. He visualizes himself riding 
in his favorite car, a GI jeep. In that soldier’s won- 
derful world-of-tomorrow there are few statistics, none- 
theless he has concrete, fixed ideas about what the war- 
time surplus is and what can be done about it for him. 

The farmer has heard about the jeep too—how the 
little battle-car will do anything around the farm except 
milk the cow. His short and simple shopping list for 
surplus commodities goes on to include outbuildings, and 
home repairs to be made from surplus barracks and 
building materials. 

The industrial worker may not have a list at all. He 
eyes the plant where he works right now, deeply con- 
cerned that if it goes on the surplus list maybe he will be 
surplus too. To him an unused factory spells out unem- 
ployment. 

The manufacturer wants his plant to operate. He 
doesn’t want te close down because Government dumps 
a product similar to his and saturates the market with 
goods sold at a price below his production cost. 

The distributor can see himself in the picture clearly. 
He has been on short rations all through the war and is 
eager to let out his belt a couple of notches. He wants 
those surplus goods to come into his wholesale house or 
retail store, and quickly. 


DO DISTRIBUTORS FIT IN? 


With the release of surpluses, that vast number of 
people engaged in distribution, all share the same fear— 
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that speculators, promoters and monopolists will grab 
the stocks for resale at exorbitant prices, or that Govern || 
ment will dispose of the products directly to the com 


sumer, by-passing the organized channels. 
None of these worries too much about surpluses i 


the aggregate. Each plans in terms of his own needs, 
Each is vitally concerned with the prevailing confusion] 


in Washington. 


There William L. Clayton, long Assistant Secretary of 9 
Commerce, is now installed as Surplus War Property 7 
Administrator to implement the recommendations of the q 
Baruch-Hancock report. There too the WPB, the armed — 


forces, Treasury Procurement and Congress are well 
along with plans for getting surpluses used up. There 
is no disagreement on the size or importance of the total 


disposition problem, only on how and for whom it is to — 


be carried out. 


When the submarine menace was at its height, the 7 


Army sought to keep a two years’ supply of all essen- 7 
tials on-hand. The Army now can, on finished goods, | 
operate with a four months’ inventory. While far from” 
achieving this goal, the Army Supply Service has at least | 
started to find what stocks it owns and where they are.’ 


(Please turn to page 136) 








THE AUTHOR—A. G. Mezerik is a business writer 
with a flair for getting people in authority to give 
the "behind the scenes" picture. In Washington, 
assembling data for this article, he spent many 
intimate hours with legislative and administrative 
leaders directly charged with formulating and exe- 
cuting plans for liquidating Government surpluses. 
He's written on business problems for The Saturday 
Evening Post, Good Housekeeping and Harpers; his 
book, dealing with the postwar impact on business 
and industrial life, will be published shortly by Duell 
Sloan & Pearce. 

THE SERIES—This is another article by a distin- 
guished author especially prepared for JC-K and 
other journals which are members of Business News 
Service. 
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Mining Brazilian Gemstones; 
Where and How They Do It 


Seeond in a series of outstanding 
stadies on Brazil’s gem industry 

by Dr. Frederick H. Pough, curator 
of geology and mineralogy, 


American Museum of Natural History 


HE eastern half of Brazil, from Ceara to Sao 

Paulo, is a region of relatively high land, underlain 
by some of the oldest rocks known on the earth. The 
gneisses, schists and granites of this area are cut by in- 
numerable veins and dikes in which are found many lo- 
cal concentrations of uncommon elements, and gem- 
bearing pegmatites are relatively abundant. Further 
south, in Rio Grande do Sul and Santa Catherina we find 
the ancient rocks buried beneath sediments and more re- 
cent basaltic flows, in whose amygdules the amethyst and 
the agate have formed. 

Much of this country is comparatively wild and un- 
settled. A pronounced dry and rainy season makes large 
areas unattractive for settlers and—because of the utter 
lack of roads and railroads—travel and communication 
are difficult. The northern states of Ceara, Rio Grande 
do Norte and Paraiba are all desert after one leaves the 
coastal region. Flying across Bahia one sees few settle- 
ments or signs of civilization; vast areas must still be 
very little known. The state of Minas Geraes, on the 
other hand, is more densely populated and fairly thor- 
oughly explored, for the Portuguese obtained many gems 
there in the days when Brazil was a colony. None the 
less, there are few roads and many places can only be 
reached after days of travel on horseback. 

Outside of the large cities, mineralogical knowledge is 


Ouro Preto, ancient capital of Minas Geraes, Brazil's greatest gem 
state. To protect it from modernization, laws regulate the type of 
new buildings. This city is famed for its 365 churches. Photo by author. 
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Map of a portion of Brazil by John E. McGinn, JC-K staff artist, © 
shows most of the gem locations and other areas which Dr. Pough 
mentions in this article and also in the instalment which will follow. 


almost non-existent and there are undoubtedly many gem 
deposits still unexploited which will some day yield fine 
stones. The war’s needs have markedly advanced local © 
interest in the treasures to be found beneath the soil, and 
subsequent developments in the Brazilian lapidary indus-— 
try will surely continue this trend in time to come. The 
nature of the Brazilian deposits, while unfavorable for 
large-scale industrial development, is ideal for the labor 
and the culture characteristic of the country. It is a” 
common practice in the United States at present to talk 
in vague terms about the “wonderful unexplored Brazil- 
ian resources”; unfortunately those who talk this way — 
have no conception of the true state of affairs. Brazil's — 
general resources are by no means limitless; they are on ~ 
the contrary, surprisingly poor according to present in- 
dications. The negligible coal seams and the limited oil 
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Wa. down the wide and narrow thoroughfares across the country and 
you'll find, in each city, one jewelry shop a little more prosperous-looking, a little more 
attractive than the rest .. . There’s a very good chance that this top-flight jeweler is an 
Arnstein customer . . . Alert and discriminating, he buys his diamonds from a source upon 
whose integrity and experience he can depend; and because he provides his public with 
stones that live up to their reputation, his business flourishes . . . Thus, for-almost sixty 


_ years, we-have watched many a jewelry shop grow into the town’s best. 
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How and where Brazil gemstones 


are mined is the subject of 
this article. second in a series 
by Dr. Pough, noted gem expert, 


who has just returned from Rio 


resources known at present pose an insuperable obstacle 
to any real ivdustrial development until another power 
source is found or imports are arranged. 


MINERS WELCOME 30 CENTS A DAY 


However, Minas Geraes, the state of samples, is a 
good gem source, for, fortunately, we cannot expect 
many gems by the ton. Gems trickle out to the Belo Hori- 
zonte or Rio market from innumerable small pits, here 
and there through the hills, worked on a small scale by 
a few garimpeiros, who move on to another place when 
the yield becomes so low that it is no longer even a good 
gamble. Gem mining cannot normally be very profitable 
when so many workers were willing to desert the gem 
fields for the sure 30 cents a day, plus lunch, wages paid 
in the quartz mines during World War II. Probably 
many of the gem mines are operated on a very haphaz- 
ard basis, for Brazilian mining laws seem principally for 
the benefit of the government, and it is more important 
to the fiscal agents, who are paid by a percentage of any 
tax they collect or fine that they impose, that fees be col- 
lected than that men should have employment. 

With the end of the war we can expect a cessation of 
the quartz mining and other strategic resources work and 
a return to mining of gem minerals. The pegmatites of 
Minas are not by any means worked out, and new depos- 
its are constantly being discovered. The country is a 
hilly one, now laid bare by deforestation, continuous 
burning of the slopes and rapid erosion of the soil. 
Where any forests still remain, as in the Rio Doce Val- 
ley, the Brazilians are doing their best to “remedy” the 
situation as rapidly as possible, even though the educated 
people as a whole now realize the stupidity of such 
waste. 

The heavy rains of the winter rainy season course 
down the bared slopes and keep exposing new and un- 
suspected pegmatites. In Minas, many of the pegma- 
tites are badly decomposed, the feldspar gone to kaolin, 
the mica broken up; and in the clayey mass, etched crys- 
tals of beryl, topaz, tourmaline or chrysoberyl may be 
found. Mining—which is only a term, for there are few 
underground workings— is easy in such material, and the 
gem crystals ure simply washed out. Hydraulic washing 
of such dirt banks would be easy, but is rarely tried. 
Life and labor is cheap in Brazil; it’s easier to hand 
wash than to get pipe and hose and build a dam. And 
the deposits are usually too small to warrant any ma- 
chinery, even if the money for it could be found. 
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More gems come from Minas Geraes than any other 
Brazilian state. Minas Geraes is exceedingly rich and 
varied in its mineral deposits; from a gem standpoint 
there are two contrasting areas which should be consid. 
ered. The famous diamond fields, in sedimentary rocks, 
extend from slightly south of the western half of the 
state, all the way up to Baia, roughly northeast. The 
largest stones have been found near the southern part of 
this line; the Presidente Vargas and other stones of some 
size have come from the vicinity of Coromandel. The 
gems of Diamantina never approach those in size, and 
further north they likewise average fairly smail. Stones 
from different regions differ considerably in appearance 
as rough and Baia stones are easily distinguished from : 
Diamantina or Coromandel diamonds by the experts; ag 
are the stones from the remoter states of Goiaz and 
Matto Grosso, for that matter. & 

No pipes are known in Brazil, all the stones seem talk 
be alluvial, though this is a controversial subject. Major © 
McCarthy’s Serinha Mine at Diamantina is the only 
operating mine with any machinery or any set up for 
anything more than a small hand operation. Mining is” 
not a popular investment among the Brazilians; they 
prefer something sure and tangible, like an apartmenig 
house in Rio. 


LONG MULE-BACK TRIP TO SOME MINES 


The other important pegmatite gem _ region lies 
roughly east of Belo Horizonte, the capitol of the state 
of Minas Geraes, and extends all the way up into Baia; 
the worked deposits becoming sparser, perhaps for lack 
of settlements, to the north. Some of the finest aqua- 
marines were found at Fortaleza (usually qualified as 
“north of Minas” to distinguish it from innumerable 
other “fortresses” scattered through the country). There 
are several centers of activity and these localities are 
known as Theophilo Ottoni (Teofilo Otoni in reformed 
spelling; the incorrigibility of many natives makes Bra- 
zilian spelling quite a gamble), Governador Valadares 
(formerly known as Figuera, but now known for the 
current governor; doubtless when necessary a new name 
will be supplied), Salinas, Itabira, Arrasuhy, etc. Many 
of the mines are, of course, located some days’ distance 
on mule-back from the nearest center. Locality names 
usually will give only an indication of the region. 

The minerals found are those which are characteristic 
of complex pegmatites. From specimens seen, it is prob- 
able that there is real quarrying in solid rock going on in 
the Governador Valadares district in gem-bearing peg- 
matites. Elsewhere, the indications are that the gems are 
coming from badly decomposed material or stream beds. 


TOURMALINE, RUBELLITE AND TOPAZ 


Green tourmaline is one of the most widespread Bra- 
zilian gems ana its range is nearly that of aquamarine. 
It is found in many pegmatite dikes, often associated 
with blue tourmaline and without any indication of lithia 
minerals or rubellite. Clear crystals form even when it 
is embedded in other minerals, so it is not nearly so rare 
as a gem as the red material. Nevertheless, light green 
crystals are nct common:and are more frequent associ- 
ates of rubellite; hence, they are more desirable, being 

(Please turn to page 134) 
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ACK more than 400 years go some of the jewel themes shown on this page. The brooches and 

rings look as modern as today’s newspaper, but that’s because the ancient ideas have been 
cunningly fused with the flutes, ripples and swirls characteristic of the finest and newest jewelry. 
Look at the way the turquoise is carved—these mystical inscriptions are some of the same the Span- 
iard conquerors saw when they invaded Peru in 1531 and Mexico a few years later. These are ac- 
tual glyphs used by the Incas, the Aztecs, the Mayans, whose treasures of gems, gold and silver 
amazed Pizarro, Cortez and their followers. Designer: Sol P. Kaufman, jewel stylist of 562 Fifth 
Ave., New York. 


118 THE JEWELERS’ CIRCULAR-KEYSTONE 














FROM THE HALLS OF MONTEZUMA 





The Turquoise has always been a favorite stone even back in the early days of 
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representative assortment of Turquoise in various sizes, shapes and colors. 
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Did J. B. Hannay 


under well controlled conditions, with competent observers 
present throughout, would we be justified in crediting Hannay 


with success, says Doctor Kraus, author of “Gems and Gem Materials”’ 


by EDWARD H. KRAUS, Ph.D., Sc.D., 


Dean of the College of Literature, Science and the Arts, 
University of Michigan 


EPORTS that diamonds have been made in the 
laboratory are usually given wide publicity. Lit- 
tle attention, however, has been given in the scientific 
or the business press of the United States to the an- 
nouncement by F. A. Bannister of the Mineral Depart- 
ment of the British Museum, and Dr. K. Lonsdale of 
the Royal Institution, London, that in 1880 J. B. Han- 
nay of Glasgow, Scotland, had actually made diamonds. 
This announcement was first made March 20, 1943, in 
a preliminary note, “Laboratory Synthesis of Diamond,” 
which appeared in Nature, London, pp. 334-335. The 
full report giving the details of the investigations upon 
which the authors based their conclusions was published 
in the June, 1943, issue of The Mineralogical Magazine, 
London, Vol. XXVI, pp. 315-324, under the title “An 
X-Ray Study of Diamonds Artificially Prepared by 
J. B. Hannay in 1880.” 

For many years claims have been made that diamonds 
had been actually produced in the laboratory, but when 
the alleged diamonds were subjected to modern methods 
of identification, it became evident that the specimens 
did not possess the properties of the diamond, except 
in some cases where they were proven to be crystals 
or fragments of natural diamonds. Accordingly, any 
claim that diamonds have been made artificially must 
be carefully scrutinized and the methods, by which the 
specimens were produced and identified, examined in 
detail. This is especially true in this case. 

It appears that J. B. Hannay had been an assistant 
and works manager in a chemical plant in Glasgow. 
For a time he was an assistant lecturer in the Univer- 
sity of Manchester and later became a consultant and 
engaged in private investigations. It was during these 
investigations that the specimens under discussion are 
alleged to have been made. 


BOMB-LIKE APPARATUS 

The method Hannay used was very simple. A mixture 
consisting of 90 per cent of “paraffin spirit” and 10 
per cent “rectified bone-oil,” and four grams of metallic 
lithium were placed in a strong iron cylinder, four inches 
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“Laboratory Diamonds” 


Only if, and until, the Hannay experiment is repeated with success 








Produce 
in IS880? 



























in diameter, and 20 inches long with a half-inch bg 

so that the cylinder or “bomb” was three-quarters ful 
The cylinder was then sealed and heated in an inclit 
position in a reverberatory furnace at dull red heat ff 
14 hours and allowed to cool slowly. Many experimen 
were tried, for the tubes frequently exploded. In ¢ 
few experiments which Hannay considered success 










a great volume of gas was given off when the tube w, 
opened and only a small amount of liquid remained 
while at the other end of the cylinder a hard smoot 
mass had formed. According to Hannay, it was thi 
mass that contained the hard transparent fragments” 
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which, on removal, proved to be “crystalline carbon, 
exactly like diamonds.” 
Specimens, alleged to have been produced by this 







method, were sent to the well-known mineralogist of 
that day, Professor N. Story-Maskelyne, of the Mineral 
Department of the British Museum, who reported that 
they presented “exactly the appearance of fragments 
of a broken diamond.” Upon examination by the simple 








methods then available, Story-Maskelyne became con- 
vinced that the specimens were diamond and he imme- 
diately published in the London Times on Feb. 20, 1880, 
a report to that effect, and that Hannay had succeeded 
in his search for artificial diamonds. 

































MUSEUM SPECIMENS NEWLY EXAMINED 


The claims of Hannay have received little attention, 
for his experiments have been rarely referred to in the 




















literature on artificial diamonds. Moreover, Sir Charles 
Parsons, who later spent much time and money in the 
quest for artificial diamonds, reported that he had 
repeated Hannay’s experiment but without success. 

It was only recently that specimens alleged to be 
diamonds made by Hannay, came to the attention of 
Bannister and Lonsdale. They found, in the Mineral © 
Department of the British Museum, a glass slide with — 
12 specimens mounted in Canada balsam accompanied 7 
by a card label reading “Hannay’s Artificial Diamonds.” ~ 






































THE JEWELERS’ CIRCULAR-KEYSTONE 





KEEPSAKE’S REVOLVING DISPLAY 
BUILDS DIAMOND RING SALES! 


4 


a - oe a. a8 
et PO” ‘SP 


sos % 
Ca - ; —— = 
fe nsakt 
DAM ORD RINGS an 


| 


: The display revolves to The third scene shows an- 
First a colorful scene of a show Keepsakes for the other appealing illustra- 
soldier and his sweetheart. bride of yesteryear. tion of an engaged couple. 





Here’s a display with continuous motion cludes a full series of newspaper mats, radio 
that is a dramatic traffic-stopper for the programs and transcriptions, bus cards, 
windows of Authorized Keepsake Jewelers. direct mail pieces and many other selling 

As the display revolves, three different aids. A very limited number of dealerships 
sections come into view, each scene featur- are available. Please write if you would 
ing powerful human interest appeal and like details. 
three different Keepsake Matched Sets. 


The size of the display is 23!/." high x 16!/," vr aoa — a 


wide. The brilliant segmented mirror trim 


gives flashing beauty and the name of the a ss ici calls 
jeweler on top is an added feature. ( ! ! | \ i ] 

This valuable and effective display is but . /]/ 
one of the many sales helps provided to p> «(DIAMOND RINGS 


Authorized Keepsake Jewelers. The com- NS pater ae 


plete Keepsake Merchandising System in- 





A. H. POND CO., INC., 214 S. Warren St., Syracuse 2, N.Y. 


For Apnrin, 1941 














Whitelaur 
Brothers. 


Importers 
of 


Diamonds 
in all 


Sa. ko 


and 


pHAPES 


Memorandum Selections Upon Request 


























Fine Diamond Jewelry 
occasionally purchased 
at Sacrificed prices. 


WHITELAW BROTHERS 


Diamond Importers & Cutters 


tAWEST 48TH STAN.Y.C. BRYANT 9-OL) 4 



































The authors apparently assumed that they anil 
remainder of those examined by Story-Maskelyne, 
specimens were subjected by Bannister and Lop 
to an extensive study by modern X-ray methods y 
they are convinced that all but one of the 12 specin 
are “genuine diamond.’ They also believe that H 
“did indeed make diamonds by a laboratory m 


ORIGINAL EXPERIMENTS UNWITNESSED 


Concerning the methods used and the results obtay 
by Bannister and Lonsdale, there can be no ques 
whatever. There are, however, some factors that sho 
be considered most carefully before assuming that Hf 
nay was actually successful in his quest. First of; 
there could be less doubt if his experiments had 
repeated by others with success. Moreover, it g} 
be emphasized that Story-Maskelyne had not witness 
the experiment but had only examined specimens g 
from Glasgow to him in London and that he at 
recognized them as “presenting exactly the appearg 
of fragments of a broken diamond,” an observation th 


| should have madé him somewhat cautious, if not s 
cal. Greater weight could be given to Story-Mashill 
| support of Hannay’s claim if he had been present) 


the experiment and had witnessed the removal of 


| material from the bomb and the isolation of the sped 
| mens from the hard mass. In cases of such importam 

| as the artificial production of the diamond, the e 

| ments should be well controlled and possible of bei 


repeated by others with success. 

The assumption by Bannister and Lonsdale tat 
specimens they examined were the remainder of # 
investigated by Story-Maskelyne and consequently 
been actually made by Hannay, is also open to critiei 
The fact that no record of Story-Maskelyne’s studi 
the specimens was found in the British Museum and t 
60 years had elapsed since that study was madé 
would seem, should have caused Bannister and Lon 
to have exercised greater discrimination in the , 
nouncements they made. Also, it appears to have 
overlooked by Story-Maskelyne, Bannister and 


| dale, that since the specimens, according to the form 
| presented “exactly the appearance of fragments of 


broken diamond,” it would naturally follow that # 
diamond or diamonds from which the fragments & 
been obtained must have been rather sizable for cry 
to have been formed by the method Hannay used. Wii 
Story-Maskelyne did not indicate the size of the ft 
ments, Bannister and Lonsdale report “They are? 
irregular shape averaging in size 0.4 x 0.2 x 0.1 mm 
Rayleigh in the November 20, 1943 issue of Natt 


| p. 597, indicates very definitely that in scientific cire 


J. B. Hannay’s reputation as an investigator was not 
the highest. He reports that some papers written) 


| Hannay were severely criticized. For example, Ba 
| in reviewing Hannay’s paper “On the Microrheomett 


(Phil. Trans., Vol. 170, p. 275, 1870) pointed out “ 


| Hannay’s observations yield discordant, and inde 


utterly absurd values.” Rayleigh also states that a p 
on the metallurgy of lead, read by Hannay before 
Royal Society on April 15, 1893, was not publi 
because “this paper was, I believe, judged not to 

been written in good faith.” 


THE JEWELERS’ CIRCULAR-KEYS 





DIAMONDS 


Well Jacl 


U.S. PATENTS GRANTED 


U. S. Patents have been granted for Multi-Facet. 
Louis A. Roselaar Company hold exclusive rights to 
these patents as well as inventions for tools required 
for their processing . . . Under patent law procedure 
infringers will be fully prosecuted... 


- Inquiries regarding distribution of Multi-Facet Diamond 
Rings are invited from representative jewelers. 





LOUIS A. ROSELAAR CO. 


Diamond Cutters for 4 Generations 
Office: 551 FIFTH AVENUE + Factory: 36 WEST 47th STREET, NEW YORK 19, N.Y. 
*& Industrial Diamonds for the War Effort; Fine Diamonds for the Jeweler x 


a 





The evidence which has been submitted thus far, that 
Hannay had actually made diamonds is by no means 
incontrovertible. It is not complete, for there are impor- 
tant missing links. Only if, and until, the Hannay 
experiment is repeated with success under well con- 
trolled conditions, with competent observers present 
throughout, would we be justified in crediting J. B. 
Hannay as having succeeded in 1880 in his endeavors 
to produce the diamond in the laboratory. 
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The alarm clock shortage as seen last month by a 
Springfield, Mass., jeweler: “If you can’t wake up on 
time, get a rooster.” 


VICTORY GARDEN OF FLORAL JEWELRY 
(From page 99) 


display. How much merchandise is shown will depend on 
the type of store you represent. These choices have noth. 
ing to do with the three purposes outlined above. They 
are dictated by the type of customers to whom you cate, 
The ideas which your windows express should be keyed 
to their needs and interests just as your merchandise j 
keyed to their tastes and pocketbooks. 

If your trade like to do their shopping through th 
plate glass, you will show a wide selection of articles g 
that they may make their choice even before they ente 
the store. If they prefer to do their actual shopping 
indoors, you only show enough merchandise to attrag 
their attention and intrigue their interest. The quantity 
display may require more thoughtful arrangement jp 
order to avoid a crowded “busy” effect, but it can he 
done by grouping the merchandise and laying it out tp 
conform to a definite design pattern. 


A "GARDEN" OF FLOWER JEWELRY 


The first of the accompanying sketches suggests q 
garden setting for a display of the flowered costum 
jewelry pins which have grown so popular and which 
make a particularly appropriate feature at this time of 
year. The pins are shown against cut-out leaves 
“planted” in brown velvet flower beds. A white picket 
fence made from strips of white cardboard stands against 
the background. Modernistic cut-out bushes silhouette 
the fence. A perky spring hat on which a flower pin 
may be worn can be borrowed from one of your local 
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milliners and shown on a hat form also borrowed. A white paper or they may be made from the fluted Paper 
scarf or length of dress fabric should be draped around available from some display houses for making jg 
the head form and caught with a harmonizing pin. columns and elevations. Various sizes of Venus statue 
Watering pot and trowel painted in gay colors and an are usually available in art stores or possibly you ¢ 
assortment of seed packets are shown in the foreground. borrow one from a private owner. 

The elevations on which the pins “grow” are topped Enlistment in the women’s military services ig the 
with brown velvet pads to simulate the earth and are theme of this month’s patriotic display. For this, 
faced with grass-green velvet. The window floor may photo blow-up of an attractive girl is suggested. Thig 
be covered with green velvet or with artificial grass mat- should be about 30 in. to 40 in. in height and 20 in, 
ting. The cut-out bushes can be painted or covered with 30 in. in width, depending on the size of your window 
two shades of green velvet. The leaves to which the In small shadow boxes or on shelves behind openingy 
pins are attached are cut from green paper or starched in a false background are shown the service hats of the 
green fabric. The copy is lettered on a rustic sign-post women’s auxiliary services. These hats will be gladly 
(of painted cardboard) placed near the center of the lent by the recruiting offices in your district. The photg 
display and reads—‘“Pluck a Jewelled Posy to bloom blow-up should be placed close to the plate glass and the 
gayly on your suit or hat.” copy lettered directly on it—‘. . . until Jim comeg 
home!’ The false background placed just behind the 
photo should be painted blue with white stars scattered 
across it. A small card carrying the name of the servieg 

For this month’s birthstone display—-emerald for May _ represented and the address of the nearest recruiting 7 
—a marble or plaster reproduction of a statue of the office should be shown with each hat. 
goddess Venus is suggested since it was to her that the 
ancients dedicated this lovely gem. The classic motif Don’t BE DiscouRAGED if you have to tell your new 
is carried out with slender columns placed in a curve on salesperson more than once even the simple things ; don't 
either side of the figure. Smaller columns support try to tell him everything the first day and then leave 
emerald rings and a piece of the rough emerald. The him to “sink or swim” by himself; don’t expect him 
copy appears on a paper scroll on the center elevation: learn in a week what it took you years to absorb. 
“Emerald—Birthstone for May—Dedicated by the an- make the new person feel at home by introducing him ¢ 
cients to Venus, Goddess of Love. Today a gift truly everybody else; do tell him when and where he gets } 
symbolizing love and regard for those born in May.” pay envelope; do tell him not to be afraid to take his mig 

The columns may be made of mailing tubes covered in _ takes to a helping hand. 


THE MAY EMERALD—AND VENUS 
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Hand Made Jewelry Co. 


Manutacturers of 


Hand Made Sprays 
Earrings 
and Bracelets 


in Sterling Silver 


Gold Plated 
and Gold Filled 


on Sterling 


Unexcelled in Style 
and Workmanship 


Sold Exclusively Thru Your Wholesaler 


HAND MADE 
JEWELRY CO. 


86 PAGE STREET PROVIDENCE, R. I. 


Philadelphia Office: 137 South 8th Street 
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ADS HONOR LOCAL SERVICE MEN 


(From page 105) + a 
the nightmare of jungle pillboxes, fox holes, bugs, i ; 


sores and sleepless nights. 


“Bill’s mother has a mothering mind, seems to pean 3 
a hundred hands. She thinks of so many things, and q 
does the many things she thinks of—bless her! She bida 







her time now waiting, writing, loving and planning : 
that day when she can again mother the son she loy 
Casually the ad also mentioned that that very day Billy 
mother had come into the Miller store to purchase a na 
tionally-advertised watch for her soldier son. 

As a pacifier to the type of customer who acts like d 
hand grenade when told that he can’t have four watep. 
proof watches and a complete set of sterling flatware im. 
mediately, Mr. Shesgreen wrote the following: 

“Keepin’ store these turbulent times isn’t exactly 
a pleasure. There’s Granny Walton to appease because 
she can’t buy a certain brand of shiny silver to make her 
marrying granddaughter the happiest girl in Detroit, 

“A sophisticated young thing from Bloomfield js 
shocked to learn that costume jewelry is being sacrificed 
to make noisy horns for little jeeps. Folks want so many 
things that I haven’t got, and I want all the sales I cap 








make to buy all the Bonds I can to help win this war, 


“Call it faith or what you will, but I believe in th 


future of America and in our boys who are bound to con 
quer because they believe they can.” 

Then there’s this ad, which, in only two paragraphs of 
copy; identifies the firm as a “hometown” institution; , 
assures the reader that top-flight lines are carried; | 
boosts War Bond sales; tells customers that some lines | 
are short because they are serving those very customers’ 
loved ones in the service. It reads: 

“A Detroit boy in a Navy patrol bomber is heading for 
a tiny patch cf ocean where an enemy U-boat is reported 
lurking. He’s using a highly precise navigational time 
and stop watch made by . . . to do his vital job. 

“\.... Workers have a special feeling for Detroit boys 
and all the men who guide our planes, ships and tanks, 
It is for them that .. . is building precise chronometers, 
chronometer watches and navigational time and stop 
watches. I’m proud to be a... dealer and while I cant 
get all the ...... s I'd like, I’m happy that the course 
of this Detroit boy and others like him is made safer 
by. .. . Let’s buy another Bond today to help win this 
war on time! 

“Worth Fighting For!” was the heading on an ad 
which brought letters and phone calls from Detroit min 








ister’s of all denominations. “George always loved his. 
flag—and his Bible even more dearly. He knows that to) 
leave religion out of the pattern of national behavior 
to invite disaster,” the copy said. 

“Fascism, which George now fights, is a defiance 0 
religion. The Axis with its cult of Nordic blood regart 
other nations than its own as worthy only to be slave m 
tions. George left Detroit less than a year ago witht 
Bible and a firm determination to help destroy the ‘ma 
ter morality’ of Europe, so that each man’s Bible may! 
his own treasured book under a free flag; that all peop 
of all nations may worship according to the dictates ¢ 
their own conscience.” j 

Uniform size and layout served as a ‘trademark’ = 
Detroiters got in the habit of stopping to read Mill 
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ads regularly as they browsed through their newspapers. 

Each ad was topped by an American eagle and a stars- 
and-stripes design. Each carried the slogan “Dedicated 
to Detroit Boys in the Armed Forces.’’ 

“We were deluged with praise from many sources,” 
said E. D. Miller, president of the firm. “Many people 
phoned, wrote or came in to express their gratitude and 
to comment vn the spirit which must animate a store that 
buys advertising space in which to publish such senti- 
ments.” 

One customer really hit the nail on the head, Mr. 
Miller believes, when he said Miller’s war-advertising 
campaign “humanized the business.” 





WHAT PRICE WATCH REPAIRS? 
(From page 106) 


old watch repaired at a nominal figure. If you don’t 
want to repair it, at a price they can afford to spend, giv- 
ing them a good job, they are going to find someone who, 
although his work may not be as good, will get the watch 
to tick enough to give them a certain amount of satisfac- 
tion. You had the customer in your store, and if you let 
him walk out into someone else’s store, the next fellow, 
if he is smart enough, will have made a customer, and 
you will have lost one. Why not bear in mind that the 
little girl working in the five-and-dime or factory earn- 
ing $18 or $20 a week possibly cannot afford to pay the 
same price as someone working in a war plant at $30 or 
$40 a week. Here in our own store at Wolcott we have a 
diversified class of customers and our policy is: Never 


























let a customer leave the store with a watch repair jg} 
because our price is too high. 

Our prices are quoted according to the type of watch, 
the work to be done and what we sincerely believe thy 
customer can afford to pay. In many cases, we realize 
the prices we quote are lower than they should be, byt 
were we to charge a higher price in accordance with 
what the job requires, we would undoubtedly be consid. 
ered a “high-priced” store as far as watch repairing goes, 
and our customers would undoubtedly look for anothe 
repair shop where the price would be in proportion tg 
what he could spend. This circumstance has been created 
by the forebears of modern watch repairing, many of 
whom are positively unskilled and unethical ; yet seem tg 
have had a super-sales ability to sell something they 
couldn’t produce. Years of education of the public by 
these unskilled watchmakers have forced present-day 
conditions upon the watchmaker, and it will take years 
of hard work by competent, ethical stores to change the 
attitude of the public that the time, material and experi- 
ence, which are the principal factors of repairing , 
watch, all cost money, and should be reflected in the 
price for repair work. 

Many jewelers are not interested in fine watch repairing 
today, as they have caught the theme of national adver. 
tising, and much prefer to sell new watches. As soon asa 
watch gets a little battered, they suggest to the customer 
to trade it in for a new one. This may not be such a bad 
idea either, as the average jeweler who confesses he 
doesn’t know much about the watch repair business has 
lost so much confidence in the watchmaker, who claimed 
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SALESMEN WANTED 


Long established prominent New York diamond cut- 
ting firm seeks services of Salesmen to represent them 
in the South, Southwest, and Pacific Coast. 


Former watch salesmen with good following will be | 
considered; would also consider salesmen wishing to 
carry our merchandise in conjunction with another 


Please give us sufficient details in your letter regard- 
ing experience, type of following, compensation, etc., 
to enable us to determine whether an interview is 
warranted. All correspondence will be treated with 


Members of our organization know of this adver- 
Box "E., 5038" 


Care of JEWELERS’ CIRCULAR-KEYSTONE 
100 E. 42nd St., New York 17, N. Y. 
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Wadsworth is heavily engaged in many- 
sided war work, but our steady produc- 
tion of military watch cases and our 
constant designing of the Precious Metal 
Case for the Future are preserving the 
art of fine watch case development. 



































if the case gives him trouble 


and he blames your watch? 


A man who buys on faith is apt to be rather 
careless as to where he gets his ‘‘expert”’ ad- 
vice. Usually, he fails to realize that a watch 
case should be more than beautiful jewelry— 
that the best watch movement will not stay 
good without a strong, permanently tight 
case. Should anything go wrong with the 
watch, the maker of the movement as well as 
the jeweler who sold it are no longer con- 
sidered to be trusted, honest experts. He will 


listen to anyone who has a comment to make 
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and usually thenameon the dial takes the blame. 

Makers of fine watch movements and jewel- 
ers of high standing appreciate Wadsworth 
Watch Cases. Wadsworth beauty gives pride 
of ownership. Wadsworth construction gives 
protection to fine movements, which helps to 
keep friends. In addition, Wadsworth brings 
the benefits of trend-setting, new improve- 
ments in materials and desigm—and practical 
collaboration in solving the individual prob- 


lems of watch movement makers. 
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he did, that the jeweler has decided the safest thing for 
him to do is to push the sale of new watches and forget 
about the repair business until some time in the future 
when the watchmakers get themselves adjusted, where- 
upon the quality of the work and the amount of charges 
will take care of themselves. 

Should New York State eventually have a licensing 
law, it may clarify the watchmaking situation somewhat, 
although a licensed watchmaker must still have ability 
and, above all, take great pride in his work before he 
should argue with himself, ‘How much should I charge 
for repairing a watch?” 





HITS LOOSE USE OF "BOND," "GUARANTEE" 


Terms like “bonded” and “guarantee” are frequently 
used in a misleading way by jewelers who feature such 
claims in their advertising, the Better Business Bureau 
of Oakland, Cal., declared last month. 

“A number of cases have come to our attention where 
the term ‘bonded’ only means that the purchaser receives 
a so-called bond which gives him the privilege of ex- 
changing the diamond purchased for a larger or more 
expensive diamond with a trade-in allowance equal to the 
full purchase price of the ring,” the bureau reported. 

“A bond is usually regarded as an instrument issued 
by an insurance or bonding company which indemnifies 
the purchaser and protects him against misrepresenta- 
tions or inferior merchandise. The so-called bonds that 
have come to our attention are merely pieces of paper 


Fancy Cut Diamonds 


Matched Pairs and Single Fancies in all sizes our 
specialty. We also carry a large stock of Mellee, 
Marquises, Emerald Cuts and Round Diamonds. 
Call on us for your needs. 


We wish to notify the trade that we buy 
estates consisting of 
platinum and gold jewelry and colored stones. 


diamond mounted 





designed by some enterprising printer who sells them ty 
jewelers in quantity lots at a price. They are not backed 
by an established bonding company and they do no} 
guarantee either the value or the quality of the diamond 
purchased. 

“Other printed guarantees we frequently find actually 
guarantee nothing. In some cases they guarantee the 
diamond to be as represented, but there is nothing to ip. 
dicate in the guarantee as to what the representations 
were at the time of the sale. In another case, the mer. 
chandise sold was guaranteed to be a diamond; however, 
nothing was said regarding the quality, and the firm jy 
question was known to sell only imperfect stones. Such 
bonds and guarantees are deceptive, unless they are 
clearly understood by the purchaser.” 


TOYS AS A JEWELER'S SIDE LINE 


Have you a Toy department? Some jewelers are 
“filling in” with such a section, only they are careful to 
make selections that are a little different than merchap- 
dise offered by department stores. National Baby Week 
is April 30-May 6, and offers you a timely opportunity 
to offer toys as well as jewelry for “the youngest set.” 
To feature rings, bracelets, baby spoons, etc., why not 
use this for your window legend, “Simply Everybody's 
Having Mothers These Days!’ or “We're Definitely 
Heir-Minded.” Same cards could be used for a bond dis- 
play suggesting friends and relatives buy for baby. If 
you're opening a toy section, display the things by age, 
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Seorge Pilzer, 3! N. State St 
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608 Fifth Avenue, New York 20, N. Y. 


Cutting Works: satis 
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eet Cut and Marquise 
DIAMONDS 
Star Sapphires 


RUBIES © STAR RUBIES ¢ SAPPHIRES 
CAT'S EYES ¢ EMERALDS -e _ PEARLS 


We have a large stock of Precious Stones, — mounted and unmounted from 
which to make your selection. Let us cooperate with you on your special calls. 









We are in the market for Diamond Jewelry, 
and can offer good prices on any large pieces 
which your customers may desire to dispose of. 


JEROME RICHHEIMER 


608 FIFTH AVE. NEW YORK 20, N. Y. 


GEMS OF 
THE MODE 
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MINING BRAZILIAN GEMSTONES 


(From page 116) 


rare and more attractive. 

Rubellite, or red lithia tourmaline, is far less common 
than the green tourmaline, and is only seen in specimens 
from the Salinas, Governador Valadares and Theophilo 
Ottoni district. One specimen was seen in the north, 
from Ceara. It is usually flawed, but some large stones 
are being found from time to time. Associated with this 
material there is a little gem spodumene, from the Gov- 
ernador Valadares district. Some is kunzite, but the 
greater part is white, yellowish or greenish. Spodumene 
has such a good cleavage that it is not popular among 
the lapidaries and few stones seem to be cut; though 
interest is increasing at present. 

Another gem of this region is topaz, which comes in 
large white and blue crystals. Many are water-born 
pebbles; the bluer they are, the more desirable. Some 
are found in place, in pegmatite dikes, but more seem to 
be found in the streams and on hillsides where they have 
fallen from their original deposits. Formerly little 
regarded, they have recently become popular and are 
now salable without difficulty. The brown precious topaz 
comes from another type of deposit and from a different 
region, so it will not be discussed here. 


AQUAMARINE, BRAZIL'S BEST GEM BET 


Aquamarines are likewise characteristic of this same 
gem belt, and are found everywhere in it, ranging from 


Baia in the uorth all the way down to the state of Rip 
de Janeiro in the south. Subsequently, we can expect 
the northward range to be extended. They range iy 
color, of course, from white to deep blue. Those of 
Fortaleza are famous for their quality, but occasional 
finds of deeply-colored crystals are made at other locali. 
ties from time to time. Aquamarines sometimes occur jy 
tremendous crystals weighing up to several hundred 
pounds in weight; though gem crystals of this size, jt 
should be pointed out, are very rare. Hence, because 
of its abundance and its attractive color, it has become— 
save for diamond—the most generally desirable Bra. 
zilian gem and is the one likely to remain popular fo, 
the longest time. 

There are other beryl gems found in Brazil; pale 
morganite seems to be fairly common in the Governador 
Valadares district. It is a type which is characteristic 
of the lithia pegmatites, and so is to be expected here. 
Unfortunately, no stones seem to have been found which 
are deep enough in color to compare with the Madagas- 
car stones. Golden beryl is found at a number of locali- 
ties, but there seems to be little or no demand for it, so 
almost none is to be seen in stores or at lapidaries, 


PALE EMERALDS DESERVE A MARKET 


There are several emerald occurrences, but they do 
not seem to have been exploited very fully. Some speci- 
mens were seen which appear to have come from a mica 
schist and which look something like the Russian crys- 
tals, originating in the Rio Guanhaes region of central 


PERFECTLY CUT 
AU LIAWAVLAL 
TOPAZES 
AMETHYNTS 
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BROUGHT DIRECTLY 
WORLD'S BEST MINING 
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CENTERS 


ALSO A FULL LINE OF 


SMALLER STONES IN ALL COLORS 
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Minas. Another region near lerros has also produced 

e good-looking specimens, but little in the way of 
ae The better-known emerald occurrence is in 
Bahia, but the stones are pale and do not command a 
high price. Goyaz likewise has produced a few speci- 
mens of emerald. It seems very likely, however, that 
Brazilian emerald has a good future, when a little mere 
mining initiative manifests itself in that country. There 
is no reason why attractive light-colored stones at mod- 
erate prices would not have a ready sale; if they were 
accepted just as that, without any attempt to compare 
them with the fine Colombian stones. And with develop- 
ment, it is probable that some really fine emeralds may 
be found in Brazil. 

Chrysoberyl is another gem of the Governador Vala- 
dares region. No gem rough was seen, but they appear 
to have been found as more or less waterworn crystals 
and pebbles in the river bed at Arrasuahy. Fine, large, 
twinned crystals come from Espirito Santo, near the 
Minas border, but they have no gem value. The fine 
chartreuse, yellow-green color seems to have become 
rather rare. Another interesting gem of this region is 
andalusite, a strongly pleochroic green, gray, and pink- 
ish brown gem, also found in the river bed at Arrasuahy. 
Most of the pebbles are small, though recently one large 
mass was found from which reportedly three stones, two 
near 30 carats, were cut. 

The pegmatite region extends both further north and 
further south than the limits now recognized as gem- 
bearing. Mica is being mined from pegmatite in Sao 
Paulo, but no gems have been found in that region. Some 
aquamarine comes from Rio de Janeiro. There may be, 
however, quite a gem future in the northern states, 
which, at the present time are just in the beginning of a 
commercial exploitation. Tantalum is being extracted 
from pegmatites in those states, and some few clear 
pieces of rough have been found in the course of those 
workings. However, considering the amount of work 
being done, and the number of workers, there is com- 
paratively little being found. Ceara has just been 
scratched, and some of the best gem prospects seem to 
be in that state, to judge by specimens which were seen. 
Fine spessartite garnets have been found at one locality, 
in considerable quantity. Green tourmaline is abundant 
in several mines, rubellite has been found at least once. 
Aquamarines are abundant in places, though most are 
pale. Although white and pale green spodumene is 
found by the ton in some mines, no gem material has 
appeared as yet, but it is a possibility. Morganite has 
been found, and rose quartz occurs in tremendous 
masses; some very deep in color, others very clear and 
suitable for facet cutting. It is safe to predict that after 
the war, when travel becomes easier and labor less in 
demand for tantalum mining, that considerable search 
will be made for gem minerals in the northern states, 


with Ceard the most likely one. 
(To be continued next month) 


For MorALE’s SAKE, everybody is urged to write let- 
ters—so you'li be doing a good deed if you devote a win- 
dow to the makings. Your card might read, “Because so 
many lives are lived by letter . . .” and show stationery, 
desk accessories, a picture frame and anything else you 
have that helps in correspondence. 
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In Spite of Manufacturing Restrictions 


ILLUSTRATED: 


J2935 Exquisite diamond and ruby clip in 
a unique floral design. 206 round and ba- 
guette diamonds of fine quality, 30 round 
and pear shaped genuine oriental pigeon 
blood rubies. 

. .. $4000.00 Keystone. 
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WHAT ABOUT U. S. SURPLUSES? 
(From page 112) 


Raw and semi-finished materials, even some finished 
items, can be utilized by other war agencies. A division 
of the Army discovers an oversupply of aluminum which 
the Navy needs. Or the Army finds it has too many 
blankets on hand which the Marines can use. UNRAA 
and the Red Cross too are buying and stocking up 
blankets, sheets, foods and other surpluses for relief use. 

Items needed for civilian use in this country, and that 
list is long, are released to the Treasury Procurement 
Division, there to be sold for redistribution. Here the 
far-flung distribution apparatus of American business 
should be used and while Washington agrees that civilian 
articles should be released through normal channels, 


speculators have enjoyed too many of the feasts already 
offered. 


THE COMPLEXITIES MULTIPLY 


The trouble is that the operation is loose, the Army 
still doesn’t know where its surpluses are, and the method 
of distribution is neither clear nor much more than a 
wishful expression that speculators will not grab. Per- 
haps the most intelligent individual program in Washing- 
ton is the review of limitation and materials orders 
undertaken by WPB. Believing that disposal of surplus 
is paramount in conservation, WPB is well along in sur- 
veying all limitation orders to discover what materials 
orders are affected by them. 

As this works out, when a surplus of copper is dis- 


covered, the Office of Civilian Requirements js queriej 
to see where copper in necessary civilian articles can be 
used to best advantage. The limitation on copper js 
relaxed and the materials order amplified. The copper 
surplus is absorbed to the benefit of the consumer and 
the economy. It is important to detail this Procedure 
for in it is implicit the realization that any surplus whig, 
comes into the market in peacetime will do so at the 
expense of employment and production—for what js 
already mined, grown, or manufactured is labor already 
used. Using up these surpluses now makes post-war em. 
ployment. 

The Baruch report, Mr. Clayton, and Congressman gj 
realize that disposition of surplus commodities is in pay 
a wartime problem. Confusion arises about how to dp 
it so that the results won’t create more unbalance in oy 
economy rather than less. 


IS HIGHEST PRICE THE ANSWER? 


One difficulty lies in working out a method wherehy 
the interested parties, particularly in the distributioy 
field, advise on how and when the surplus should come 
into the market. Another is the assurance that the ma- 
terial will be available to small business and to the cop. 
sumers who need it. Here the human terms suffer jp 
the face of the magnitude of the surpluses. The Sup 
plus War Material Administrator believes the Govern. 
ment must get as much as possible for the products; 
which means the highest possible price. Yet that phi- 
losophy precludes disposition of this vast surplus, either 








NO PRIORITIES ON GEM DIAMONDS 


They are still serving their age old function as imperishable, flaming mes- 
sengers of love and confidence between man and woman, heart and heart. 


And never was there a time when they held such deep messages of love and 
faith as now. 


We are fortunate in having a well balanced 
stock of excellent diamonds in loose stones and 
mounted rings and jewelry. Every stone is up 
to the ALLEN required standard of quality, in 
all sizes, with a price range to meet your 
every requirement. To be sure of QUALITY, 
SERVICE and PRICE send your diamond 
orders of every description direct to Benj. 
Allen & Co. 


BENJ. ALLEN & CO., INC. 


FOR EFFICIENT SERVICE AT ALL TIMES 
Silversmiths Bldg. 

















10 So. Wabash Avenue CHICAGO 3, ILLINOIS 
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JUST A MEMORY 


Dear Friends, 


I like to remember the thrill of opening a 
new account — to look back with longing 
to the days when writing a larger order 


was a triumph. 
Weren’t those the happy days? 


May the day soon come when the merits 
of the merchandise will again decide the 
amount of the order — when quotas and 


allotments will be just a memory. 


Sincerely yours, 


a/ 
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now or for years to come, on the yardstick of restoring 
a balanced economy, the very goal on which everybody 
agrees. 

Visualize a situation where this series of circumstances 
arises. There becomes available for sale ten million 
shirts. The cotton industry has at that time the capacity 
to produce all the shirts wanted in its best markets. 
Appearance in these markets of the surplus shirts would 
glut these preferred markets and close down the plants. 
Meanwhile in the Mississippi Delta there might be a 
need for shirts and less money with which to buy them. 
Would it be better to make a differential in favor of 
selling these shirts to those who used them, and couldn’t 
otherwise pay for them? Present programs do not cope 
with this problem, yet business, labor and farmers might 
all agree to its long-run benefit. It is especially im 
portant, since surpluses will include not only shirts but 
many other forms of wearing apparel, foods, hardware, 
trucks and transport equipment, medical supplies, chemi- 
cals, building supplies, communications equipment, and 
other easily manufactured items. 


WHO GETS THE WAR PLANTS? 


The problem runs over into the disposal of war plants. 
While the country has a little more time to think this 
through, since most plants will not be offered until the 
war ends, policies, as presently defined or better yet, 
undefined, are loaded with dynamite. In the solution 
of this plant question the answer to post-war employ- 
ment and prosperity largely lies. Mr. Baruch, in his 


report, and many another competent official, inclydj 
Donald Nelson, agree on that but there is nothing y 
grammed as yet which meets the situation. 

Here we need to get a quick look at the size of ¢ 
bear we will have by the tail. Of fifteen billion do} 
invested in Government-owned war plants, about 
billion has gone into plants for making explosives, gy 
ammunition and for shell loading—a group almost 
possible to convert to peacetime production. Another fy 
billion has gone into the shipbuilding and aircraft je 
dustries which cannot nearly maintain their peak wap 
time volume. This group of industries is further com 
plicated because every conversion to other products in 
these plants will affect other established lines of businegy, 
That leaves a readily usable and convertible block of 
plants which represent five billion dollars. 7 

Think for a minute of a good-sized corporation, one 
whose plant and equipment, apart from its capital ang 
inventories, runs to a million dollars. There aren’t a tre: 
mendous number of even that size, yet five billion dob 
lars represents the equivalent of five thousand “< 
corporations. 

Built at peak prices, these plants will not bring ang 
thing like the amounts invested but in the view of thog 
who see these plants as a bridge to a prosperous futurg, 
not the sale price, but the use to which this great pre 
ductive capacity will be put, is most important. 

Seventy per cent of all these new plants are in tre 
mendous units costing ten million dollars or more fj 
build. Only the biggest corporations could buy them 


These big corporations are closest to them now sing 
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CQUISTTE AS PRECIOUS JEWELRY... 





are these glamorous 


examples of 


ARTISTRY in STERLING 


They bring to American women 
the mood of beauty . . . the ex- 
citing styling and exacting 
craftsmanship in Gold Plated 
Sterling until now known only 
in the finest of Precious Jewelry. 


Hand-crafted by LEADING, 


Sines Ft ee” 


ORIGINALS 


are featured successfully by 
America’s smartest stores. Show- 
ings of the complete collection 
by appointment, or write our 
Fifth Avenue showrooms for 
details and promotion plans. 
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tS] 


NEW YORK 





FOR APRIL, 1944 





85 per cent of the entire fifteen billion dollars of facili- 
ties are operated by only 100 firms. If the plants go 
on the auction block, many a business man and Govern- 
ment official fears that they would go for a song, be 
closed down after sale, or used to exercise monopoly 
control over production and price. Nobody has advanced 
a satisfactory solution to this dilemma. 


CAN SMALL BUSINESS BUY? 


It is a particularly vital problem for the small and 
independent business man, on whom so many words and 
so few deeds are lavished. He represents local owner- 
ship, small capital and initiative. These plants, in his 
hands, would help decentralize the economy and would 
increase regional self-sufficiency, perhaps with resulting 
higher-levels of production and consumption in all] parts 
of the country. Yet the Baruch plan, which is already 
in action, while providing for expanding the financial 
set up of the Smaller War Plants Corporation, recom- 
mends that no price preference be given to any buyer. 
Granted that any plan to give one buyer any advantage 
over another is potentially a source for graft, experts 
believe that the possibilities for graft are equally great 
in both lines of action and that our protection is in legis- 
lation, open deals and vigilance. 

The day is in sight when a man can go out on the 
market and buy the kind of steel he wants, when he 
wants it and from whomever he wants it. When that 
day comes we will be back in the competitive system and 
it is then that the benefits of a wise policy on the dis- 
position of these great surpluses will be felt. The stakes 


are great. If we make serious mistakes we will get a 
depression. If we see this surplus as the basic ingre- 
dient of an expanding economy, we will get these sy, 
plus commodities out, not where they necessarily bring 
the high dollar but where they can be absorbed wit 
benefit to the national economy. We will put those plants 
to work under as varied an ownership as possible right 
where they can make jobs and raise purchasing power 
most. If in the process of achieving widespread em- 
ployment and solid gains to the productive wealth of the 
country, the Government realizes a few billion less thay 
it would get by haggling over price without regard to 
progress, that isn’t important. The cost would still be 
a tiny fraction of a depression. 


IT'S EVERYBODY'S PROBLEM 

Without neglecting pressing duties of winning the 
war, the time is at hand for people to thrash out this 
problem in their own and the national interest, wherever 
they live and whatever their walk in life. Local groups, 
trade associations and national organizations have real 
contributions to make both inside and outside of Wasb- 
ington. 

Whether surplus is a jeep, a shirt or a Willow Run 
plant, always we run back into human needs. That’s the 
essence of the liquidation of Government surplus. The 
machinery has started to roll. Millions of returning 
soldiers and all of the rest of us are interested in the 
solutions. For the way Government chooses, determines 
in great measure our way—as American citizens and 
business men. 

(Copyright 1944, BNS) 
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Modern Jewelry 
of Distinction 
in a Wide Range 
of Prices. 
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HOW DIAMONDS HELP US WIN 
(From page 110) 


so rapidly that it becomes necessary to check 
each blade or tooth for size with an indicator. 
Since large amounts of material can be removed 
at each cut by a diamond wheel without appre- 
ciable wear, inaccuracy from that cause is practi- 
cally eliminated, progressive feeds can safely be 
used, and much of the time otherwise spent in 
taking measurements is saved. 

Because of all these advantages, diamond wheels often 
give a lower over- all cost than silicon carbide wheels can 
show for sharpening cemented carbide tools, although 
the initial expense is higher. 

The degree of difference between the diamond and any 
other substance that can be used for the purpose is 
summed up in one comparison. Silicon carbide is the 
hardest substance ever produced by man, at least in 
commercial quantities, and is harder than any natural 
substance except the diamond itself. Yet diamond wheels 
have removed 13 times as much stock from cemented 
carbide pieces in a given time as wheels of special green 
silicon carbide. 

The successful development of diamond wheels for 
grinding tools led to a further use. The wartime demand 
for small ammunition created an urgent need for dies 
capable of many more draws than could be obtained 
from the high carbon steel dies formerly used, and car- 
tridge dies of tungsten steel were produced. Diamonds 
proved to be the only satisfactory substance for grinding 
the inside diameter of these dies. They used to be ground 
by hand on a lathe and the operation usually took from 
five to six hours. Now the solution of the problems of 
the diamond wheel has permitted the production of an 
internal grinder that does the job in 33 minutes. 

Today diamond wheels range from one-eighth of an 
inch to 18 inches in diameter and are made in a wide 
variety of shapes and designs. They are comparatively 
small in size, but it is a big job to produce them—and 
the job they are doing is bigger still. The electric fur- 
nace through which they are passed in the heat-treating 
process occupies 100 square feet of floor space; the 
machines in which the compounds are pressed weigh up 
to 15,000 pounds. But the wheels are used in the manu- 
facture of guns, ammunition, airplanes, marine engines, 
tanks, radio sets—nearly every essential piece of mili- 
tary and naval equipment. 

They are vital to the speed and precision of produc- 
tion on which the speed of our victory depends. 


BOARD OF TRADE'S STORY TOLD IN BOOK 


Most large, sound organizations have deep roots— 
absorbingly interesting backgrounds of far- -sighted lead- 
ership, bold planning, experiments in directions that 
oftenest proved right, occasional conflicts in personal 
viewpoints, but over a long period of years a steady 
ascendance that has led to honor and prestige. 

As time goes by, many of the early leaders are for- 
gotten; none but a few can remember who did the work; 
even dates and trends grow hazy. 

So it has been with the Jewelers Board of Trade, 
which promotes the welfare of the jewelry industry 
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Because of conditions over 
which we have no control we 


are not able to guarantee deliv- 
ery of all models of ALTON 
watches. However, all ALTON 
watch orders will receive our best attention, 
and we will supply whatever possible. 





We urge our customers and friends to be 
patient with us during this uncertain period, 
until we are again able to fill all orders com- 
pletely and promptly as in years gone by. 


W. & G. DIAMOND RINGS AND SETS 


Matched set in 14K. yellow gold. 
Solitaire has two side diamonds and 
-15 Carat center diamond. Wedding 
ring has five fine diamonds. 


Matched set in 14K. yellow gold. 
Solitaire has two side diamonds and 
.25 Carat center diamond. Wedding 
ring has five fine diamonds. 


Grade Grade Grade Grade 
A AA A AA 
D858—Set—Retail .$237.00 $261.90 D870—Set—Retail .$157.50 $175.50 
Keystone Price ... 189.60 209.40 Keystone Price ... 126.00 140.40 
D859—Solitaire— D87i—Solitaire— 
ar 184.50 209.40 SD > bcp awelnaa 105.060 123.00 
Keystone Price ... 157.60 165.80 Keystone Price ... 84.00 98.00 
D3860—Wedding Ring D872—Wedding Ring 
—Retail ....... Pree 54.00 —Retall ........ Sie 54.00 
Keystone Price .... “a 43.20 Keystone Price ... .... 43.00 


Prices and quality of W. & G. Diamond 
Rings and Sets are the same as in 1943— 
no advance in price, no reduction in quality. 


SEND FOR THE W&G DIAMOND CATALOGUE 
FOR READY REFERENCE 


Weksler & OOCTEEE; Ine. 


Distributors of Ke — ; Star. ii 
[.D. aaehs Cases 


we Chiecag 
: Lilitvois 


> South 


Wabash Ave. 
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VAN DAM DIAMOND CORP. 


FORMERLY pall 


The Original House of 


EDUARD VAN DAM for the 


Established 1884 MANUFACTURING JEWELER 











Cutters of the Finest 


Blue White GEORGE T. MANNING 
a ek i ps 22 WEST 48th STREET 


NEW YORK 


ROCKEFELLER CENTER 


630 FIFTH AVENUE ee Opal Specialist 


NEW YORK CITY 























Opportunity | | 
to DIAMOND BUYERS | 








As one of the world’s largest buyers of Dia- 
monds and diamond jewelry direct from the 
public we are in a position to save you con- 
siderable money on your diamond purchases, 














Heretofore we sold our diamond jewelry to 
the New York manufacturing and wholesale 
trade. We have now decided to establish 
nationwide distribution. 


We carry in stock a large variety of mounted 


This lovely CALLA LILY —" by second-hand jewelry. 


WINEY is gold plated on Sterling Silver wit W licit j _ , — 
Navette colored stones. It's one of many other e solicit inquiries from responsible jewel- 


attractive styles . . . each $6.75. ers who wish to effect substantial savings 
through cash purchases. 










EMPIRE DIAMOND APPRAISING Co. 


EMPIRE STATE BUILDING 
New York 1, N. Y. 


_———— — _ 


WInNEY 


‘TRADE MARK 
H. WEINREICH CO., Ine. 
1321 Arch Street, Philadelphia 7, Pa. 
347 Fifth Avenve, N. Y. C. 
Opposite Empire State Bidg 
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Miami, Florida Dallas, Texes 
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through furnishing to its members specialized, timely 
and accurate credit information. 

The Jewelers Board of Trade has antecedents dating 
back 71 years, to 1873, when De Loid Safford founded 
the Jewelers Mercantile Agency, Ltd., in New York and 
now all of its early history, together with developments 
of intervening years, has been recorded in ‘““The Story 
of the Jewelers Board of Trade.” 

This interesting addition to the archives of the U. S. 
jewelry industry represents the careful workmanship of 
Horace M. Peck, secretary of the board, and consists of 
76 mimeographed pages bound with black leatherette 
covers. Special credits for assistance in its preparation 
are given, among others, to James McDermott, general 
manager of the reporting department, who has been 
with the board and its predecessors since 1894; to Louis 
A. Kimball, whose services extend back to 1890, and to 
Tue JEWELERS CircuLar-Keystone, whose files date 
from 1869, and from which much of the historical data 
was taken. 

“The Story of the Jewelers Board of Trade’ shows 
the causes that led to the formation of credit protective 
associations in the jewelry industry and records the 
careers of the various associations that were consolidated 
and finally became the present The Jewelers Board of 
Trade, with offices in New York, Providence, Chicago 
and San Francisco. 

Divided into six chapters, the book describes the birth 
and growth of the Jewelers Mercantile Agency, founded 
in 1873; the New York Jewelers Association, and the 
Chicago Jewelers Association, both founded the next 
year, and the New York Jewelers Board of Trade, which 


dates from 1885. 
It then details how the Mercantile Agency was taken 


over in 1896 by the New York Jewelers Board of Trade, 
which in 1899 consolidated with the New York Jewelers 
Association as the Jewelers Association and Board of 
Trade. The latter organization in 1904 absorbed. the 
credit reporting and collection departments of the Chi- 
cago Jewelers Association; changed its name two years 
later to the Jewelers Board of Trade and, in 1911, to 
the National Jewelers Board of Trade. 

Meanwhile, in Providence, the Manufacturing Jewel- 
ers Board of Trade had been in operation since 1884, 
and, in a consolidation agreement in 1933, it took over 
the offices of the National Jewelers Board of Trade in 
New York, Chicago, Cincinnati, Providence and San 
Francisco, continuing all but the Cincinnati office. . Both 
boards’ files were merged and the “Red Book” of the 
National Jewelers Board of Trade was made the official 
reference book of the combined association. 

Headquarters of the rating department were con- 
tinued at New York, while the collection and adjust- 
ment activities were conducted from Providence. The 
corporate title of the association was officially changed 
to The Jewelers Board of Trade on March 7, 1940. 

This terse review omits a wealth of interesting details 
in “The Story of the Jewelers Board of Trade,” such as 
how “the Hon. Theodore Roosevelt” addressed 150 mem- 
bers of the trade at the New York Jewelers Association’s 
annual banquet at Delmonico’s in 1883, and how five 
years later the guest of honor was Gen. William T. 
Sherman. Founders, officers and various committees are 
listed for all of the organizations, and these rosters, to 
many in the trade, will be highly interesting. 





SEE SO OOCCO TOSS SOS OOS N OOOO SSOOS SOSSSSSSH SHH HHSS SHSSCOSOSOSOSOSOOSH 


WANTED 


DIAMOND 


kept strictly confidential. 


NEW YORK 


POHSOOH SOS OHH OCH SOO OO SOOSD SPOSSSSSCSSSOSSSSSSes 


We require the services of an experienced loose diamond salesman for a 
permanent position. He must be well-acquainted with the larger users in the 
Central West, Southwest or West Coast. Reply in full detail, stating age, 


experience, previous connections, recent earnings, references, etc. All replies 


Son & Prins COMPANY 


Importers of Diamonds 


SS EAST WASHINGTON ST., CHICAGO 2, ILL. 


SALESMAN 


AMSTERDAM 


9H HOHH OOH HOHOHHHHH4H HHH 4544454544 405500008 


FOOSE COO SES SSE EE PSE OODOEH HH  COHOEEE SHOES ESOS SH OOHOSESHHELEHEH 
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shell marble. 
MARBLE. 

shell mount. A decorative device used 
on silver trays. The shell and scroll 
border was an early English com- 
mon decoration. 

sherbet cup. A cup frequently of all 
silver or a glass cup fit- 
ting into a silver frame, 
used for serving sher- 
bets, or ice cream. 

sherbet fork. See ICE CREAM 
FORK. 

Shepherd’s Stone diamond. 
See AKBAR SHAH. 

shield. 1. Heraldry. The 
escutcheon or field on which are 
placed the bearings in a coat of 
arms. 2. A shield is frequently 
used as a decoration on a presenta- 
tion cup or trophy. 

shifting-sleeve setting. In stem-set 
watches, mechanism in which a 
change from winding to setting is 
made by clutch-pinions on the 
stem-square, instead of by a rock- 
ing-bar device. See ROCKING-BAR. 

shimmer malachite. A _ California 
malachite variety with a micaceous 
sparkle, according to Schloss- 
macher. 

ship-bells strike. Striking work for 
clocks, that sounds time signals the 
same as those struck on a ship’s 
bell for calling labor-shifts or 
“watches” of the crew. At 12:30 
p.m., one bell is struck; every half- 
hour the striking adds a “bell,” un- 
til eight bells are struck at 4 p.m.; 
this cycle is repeated throughout 
the day and night, so that “eight 
bells” is sounded further at 8 p.m., 
12 midnight, 4 a.m., 8 a.m., and 12 
noon. After any two strokes, the 
next one occurs at a slightly 
longer interval than is between the 
two preceding strokes: so that they 
can be counted in pairs, thus: 0; 
00; 00-0; 00-00; 00-00-0 00-00-00; 
00-00-00-0 ; -00-00-00-00. 

ship-clock. 1. A spring-driven clock 
for showing daily local time on a 
ship. 2. A clock that strikes ship- 
bells time. See SHIP-BELLS STRIKE. 

shipper. A lever in negative pendant 
setting mechanism, with a finger 
that engages a slot in clutch-pinion 
to shift the pinion from winding to 
setting position, and vice versa. See 
NEGATIVE SETTING. 

shockproof watch. A watch in which 
the balance jewels are mounted so 
that they have a slight spring-con- 
trolled movement under impact of 
pivots when the watch suffers a 


LUMACHELLE or FIRE- 


Sherbet 
Cup 
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blow, or falls designed to prevent 
damage to jewels and pivots. 

shoe. Horol. On watchmaker’s lathe, 
a metal block sliding on the ways 
of the bed, clamped in any position 
by a bolt and hand-nut, on which 
attachments are held, like hand- 
rest, sliderest, pivot polisher, etc. 

short arc. A movement of a watch 
balance that is less in amount of 
circular motion than the average 
amount of motion is, per vibration. 
See LONG ARC. 

Shortt clock. Clock for use in astron- 
omy and other scientific work, in- 
troduced in 1925, invented by Wil- 
liam H. Shortt in collaboration with 
Frank Hope-Jones, in England, 
and soon proved to be the most ac- 
curate pendulum clock known. The 
mechanical principle of its action is 
in the use of two pendulums, the 
“free” pendulum receiving impulse 
from a gravity-arm, and a “slave” 


pendulum relieving the free 
pendulum of mechanical ‘duties 
that interfere with accuracy in 


timekeeping of single pendulums 
that have to unlock escapements. 

shot bort. South African term for 
well-rounded diamond spheres with 
a radial structure, some _ trans- 
lucence and a color from gray to 
rose or brown. 

shot copper. Pure copper made up in 
small balls like shot, for alloying 
precious metals. 

shoulder. 1. A surface from which 
something projects, like the flat 
face turned on a balance staff for 
the balance-arms center to be held 
against by the riveting. 2. Term 
often used loosely to mean a hub 
projecting from a shoulder, like 
“roller shoulder” for the lower part 
of a balance staff on which the 
roller table is driven. 

shrimp fork. See OYSTER FORK. 

shrouds. Metal discs on arbor of lan- 
tern pinion in which ends of rounds 
or pinion wires are supported. See 
LANTERN PINION. 

Siam aquamarine. Blue zircon. 

Siam ruby. Erroneous term for the 
dark red spinel found with rubies 
in Siam. Also, a term to distin- 
guish the darker red stones, with a 
touch of brown or orange, as dis- 
tinct from Burma pure red to 
bluish-red. The dichroism shows a 
pronounced browner hue; ‘they are 
far less fluorescent and they lack 
the rutile needle inclusions of the 
Burma stones, having instead thin 
drawn-out cavities, filled with 








liquid and round bubbles, and six. 

sided ruby (?) crystal inclusions, 

Siam zircon. The blue zircons espe. 
cially, that are mined in Indo- 
China but largely shipped through 
Siam, after heat treatment there. 

Siberian amethyst. A term which has 
come to mean fine quality amethyst 
to the trade, but actually referred 
originally to an interesting variety 
of stone coming from Siberia, in 
which the color is situated at the 
point of the crystal, while the main 
body is colorless or only lightly 
colored. These are cut so that the 
color lies at the bottom of the 
stone, to which it gives a fine over- 
all color. 

Siberian aquamarine. Bluish green 
aquamarine from the Urals. 

Siberian chrysolite. Demantoid garnet. 

Siberian ruby. Red tourmaline. 

Siberian tourmaline. Light carmine- 
red to violet tourmaline from the 
Urals. 

siberite. Violet-red tourmaline. 

Sicilian amber. A genuine and highly- 
prized variety of amber darker in 
color than the amber of East Prus- 
sia, ranging from light wine red, 
to reddish yellow and dark red. 
Commonly it is fluorescent, so that 
it has an oily greenish or bluish 
color; strongly fluorescent speci- 
mens are highly valued. Catania 
is the center of the amber-working 
industry; some German amber 
finds its way there. 

side-cutting pliers. Pliers with cutting 
jaws set diagonally to the han- 
dles; differentiated from end-cut- 
ting pliers, which have cutting jaws 
set at a right-angle to the handles. 

sidereal time. Time used in astronomy, 
measured from transit of stars 
over a meridian. Mean solar time 
(local time and standard time) is 
calculated from sidereal time in ob- 
servatories. The sidereal day is 3 
minutes, 56 seconds shorter than 
the mean solar day. See TIME. 

siderite (sid’er-ite). An iron carbo- 
nate without gem value. However, 
the term has been applied to a blue 
silicified crocidolite or to a blue 
quartz, but is a most confusing and 
undesirable usage. 

sideritis. Ancient term for a variety 
of diamond. 

siegstone (Victory stone). DeBoot’s 
term for a star sapphire, in Ger- 
man usage. 

side-shake. Play or freedom of pivots 

to move sideways in their bearings, 
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INTANGIBLES, all of them, can’t be 
measured...can’t be bought, but increasingly 
important to dealer and consumer alike. 
Liquid, almost volatile, assets of the local 
jeweler—they embody all the things 

that have happened in the past—they are 
built up after a period of years—in 

our case well over a century. 


In American family life...in 





the dining-room, social heart of 

every home, Gorham products are conversational 
pieces — the classic gift at good-family weddings, 
the preferred cup at christenings, 

the chief treasure handed down from 

mother to daughter. Present purveyors of 
Gorham products know these truths, 

as did their predecessors —as 


will their successors. 
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» as ina 
bearings. 

signet ring. Finger ring engraved or 
set with a stone with 
an initial, crest, or 
other symbol of indi- 
viduality of the 
wearer; originally a 
ring used to impress 
the signature of the 
wearer on a wax esal. 

silica (sill'ik-a). Sili- 
con oxide; quartz is 
pure silica. Silica combines with 
other metallic oxides to form the 
silicates, a large mineral group 
which includes many gem stones. 

silica glass. A natural glass like mol- 
davite, but even richer in silica; has 
been found in the Libyan Desert, 
sometimes in large chunks which 
can be cut into pale yellowish-green 
— The R.I. is 1.462; S.G. 2.21; 

+&. 

silicate (sill'i-kate). A salt of one of 
the silicic acids in mineralogical 
terminology. Also applied to the 
glass used in imitation diamonds. 

silicon carbide. A product of fusion 
of sand, coke, sawdust, etc., in 
electric furnace; crystals of it are 
broken and graded for use as abra- 
sives, either as powders or mixed 
with binder and moulded into 
grinding wheels, blocks, etc.; sold 
under various trade-names. 

silk. Gemol. Inclusions, in the corun- 
dum gems, of rutile needles which 
give a flash of reflected light, re- 
sembling a fabric; hence the name. 

silky luster. The luster shown by 
fibrous minerals, such as cat’s eye 
and tiger eye. 

sillimanite (sil’lee-man-ite). Named 
for Benjamin Silliman, an early 
American geologist. Also called 
fibrolite. It is one of the aluminum 
silicates (see also KYANITE and 
ANDALUSITE), crystallizing in the 
orthorhomboc system, in prismatic 
crystals with a good cleavage and 
a fibrous appearance. Rare as a 
gem stone, it has only been found 
in a suitable condition in water- 
worn pebbles in Burma, and Cey- 
lon. It is strongly dichroic, H.7%, 
S.G. 3.25, R.I. about 1.67. The 
fibrous structure reduces its actual 
hardness about 6 to 7. Not 
likely to be met as a gem. 

silonicus. The ancient “Snailstone,” 
described by Lhuyd, in 1699, cura- 
tor of the Ashmolean Museum, as 
a small hollow cylinder of blue 
glass, composed of five or six rings, 
possessing, among other alleged 
virtues, the power of curing sore 
eyes. 

silver. n. 1. A metallic element, 
used in jewelry, coinage, dentistry, 
photography, as an electroplate, 
and in many other applications. It 
is the whitest of metals, harder 
than gold, softer than copper, more 


“running-fit” of pivots in 


Signet 
Ring 
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malleable and ductile than any 
metal except gold, and probably 
the best conductor of heat and 
electricity. Melting point 960.5° C.; 
specific gravity 10.5; chemical 
symbol Ag. It is classed with the 
precious metals because its prop- 
erties make it desirable for coinage 
and jewelry, and with the noble 
metals because of its resistance to 
oxidation. For most _ industrial 
purposes it is hardened by the ad- 
dition of some other metal. Sterling 
silver contains 925 parts fine silver 
with 75 parts some other metal, 
usually copper. U.S.A. coin silver 
is 900 parts silver, 100 parts cop- 
per. The pure metal when “molten 
can absorb up to 22 times its 
volume of oxygen, which is given 
out on cooling, to cause the so-call- 
ed spitting of silver. Silver is at- 
tacked by hot nitric or hot sul- 
phuric acid; scarcely at all by 
hydrochloric acid or by aqua regia. 
It is quickly attacked and darkened 
by sulphur and its compounds. 2. 
Tableware made of, or electro- 
plated with, silver, such as knives, 
forks and spoons. 3. Silver coin. 

silver. v. To coat with silver, as by 
electroplating, or with a film of 
silver salt. 

silver cape. A color grade in diamond 
classification, the group following 
the blue whites and white. 

silver deposit. A term used to de- 
scribe a decoration, especially on 
glassware, where the silver has 
been electro-deposited. 

silvering. Process for coating glass 
with silver, not by electroplating; 
for making or restoring mirrors 
for navigation instruments, toilet 
ware, etc. Principal methods are: 
by mercury amalgamation of tin- 
foil to glass; by direct chemical 
deposit without electrolysis. 

Silver Peak jade. A term used in 
Reno, Nev., for malachite. * 

silver plate. See ELECTRO-PLATE. 

silver solder. 
per, and zinc. 

Simav stone. Fire opal, from the vi- 
cinity of Simav, in Asia Minor. It 
occurs in yellow and brown hues in 
masses up to a walnut in size in a 
quartz porphyry, associated with 
common opal and tridymite. The 
occurrence has been known since 
the Middle Ages and the stones 
were in some demand. Erroneously 
known as Simon and Simao stone. 

simetite. Sicilian amber, from the 
Simeto River, a principal source. 
See SICILIAN AMBER. 

simili. Lead glass diamond imita- 
tions, often with high dispefsion 
through the addition of thallium 
salts. 

simple calendar. Calendar mechanism 
in a clock or watch, that has to be 
reset manually to correct dates at 
month-ends, and for leap-years; 
differentiated from PERPETUAL CAL- 
ENDAR, 

simple pendulum. The ideal or theo- 
retical pendulum, conceived as a 


An alloy of silver, cop-. 


mass concentrated at a point 
suspended on a thread that has 
weight. Calculations of lengths of 
pendulums to vibrate in specif 
periods of time are based on th 
simple pendulum. See compoyy 
PENDULUM, 7 

simulated stones. 
factured gems. : 

single-beat escapement.’ Class of e 
capements in which impulse 
given to balance at every oth 
beat, like chronometer and duplex 
escapements. 

single bevel. A simple style for cut 
ting any opaque stone, such 


Imitation mang 


beveled from flat tov to flat base, ° 
single cut. 1. Gemol. A _ primitive 
form of brilliant cutting, fashioned 
from the rough octa- 
hedron by truncating 7 
the corners and plac- 


ZINE 
ing a table and culet 


on the stone, 18 facets 4a 


in all. It preceded the Since a 
modern brilliant and 4 
is still in use on small stones of 
low quality. 2. Horol. Variety ¢ 
files with teeth presenting a com 
tinuous cutting edge slanting from) 
side to side of the file, used for™ 
smoothing work; differentiated from 
double-cut files, in which the con- 
tinuous cutting edges first made in 
manufacturing files, are given a 
second series of cuts across, that 
produce pointed teeth. 

single refraction. A term used in dis- 
tinction from double refraction; by 
which is meant that the trans- 
mitted ray is not broken up, but 
passes through the crystal with all 
its vibrations at the same speed, 
since all directions are alike to it. 
Crystals in the isometric system 
and amorphous materials, like most 
liquids and unstrained glasses are 
singly refracting. 

single roller. Type of lever escape- 
ment in which there is one roller 
table to perform both the impulse 
and safety-action functions. See 
LEVER ESCAPEMENT. 

sinking tool. See COUNTERSINK. 

sinople or sinopal. A variety of aven- 
turine quartz, with scaly inclusions 
of red hematite. 

Sioux Falls jasper. A fine brown 
jasper found in large quantities in 
a quarry at Sioux Falls, Iowa, and 
used for large ornamental objects. 

six face. A Holland rose diamond 
with but six faces, a simple pyra- 
mid. 

sixteen corner” A brilliant-type of 
cut, with 34 facets. Used on small 
and poor stones, like the single cut. 

sizes, ring. See RING SIZES. 

sizes, watch. See MOVEMENT SIZES. 

sizing. Altering the diameter of a 
ring to fit a finger, either by cut- 
ting out a portion of the circlet and 
soldering the cut ends together to 
make the ring smaller; or by cut- 
ting the circlet and fitting in a 
length of metal of same cross-sec- 


onyx, carnelian, etc., with the si¢ | 
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LIFE 


and the story 
of Ylatson 

Herling goes 
ught atong, too! 


Again in 1944, sincere, informative Watson advertis- 
ing tells LIFE’S millions of readers of the historic crafts- 
men who made museum silver . . . tells how the tradition 
of fine work is carried on by Watson’s master silver- 
smiths . . . continues to build customer respect for the 
quality of silverware you offer. 

This advertising is designed to bring those who ap- 
preciate this ageless quality into your store. And Watson 
Sterling is designed to sell...to bring you profit and 
prestige now, and in the future. Although we are busier 


754346" Farltes.... 


than ever with war work, and have necessarily restricted 
the production of sterling, our high standards of crafts- 
manship have been maintained. Your requests for 
Watson Sterling are handled under an equitable allot- 
ment plan, filled as fully as possible. This lets you start 
your customers with fine silver of everlasting popularity, 
assures continuing patronage. The Watson Company, 
844 Watson Park, Attleboro, Massachusetts. 
* 3,754,346 copies of Life and sold weekly, 


but it is estmiated that the magazine 
is READ by 22,000,000 people. 


| Deeling>? 
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tion as the ring, and soldering both 
joints into the ring, to make it 
larger. 

skeleton. Horol. 1. Design of plates, 
bridges, etc., in a watch or clock, 
cut into open spaces to show all 
the wheels, escapement, etc. 2. 
Hands for watch or clock, cut out 
except the outlines, filled in with 
luminous material for use with 
luminous dials. 

skeif. Horizontal cast iron wheel 
used in diamond polishing. Also 
spelled “skaif.” 

skew facets. Same as cross facets. 
See HALF FACETS. 

skill facets. See HALF FACETS. 

skull watches. Watches in vogue in 
late 16th and early 17th centuries, 
with cases in form of human 
skulls, bearing inscriptions to re- 
mind wearers of human mortality. 

skylight. Design of watch case, open 
face, but with very broad bezel and 
relatively small glass. 

skystone. Benitoite. 

slabbing. First step in making watch 
jewels from natural stone or syn- 
thetic stone boules; comprises saw- 
ing the lump into thin slices, which 
are next cut into small square bits, 
one for each jewel to be made by 
further turning, drilling and _ lap- 
ping operations. 

slate borax. Borax made up into hard 
cakes, for rubbing with water on a 
slate block, for preparing flux for 
hard-soldering jewelry, etc. 

slave pendulum. See SHORTT CLOCK. 

slaves’ diamonds. Portuguese term 
for colorless topaz. 

sleeping stone. A fabulous stone 
mentioned by Kunz, which was of a 
bright red hue and supposedly 
shone in the darkness. A small 


slide-rest. 


piece hung around a person’s neck 


and having on it a vernier scale for 
subdividing the units on the bar. 
See BOLEY GAUGE; VERNIER. 

An attachment for the 
watchmaker’s lathe; a base bolted 
to lathe bed, with a gibbed slide on 
it, turnable to any angular position, 
and on this another slide on which 
is an adjustable tool-post for hold- 
ing turning tools. Each slide has a 


Slide-Rest 


lead-screw and crank-handle_ to 
move the cutting tool in doing 
cylindrical or taper turning, facing, 
etc. Some slide-rests have a third 
slide for doing square-shoulder 
work, or mounting other attach- 
ments, like wheel-cutting attach- 
ments, rounding-up tools, grinders, 
pivot polishers, etc. In turning, a 
slide-rest offers two advantages 
over hand-tools; the leverage of the 
crank-handle and screw multiplies 
power of the fingers and saves 
fatigue in doing much or heavy 
work; and the guiding action of the 
slides gives exact control of cut- 
ting-tool in producing rectilinear 
faces on the work. 


sliding fit. In mechanism, a fitting of 


two parts to work together so that 
one can be moved easily in the 
other, as of the spindle in a lathe 
tailstock. See DRIVING FIT; RUN- 
NING FIT, 


slug pearls. 


slush box. 


smaragd. German word for eme 


smaragdite. A bright green amphi. 


smaragdolin. 


plex escapement, through which 
locking-teeth of escape whee] 
at each beat. 4 


slow train. Gearing for a watch tm 


calculated so that the balance 
make less than 18,000 beat c 
hour. See ODD-BEAT; TRAIN; 
TRAIN. 
Grape-like eluates 
intergrown freshwater pearls, 
The box beneath 
around the lap in which the “m, 
from the polishing operation 
preserved. 


and the root of many other words. 
See below. 


bole, near actinolite in compositiaay 
It makes a compact mass of 
fibers and has been used as a dee 
rative stone. An interesting 
attractive occurrence is one # 
North Carolina, where red corm 
dum, rubies, have formed in | 
matrix of smaragdite. A va 
has been sold as jade, in China, © 
Wrongly called 
thetic emerald or recons 
emerald. <A beryllium glass 
the composition of emerald, g 
in color; R.I. 1.62; H. 5-5%; § 
3.3-3.45. 





smaragdus. The Greek name 


emerald. 


smaragdus medicus. Malachite. 
smithsonite. A zinc carbonate, som 


times, when abundant, an ore { 
zine; when pure it is white, and 
rarely in good crystals. Howevey 
it is often tinted by impurities @& 
copper, which color it, pale blue, 
cadmium, which makes it yello 
These pieces are attractive and 
used locally as cabochon 
stones, especially in the south 
where it occurs most common 
Strongly doubly refractive 1.62 
1.85; S.G. 4.8 to 4.45; H. 5. & 
BONAMITE. 


smoky opal. A smoky brown vs 


“would cause him to sleep uninter- 
ruptedly for three days, and be 
very sleepy on the fourth.” 

sleeve. In the pendant of case of a 
watch having  negative-setting 
work, a split steel tubular spring 
with interior projections engaging 
a slot in the stem, to hold the stem 
in positions either for winding or 
setting the watch. See POSITIVE 
SETTING, 

sleeve wrench. Set of steel tubes with 
ribs on outside, to engage slots in 
the sleeve in case of pendant-set 
watch, for adjusting position of 
sleeve. 

slide. Horol. In a lever escapement, 


sliding friction. See FRICTION. 

sliding tongs. A small hand-vise or 
pin-vise in which the jaws are 
closed by moving a ring along 
tapered bars between jaws and 
handle. 

slip. A small hand-lap made of metal 
or stone, for grinding or polishing 
pivots or other lathe work. 

slipped. A description of the end 
adapted for spoons in the Common- 
wealth period. Slipped-in-the-stalk 
was a style of spoon handle used in 
the time of Charles II. 

slitting wheel. Bronze diamond saw 
for gem sawing. 

h slopes. The impulse-faces of Mecth of 
the movement of a pallet stone escape wheel in a cylinder escape- 
from the instant when it first locks ment; also called inclines, or lifts. 
an escape wheel tooth, until the jot. 1. The notch in the fork of a 
stone can move no farther due to lever escapement, in which the 
the lever coming to rest against a roller jewel works during unlocking 

_banking. See praw. and impulse. 2. The opening in the 
slide gauge. Instrument for measur- shell of cylinder in cylinder escape- 
ing lengths, with graduated bar on ment, through which escape wheel 
an end of which is a fixed jaw, with teeth pass. 38. The groove cut 
another jaw movable on the bar lengthwise in balance staff of du- 


of common opal. 
smoky quartz. A common variety | 
crystallized quartz, with a smoky) 
brown cast, varying from qui) 
light to very dark, when it is 
morion. True cairngorm is a smoky 
quartz; darker shades go under & 
latter name. Much citrine is ¢ 
rived from smoky quartz by a heal 
ing process which drives off ¢ 
smoky cast, leaving a fine yellow 
to orange brown hue. It is ch 
teristic of igneous rocks and soll 
tions; pegmatite dikes, the § 
crystal cavities, etc. 
smoky topaz. Misleading name i 
smoky quartz. 
smoky stones. Diamonds with | 
smoky tinge, either through 
stone or in the corners, in whit 
latter case they are known as giai 
sies with smoky corners. é 
usually have a good luster ai 
crystal form, but are easily split. 
smoothing broach. See POoLisE 
BROACH, 
(To be continued next month) 
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NATIONAL 


The names given in each case are those of the president and secretary. 


American Gem Society—Carleton G. Broer, 626 Jefferson Ave., Toledo, O., Inter- 
national Committee chairman; William H. Schwanke, 331 E. sateen Ave., 
Milwaukee. 

American Jeweled Watch Manufacturers Assoclation—C. M. Kendig, Hamilton Watch 
Co., Lancaster, Pa. 

American Jewelers’ Protective Association—Walter N. Kahn, 608 Fifth Ave., New 
York; Bert Young, 608 Fifth Ave., New Ycrk. 


American National Retail Jewelers’ Association—Charles J. Michaels, 705 Main St., 
Hartford, Conn.; Charles T. Evans, 22, \W. 48th St., New York. 
American Watch Assemblers Association—Roland Gsell, 15 W. 37th St., New 
York; Louis A. Schwob, 22 W. 48h St., New York. 
Brotherhood of Traveling Jewelers—Daniel Price, 20 W. 47th St., New York; 
Archer L. Chapin, 18 Park Rd., Maplewood, N. J. 
Canadian Jewelers’ Associaticn—Cecil B. Strachan, Fort William, Can.; Norman J. 
Leach, 73 Richmond St., Toronto, Can. 
Clock Manufacturers Association of America—Edward Ingraham, 394 N. Main St., 
Bristol, Conn.; A. Dale Mitchell, 120 Broadway, New York. 
Gemological Institute of America—Edward Wizglesworth, 69 Newbury St., Boston; 
Vogt, 826 Olive St., St. Louis, Mo. 
Horological Institute of America—Howard L. Beehler, Chebeague Island, Maine; 
Ralph E. Gould, National Bureau of Standards, Washinton, D. C. 
Jewelers’ Board of Trade—Royal S. Gregg, 118 Richmond St., Providence, R. I.; 
Horace M. Peck, Turks Head Building, Providence, R. I. 


Jewelers’ yw Allianee—Walter Eitelbach, 608 5th Ave., New York; Bert Young, 
608 5th Ave., New York. 


Jewelers’ Sedaeos Committee—G. H. Niemeyer, 82 Fulton St., New York; 
Sigmund Cohn, 44 Gold St., New York. 


STATE 


The names given in each case are those of the president and secretary. 


Alabama Retail Jewelers’ Association—Robert Bromberg, 218 N. 20th St., Birming- 
ham; F. W. Anderson, 1917 2nd Ave., Birminsham. 

Arizona Retail Jewelers’ Association—Thomas W. Chauncey, 206 E. Washington 
St., Phoenix; Harold Hauseman, Daniels St., Phoenix. 

Arkansas Retail Jewelers’ _ eenatiaee T. Purvis. Jonesboro: Jasper L. King. 
vlarksville. 

California, Horological Association of—John J. Nooyen, 1427 3rd St., Santa Monica: 
K. B. Sehorsch, 5335 10th Ave., Los Angeles. 


California Retail Jewelers’ Association—Nate Baranov, 447 Broadway, San Diego; 
William Erb, 109 Stevenson St., San Francisco. 


Colorado Masterwatchmakers—A. J. Bradley, La Junta; Orville R. Hagans, 3226 E. 
Colfax Ave., Denver. 


Colorado Retail Jewelers’ Association—No officers. 


Connecticut Horological Association—Charles S. Stowe, 735 Asylum Ave., Hartford: 
Emanuel Seibel, 437 Logan St., Bridgeport. 


Connecticut Retail Jewelers’ Association—Sturman F. Dyson, 54 Main St., New 
Britain; Edmund Talbot, 972 Chapel St., New Haven. 


Florida Retail Jewelers’ Association—Wiliam Putnam, Tallahassee; Lester W. 
Moon, Tallahassee. 


Georgia Retail Jewelers’ Association—Walter R. Thomas, 2 Edgewood Ave., N. E., 
Atlanta; Miss Lillian C. Harclerode, Box 635, Atlanta. 
Idaho. Horological Association of—Charles Braun, 434 State St., Weiser, Idaho. 
(linois Masterwatehmakers Assoclation—S. G. Brolin, 7939 Colfax Ave., Chicago; 
H. W. Johnson, Room 312, Heyworth building. 
iMinois Retail Jewelers’ Assoclation—Iiarry W. Yaseen, 1684 Halsted St., Chicago 
Heights; Henry T. Mortenson, 2735 W. North Ave., Chicago. 
indiana Retail Jewelers’ Association—Irving Chayken, 5142 Hohman Ave., Hammond; 
Roger W. Briney, 215 N. Main St., Kokomo. 
indiana Watchmakers Association—Frank A. Kruetz, Valparaiso; Thomas E. Cook, 
Indianapolis. 
towa, Horolegical Association of—N. B. Banker, 120 No. Linden St., Lamoni; T. 0. 
Dilges, 1706 3rd Ave., So., Fort Dodge. 
lowa — Jewelers’ Association—H. 0. Woodbury, Newton; Wallace G. Boyson, 
213 3rd Ave., S. E., Cedar Rapids. 
womens” Lg aig Association—P. E. Loomis, 519 Main St., Newton; Norman Osborm, 
0 No. Topeka, Wichita. 
sca tees Jewelers’ Associaticon—V. C. Meador, Hutchinson; W. B. Brasfield, 
110 N. Topeka St., Wichita. 
Kentucky Retail Jewelers’ Association—Nolte C. Ament, 447 Fourth Ave., Louisville, 
Percy B. Stith, 329 Guthrie St., Louisville. 
Louisiana Retail Jewelers Association—Louis J. Bernard, 108 Baronne St., New 
Orleans; Samuel Goldberg, 161 Third St., Baton Rouge. 
Maine Retail Jewelers’ Association—Everett B. Coffin, 503 Congress St., Portland; 
Henry Nolih, 79 Lisbon St., Lewiston. 
Marytand-Delaware-District of Columbia Jewelers’ Association—S. Judson Mealy, 
316 N. Charles St., Baltimore: Melvin Levitt, 806 Market St., Wilmington, 
Massachusetts Horological Association—Winifred D. Hebert, 1112 Main St., Worcester; 
. H. Bright, Waltham. 
eniamaal and Rhode Island Retajl Jewelers’ Association—Harold Partridge, 
22 B. Beacon St., Boston; John Peterson, Needham. 
Michigan Retail Jewelers’ Association—Orville L. Church, Alma; Howard Doxtader, 
210 E. Grand River Ave., Lansing. 
‘ Michigan Horological Association—Sidney Thompson, Mt. Pleasant; Stanley Gaver, 
137 Liberty St., N. E. Grand Rapids. 
Minnesota Master Watchmakers Association—W. C. Westpahl, 4532 Pillsbury Ave., 
Minneapolis; C. W. Gaskall, St, Paul. 
Minnesota Retail Jewelers’ Association—Maurice Adelsheim, 811 Nicollet Ave.. 
Minneapolis; Morton A. Sauer, 404 Nicollet Ave.. Minneapolis 
Missouri Horological Association—Clem Wolf, 826 Olive St., St. Louis; Joseph E. 
Obmenn, 213 Victoria Bldg., St. Louis. 
Missouri Retail Jewelers’ Association—Harry Carter, Union Station Bldg., Kansas 
City; Fred Sands, Dierks Bldg., Kansas City. 
Nebraska Horological Association—Corey W. Chase. 799 4th Ave.. Holdrege; Frank 
Nosker, 4418 Chicago, Omaha. 


Directory of Trade Associations 


_ Oklahoma Horological Association—P. D. Chastain, 104 No. 3rd St.. Ponca. 
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Jewelry and Allied Trades Association—W. Waters Schwab, 216 E. 45th St, Nm 
York. ae 


L. Sperling, 20 W. 47th St., New York. 4 

Jewelry Industry Publicity Board—John Hall, 9 Rockefeller Plaza, New 
William D. MeNeil, 366 5th Ave., New York. oe 

Machine Chain Manufacturers’ Association—Adolf Jaeger, 141 Georgia Ave, Pron. 
dence, R. 1.; George Benker, 75 Eagle St., Providence, R. I. J 

Metal Findings Manufacturers’ Association—Frank A. Ward, Jr., 151 Pope 
Pawtucket, R. 1.; John T. Murray, 151 Exchange St., Pawtucket 

oes Association of Credit Jewelers—B. G. Rudolph, Rudolph Bony Syracuse, 

Y.; William Wagner, 545 5th Ave., New York. 
Nationa Gift, and Art Association—Henry Underberg, 225 Fifth Ave.; George 
ittle, 220 Fifth Ave., New York. 

oui Wholesale Jewelers’ Association—Harold Alberts; I. Alberts’ Sons, Boptg: 
George A. Fernley, 505 Arch St., Philadelphia, Pa. e! 

New England Manufacturing Jewelers’ & Silversmiths’ Association—Fred A. 
7 Beverly St., Providence, R. 1.; Ex. Sec. Edward Otis, Biltmore 
Providence, R. 

Precious » Dealers Association—Leopold Nathan, 610 5th Ave.; Isidor tau, 
1 47th St., New York. 

Sterling cauenins Guild of America—Roy Wilcox, ney Silver (, 
Meriden, Conn.; Alexander Vincent, 551 5th Ave., New York. 

United Horological Association of America—Col. William H. Bright, Waltham, Mas 
Orville KR. Hagans, 226 16th St., Denver, Colo. 5 

United Diamond Manufacturers Association-Frank Pals, 71 Nassau St.: Josh 
Kipnis, 580 5th Ave., New York. s 


Jewelry Crafts Association—W. Waters Schwab, 216 E. 45th St., New a 
" 


Nebraska ey Jewelers’ Association—Oscar C. Homann, Omaha; Charles J. Stlastay, 
1020 O St., Lincoln. 
New Hampshire Retail Jewelers’ Association— Majorie A. Noury, 824 Elm &, 
Manchester; Mrs. Addie Fiske Goodell, Epping. 
New Jersey Horological Asscciation—Harry Van Laxr, 1197 Springfield Ave,, Irving. 
ton; Charles Soemer, 29 Oakland Terrace, Newark. 
New Jersey Retail Jewelers’ Association—L. J. Rad. 639 Bergenline Ave., West Nw 
York; Henry Gelula, 1532 Atlantic Ave., Atlantic City. 
New — Horoloicgal Association—L. W. Graham, 723 W. Roma, Albuquergu; 
S. Bell, 723 So. Walter St., Albuquerque. ; 
New Mexico Retail Jewelers’ Association—Bernard Spitz, 76% San Franciseo Sf, 
Santa Fe.; Hugh M. Huff, Roswell. 
New York and New Jersey, Associated Credit Jewelers—M. S. Abelson, 855 Broad &, 
Newark; William Wagner, 545 5th Ave., New York. 
New York State Horological Association—John DeVogel, 20 So. Pearl, Albany; tw 
C. Nhare, 1534 South Ave.. Syracuse. 
New York State Retall Jewelers’ Association—Alfred Morell, 608 Fifth Ang, Ne 
York; E. Lathrop Sunderlin, 76 East Ave., Rochester. i 
North Carolina Retail Jewelers’ Association—Z. A. Perkinson, High Polat: 
Neiman, 109 Fayetteville St., Raleigh. Xs) 
North cae Retail Jewelers’ Association—-C. A. Bonham, Bismarck; Iver tam 
Mandan. 
Ohio Retail Jewelers’ Association—H. Bruce McCague, 1305 Euclid Ave.; Hugh x 
Beattie, 1117 Euclid Ave., Cleveland. 
Ohio Watchmakers Association—L. W. Weimberger, 245 So. High St., Colum 
tank Foelger, 31 E. 4th St., Cincinnati. 


Mark Taylor. 1705 No. Park. Shawnee. 


Oklahoma Retail Jewelers’ Association—C. W. Haupt, Bartlesville; George 
Sloan, 20 E. 4th St., Tulsa. 


ne Bo wt ag oy Association of—Jack Peare, La Grande; Harold Som 
6 S. E. Miller, Portland. 


iicaae ‘ana Jewelers’ Association—Rene Bloch, 511 8S. W. Broadway, Portia, 
Edward N. Weinbaum, 8245 W. 5th Ave., Portland. ‘ 


Pennsylvania, Horological Association of—Herman Pedrick, 1218 Chestnut “} 





Philadelphia; J. P. Sommer, 1524 Beaver Ave., N. S. Pittsburgh. 


Pennsylvania Retail Jewelers’ Association—H. R. Rogalsky, Bradford; Frank © 
Bayer, 17 E. Market St., York. 


Pennsylvania, Retail Jewelers’ Association of Western—John C. Grau, 1734 Cars 
St., Pittsburgh; Carl Cuda, 430 Market St., Pittsburgh. 


Rhode Island Watchmakers Association—Joseph H. Coutu, 49 Olneyville Sq., Prom 
dence. 


South Carolina Retail Jewelers’ Association—J. B. Sylvan, Jr., 1500 Main Streti 
Columbia; R. J. Ortmann, 251 King St., Charleston 


South Dakota Retail Jewelers’ Association—Carl R. Damuth, Redfield, acting secretary. 


Tennessee Retail Jewelers’ Association—C. C. Breese, Franklin; D. Monroe Meet 
Dyersburg. 


Tennessee Watchmakers and Jewelers Assoclation—George R. Harding, 805 Marke 
Street, Chattanooga; L. D. Stallcup, 50 Arcade, Nashville. 


Texas ay Jewelers’ Association—B. L. Turner, 621 Leopard St., Corpus Christi; 
Dill, 402 Stewart Bldg., Dallas. 


helen fies Jewelers’ Association—L. J. @ell, Gell & Houston, Barre; A. Ball 
Wilson, Springfiela. 


Virginia R Jewelers’ Associatien—Charles W. Bowen, 817 Main St., Lynchbum 
Fran . Moose, 207 So. Henry St., Roanoke. 


Washington State Retail Jewelers’ Assoriation—touis H. Burnett, 924 Broarwi), 
Tacoma; W. J. Hindley, Lloyd Building, Seattle. 


West Virginia Retail Jewelers’ Association—Floyd R. Frazee, $14 Market & 
Parkersburg; P. K. Stanford, Elkins. 


Wisconsin Retail Jewelers’ Association—Ray Treiber, Appleton; A. W. Andetiom 
Neenah. 
























































Wisconsin Watchmakers Association—C. B. Langendorf. Milwaukee; B. W. Healé 
339 N. 35 St., Milwaukee. 











SECRETARIES, PLEASE NOTIFY US OF INACCURACIES OR CHANGES, SO THIS LIST MAY BE ALWAYS UP-TO-DATE 
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While busily producing for war, we have con- 
tinued to re-design and re-style the HOLLOW-, 
WARE pieces you knew so well. New ideas— 


many from you, our customers, telling us what 
you want—new materials and new techniques, 
all have been incorporated in the HOLLOW- 
WARE line that will be available after Peace. 
Pin your hopes high when you think of 
BENEDICT HOLLOW-WARE. We promise 


that you won’t be disappointed. Ju the Meantime 
: KEEP ON 


BUYING 
WAR BONDS 


BEV EDICT as... 


FOR APRIL, 1944 
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“GIFT CERTIFICATES” TO THE RESCUE as TD tian. 


Short stocks, lean quotas and slow deliveries are some 
of the Gremlins that make a jeweler lose sleep—espe- 
cially when he’s sold his town’s brides on the idea of se- 
lecting their patterns in silver, chinaware and crystal as ; DES d BY Si 
bridal gifts from their friends. : \ Me ee ; ae no aa 1 

Sure, an ergaged girl can still pick her patterns in i ieee San shite oh : 
tableware services—but when friends come in to buy ce 
three place settings or a dozen goblets in the chosen de- re’ 
sign the Short Stock Gremlin may be at work: “Sorry, 
we're completely sold out of that pattern at this time.” 

What’s the result of this empty shelf situation? 
Bride’s friend may try to shop somewhere else for the 
desired gift-—or, almost as bad, may buy a substitute 
present. 

In their “Gift Certificates,” A. R. Via & Bro., South 
Boston, Va., jewelers, have worked out an ingenious, ac- 
ceptable and very workable solution to selling during a 
time of goods shortage. The “Gift Certificates” are 
about the size of an old-style dollar bill, and are printed 
on green lithographed blanks of a sort obtainable from 
any stationer’s. 

The following text is printed on the certificate’s face: 














Above, a "gift certificate" 

which A. R. Via & Bro. 

"sell" in place of an item 

temporarily out of stock. 

Left, the stub retained for 
the store's records. 








“This is to certify that ............:... purchased When the store is out of something a gift-shopper 
oGib RWG e > ipineiade for ................ Due to con- wants, it simply “sells” the certificate. The donor then 
ditions beyond our control, we do not have this gift in gives the certificate in lieu of the gift, which the store 
stock. Our next allotment will arrive in about ......... delivers as soon as it arrives from manufacturer or 
days at which time we will deliver the gift. wholesaler. 

RIPE A. -aakeesaes RL cok Sevees ss A. R. Via For their own record, A. R. Via & Bro. fill in the stub 
& Bro., Jewelers, South Boston, Va.”’ (Please turn to page 156) 











Sen Breakfast to Sapper 
sith 


Golden-hued Dir ilyte 


Daringly simple, daringly lovely, is this luncheon 
table set with golden-hued Dirilyte flatware, com- 
potes, salts, and centerpiece. The brilliant golden 
hues dramatically accent the gray and yellow color 
scheme. ' 


Dirilyte makes possible an endless variety of 
fascinating settings for every meal, from informal 
breakfast to formal dinner. It looks like fine gold, 
but is harder than gold or silver. It is very 
durable, very scratch-resistant. Though it costs 
no more than good plate, Dirilyte is solid. .The 
golden color goes all the way through. 


Even during these war days when Dirilyte is un- 

obtainable, customer interest in it is tremendous. 

Consumer letters pour in, asking us where and 

when Dirilyte can be bought. Prepare to share 

in this future business—waite us for further in- 

formation. 
7 




















Modern luncheon setting. Gray dishes on gray and 
yellow mats, yellow pottery deer, flaming gladioii— 
and the brilliant sparkle of Dirilyte flatware, com- 
potes, centerpiece and individual salts and peppers. 


AMERICAN ART ALLOYS INC. 
KOKOMO, IND. 
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SOME FACTS ABOUT SILVER AND GOLD 


-—and a Correction 





@ 
Scluer Under present WPB regulations silverware and jewelry 


must be made of domestic (71¢) silver only. 


Foreign (45¢) silver may mot be used to make silverware 
and jewelry. 


“Old Silver’ is classified as foreign silver. 


Foreign silver may only be used for essential purposes 
specified by WPB. . 


The quantity of domestic silver that may be used for 
making silverware and jewelry is limited by Silver 
Order M-199. | 


At the present time, there is no shortage of domestic silver 
bullion to meet requirements under these limitations. 


Gold The quantity of gold that may be used for making 
jewelry is limited by Jewelry Order L-45. 
There is no shortage of gold to meet requirements under 
these limitations. . 


To ww 





CORRECTION 


We regret that our advertisement in the March issue 

of Jewelers’ Circular Keystone unintentionally con- 
tained incorrect statements which the above list of 
facts is intended to correct. 












HANDY & HARMAN 


82 Fulton Street, New York 7, fl. Y. 


Service Plant ae . Service Plant 
— nn. 

vo take a Principal Plant 3 Bridgeport 9, Co Prag wrench 

New York 7, N. Y. Phone: Bridgeport 9-168) Sicudines & uk 


Phone: Beekman 3-2460 Chicago ‘@laita: Phone: Franklin - 8068 Phone: Dexter 4798 
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@ Ralph Polcini has created this Aiteoh 


daisy pin for Leading Jewelry Mfg. Co., Inc., 
389 Fifth Ave., New York. Made of rose 
gold plated sterling and set with choice of 
synthetic stones, it retails at about $22.50. 


® Double - petal 
rosebud ring, 
fashioned by 
Walter Lampl., 
608 Fifth Ave., 
New York, from 
14 karat gold. 
The diamond -set 
center is sur- 
rounded byaclus- 
ter of six rubies. 


® Flower pin and matching earrings, of 
gold-plated sterling w'th imitation gems, 
from an extensive series by Paul Fremont, 
6 Clintonville St., Whitestone, L.I., N.Y. 
The pins range from $15 to $33, and the 
earrings from $7 to $16 a pair retail. 
N. Y. office, Room 1224, Martinique hotel. 
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® Top-grain cowhide fitted dre:sing case, with lea 
loops and serviceable lining, whole-aels at $96 a de 


Guardian Leather & Novelty Co., 358 Fifth Ave., N.¥ 


© Newest gift for 
the new - born 
baby is a jewel 
kit to hold the 
trinkets every 
baby gets. Rose 
or blue, $5 retail. 
Barbara Bates, 
366 Fifth Ave., 
New Yorkl, N. Y. 


®@ Friendship ring, by Winey Crea- 
tions, has an app-ooriate heart de- 
sign; it's hand-made sterling, with 
handsome oxidized finish. H. Wein- 
reich Co., Inc., 1321 Arch St., Phila. 7. 


@ These ‘sun-ray earrings are natural 
14 karat gold, mounted with clusters 
of six gem rubies or sapphires with 
diamond centers. About $150 retail; 
$95 without center diamonds. Somers- 
Ernst Co., Inc., 42 W. 48th St., N. Y. 


me 
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! TAXES ARE UP! prices are DOWN! 





po TO RETAIL FROM $2 TO $6 


0 


Jewelry by Jordan hits a new high in value 

with an exquisite sterling line especially 

hehe designed and priced to overcome any 
sales resistance caused by the new 
tax increase. Your problems are 
solved when you show pieces 

like these at prices almost 
unbelievable for 





natciaelatelalelkt-Mmel aie alts 






2/182—36.00 per doz. i, style and quality. 





2/184—30.00 per doz. 


P 2/173—18.00 per doz. 





2/175—18.00 per doz. 


_ Factory, 17 Custom House St., Providence, 
OS ANGELES + 707 South Hill St. @ CHIC 
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“GIFT CERTIFICATES" TO THE RESCUE 
(From page 152) 


from which the Gift Certificate was detached. Space on 
the stub provides entry for the following needed infor- 
mation: Date of sale, name of article sold, name of per- 
son to whom it is to be sent, name of gift donor, price, 
amount paid, charged or balance due, and, finally, the 
date when the gift is delivered. 

“We were at a loss how to cope with the goods short- 
age,” explained A. R. Via. ‘We had sold our town on 
the idea of buying gifts in the bride’s own selected 
patterns. 

“It’s a big moment in a girl’s life when she announces 
her engagement, sends out invitations, and has showers 
and parties planned for her. She needs the full coopera- 
tion of her jeweler. It is his duty to see that he has her 
patterns in stock. 

“If the jeweler is not prepared, she gets a conglomer- 
ation of linens, vases and what-not, most of which she’ll 
bring back to the jeweler in a week or two to exchange 
for a due-bill, which in turn will be exchanged for the 
items she did not get in the selected patterns. 

“Our Gift Certificate plan gets us out from behind the 
eight-ball. When a pattern is low, and the stock runs out 
before the items are completed on her card, this Certifi- 
cate takes the place of an undesired gift, as well as the 
bother of exchanging. 

“It works beautifully, especially for wedding gifts, 
and we think other jewelers might want to use it. We 
started to call it a ‘War Gift Bond’ and still believe that 





it would haye a more timely punch.” 

The “Gift Ceftificate” or “War Gift Bond” ide, 
could be applied to all sorts of short-stock or slow-de. 
livery merchandise, as well as to silver, china and crysta| 
as wedding gifts. 


IT'S A JEWELRY YEAR 
(From page 103) 


gold studded with diamonds through the gold ribbons 
and at the knot (shown in lower photo, page 102). 

Gershgorn, Beverly Hills jewelers, have a forget-me- 
not ring, which is a bowknot of pink gold clasped by 
rubies and diamonds. 

Many Hollywood actresses are wearing a diamond 
cross these days. Among them Linda Darnell, Ruth 
Hussey, Maureen O’Hara and Loretta Young. + 

The “crown jewels” also seem to find a place among 
the spring jewelry, as in the case of Ruth Hussey, who 
owns a coronet of diamonds and pink tourmalines. Ap- 
other crown clip was in sapphires, diamonds and ame- 
thysts, and was a design of Trabert & Hoeffer’s in Bey- 
erly Hills. 

Lackritz of Beverly Hills is also doing some versatile 
and beautiful things in jewelry. One neckpiece is silver 
with a blossom of silver,rubies and diamonds that maybe 
removed and turned into a single flower clip, or divided 
still further into two clips. This jewelry that breaks up 
into various pieces gives a variety of jeweled accents to 
a woman’s wardrobe and should prove more popular than 
the single pieces. 








ENCHANTING 
BARBARA BATES 


Yn 









ee 8 ti p’— $8.50 bay iti B 
Leather trimmed gold embossed 


jewel cases. Beautifully made in 
assorted jewel colors. Others at $5. 








ps rn $1 S. 
So complete and so very desirable, 
with everything a knitter could pos- 
sibly want. Others from $7.50. 





**Padies’ Ghaice” — $7.50 
Complete Manicure Kit in the 
Barbara Bates manner. Blue or wine. 





These are the gifts everyone wants, 
they go straight to the heart with 
their prettiness, and practicality. Fa- 
mous for their glamour, they must be 
good .. . because they are backed 
by the Barbara Bates label. 


Barbara Cates 


of C. J. BATES & Son 


366 Fifth Avenue, New York 1, N. Y. 
Factory at Chester, Conn. 
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nd @ and to our knowledge, we are 

r the only specialists in our field. 

: Not a side line with us 

m or an occasional venture, 

: but the one job we 

; | specialize in doing and doing well - - 
} the one job on which this firm 





; IN started and is growing - - 


BUYING 
i JEWELRY 
—— STORES: 


@ always a reliable offer 
@.usually the highest one 
* 


18 Province Street * 
Boston, Mass.. ae 
CAPitol 1728 
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Can You Help Me? 





My Display Problem Is: 








by VIRGINIA DIXON 


Readers’ questions about window and inside-store display 
will be answered in this department each month by Miss Vir- 
ginia Dixon, one of America’s topnotch display experts whose 
talents have been brought to a focus on the jewelry field. 
Miss Dixon is already well known to JC-K readers as the 
author of many stand-out articles on jewelry store display. 


URTAIN BACKGROUND—At present we have 

plain panelled glass as a background in our win- 
dows. We are planning to do over these windows and 
would like to know if you advise putting curtains over 
the glass. If so, of what material should they be made? 
(A. T.) 

Answer—If the panelled glass doors give a view into 
the store without interfering too much with the view of 
the display, I would suggest that you leave them uncur- 
tained. A store front which affords some view into the 
store itself seems a more welcoming entrance than one 
which is entirely shut off. However, if the view is con- 
fusing to the display and your doorway is uncurtained 
glass so that a “cut-off’’ feeling is avoided, I would pre- 
fer some sort of plain background panels which may be 
changed frequently by’ repainting or recovering. Fre- 


quent change of background color gives new interest tg 
your windows. If this is not practical, curtains of shee, 
material such as rayon or celanese chiffon in pale gray 
or beige would be the best. These would eliminate the 
confusing view and yet not give as abruptly a cut-9 
effect as a heavier curtain. ’ 


OOD-GRAIN PAPER—Do you know where | 
can obtain good quality wood-grain papers? 
(C. O.) 

Answer—Timbertone Decorative Co., 15 W. 24th 
St., New York, has a particularly fine selection of wood- 
grain and wood-bark papers. Meyercord Co., 5323 W, 
Lake St., Chicago, carries a line called Sans-Arb for 
wood grain effects for window backgrounds, screens, 
panels, etc. 


UT-OUT LETTERS—Please give me the addresses 
of some firms which furnish cut-out display letters 
for posters, backgrounds, etc. (J. B.) 

Answer—Felt Letter Studios, 226 S. Wabash Ave, 
Chicago 4, carry felt, cork, poster board and other board 
letters in various sizes and styles. Redicut Letter Co,, 
2902 W. 76th St., Los Angeles 43, and Blockart Co., 141 
E. 25th St., New York, both carry display letters of 
various types. 


INDOW COLORS—My window background is 

over five feet in height and I want to change the 
color frequently, but it is not practical to repaint each 
Is there any inexpensive material, wide enough 7 


—— 


time. 

















The Four Stars of a General Symbolize High Rank in,our Armed Forces. 
Likewise, the trade-mark of Church and Company symbolizes high rank in 
the Jewelry Industry. 


CHURCH & COMPANY 


Member of American 
Gem Society 


336 Mulberry St., 


Manufacturing 
Jewelers 


Newark 2, N. J. 


West Coast—G. H. OTTO, 209 POST ST., San Francisco, Calif. 
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BALANCE STAFFS FOR SWISS WATCHES 





FOR BULOVA FOR A. SCHILD 





10%-Cal. 984-1002 
8%-Cal. 970 
7% -Cal. 964-1001 


AM-—-AF—AW—AL 





5%-Cal. 1012 
BS Ar AZ AH_AR FOR BENRUS 








5 AB 1% x 11-AC 
FOR WESTFIELD 6% x 8—AB-Al 








5%4—AE 
7 AW—WM 
6 AW-AS FOR GRUEN 





6 WM 210-211 
Price per doz 270-271 





(For all Swiss Staffs) 








FRICTION BALANCE JEWELS FOR SWISS WATCHES 





In the following diameters and hole sizes: 
Dia. 890 Hole 8 Dia. 90 Hole 10 
- 80 " 9 a 100 * 8 
10 
90 os 8 
99 ae 9 
Price per dozen 


For ladies—in sizes | to 3 


White or Yellow 1/10-14Kt. G.F. 
card of one dozen 

White or yellow 14Kt. Solid gold 
—ecard of one dozen 





Also a complete line of genuine American and Swiss 
watch materials, at factory list prices. 





IDENTIFICATION BRACELETS 





In Sterling Silver for Men 
. 2341-2342 
vO, 2548 
No. 2349-2351 
‘0. 2364-2385 





WATCH CASES 





We have available wrist watch cases for American and 
Swiss watches, in ladies and gents styles. We can 
offer these various desirable qualities in Yellow Top. 
8.S.Bk. and all yellow with dials to match—In order to 
obtain the correct size send movement when ordering. 


Also waterproof cases in the following sizes: 
8%—10%—11% lignes. 


ORDER NOW] 


_ BALANCE STAFFS FOR AMERICAN WATCHES 


For Elgin, Waltham—Hamilton, Illinois, etc. 
(Imitation—Guaranteed to fit) 
single roller....$1.75 
double roller.... 2.25 


Per dozen 
Per dozen 





_ BALANCE JEWELS FOR AMERICAN WATCHES 





For Elgin, Waltham—Hamilton, Illinois, ete. 
(Imitation—Guaranteed to fit) 
Per dozen 





WATCH CRYSTALS 


Round—K.D. Brand American made lientille round 
crystals. From small size and up to and including 
18 15/16 per dozen 70¢ 


Larger sizes per dozen 
Fancy—FULTON—American made crystals, face ant 
1.00 





military per dozen 
Unbreakable—G-S—round and fancy glasses per 


Unbreakable—G-S—for Hunting watches, per doz. 90¢ 
Unbreakable—G-S—for waterproof watches, per 





CROWNS 


Gold filled for American and Swiss watches—in Yellow 
—Pink and White—(When ordering advise tap—size 
and color) 
Per dozen 
Also crowns for waterproof watches, per dozen. .$3.00 





666600 
rT 12 13 14 15 16 
Sterling silver—per dozen 
12/20th Yellow G.F. on silver—per dozen 
(When ordering state size desired) 
NO OTHER STYLE OR MAKE OFFERED AT THIS SPECIAL PRICE 





LEATHER WATCH STRAPS 


Fine quality watch straps: 

No. per dozen 

No. per dozen......... is 

No. L-1087 (Pigskin) per dozen.......«. tea 

No. L-1084—one piece pigskin and cordovan 

per dozen , 

No. L-1089—Light pigskin per dozen.. . 

No. L-6000—Individually boxed straps—12 to box. 6. 
(With 1/40-10Kt. Yellow on sterling buckles) 


WATCHES 


ELGIN, WALTHAM, HAMILTON, BULOVA, GRUEN 
REBUILT WATCHES 


of the better kind, for the better Jewelers, of every 
description in Swiss and American for ladies and 
gents. Orders filled promptly. We also carry a full 
line of watch cases of the latest styles in every de- 
scription at the lowest market prices. 


Write for Price-list 











CENTRAL WATCH MATERIALS 
& SUPPLY CO., INC. 


134 SOUTH 8th STREET 


FOR 
i Apri, 1944 


PHILADELPHIA 7, PENNA. 
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so that it will not have to be pieced noticeably and which 
will serve this purpose? 


Answer—There are heavy extra wide display papers 
which come in sheets and rolls in an attractive selection 
of colors (though somewhat limited now) for just this 
purpose. Bulkley Dunton & Co., 295 Madison Ave., New 
York, carry Bulkton Seamless in rolls 84 in. and 107 in. 
wide in 12- and 50-yard rolls and Seamless sheets 40 in. 
x 53 in. and 53 in, x 64 in. There is also a paper called 
NOSeam which comes 87 in. and 107 in. wide, also 12- 
and 50-yard rolls. This is obtainable in New York from 
James A. Cole Co., 235 4th Ave., New York 3, and Coy- 
Disbrow & Co., 686 Greenwich St., New York 14. 





RUDOLPH HAS SERVICE MEN'S RADIO SHOW 

Rudolph Bros. are sponsoring a “Service Men’s Gift 
Box” program six nights a week over WTRY, Troy, 
N. Y. It’s a 10-minute show in which Service people of 
all ranks are interviewed and then asked to pick a card 
out of the “gift box.” 

Listeners send in the names of men or women with 
their addresses and rank, in this country or overseas. 
When the card is picked, the name and- address of the 
sender, together with those of the man or women to be 
honored, is read over the air. Senders are directed to go 
to the manager of the Rudolph jewelry store in or near- 
est their home town, the managers and addresses being 
given for Troy, Albany, Schenectady, Amsterdam and 
Gloversville. 

He helps the lucky person to select any article up to 





#5 in valye, which the store forwards free of charge ty 
the Service man or woman. A letter of confirmation is 
sent to the person, to identify him or her—usually it’s , 
woman, the mother, wife or sister of a Service boy, 


The interviewees have included the captain in char 
of Navy training at Rensselaer Polytechnic Institute, 
‘Troy—a veteran of Pearl Harbor and Pacific Sea bat. 
tles—and many others of various ranks and backgrounds 
with service in the United States or abroad. They ar 
given a present, usually a wallet or a mirror, as a tokey 
of the sponsor’s appreciation. Full opportunity is af. 
forded them to broadcast recruiting messages to eithe, 
men or women. 

The “Service Men’s Gift Box” show, which has pulled 
many letters, is aired from 6.30 to 6.40 p. m. Trap. 
scribed marches identify the branch of the service jy 
which the particular guest is serving. 


CALL THEM "MEMORY RINGS" 


“Memory rings” is a new name for what were once 
known as cocktail rings. Reason: So many orders ar 
coming from Service Men, embarking for unknown AP() 
addresses; they’re giving these rings to wives and sweet- 
hearts as “something to remember me by.” 

Large, colorful, elaborately designed, these rings fre 
quently combine diamonds and colored stones, mounted 
in two-tone combinations of precious metal. Increasingly, 
the white metal these days is palladium, platinum’s “twin 
sister,’ which because it is not a war emergency metal 
can be used without restriction. 





ERA WATCH CS = 


C RUEFLI-FLURY @ C2 BIENNE 


“Kya Watches on 


ARTHUR BAUER U. S. Representative 
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Time 
48 West 48th Street, New York, 19, N. Y. 


the World Over’”’ 





THE JEWELERS’ CIRCULAR-KEYST0 











witl 
rou! 
pol 
the 
jew 


ery 
time 
ser’ 
nity 
sen 
you 
ples 


ver’ 


cou 
sem 
brit 
bec: 
day 
mal 
bric 






a 


ees 


eee oe 


FO! 


, IDEAS... 


Sa 
FRESHING ... and stimulating in this stage of 
a pushing through a war! Hark back to gayer times 


bat. with a window display like this! Ingredients: one small, 
ndy 4 round table; narrow ribbons in a variety of colors; a 
are | pole tall in comparison to the table. Technique: wrap 
ken the ribbons around the pole and carry each one to a 
af. | jewelry item on the table. It’s a May-pole. 

her * * 


Here's AN IDEA used with effect by Wm. Taylor Son 
led | & Co. of Cleveland. It’s a letter written on store station- 
an- § ery and is self-explanatory. It goes like this, “In a short 
in § time I am leaving Taylor’s Store for Men to join the 
service. Before I go I should like to take this opportu- 
sity to thank you for your patronage. During my ab- 
sence, I hope that you will continue to make Taylor’s 
your clothing headquarters, and that I will have the 
nef pleasure of serving you again upon my return. Yours 


até B very truly... .” 

Pd) : * * 

7 Have you an “Aisle of Ideas”? If you don’t, you 
J could give it a good send-off with a bridal theme. As- 
7 semble gifts for the following types of brides—‘For the 
led F bride who marries an Army-man,” show packable gifts 


ly, | because trousseaux treasure chests are traveling these 
vin 


days; same goes “For the bride who marries a Navy 
man.” You can spread yourself a little more “For the 
bride who will have a house in the country” and show 
linens and china, etc., and also “For the bride who is 
staying at home.” 


















* * * 


Ir YOU'VE BEEN DREAMING oi doing something really 
, ferent to stimulate the sale of War Bonds and Stamps, 
eres an idea being used by Michaels Bros. of New 
with telling effect. A Committee on Selections and 
lations selects individuals in the New York area who, 
‘their opinion, merit a citation for sterling perform- 
ince in line of duty here at home. An ad will be run on 
ach home hexo showing the person in an action picture 
bod Pwork in a plant. The headline goes, “To a Hero on 
ie Home Front” and copy promises a $100 bond to the 
m pictured. Copy also explains why the individual 
selected. Michaels Bros. announced the firm would 
Present a home hero every week. 


* * * 


Since THE eMPHasas is not on pressure-selling these 
days, why not for your next anniversary pull off a color- 
fal, little stunt? Search out your oldest living customer 
and oldest livi ing employee and have them meet—you 
tan just bet the newspaper cameras will show up for 
that event ! 
ome 
For an exciTING pIsPLAY, why don’t you divide a win- 
dow and at one side show work-worn, if possible, but 
nevertheless types of gloves used by women doing heavy 
plant war work ‘and at the other side show your finest 
gloves, bracelets and rings. The card should read, 
“Hands by day and night, 1944.” 


* + 


Have you ever cooperated with your local newspa- 
pers in an editorial series devoted to care of jewelry? 
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IF YOU SUGGEST IT 


people who pass your 
store will gladly bring in 
their discarded rings, 
chains, specs, watches, etc. 


OLD GOLD 


is like ready cash for them 
and for you. When people 
sell old gold they are in 
the market for new items 
that you can sell at a profit. 


Ship your old gold 


direct to 
(or, 2. > i. i ee , 3 


DEES, co. 


CECLOMUA LD em, 7 
REFINERS MANUFACTURERS 


SS E WASHINGTON po = eo | CHICAGO =- 





A Famous Laboratory Reports 
on the Water-Resistance of 
RACINE WATCHES, 


INDISPUTABLE PROOF THAT RACINE 
WATCHES RESIST WATER PENETRATION 





After subjecting Racine Watches to a series 
of extraordinary rigid tests, scientists in one 
of the world’s foremost laboratories summed 
up their findings with this statement: 


“Inspection of the case and in- 
terior mechanism showed no evi- 
dence of water penetration or 
corrosion whatsoever’’. 


RACINE WATCHES are equipped with 
15 Jewel Gallet Movements; Nivarox Hair 
Springs and Glacidur Balances make them 
NON-MAGNETIC. 





IMPORTANT: Under the present situation it is im- . 

possible for us to meet the demand for Racine 

Watches. We ask that dealers be patient until more 

tavorable conditions permit us to offer our usual 
service to regular customers. 





JULES RACINE & COMPANY 
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20 West 47 Street, New York 


Simple “directions for washing, for example, diam 

should be accompanied by action pictures. Copy mig 
go something like this, ‘““You may be sparkling with 4 
monds but how about your diamonds—are they sp 
kling? Washing rings when you wash your hands jg 

the way to keep them clean.” Then go on saying w 
is the way. Another feature could be devoted to care 
silver and so on. 


HOW TO FIGURE THE NEW TAX RATES 
(From page 101) 





writing its own set of rules on the subject of includj 
the tax in the over-all price, claiming jurisdiction op 4 
ground that such inclusion would result in an appar 
increase in prices. 

On March 24—after this issue had gone to press (| 
fortunately in time to make the following changes j 
proof )—OPA finally announced its regulations for { 
handling of the tax. 

Briefly, these boil down to the fact that in one way 
another either the amount or the percentage of the ty 
on those items over which OPA has jurisdiction, and 
which the tax has been raised, must be disclosed, 

Diamonds, rubies, sapphires, emeralds and pearl 
and jewelry items set with any of them—are exem 
from price control, and therefore not subject to OP 
regulation. On watches selling for $65 or less, 
alarm clocks at $5 or less the tax (and therefore thy 
over-all price) is unchanged. On both these classes 
goods, therefore, the retailer may continue exactly thy 
same practice that he has pursued in the past. 

On all other jewelry—where the tax goes up to 20} 
cent—the jeweler must show either percentage of 
included in the price, or its amount in dollars and 
This may be done in any of three ways, the choice 
left to each merchant to decide for himself. Her 
the alternative rules for price tagging. 

“1. You may show the net price and the amount¢ 
tax in dollars and cents. For example, “Price § 
tax 20c; total, $1.20.” 5 

2. You may show the tax-included price, and stat 
percentage of tax, as—‘Price $1.20, 20 per cent 
included.” q 

3. You may tag the item “Price, $1.20” with nog 
data on the price tag; but in that case you must pa 
your store a “visible and readable notice near the’ 
where the commodities are sold” which states that 
per cent tax is included in the price of such and 
items. 

Similarly, you must follow one of these three mé 
in all advertising, circulars, catalogs, etc. If the | 
method is used, each page must include a notice t 
effect that the price of such and such items sho¥ 
the page includes a 20 per cent tax. 

Finally, all sales slips or other sales receipts’ 
contain a separate statement of the tax in one @ 
three ways set forth in the second paragraph abov 

Note especially, that whether it is sales slips, or 
tags, or posted notice, or advertising, it is NO 
ficient to say “tax included.” Either the percents; 
tax, or its amount in dollars and cents, must be si 
in each case. 
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THE DRUGGIST: WATCH DISPENSER 


OU don’t have to be Dick Tracy to figure out that 
I secs something strange about one of the ads at 
the top of this page. 

Just in case you left your glasses home this morning, 
let us recite to you the story told by Wilbur Anderson, 
druggist of Wichita, Kan., in that small type up there. 
Anderson’s ad is the one with the picture. He says: 

“I have a friend in the Army who is stationed in New 
York City. The other day I received a letter from him 
telling me he had a chance to buy a goodly assortment 
iss watches and asking me if I’d be interested. 


Iwas!” (Who isn’t?—Ed. Note.) 


The ad goes on: “The watches arrived this week. 
They are honeys. Beautifully cased, their Swiss move- 
ments have from 4 to 15 jewels and many of them are 
of the shockproof variety with sweep-second hands—a 
type of watch that just now is very scarce. The perfect 
gift for anyone in the Air Corps.” 


of new 5 


The prices quoted for these “perfect gifts’’ were 
$27.50 to $75! 

Probably you've seen this type of advertising before. 
And if you haven’t seen it, at least you’ve seen drug- 
stores, stationery shops, and cigar stores in your own 
and neighboring cities flaunting cheap watches in their 
windows and on their counters, while you and other 
legitimate jewelers think of watches as something found 
only at the end of the rainbow. 

What’s to be done about it? Certainly something must 


ALPHA-CRAFT CO. 


303 FIFTH AVENUE @ NEW YORK 16, N. Y. 
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ABOUT 
WATCHES 


* 7 


Only a jeweler is in position to fur- 
nish you watches at all times, that 
are manufactured for the use of 
American citizens who demand, and 
are entitled to, a timepiece that they 
can continue to be proud of and de- 
pend upon fcr years to come 


W Me es. 


Because your jeweler sticks to his 
own business. He does not attempt to 
fill prescriptions or recommend brands 
of pink pills or elixirs, the merits of 
which only a doctor or a pharmacist 
is in a position to judge. 


BUT... 


We don’t think you would get any 
more satisfaction from a watch sold 
you by a pharmacist than you would 
from a prescripition that was filled by 
a watchmaker. You would never be 
satisfied to give a watch to a loved 
one or a friend that an ethical jeweler 
would not attempt to repair, because 
these watches are manufactured for 
a trade and would —_ be m4 
' ceptable to an American jeweler wit 
glad to show you! a reputation for honesty and fair deal- 

WILBUR ANDERSON. ing to maintain. 


P. S. Ladies’ watches, too. * * * 


[ [\censoits Zeay fA \mscarricss | W. B. BRASFIELD, Chairman, 
zi DERSON [PHARMACY 


Horological Association of 
CINTA 


About Watches 


HAVE a friend in the Army 

who is stationed in New York 
City. The other day I received 
a letter from him telling me he 
had a chance to buy a goodly 
assortment of new Swiss watch- 
es and asking me if I'd be inter- 
ested. I was! 


The watches arrived this week. 
They are honeys. Beautifully 
cased, their Swiss movements 
have from four to fifteen jewels 
and many of them are of the 
SHOCKPROOF variety with 
SWEEP SECOND HANDS —a 
type of watch that just now is 
very scarce. The perfect gift 
for anyone in the Air Corps. 

Before your shopping is com- 
plete, drop in and,look at this 
watch assortment. Chances are 
you’ll find exactly what you 
want in a price range that va- 
ries from $27.50 to $75. I'll be 
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America for Time Inspection; 
Kansas Retail Jewelers. 


PEPEPEPE PEEL HES: 


"Drug store watches" . . . and one jeweler's answer 


be done quickly, or your customer is going to say to 
himself: “What's all this blarney about a shortage in 


7. ae 


for Immediate Delivery 
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Jewelers’ Box No. 1 by 


Dennison 
was dated 1844 


On top of the original “‘corner cutter,” a 
machine invented by Aaron Dennison and 
his father, Colonel Andrew Dennison, to 
speed box manufacture, is the first paper 








box ever made in America .. . a hand- 
fashioned product of 1844. 

Through the past century Dennison boxes, 
cases and findings have set the standards 
for the industry. And yellowed ledgers of 
the 50’s bear the names of the country’s 
finest jewelry firms . . . still Dennison cus- 


















tomers in 1944. 
Today the armed services have prior 
claim on Dennison facilities. Ammunition 





boxes out-rank familiar peacetime items. 
They are our contributions, and yours, to 
hasten tomorrow’s peace and the resump- 





tion of business as usual. 








100T™ YEAR 










FRAMINGHAM, MASS. 





| watches when I can walk across the street to the d 





store and pick up two or three—must be Mr. Jeweler i 
slipping !” 

For the answer, look at the other ad reproduced » 
163, It was run in the same newspaper, in the same gj 
with the same headline, and couldn’t fail to attract the 
attention of those who read the drugstore ad. 

The ad was the idea of W. R. Brasfield, who is secre. 
tary and treasurer of the Kansas RJA. Mr. Brasfiej 
believes in action, and went right to the point with }j 
answer. The last paragraph ot his ad reads: 

“We don’t think you would get any more satisfactig, 
from a watch sold you by a pharmacist than you woul 
from a prescription that was filled by a watchmake, 
You would never be satisfied to give a watch to a love 
one or a friend that an ethical jeweler would not attempt 
to repair, because these watches are manufactured fy 
foreign trade and would never be acceptable to an Amer. 
can jeweler with a reputation for honesty and fair deal. 
ing to maintain.” 

More action like Mr. Brasfield’s may prove to be the 
perfect cure. More people should try it. 





WHAT YOUR EMPLOYEES THINK OF YOU 


ee HAT do you think of your boss?” 

That is a difficult question to ask an em 
ployee with the hope that any degree of frankness wil 
be forthcoming. 

Of the many things employees revealed in commenting 
upon their employers, fear that the boss may resent 
criticism is most rampant. Of course the majority of 
jewelers do want that criticism as long as it has a basis 
of fact, since they have found from experience that every 
policy needs constant correction. 

“TI have some very definite ideas about my employer 
and his methods of doing things,” one employee volur 
teered, “but mostly I blame him because he won't listes 
to reason. He takes it for granted that no man drawing 
a salary from the firm has any ideas about the job of 
selling jewelry. I work here in the store, and I’ve half 
a dozen ideas that would have saved us time in handling 
and servicing customers, but the boss never gave any of 
them a trial. 

“Of course some might have been not so good, but 
I’ve just found out one of the other stores has installed 
a couple of my ideas and used them successfully; tha 
is, I had the idea several months ago—they just dit 
covered them.” 

Other employees make the same complaint. Many 
jewelers avoid this condition by keeping a large box i 
the office or salesroom into which employees are invited 
to drop written criticisms or suggestions, signed or Ur 
signed, as they please. 

“It’s only natural that we should get some valuable 
ideas,” one salesman explained. “We’re right in tou 
with our jobs every minute of the day. Lots of time 
we discover things accidentally; but the boss is sitting 
in his office wrestling with other problems, and very se 
dom gets out of that office. Why shouldn’t we be th 
quickest to discover these little things?” 

Another cause of complaint among employees general 
ly seems to be failure to recognize achievement in ome 
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form or another. Among salespeople it is the lack of a 
ord of praise for an especially good sales record. 

Some jewelers have an idea that employees expect 
cash rewards for these records and achievements but this 
js not always the case. Many an employee has been 
made happy for months by the gift of a watch, a 
ring or some sterling ware, in reward for long services or 
a particular job well done; more so than he would have 
been with a cash bonus. 

Such emblems of success last the life of the individual 
and, unlike money, do not disappear readily. They also 
offer something to show friends and relatives. The wise 
jeweler sees that such a system of reward is in operation 
in his business, for it is one of the best methods of keep- 
ing loyal and faithful employees working studiously at 
their tasks. 

“My complaint is of favoritism in making promo- 
tions,” one employee states. “According to my way of 
thinking, promotions should be based on the ability of 
the men or women, yet I’ve seen many good men put 
aside for politics or relationships with the boss or some 
of the boss’s relatives. That makes employees feel pretty 
bad; and generally the boss loses, anyway, because 
sooner or later we land that promotion with another 
firm.” 

“Our boss really did us a good turn,” another employee 
confided, “‘when he sponsored our sports teams in local 
leagues. We have a baseball and bowling team in local 
commercial leagues, and believe me we like it; it makes 
us sort of feel like we’re pulling together and belong to 
one of those teams, even though all of us don’t play... 
and the contacts we make help sell jewelry.” 

“Something I like about my boss,” one employee vol- 
unteered, “is that he always explains things to us. For 
example, several years ago when we had to take some 
wage cuts he explained why and took one too; and every 
time new merchandise comes in he explains it in detail 
...is ready to answer any questions we may have and 
get right out on the sales floor showing us how to sell 
that item. 

“That is the kind of boss I like.” 





NAPLES ECCLESIASTICAL JEWELS LOST 


Reputedly among the world’s greatest treasures—the 


-jewels of St. Gennaro, patron saint of Naples—disap- 


peared in the bombing of the Monte Cassino Monastery, 
according to radio report from Max Hill, NBC reporter 
in Naples. . 

The jewels, said to “rival in value and historic signifi- 
cance the crown jewels of the Romanoffs,” were taken 
from Naples and stored in the Monte Cassino Monastery 
for safekeeping. Now, according to Hill, “the highest 
authorities in the Catholic church in Naples are unaware 
of their whereabouts.” 

The collection is thought to have included a gold 
mitre containing more than 1400 diamonds, 200 emer- 
alds, 50 rubies and a number of semi-precious stones; a 
necklace donated by Josephine Bonaparte and another 
necklace containing 6500 jewels. 

The mitre was fashioned in 1713 by the Italian gold- 
smith Matteo Treglia “at tremendous cost.” 





Sell more War Bonds and Stamps. 
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SPOT CASH 


for YOUR 


BUSINESS 


F you contemplate retiring from 
business this is your oppor- 


tunity to sell everything outright ~ 


to the bare walls for full value. 
Our organization is expanding 
and we are interested in going 
businesses or purchasing of 
stocks. SPOT CASH AWAITS 
YOU upon acceptance of our 
offer which will be a fair and 
just one. 


OU can deal with the utmost 

confidence. We are one of 
the East's Leading Jewelers and 
will readily furnish the names of 
firms whom we recently pur- 
chased who will attest to our 
reliability. Ask your bank for 
reference. 


WRITE, WIRE OR 
PHONE MARKET 3-2987 
Ask for Mr. Busch or Mr. Sargent 


Gj pus 


Xe 
Ost 158 “ 
eM 


MAIN OFFICE 
875 Broad St., Newark, N. J. 
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Let’s make every hour 
it strikes one hour 
nearer Victory! 





war is won. 


BUY 
WAR BONDS 





CHELSEA CLOCK COMPANY 


340 EVERETT AVE., CHELSEA 50, MASSACHUSETTS 
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iz 
After taking stock you undoubtedly will 


find odds and ends in 


STERLING SILVER 


FLATWARE & HOLLOWWARE 


in either new, used, inactive or obsolete 
patterns 









We are in the market to pay you 


CASH 


for any amount you have on hand. 





Send them to us for our offer. 


We will pay express charges both ways, 
if necessary. 


References: Jewelers Board of Trade 


JULIUS GOODMAN & SON 
77 Madison Ave. 


Tennessee 
Joseph A. Goodman 


Memphis 


Julius Goodman . 











FOR HONEST RETURNS 
IN 


SWEEPS 
FILINGS 
SCRAP 


GOLD PLATINUM 








OFFICE: 


26 JOHN STREET, 
NEW YORK CITY 


FACTORY: 
BROOKLYN, N. Y. 





ALL IN A DAY'S WORK... 


The kind of work depends on your man 
in the territory. If I were your man, you 
would obtain a large volume from my en- 
viable following of large and small ac- 
counts. My excellent reputation and good 
will make this possible. 


If the jewelry and department store 
trade in the midwest territory see value in 
your merchandise, I would like to repre- 
sent you. 


















Reply to 
Box “F., 4985” care 
JEWELERS’ CIRCULAR-KEYSTONE 
100 E. 42nd Street, New York 17, New York 


Reputable manufacturers 
only, solicited. 




















G b M 4 T oO N b 5 This widely known and _ univer | 
sally read standard work on gem- | 

by ology is still growing in popu 7 
larity and demand. Revised im } 

1940, this book contains four re 
markable color plates presenting 
60 gems in their natural hues be 
sides hundreds of other helpful” 






G. F. HERBERT SMITH 
PRICE $4.00 
Postage Prepaid illustrations. 
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HONOR ROLL PLAQUES 


TESTIMONIALS 
A War-Time Active Money-Maker — 


These distinctive Honor Rolls are cast in & 
non-critical substitute for Bronze, they look 
like Bronze. Low trade prices allow for go 
profits. 










Send for illustrated literature. R 
UNITED STATES BRONZE SIGN CO., ING. 
“BRONZE TABLET HEADQUARTERS” — 
570 Broadway New York 12, N. ¥. 
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For a jewelry man from out of town the 
Seymour is New York’s best located hotel, 
just off Fifth Avenue, in the very heart 
of the jewelry center, a few minutes’ 
walk from all principal activitier. 





. so many 


But that’s not the only reason so many jewelry men 
stop here. They appreciate the quiet, restful at- 
mosphere, the comfortable, airy rooms, the unpre- 


7 
J p W p | if y tentious, attentive service. 


And, last but not least, they enjoy the, Seymour’s 
unexcelled foods, fine liquors, served in its newly 


m p n S t 0 p decorated cafe and restaurant. 


Rates: Single rooms with bath, from $5.00. Double rooms 
with bath, from $6.50. Suites of 2 and 3 rooms from 
$38.00 daily. Suites of 3 rooms accommodating 4, $15.00. 


OE RS Se SEYMOUR 


RALPH P. LOHAK, MANAGER @ 50 WEST 45TH STREET @ Tel: MUrray Hill 2-5940 











“THE PATHWAY TO SUCCESS” 








*RARE OPPORTUNITY 
for A 


i - WATCHMAKER 
| waTCHWORK : STONE, SETTING 2 JEWELER 

BRADLEY POLYTECHNIC INSTITUTE e STONESETTER 

SCHOOL OF HOROLOGY 


Den Peoria, - ENGRAVER 


WE have 4 active stores and contemplate 
further expansion. Work guaranteed to 
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keep a large shop busy the year ‘round. A 


P| 

= 

dA & 

D x 

= %, completely free hand and no price quibbling. 

‘a Imp roved e Our only demand is first class work. Ideal shop 

1 wai & OILS se layout. Piece work by invoice, commission on 
CLOCK retail prices, or salary optional. 





For years, the majority of users of 
watch and clock oils have preferred 
Nye’s. Now, due to world condi- 
tions, others are turning to Nye for 
assured supply, and are discover- 
ing the unvarying high quality 
that built such a loyal following. 
Nye Oil is an American product 
from ‘“‘porpoise jaw to bottle’. 

Ask your materials supplier for 
Nye Oil. 








WRITE—WIRE OR PHONE MARKET 3-2987 
Ask for Mr. Sargent 
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WATCH +© BRACELET WATCH ( 
® CLOCK a ELECTRIC CLOCK & ¥ 
OILS 






MAIN OFFICE 
875 Broad St., Newark 2, N. J. 






“MADE AMERICAN” SINCE 1844 AT 
NEW BEDFORD, MASS. 
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Giftwares 


A miniature roulette wheel provides the fun and the 
reverse side the charm in this new glass paperweight 
at $15 a doz. From Fanny Morse, 225 Fifth Ave., N. Y. 


Distinctively styled by LaVerne, this cocktail 
wood and glass is hand printed in gay colors 
washable and liquor proof at $36 a dozen. An 
set of matching place mats and coasters is gift-p 
at $3.50 retail. LaVerne Originals, 225 5th Ave., 


Serving | 
with solid” 
nut fra 
alcohol - 
ant bott 
individs 
packed in 
tractive ¢ 
carton to 
at $3 
Minimum ¢ 
one d 
House of 
ner, 225 
Ave., New 


Dresdenite stemmed flowers in true garden beauty 
colors are delightfully complimented by a lovely 
fern design in Phoenix art glass completing an at- 
tractive setting. There are 6 different flowers at 
$4.20 a dozen, assorted. The vase 7" high comes 
in a choice of three finishes and colors at $1.75 
each. Sun Glo Studios, 225 Fifth Avenue, N. Y. 


This Victorian console in Eton china features 
flowers accented by gold tracings. Wholesale 
are: Bowl, $6.40 each; vase, $5.88 each. From 0 
Mfg. Co., Inc., 128 West 24th Street, New York, 8 


Staffordshire pitchers from England with hand painted 
decorations in pink or copper lustre, ranging in size 
from 2/4," to 3" and in wholesale price from $9 to 
$!3.20 a dozen. Other shapes and larger sizes are 
included in an introductory assortment at $35. Stocked 
by Tedman Importing €o., 225 Fifth Ave., New York. 

_ 
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GENERAL SHERMAN TANK 





























9.00 DOZ. 
_ 
SOLDIER 
6.75 DOZ. 
ANTI-AIRCRAFT GUN 
9.00 DOZ. P } 
é  } 
a STATUE OF LIBERTY 
ENG 6.75 DOZ. BLOCK BUSTER VTS 
2 6.75 DOZ. ya 
Ve B-19 BOMBER — 
9.00 DOZ. ' 
he SAILOR c 
ees JEEP 6.75 DOZ. 2 
i 9.00 DOZ. y 
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VOGUE MANUFACTURING C0." 


OF CALIFORNIA 


Charm Bracelet Chains Designers and Manufacturers 
oM see late I 010 Meloy a ey: of 


Fashion Jewelry 
- 219 W. 7TH STREET : LOS ANGELES 14, CALIF. 
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New Giftwares 


These handsome and sturdy book-ends of durable com- 
position are 8!/." high and may be had in three styles, 
rooster, horse and gazelle, terra cotta finish, at $2.50 
pair net. Rubel & Co., 225 Fifth Ave., New York. 


Three-piece set with 
sugar and cream of 
lead crystal deco- 
rated with honey bee 
and buttercup carv- 
ing. 6"x9" tray in 


Sea Spray glass Hand-painted utility bottles for cotton, 


which will not scratch candies, etc., are available in three desi 
or mar. Set retails Wholesale price is $6 a dozen with om 
dozen the minimum order. Janis-Tarie 


f imatel a : 
Sit. H tA. Turchi2 Greeman, 225 Fifth Ave., New York, N. ¥_ 


Co., 230 5th Ave., 
New York City, N. Y. 





Outstanding in detail, these hand-decorated 1!0!/2" 
plates are equally attractive as dinner or service 
plates and wall placques as well. Six different sub- 
jects are available. John Junge, 225 5th Ave., N. Y. 


: a Two sizes of wood 

This attractive “Vintage” pattern is hand ' cigarette boxes fin 
decorated and fired on crystal. A complete ag ty 4 he ished in black lac 
line of stemware is available at $7.50 a saa? , es quer with sterling 
dozen wholesale. The after dinner cups and - & silver horsehead of | 
saucers in opaque glass cost $7.80 per doz. » j fF nmament. Wholesaler 
Wm. H.. Fenton Co., 366 5th Ave., N. Y. - prices are $6.50 and” 
; $7.50 each. Exclusive” 

with Raymor Mig. 

Co., 225 5th Aven 

New York City, N. Y. 
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Norlds Biggest 


uying 


IN THE GREAT CENTRAL MARKET 


Two important factors have contributed 


largely to the supremacy of The Mer- 
chandise Mart as a buying and distribu- 
tion center: 

It stands close to Chicago’s business 
heart, convenient to hotels, clubs, sta- 
tions. Chicago, in turn, is the natural 
buying center of a trading area which 
embraces 49% of the nation’s popula- 
tion and accounts for 45% of its entire 
retail sales volume. 

With its tremendous concentration of 
related lines exhibited here, under a 


single roof, is it any wonder that buy- 
ing visits to this building alone total 
400,000 a year? 

With such a concentration of merchan- 
dise is it any wonder that many of the 
nation’s most important retailers and 
their affiliates maintain permanent buy- 
ing offices in this building? 

No manufacturer or sales representa- 
tive in the jewelry field can afford to 
overlook the exceptional selling and 
distributing advantages of this nation- 
ally-important marketing center. 


The Retailer’s Department Store « Wells Street at the River + Chicago 
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Our 
DIAMOND 
DEPARTMENT 


isa very important 
part of our business 


TRADE = MARK 


Write us for 
Memorandum 
Selections 


CHICAGO 90 
P.O. BOX 1 


DENVER DETROIT 








Leather of superior quality and skillful craftsman. 
ship are combined in the development of these 
useful pieces—order in matched sets. 


EASEL FRAME 8x10 
CIGARETTE SETS 
BOOK ENDS 


$5.25 & $7.00 SETS 


Phone 225 FIFTH AVENUE 


MU Hill “1 AT TWENTY-SIXTH STREET 
a NEW YORK CITY 














“Buy from Becken—and get the best” 








Spode cainsBorouch 


Spode dinnerware is ideal as a gift. 
It is sure to please and it makes a 
permanent customer. 


Sole Agents and Wholesale Distributors 
COPELAND & THOMPSON, INC., 206 Fifth Ave.,New York 
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"GEMS AND GEM MATERIALS 


By EDWARD H. KRAUS and CHESTER B. SLAWSON 








This book describes practically every commercially 
important gem and gem material, classifies the 
material according to various properties, includes 
tables of comparative gem and gem material 
characteristics and presents available information 


on manufactured gems. Written by two outstand- 


ing authorities. Profusely illustrated. 


Price $3.00 Postpaid 


THE JEWELERS’ CIRCULAR-KEYSTONE 


100 East 4Znd Street, New York 17, N. Y. 







JEWELERS : 


Sell Schools, Clubs, Hospitals, Lodges, etc. 
Samples loaned. Write for illustrated folder. 
Thousands of designs. Ask for special folder on 
Service Star Pins, Rings, etc. Also Rings for 
Army, Navy, Air Corps, Marine, Coast Guard, 
etc. Mfrs. for over 30 years. 


METAL ARTS CO., Inc. 
740 Portland Ave., Rochester 5, N. Y. 



































GUARDIAN 
WALLETS 

Featuring: Fine quality ALLIGATOR—ENGLISH 

MOROCCO — CALFSKIN — SADDLE LEATHER 


and PIGSKIN with and without multi-passes. 
ALSO 


FITTED DRESSING CASES 


GUARDIAN 
Leather & Novelty Co. 


358 Fifth Avenue 


Tel: WIsconsin 7-1267 New York, 1, N. Y. 














W: ARE MEASURED BY THE SERVICE 
WE HAVE RENDERED THE TRADE, 
AND HOPE TO SERVE YOU FURTHER. 


@ FOR IMMEDIATE DELIVERY @ 


LUCITE DRESSER SETS IN EXQUISITE CASES. 
LEATHER BILL FOLDS—MEN’S DRESSING CASES. 
NON TARNISH SILVER DEPOSIT GLASSWARE. 


TANZ & GURWITT 
253 STH AVENUE, COR. 28TH STREET 
NEW YORK 16, N. Y. 


LESALE DISTRIBUT 
GIFT MERCHANOD 


Trev. LEXINGTON 2-7574 


WHO ORS 
OF ISeE 


a 














FOR APRIL, 1944 








YES! We Have 


Cigarette Lighters 












































Silver cigarette lighters are almost impossible to secure 
today. .. . But look at these from Mexico... . We have 
them and they’re beauties! 


Made by skilled Mexican silversmiths. 
Sturdily constructed—Uses standard flint and wick. 


Order promptly to insure early delivery 
Priced at $12.50 


UNIVERSAL EXPORT AGENCIES 


90 WEST STREET NEW YORK 6, N. Y. 









































a? 


gx 


som 





si WaTCH | ) CRYSTALS 




















A LIFETIME OF FREE SERVICE 


Don’t waste money on obsolete crystals. Don’t clutter up your 
cabinet with dead stock. Here is a stock control service that will 
keep your cabinet up-to-date for a lifetime. This stock contro 
service—offered only by C. & E. Marshall—informs you when ney 
numbers come out. The best, the very best numbers are sent tp 
you in individual labeled boxes with instructions telling you jp 
which drawer to place them. You are informed immediately 
which crystals are becoming less popular and where they are 
You simply remove, sell, and do not re-order them. All you dois 
lift the old boxes out and place the new ones in. Your system js 
up-to-date with only the best sellers. 


FINEST QUALITY CLEAR GLASS 


Sparkling glass that has toughness and 
elasticity and gives flawless vision. 








ACCURATE SIZES 
..« CORRECT SHAPES 


“TAILOR-MADE?” to fit the watch manufacturer’s original bezel 
these crystals will snap in and fit perfectly. Each crystal is 
properly domed and allows plenty of hand space. The edges att 
perfectly finished ... you need not grind or polish! HERE ISA 
CRYSTAL THAT IS SIZED TO FIT ACCURATELY. 


PERFECTION OF 
CABINET SYSTEM 


In a 12 or 18 drawer Cabinet System that will satisfy the mos 
exacting watchmaker. Each size of crystal has its own movable 
compartment. And each crystal is labeled with size and cat 
manufacturer’s name. You find the exact crystal instantly. Cot 
partments can be easily placed in proper positions when ne 
numbers are added. 
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Largest and Foremost Supply House in the World 
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IVC Studies Wateh Terms 


Most Sound Too Broad, 
Should Be Modified, Is 
Sub-Committee's Report 


Through a process of voluntary 
self-regulation, the industry is taking 
steps this month to deal with the 
abuses that have sprung up in con- 
nection with the terms “‘water-proof,” 
“shock-proof,” and “non-magnetic,” 
and to remove the grounds for the 
criticism that have been coming from 
Better Business Bureaus all over the 
country. 


Indicative of consumer resentment 
against some of the exaggerated claims 
that have been made for inferior—but 
“guaranteed” — watches are a_ protest 
lodged with the Federal Trade Commis- 
sion by the National Association of Bet- 
ter Business Bureaus, and the fact that 
FTC agents have made preliminary in- 
vestigations, although the Commission 
has not issued complaints. 


ADVISE NEW TERMS 


The proposed plan is to adopt a new 
terminology in watch advertising to 
eliminate the much-abused terms. This 
suggestion came late last month from a 
committee of five, named by G. H. Nie- 
meyer, chairman of the Jewelers Vigi- 
lance Committee, to study the question. 
All five members of the committee were 
in unanimous approval of the recommen- 
dations; which will be considered and 
discussed by the directors of the Jew- 
elers Vigilance Committee at a meeting 
this month. 

If and when trade-wide support is be- 
hind the recommendations, the Jewelers 
Vigilance Committee will ask the Federal 
Trade Commission for a trade practice 
conference, to get the terms down in offi- 
cial black and white. 


GSELL HEADS GROUP 


Roland Gsell, president of the Ameri- 
can Watch Assemblers Association, 
headed the JVC sub-committee which 
drew up the proposals, and others who 
acted with him were: Charles J. Michaels, 
president of ANRJA; B. G. Rudolph, 
president of NACJ; William Fowlie, 
eastern sales manager of the Elgin Na- 
tional Watch Co., and Arthur W. Wads- 
Worth, vice-president of the Wadsworth 
Watch Case Co. 
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The comrmittee’s report follows: 

“Our committee has been asked to 
make recommendations as to the follow- 
ing definitions currently used in regard 
to watches: Non-magnetic, shockproof, 
waterproof. 

“After careful consideration of all fac- 
tors, we have arrived at the following 
conclusions: 

“Non-magnetic—Too broad a defini- 
tion; can easily be understood to mean 
that a watch cannot become magnetized 
under any condition; therefore should 
not be used. 

“Anti-magnetic—To be used only when 
there is an anti-magnetic device on the 
movement or watch. For instance, when 
the balance and hairspring are made of 
metal which does not become magnetized 
in the course of normal use or ordinary 
wear of a watch. 

“Shockproof—Too broad a definition. 
Apt to lead to abuse and misunderstand- 
ing; should not be used. 

“Shock-resistant (possibly, also, shock- 
absorbing)—To be ued only in connec- 
tion with a movement or watch to which 
a mechanical device has been adapted 
which protects the balance pivots against 
shocks or jars. 

“Waterproof (moisture proof )—Defi- 


nitions too broad; challenge consumer to 
abuse watch and expect unreasonable 
service. 

“It is well-established fact that there is 
an important difference between the con- 
ventional type case and the types which 
have honestly been built in an endeavor 
to exclude water. The industry is en- 
titled to a term to distinguish these lat- 
ter types of watch cases from the con- 
ventional ones, providing said term does 
not lead the consumer to expect more 
performance than can be reasonably ful- 
filled. 


TERMS FOR “WATERPROOFS” 


“In order to distinguish watch cases 
constructed so as to successfully exclude 
water under normal wearing conditions 
and avoid abuse of the new terms, indi- 
cated below, the committee recommends 
the following: 

“Water-Resistant (possibly, also, Wa- 
ter-Repellant )—These terms should be 
used only in connection with a watch 
,which has, before leaving the manufac- 
turer, assembler, or importer, undergone 
a test of 15 lbs. atmospheric pressure, 


(Please turn to page 186) 





RED CROSS $20,000 IN THE BLACK 





Manufacturing jewelers contributed about $20,000 to the Red Cross at a special dinner held 


at the Waldorf-Astoria Hotel on March 2, and sponsored by W. Waters Schwab, president 


of J. R. Wood & Sons, chairman of the manufacturing jewelers section of the Fund's Jewelry 

Industry Division. Left to right are: William B. Ogush, William B. Ogush, Inc., vice-chairman 

of the Jewelry Industry Division; Mr. Schwab; Pvt. Herman Du Barry, a veteran of the North 

African campaign; Mrs. Beatrice Bailey, Red Cross; Walter F. Beer, Walter F. Beer Co., 

co-chairman of the manufacturing jewelers section; Victor A. Lambert, Lambert Bros. Jewelers, 
Inc., Jewelry Industry Division chairman. 
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Says NACJ Will Cancel 
Plans for Exhibits 
lf ANRJA Does the Same 


The National Association of 
Credit Jewelers stands ready to call 
off its 1944 jewelry show—-if the 
American National Retail Jewelers 
Association will do likewise. (NACJ 
originally hadn’t intended a show 
this year, but scheduled one when 
ANRJA announced show plans.) 


This no-show dicker was proposed by 
B. G. Rudolph, of Syracuse, the credit 
jewelers’ head, in a statement dated 
March 16. 


It was “all news” to Charles J. 
Michaels, ANRJA president, when on 
March 18 a copy of the Rudolph state- 
ment was read to him over the telephone. 
He was leaving his home city, Hartford, 
Conn., for the Missouri RJA convention 
at St. Louis, and didn’t want to reply 
off-hand to the Rudolph proposal. 


NACJ PRESIDENT SAYS... 


The Rudolph proposal, latest in the 
“union now” series of letters and state- 
ments follows (see JC-K’s February and 
March issues for earlier pronouncements 
by the two association presidents) : 

“I do not believe that statements in 
trade publications are a practical way of 
bringing about a merger. I made this 
clear after the first statement by the 
president of the American National Re- 
tail Jewelers Association. I wrote a spe- 
cial delivery letter to the president of 


the ANRJA the very day his statement. 
was issued for publication that I was 


ready to sit down and talk retailers’ 
unity on 24 hours’ notice. A whole month 
or more has gone by without steps being 
taken to arrange for a conference. 

“The jewelry business, the same as 
other business, now is benefiting by the 
public’s increased earnings, but trouble- 
some times lie ahead, in my opinion. 
Therefore, we better take to practicing 
unity for our own protection. 


WANTS ASSURANCE / 


“As the president of the NACJ, I have 
the responsibility of safeguarding the 
interests of the instalment jewelers who 
comprise our association. Frankly, it 
would be against my own judgment to 
surrender the interests of the NACJ 
membership, including my own, to an or- 
ganization whose membership is com- 
posed largely of non-instalment jewel- 
ers. Before the two associations can 
unite, we must have assurance that the 
instalment method of selling jewelry will 
not be jeopardized when matters pertain- 
ing strictly to instalment selling are 
decided. 

“One of the first acts of our board of 
directors after I took office as president 
was to vote to the effect that we would 
hold no jewelry show in 1943. We 
further went on record that when it is 
again feasible to hold jewelry exhibitions, 
there there should be only one jewelry 
show and that it should be under the 
management of a committee comprised 
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Rudolph Suggests Both Associations Omit Shows] ‘ 





of representatives of the exhibitors, the 
ANRJA and the NACJ. 

“Here we had a concrete movement 
toward the practice of unity. The 
ANRJA, however, went right ahead with 
a trade show and national convention as 
usual at the very time when the War 
Emergency Board and the Office of De- 
fense Transportation called for the sup- 
pression of such displays and conven- 
tions. 


MAY CANCEL SHOW 


“In order to safeguard our position 
with the trade, we were forced to plan 
our own show and convention for 1944. 
In view of the recent announcement by 
the Jewelry and Allied Trades Associa- 
tion (the exhibitors’ organization) that it 
is opposed to holding any jewelry shows 
for the duration, I am prepared to call a 
meeting of our Board of Directors with 
the view of asking the directors to re- 
scind the motion adopted by the board 
to hold a jewelry show this year, pro- 
vided the ANRJA will do likewise. 

“In conclusion, I wish to repeat that if 
the president of the ANRJA is serious 
about his ‘Let’s practice unity, not just 
talk about it, I am ready to meet with 
him on 24 hours’ notice to lay a founda- 
tion for real unity.” 





et 


TRUE FISH STORY \ 
































Any guesses on the size of the fish? Well 
it's no pollywog—weight 130 pounds, and 
length, 9 feet 9 inches. It was caught by 
Joe C. Newman, vice-president of Unter. 
meyer, Robbins & Co., on a recent trip to 
Acapulco, Mexico. 








Stone Dealers Claim Right to von Clemm Imports Sold to 
Highest Bidders; Sue Alien Property Custodian 


Sixty eager bidders packed a small 
room on lower Broadway in New York 
last month, vieing for possession of some 
59,000 war-scarce synthetic and semi- 
precious stones. Four firms came out at 
the top—but it looks as though there will 
be a long wait before the stones make a 
public appearance. 


STONES WERE SEIZED 


The stones were some of those seized 
by the Alien Property Custodian in 1942 
when Werner von Clemm, head of the 
Pioneer Import Corp., was indicted and 
sentenced to jail on a charge of illegally 
selling Netherlands-cut diamonds that 
were snatched from Dutch and Belgian 
owners by the invading Germans. 

In February the Alien Property Cus- 
todian’s New York office announced that 
45 lots of stones were on sale to the 
highest bidder, the bidding to be closed 
on March 9. 


DEALERS FILE SUIT 


Three days before the deadline the 
Precious Stone Dealers Association 
slapped a suit on the Alien Property 
Custodian. A sealed bid sale of the 
stones was all out of line, they argued— 
the stones had been on order for some of 
their members when the government 
cracked down on the Pioneer Import 
Corp., and these members had a right to 
buy privately. 

Said Leopold Nathan, president of the 
association, to JC-K: 

“Most of this stock had its origin in 
Germany, before our country entered the 





war, and the procedure whereby the 
goods were imported had received the 
approval of the United States Treasury 
Department. These importers had no 
other alternative but to deal through the 
medium of the Pioneer Import Corp. 
“Pioneer had a monopoly on German 
stones, the president of which was con- 
victed of a crime which had no relation 
whatever to the stones offered for sale. 
“It is the contention of the stone im- 
porters that they were not free to deal 
as they had formerly done with the man- 
ufacturers in Germany and had no ab 
ternative but to import the goods 
through the Pioneer Import Corp.” 


NO ANSWER YET 


The Custodian’s office has until May 5 
to file an answer to the association's 
claims—had not done so at the time 
JC-K went to press. Chances are that 
the suit will drag on for some months. 

Meanwhile, an authoritative informant 
said the Alien Custodian’s office probably 
won’t deliver the stones to the highest 
bidders until the suit is settled. 

Top bids were made by Ostby & Bar- 
ton Co., Inc.; Kittay & Blitz, New York 
City; Ed. Cain & Co., Chicago; Ever- 
breit Watch Co., 27 W. 28rd St., New 
York City. ; 






















JEWELRY DEPARTMENT OPENED 


A new jewelry department has beet 
opened by L. Bernstein Furniture Co, 
Inc., at 9 N. Centre St., Cumberland, 
Md. Milton Bernstein will manage the 
department. 
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vs| Good 


News! 


Watch Importers to Get - - 
swiss-Made Repair Parts 
On Dollar Quota Basis 


News which should go far toward 
solving one of the most plaguing 
problems of the industry is the an- 
nouncement made at the annual din- 
ner and business meeting of the 
American Watch Assemblers Associa- 
tion at the Park Lane Hotel, New 
York City, March 8, that arrange- 
ments have now been made whereby 
importers will be assigned quotas for 
watch materials over and above their 
allotments of complete movements. 
The obtaining of genuine repair 
parts for Swiss watches has been a 
serious difficulty for importers, re- 
tailers and watch repairers alike. 
Now they will be able to secure mod- 
est quantities of at least the parts 
most-frequently needed. 


BASED ON 1936-38 IMPORTS 


Quotas will be based upon the total 
dollar volume of imports of repair parts 
of each concern during the base period— 
the years 1936-7-8. Those importers who 
were not doing business in those years, 
may apply for and will be assigned an 
arbitrarily determined allotment. 

Procedure in either case is for each 
importer to write to the War Production 
Board, stating the amount of his imports 
of repair parts during the three-year 
base period and asking to be allotted a 
quota. This quota will then be transmit- 
ted to the U. S. Legation in Berne for 
validation. 


LOOK WHAT'S COMING! 


The materials to be covered by this 
new arrangement will be limited to a list 
of 81 parts—those most frequently 
needed for repairs. The list follows: 





- = 


Balanee Staffs 

Stems 

Pallet Arbors 

Center Wheels and 
Pinions 

Winding Pinions 

Clutch Pinions 

Detents 

Intermediate 
Bridges 

Minute Wheels 

Detent Screws 

Escape Wheel 
Pinions 

Rollers 

Palletts 

Crown Wheels 

Third Wheels and 
Pinions 

Sweep Second Posts 


Click Springs 

Hour Wheels 

Upper Balance Cap 
Jewels 

Clutch Levers 

Setting Springs 

Lower Balance Cap 


Jewels 
Balance Wheels 
Complete 
Barrel Arbors 
Sweep Second 
Wheels 
Fourth Wheel 
Cannon Pinion 
Screws 
Collets 
Hair Springs 
(uncolletted) 
Waterproof Crowns 


(Note that mainsprings are not included) 


_ W. Hoyt Ledford has opened a retail 
Jewelry store in Gainesville, Ga. 


He 


formerly owned and operated a store at 
New Holland. 
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More Watehes. Plus 


Repair Parts 





Watch importers are cheered by good dinner, good news. . . 





Swiss Watch Imports Should Double as a Result of Swiss 
Acceptance of Twice the Old Amount in Blocked Dollars 


Switzerland will relax the tight 
restrictions on the payment of Swiss 
francs to Swiss manufacturers 
against American blocked dollar bal- 
ances, thereby making it possible for 
importers in New York to obtain 
substantially increased quantities of 
movements. Announcement of this 
good news was made by President 
Roland Gsell at the annual dinner 
and business meeting of the American 
Watch Assemblers’ Association, at 
the Park Lane Hotel, New York 


City, on Wednesday, March 8. 

In November, the National Bank of 
Switzerland had announced that there- 
after it would accept blocked dollars at 
the official rate of exchange (23.35c. per 
franc) only up to a maximum amount 
of 8,500,000 francs per month (about 
$2,000,000) for the payment of watches 
exported to the United States and all 
other countries which pay the Swiss in 
American dollars. This limited amount, 
therefore, had to cover not only ship- 
ments to the United States, but also to 
all of Central and South America with 
the exception of Argentina, and the net 
result was to cut the quantity available 
for this country approximately in half. 


SWISS ACCEPT... 


Now it is announced that Switzerland 
will accept blocked dollars to an amount 
of about 16,500,000 francs per month, or 
nearly twice the previous limit. The net 
result of this decision is to make avail- 
able to the American market, approxi- 
mately the quantity of watches that were 
being imported prior to the imposing of 
the previous limitation. 


TROUBLES NOT OVER 


Mr. Gsell warned his hearers that this 
good news does not by any means indi- 
cate that all their troubles are over. On 
the contrary, he stated, importers have 
never had more serious problems to face 
than now. There will still be an insuffi- 
cient quantity of watches to meet the 
current demand. Export and import 
regulations will still be onerous and 
transportation difficulties cannot be ex- 
pected to lessen as long as the war in 





Europe continues. In fact, when and as 
actual fighting in western Europe begins, 
transportation will probably become pro- 
gressively more difficult, and may even 
be halted entirely. 

Nevertheless, the watch assemblers left 
the meeting with a feeling of distinct 
encouragement for at least the near 
future. 3 

Commenting on the watch freeze order 
(WPB’s L-323), Mr. Gsell stated that 
the order seemed to be working fairly 
well in actual practice, and that while a 
considerable quantity of movements still 
remain “frozen” in importers’ hands un- 
der this order, this is inevitable since it 
is necessary for the War Production 
Board to hold a reasonable supply in re- 
serve to cover unforeseen contingencies. 
The industry appears to have adjusted 
itself reasonably well to this situation. 


REPORTS ... 


William Ansen, first vice-president 
of the association, reported on recent 
conferences with WPB and OPA, and 
James Bevans, an attorney for the asso- 
ciation, discussed Amendment No. 2 of 
the import regulation of OPA. The ac- 
tual meaning of some of the rules, he 
stated, could not be fully determined at 
this time but would have to be worked 
out by actual experience. 

The meeting was also addressed by 
Dr. Victor Nef, Swiss Consul General. 

A drive for funds for the Red Cross 
opened the meeting, and contributions 
totaled approximately $35,000. 


Roland Gsell Re-elected President 
Of Watch Assemblers Association 
At Annual Meeting on March 8 


Officers were elected for the 1944-45 
term at the annual dinner meeting of the 
American Watch Assemblers Associa- 
tion March 8. 

Officers are: Roland Gsell, president; 
Ralph Lazrus, Benrus Watch Co., first 
vice-president; A. Carnow, Bulova 
Watch Co., second vice-president; Nor- 
man Morris, treasurer; Louis Schwob, 
secretary. 

All four of the directors whose terms 
expired were re-elected, namely: Gaston 
Ditisheim, Movado Watch Co.; Harold 
Gray, Gothic Watch Co.; Norman Mor- 
ris and Louis A. Schwob. 
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Ceiling on Cased Watches 
Must Be Figured According 
To Revisions in MIPR 


By HARVEY M. LEWIN 
Member of New York Bar 


Because of confusion regarding the 
effect of the revised Maximum Import 
regulation upon importers and sellers of 
Swiss watches, this general explanation 
has been prepared for their guidance. 
No attempt is made to discuss every 
question which might arise under the 
regulation but rather to give as simple 
an explanation as possible of the most 
important provisions. 

Any unanswered questions or doubtful 
points, in a particular case, should be 
submitted in writing to the OPA for an 
official and binding interpretation as pro- 
vided in the procedural regulation. 











APPLICATION 


With respect to importers, the new 
regulation applies only to the importa- 
tion and sale of complete lever watches; 
moyements which are imported and cased 
here are still governed by Revised Order 
1 under Section 21 of the Maximum Im- 
port Price Regulation. 
wholesalers and retailers, the new regula- 
tion applies to all imported lever watches. 
Pin lever, roskopf and cylinder watches 
are not affected, but remain under Maxi- 
mum Price Regulation 499. 


WHO IS AN IMPORTER? 


An importer is a person or firm in the 
U. S. who purchases watches from a for- 
eign seller with a place of business 
abroad, and sells them to wholesalers, 
retailers or consumers. A purchaser from 
the original purchaser of the foreign 
seller is not the importer, even though he 
purchased the watches before their entry 
into the United States and even though 
he may be the importer of record for 
customs purposes. In such an event, the 
importer of record would be deemed to 
be a primary wholesaler or a retailer, de- 
pending upon his selling functions. This 
definition of an importer is entirely dif- 
ferent from the definition of WPB. 
























WHAT IS "SAME" WATCH? 


Sellers, prior to the regulation were 
permitted to compare their watches with 
“similar ones; now they may compare 
them only with watches that are the 
“same.” This does not necessarily mean 
“identical.” Watches with only minor 
differences in grade or quality which, 
according to practices in the trade, 
would not result in any significant differ- 
ences in the price charged would be re- 
garded as the “same.” For example, if 
the watches conform to the following, 
they may be regarded as “the same”: 1— 
Contain the same number of jewels; 2— 
are of the same ligne, or the difference 
in the ligne is small in relation to cost, 
duty and appearance, such as the differ- 
ence among 2 101%, 11% and 11% ligne; 
3—have the same case, or the difference 
is minor and one only of design, only a 
slight difference of materials—as_be- 
tween rolled gold plate and gold filled, 
all yellow and all steel, yellow with steel 
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DISABLED SERVICEMEN GET THEIR CHANCE 


These men are honorably discharged servicemen—men who have been wounded on active 
duty and are no longer able to live the rigid life of a soldier. One thing they can do, how. 
ever, with proper training, is live useful lives doing an essential civilian job that will alo 
give them security. The Gruen Watch Co. is training the ex-servicemen shown here as watch 
makers—when they have completed their training they will find jobs open to them with Gruen, 
or at jewelry stores throughout the country. Gruen's training program was worked out_with 
the cooperation of the War Manpower Commission and the Veterans’ Employment Service, 


How Changes in OPA Price Rule Affect Imports} | 





back and all steel, yellow with steel back 
and all yellow; 4—have the same fea- 
tures, or the difference is minor, as be- 
tween radium and plain dials, or shock- 
proof and incabloc. 

The determining factor is whether it 
was always customary in the trade for 
the watches being compared, to be sold 
in the same price range and to be gen- 
erally regarded as the same. The OPA 
has assured the trade of a practical, com- 
mon sense application of the definition 
of same. 


PRICING "SAME" WATCHES 


If the importer, wholesaler or retailer 
| delivered the same watch or offered it 
for delivery during March, 1942, to a 
purchaser of the same class, his maxi- 
mum price shall be the sum of his “per- 
mitted landed costs” if he is an im- 
porter, or his “cost of acquisition” if he 
is a wholesaler or retailer, plus the same 
dollars and cents markup or 75 per cent 
of the percentage markup, included in 
his highest price at which he delivered or 
offered the watches for delivery during 
March, 1942. In other words, the mark- 
up should be ascertained from the maxi- 
mum prices included in the base period 
list which everyone who was in business 
in March, 1942, must have prepared and 
kept. 


ASCERTAINING MARKUP 


The markup, both in dollars and cents 
and in percentage on the cost, should be 
computed using the maximum prices 
shown on the base period list and by 
using the same procedure and method as 
was used in basing and fixing the maxi- 
mum selling price in the base period rec- 
ord. 

The wholesaler’s and retailer’s current 
cost is the “cost of acquisition,” which is 








the price paid by him, providing it is the 
supplier’s legal maximum price; plus 
transportation charges actually incurred 
in acquiring the watches. 

The importer’s “total landed costs” 
may include as the foreign invoice cost 
only the amount which the foreign seller 
charged an importer in the United 
States during the month of April, 1987 
In the absence of an actual purchase i) 
that month the firm’s offering price a 
April 30, 1943, for the same watches may 
te used. The importer must have in fi 
possession written evidence of such for 
eign invoice cost or quotation. If the 
importer does not have this evidence, fit 
may not price his watches without apply 
ing to the OPA, stating the reason fF 
his inability to procure it. This changes) 
the old regulation by limiting him, 
computing his cost, to his supplier’s price” 
in April, 1943, instead of his actual cost 
on his first purchase after that date. I 
many cases, this will reduce the ime 
porter’s maximum price and conse 
quently the maximum prices of the 
wholesaler and retailer. 


The foreign invoice must be converted 
into dollars at the commercial Swiss 
franc rate prevailing on April 30, 194, 
or at the rate actually paid, whichever 
is lower. 

All expenses’ incurred in transporting 
the watches from the point of shipment 
abroad to the point of delivery in the 
U. S., which the importer had designated 
prior to importation, may be included, 
except cable charges, banking costs and 
general overhead. Storage charges and 
war risk insurance costs are limi 
Purchasing commissions may be it 
cluded, but the amount of such commis 
sions paid by the importer in excess of 
thé agent’s legal maximum charges will 
not only be disallowed but might involve 


(Please turn to page 186) 
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OPA Will Issue 8 


19 Providence Jewelers Use Big-Space Sunday Ads 








To Get Public Support for Watches-for-Russia Drive 


Providence jewelers last month teamed 
up to collect watches from the public, as 
an appreciative American gift to the 
heroic Russian Army. 

This was the biggest, best-planned 
promotion so far held in connection with 
the endeavor of the American Jewelers 
Committee to Collect Watches for the 
Russian Army, which wants to send at 
least 100,000 watches—new or old, so 
long as they are repaired or are repair- 
able—to our Soviet allies. 

The campaign “broke” in the Provi- 
dence Journal on March 19 with a pow- 
erful advertisement three columns wide 
and 12 inches deep, headed “Give 
Watches to the Russian Army” and pic- 
turing an artillery officer timing a 
barrage. 

Names and addresses of 19 Providence 
retail jewelry stores and jewelry depart- 
ments of department stores, cooperating 
in the campaign and sharing the adver- 
tising expense, were signed at the bottom 
of the advertisement. Each store or de- 
partment acted as a receiving depot for 
“watches for the Russian Army”; each 
displayed in its show windows; posters 
supvlied by the American Jewelers Com- 
mittee. 


Other cooperative advertisements, 





same big, impressive size, with other art 
work, were scheduled for Sunday, March 
26, and Sunday, April 2. 

Jewelers in other cities wanting to or- 
ganize community-wide watch collections 
can get proofs of the Providence ad se- 
ries from Harry R. Gerber, chairman of 
the American Jewelers Committee, 285 
Madison Ave., New York 17. Posters, 
radio scripts and other collection helps 
are also available. 

Elsewhere, the jewelry industry last 
month got behind the drive. The Indi- 
ana Watchmakers Association sent copies 
of the committee’s advertising broadside 
to 500 shops. The Cincinnati Wholesale 
Jewelers and Manufacturers Association 
sent in watches from the Gruen Watch 
Co. and the Wallenstein-Mayer Co. and 
promised further donations. 

Watches—some new, some old, some 
repaired, some needing repairs; both 
men’s and women’s, wrist and pocket 
types—were received from S. T. Little 
Jewelry Co., Cumberland, Md.; Avard T. 
Purdy & Co., Gardiner, Me.; S. A. Stan- 
ley, Miami Beach, Fla.; Duffy Bros., 
Charleston, S. C.; W. F. Arnett, Long- 
view, Wash.; Louis Tunick Co., Tor- 
rington, Conn.; Abramson’s Jewelers, 
Bayonne, N. J., and Sharfman’s, Worces- 
ter, Mass. 





DUTOITSPAN DIAMOND MINE TO OPERATE DOUBLE-SHIFT 














This is the pipe mine that is making history during World War II. Dutoitspan was reopened 
by De Beers Consolidated Diamond Mines on Sept. 1, and soon will function practically round 
the clock on a two-shift basis, with work for 3200 miners and washers. 


Output of the famous 75-year-old 
Dutoitspan diamond mine, located near 
Kimberley in South Africa, which was 
closed in 1939 and on Sept. 1 was the 
first pipe mine to reopen after the gen- 
eral shut-down of DeBeers’ properties, is 
expected to double to’ 500,000 carats of 
industrial and gem diamonds a year, as 
the result of the starting of a second 
shift in both mining and washing oper- 
ations. ‘ 

Since last fall, Dutoitspan has oper- 
ated on a single-shift basis, employing 
250 whites and 1800 natives and pro- 
ducing at the rate of 200,000 to 250,000 
carats a year. Now, Dutoitspan’s labor 
force is being boosted to 3200 workers, 
with the additional shift, which consists 
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of 150 whites and 1000 natives. 

Expanded activity at Dutoitspan, 
which so far is the only pipe mine to be 
reopened, continued work at the De- 
Beers’ alluvial property at Klienzee, and 
the promised reopening after the war of 
two other pipe mines, Premier and 
Jagersfontein, were taken in London to 
indicate DeBeers’ “great confidence in 
the outlook for the industry,” as well as 
the partial depletion of the Diamond 
Trading Co.’s large stocks during the 
last two years. 

At nearby Bultfontein, which was 
closed on Jan. 1, 1940, DeBeers has re- 
sumed development work, including stop- 
ing and hoisting. Larger scale operations 
are reported contemplated. 





pecial Order for Used Watches 








Ceilings Will Be Based 
On Percentage of Cost 
Of Same Watch, New 


If you sell second-hand watches, 
you'll soon get price ceilings by a 
new method, instead of under the 
“General Max,” which oftener than 
not was no help at all. 


The Office of Price Administration, 
late last month, was preparing an order 
directing the pricing of used watches 
under Maximum Price Regulation 429, 
which already provides ceilings for used 
furniture, household appliances and most 
things sold by pawnshops and second- 
hand stores. 

The order, as it applies to watches, 
was expected about the end of March 
and would probably take effect 15 days 
after its announcement. OPA’s advisers 
in the jewelry and watchmaking indus- 
tries are behind it. 

An article in “class 1” (i.e. usable 
condition) has as its ceiling 75 per cent 
of whatever the seller’s ceiling price 
would have been for the same article if 
new. “Class 2” articles (not cleaned or 
missing parts) cannot be sold for more 
than 331/3 per cent of the ceiling price 
of the same or similar new ones. 


PRICING FORMULA 


Under 429, a seller of a used watch 
therefore consults his base period record 
to find the highest price at which he sold, 
or offered to sell, the same or similar 
new watch, during March, 1942; if he 
neither sold nor offered to sell the same 
or a similar model during the base period 
month, he may be able to discover that 
his competitor has a record of such a 
sale or offer to sell. 

By one of these progressive steps, he 
finds the proper ceiling for the new 
watch; then determines the ceiling for 
the used model—three-fourths of the 
“new” price, if it’s in running order; 
one-third, if it’s not. 


WERE UNDER GMPR 


Till now, used watches have been 
priced under the General Maximum 
Price Regulation; a seller’s ceiling was 
supposed to be no higher than he sold 
the same or similar used watch for dur- 
ing March, 1942, or than the closest 
competitor sold the the same or similar 
used watch. 

Difficulty under the “General Max”: 
Too many models, too few base period 
records of used watch sales, by either 
seller or competitor. Regulation 429 
was expected to help a lot in the pricing 
of R-B’s, second-hand and used watches. 


Count Quits New York OPA 


Jerome Count, chief price attorney of 
the New York district Office of Price 
Administration, has resigned his post. 
He will resume private law practice, 
with offices at 285 Madison Ave., New 
York City. 
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But 10 Per Cent Loss 
In Inventory Reported 
For the Smaller Stores 


No fooling, jewelers’ inventories 
have been fairly steady during the 


last three years. 

The Census Bureau says so, on the 
basis of reports from 442 jewelry stores 
in 34 states. Their inventories have held 
an even keel on three successive year- 
ends—22 per cent ahead of Dec. 31, 1939. 

This same inventory position was re- 
ported for Dec. 31, 1941, Dec. 31, 1942 
and Dec. 31, 1943. 

Dollar sales for these 442 stores gained 
26 per cent for 1943 over 1942, and the 
sales index for the year stood at 229, 
compared with 182 for 1942 and 100 for 
1939. 

“Sales were higher in 1943 than in 1942 
for all size brackets, but the more sub- 
stantial gains were made by stores over 
the $10,000 sales bracket,” says the 
Census Bureau. “Their gains were 19 
per cent to 30 per cent. Stores with 
sales of $50,000 to $200,000 improved 
their inventory positions 5 and 6 per 
cent, but in all other jewelry stores stocks 
were reduced—stores with sales of less 
than $20,000 being off as much as 10 per 
cent. 

The following table shows changes in 
sales and inventories, by size of jewelry 
store: 





Per Cent Change in 





Inventories Sales 

Storés with 12/31/43 vs. 1943 vs. 
1948 Sales of 12/31/42 1942 
Total, all size groups .. * +26 
$200,000 and over ..... — 2 +27 
100,060 to 199,999 .... + 5 +30 
50,000 to 99,999 ...... + 6 4-23 
20,000 to 49,999 ...... —1 +19 
10,000 to 19,999 ...... —10 +19 
Under 10,000 ......... —10 +4 





*Less than 1 per cent change. 


In this table and in the accompanying 
map of state averages, the inventory 
and sales data are shown as reported, 
without price or other adjustments. 





Going Up! Put a 3 Cent Stamp 
On That Local Letter—Postal Rate 
Is Higher for Duration of War 


From now until six months after 
the war it’s going to cost you more.,,to 
mail a letter or to send a package. Pos- 
tal rates went up on March 26, and just 
so you won’t put the wrong stamp on the 
envelope, or have a gift you mail for a 
customer cost the recipient 15 cents in 
postage, here’s a reminder on the new 
rates: 

1. Local letters are now 8 cents. an 
ounce. 

2. Out-of-town letters remain at 3 
cents an ounce. 

3. Air mail now costs 8 cents an ounce, 
instead of 6 cents. 

4. Parcel post (fourth-class mail), up 
3 per cent. _ 

5. Money order fees, up 2/3. 

6. Registered mail, increased 1/3. 

7. Insured mail fees, double the old 
rate. 
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Jewelers’ Stocks “Steady”? During Last 3 Years 








1943 SALES AND INVENTORY CHANGES BY STATES 





Top figures show percentage increase in jewelers’ sales during 1943, over 1942. The lower 
figures indicate jewelers' gain or drop in stocks on hand Dec. 31, 1943, compared with the 
last day of the previous year. Source: Census, Bureau. 











Fabrikant Diamond, Which Vanished From Flato’'s Stock, 
Was Kept as Trinket by Tailor Who Received It as Gift 


After glittering incognito in a bureau 
drawer for over a year, a diamond clip 
containing a $50,000 emerald cut 17 
karat stone—one of the many gems num- 
bered among the missing when society 
jeweler Paul Flato tangled with credi- 
tors last June—has turned up in a way 
that makes a piker out of the average 
“thriller” tale. 

The piece is owned by Fabrikant Bros., 
Inc., 66 Bowery, and was loaned by them 
to Flato on memorandum. It has now 
been restored to the Fabrikant firm. 

One day last month a tailor named 
Robert Rapoport walked into the New 
York District Attorney’s office with the 
jewel in his pocket. About a year ago, 
he explained, he had gone to Flato’s of- 
fice to collect a $196 bill for two suits of 
clothes which Flato had ordered from 
him. Flato casually handed him the dia- 
mond clip, he said, telling him to give it 
to his wife as a gift, and saying nothing 
about its value. 


BROUGHT GEM TO POLICE 


For a year it lay in Mrs. Rapoport’s 
bureau drawer. Last January the Rapo- 
ports’ wedding anniversary rolled around, 
and Mrs. Rapoport decided to have the 
diamond reset as a cocktail ring, her 
husband told the District Attorney. She 
took it to a jeweler, who told her that it 
was very valuable. It was then, the 
tailor explained, that he decided to bring 
the stone to the police. 

Flato, who is now in Sing Sing serving 
a two-to-four term on a charge of 
misappropriating a $23,000 bracelet be- 
longing to Roger Wurmser, Inc., denied 
giving Rapoport the diamond clip. It 
was stolen, he claimed. A grand jury, 
however, failed to bring charges and 
Rapoport was exonerated of respon- 
sibility. 








Happiest man over the happy ending 
of the story was Ben Fabrikant, senior 
partner of Fabrikant Bros., Inc. Be 
cause of the peculiar circumstances un- 
der which the jewel had disappeared, the: 
insurance company had held up payment 
of the Fabrikant claim for the loss, and 
had cancelled the firm’s insurance. 

Now the loss has been restored, and in 
view of the manner in which the case has 
been cleared up, the insurance company 
has offered to reinstate the coverage. 





TAGGED DIAMONDS 















Do you recognize a tag and style of inscrip: 
tion like this? Pinkerton's National Detee 
tive Agency, Inc., representing the Jeweler 
Security Alliance, has been called upon by 
Winona, Minn., police to help identify @ 
person arrested there for trying to sell sev 
eral diamond rings which appear to be 
stolen property. Some of the rings 
green celluloid tags, with numerals indicat 
ing stock numbers and prices. Pinkerton# 
ask any jeweler who recognizes the inscrip» 
tion to telegraph collect to the agency® 

New York office. a 
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Ask: “How many War Stamps wi 
your change?” 
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Meriden Picked as Ideal War Town 
By WMC; Praised for War Work 


ar Manpower Commission has 

“ine tien, ig home of the In- 
ternational Silver Co., “The Ideal War 
Community”—best example in the coun- 
try of mobilization of all home front 
resources, and in celebration of this de- 
cision Meriden was visited Monday, 
March 20, by WMC Chairman Paul V. 
McNutt and several Washington leaders. 
“The people of Meriden are making 
their contribution and that means man- 

ment, labor, city officials, housewives, 
students and returning veterans of 
World War II,” Mr. McNutt said. “Mer- 
jden has solved its own manpower prob- 
Jems in‘the best democratic tradition of 
this nation.” 

Factories, business buildings and 
streets were decked out with bunting for 
the day. 

In the evening at Loew’s Theater, Mr. 
McNutt and Brig. Gen. William C. Rose, 
chief of the executive branch of the War 
Manpower Commission, gave talks over 
a NBC national hook-up.. The noted 
ratio commentator John C. Vandercook 
acted as master of ceremonies for the 
broadcast. 

On the program was Glenn Miller’s 
band, and entertainers included Jimmie 
Durante, Miss Lucy Munroe, “Star 
Spangled Banner” soprano, and others. 
At midnight was the world’s premiere 





AGS to Meet at Waldorf 
For Wartime Conference 
On April 28 and 29 


Gemologists from the U. S. and Can- 
ada will gather at the Waldorf-Astoria 
in New York late this month for a spe- 
cially-called wartime conference. The 
two-day session will be held Friday and 
Saturday, April 28 and 29. 

Plans for the affair were rushed—the 
final decision to have a conference to 
iron out problems was made only a week 
before notices went out to all members—- 
and no definite program had been set or 
speakers scheduled as JC-K went to 
press. 

The conference will center on certain 
technical changes to be made in regard 
to the title of Certified Gemologist, ac- 
cording to John S. Kennard, vice-chair- 
man of AGS International Committee. 
Members will discuss ways to bring the 
local guilds and the international into 
closer unity. 

Present will be Carleton G. . Broer, 
Froer-Freeman Co., Toledo, chairman of 
the AGS International Committee; Dr. 
Edward Wigglesworth, director of the 
Gemological Institute’s Eastern labora- 
tory, and Robert M. Shipley, founder of 
the Institute, as well as other officers and 
members, 





A tray of diamond rings worth $8000 
was “lifted” from the Central Jewelry 
Co., of Atlanta, recently. L. A. Rosen- 
berg, proprietor of the company, said 
that he placed* two trays of rings on 
the counter for a customer to make 
a selection from and that, when he re- 
quested an employee to return them to 


‘the case, one of the trays had disap- 


peared. 





Back the Attack—Sell War Bonds! 


FOR APRIL, 1944 ° 


showing of the Metro-Goldwyn-Mayer 
picture, “Main Street Today.” 

Attending were Connecticut Gov. Ray- 
mond E. Baldwin; Senators Francis 'T. 
Maloney and John A. Danaher, both 
natives of Meriden; Mayor Francis R. 
Danaher of Meriden, and labor and in- 
dustrial leaders. That the International 
Silver Co. .aecomplished what was _ re- 
quired in a quick changeover from ci- 
vilian to war production, is evidenced by 
four Army-Navy “E” awards presented 
during the past few months. 

International Silver Co. produces shell 





cases and surgical instruments, caliber 
belt links and small arms parts, métal 
casting “and rolling and incendiary 
bombs, as well as many other war items. 

The International Silver Co. for many 
months has been practically 100 per cent 
in war work, its manufacture of silver- 
ware being almost entirely discontinued 
until the war is over. 

Many war articles—over 100 varieties 
—have metal mixed as a base, cast and 
rolled by the International Silver Co. 
The increased daily output of its casting 
shop not only supplies its own needs but 
also needs of others. 

As a part of the celebration, Meriden 
manufacturers making war materials 
made an interesting display of what they 
were supplying in the gymnasium of the 
YMCA. 























Fates LIGHTER 


MANUFACTURED EXCLUSIVELY 
FOR THE ARMED FORCES 
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What’s around 
the corner? 


—for Manning-Bowman 
dealers and distributors 


An interesting prospect...very in- 
teresting indeed! For the post-war 
market is going to be a honey. More 
homes than ever before needing more 
new electrical appliances. More hard 
cash to lay on the line. More desire 
for proved top quality backed by na- 
tionally known trade names. 


Manning-Bowman will be ready to 
meet this magnificent market with 
a complete line of household appli- 
ances...a line that will combine up- 
to-the-minute mechanical features 
with painstaking New England atten- 
tion to every detail of craftsmanship. 


And even though production has 
been going 100% to our armed serv- 
ices, this great Manning-Bowman 
line will be ready to go into produc- 
tion mighty soon after the “green 
light” flashes. 


With such a line,PLYS vigorous 
merchandising and: ‘advertising sup- 
port...it seems fairly obvious that 
Manning-Bowman dealers will be 
whistling a merry tune of sales and 
profits in the post-war days “around 
the corner.” 


Minsisielivemen 
—Means Best 


MERIDEN, CONN. 








PERUVIAN SILVERWARE 


900 fine 


Handmade Bracelets, Brooches, 
Charms, Household Goods, 
new patterns. Orders attended 
by Air Express; sample as- 
sortment $30 and $50. 


Write by Air Mail to 


ENRIQUE KAUFMANN ROOS 


P.O.B. 886, Lima, Peru 














182 














A. Merchant Clark, 63, Editor 
Of Jewelers’ Circular-Keystone 
From 1935 to 1938, Passes Away 


A. Merchant Clark, a former editor of 


| Tue Jewevers’ Crrcutar- Keystone and 


long an able and conscientious member 


of the editorial department of this pub- | 
lication, died March 10 at his home in | 
J., after an illness of sev- | 


Haworth, N. 
eral years. He was in his 64th year. 


A. MERCHANT 
CLARK 
1880-1944 


Born at Brushton, in New York 
State’s “North Country,” Mr. Clark was 
graduated from St. Lawrence University, 
and in 1908, when he was 28 years old, 
joined the editorial staff of The Jewelers’ 
Cireular-Weekly. He was employed for 
some years as a reporter and in 1912 was 


advanced to associate editor. 


It was in September, 1935, that Mr. 
Clark became editor of THe Jewerers’ 
Crecutar-Keystrone, only a few months 
after the Keystone had been merged with 
the Circular. In his new post, Mr. Clark 
succeded the late T. Edgar Wilson, un- 
der whom he had served for 27 years. 

Failing health caused Mr. Clark’s re- 


_tirement as editor in August, 1938. 


. Among Mr. Clark’s affiliations in the 
jewelry. industry were the Jewelers Fra- 
ternal Association and the Maiden Lane 
Outing Club. Civic-minded, he was at 
one time mayor of Haworth, and for 
many years was a member of the 
Haworth volunteer firemen. 


‘Besides his widow, Mrs. Winifred 
Clark, he is survived by two daughters, 
Mrs. Winifred Dubois of Memphis, 
Tenn., and Mrs. Florence Griffin of Red 
Hook, N. J., and a brother, Paul Clark, 
ef Brushton, N. Y. 


Funeral sérvices were conducted at the 
family home the evening of March 12 by 
the Rev. Dr. John C. Spring, pastor of 
North Reformed Church, Dumont, N. J. 
Burial took place March 14 at Brushton. 





NWJA Picks Hotel New Yorker 
For Conference, June | and 2 


The National Wholesale Jewelers As- 
sociation has again chosen New York for 
its annual wartime conference, scheduled 
June 1 and 2 at the New Yorker Hotel. 
Closeness to manufacturing centers led 
the members to vote a repeat for New 
York, in a poll taken to determine the 
convention city. 

Secretary George A. Fernley predicted 
an attendance of 175 to 200. The pro- 
gram will follow last year’s lines, with a 
meeting of the executive committee on 
May 31, followed by morning and after- 
noon sessions the next two days and a 
dinner the night of June 1. 


Dependability 
Quality 
Service 

SINCE 1926 


ve Vii.vVi ¥ 


* 
dial 
refinishing 
Military 24-hour dials, 
special designs, Name dials; 
whatever your needs may 


be, you can rely upon our 
workmanship and service 


KIRK-RICH 
DIAL CORP, 








LOS ANGELES 
SAN FRANCISCO. 


SEATTLE 
‘ PITTSBURGH 
%y ii 
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Earrings in various patterns in 14 BT) 
Green and Red Gold 


St. Christopher Key—14 Kt in th 
sizes; also Bill Clips, Charms 
Links to match 


Love Knot Ring—14 Kt Red and Gre 
Gold Combination in four sizes; Ear- 
rings, Cuff Links and Studs to mated 


,Our comprehensive line of 
‘Gold, Platinum and Enam- 
jeled Novelties, includin 
Vanity, Cigarette and Ca 

Cases are distinctive and 
have sales appeal, 


CLIFFORD A. MILLER & CO., Ine. 


Manufacturers 
64 West 48th Street 
New York 
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The Editor... 





. Really Waterproof 


m view of the current interest in the 
of “waterproof” watches, the fol- 
ing letter is presented as outlining 
the viewpoint of one manufacturer.— 







ae, JEWELERS’ Circutar-Keystonr: ; 
We note, in the last several issues of 
sour publication, the subject matter of 
ihe use of the term “waterproof” in con- 
nection with service watches is receiving 
considerable attention, not only from 
Better Business Bureaus throughout the 
vay country but will receive attention, with 
Our robable action to follow, by the Federal 
ice 
—— 







Trade Commission. 
Manufacturers, who have been using 
this claim for years in their advertising, 
'H and who have had ample time and expe- 
“F rience to test the validity of the water- 
RP, proof claim, as it pertains to their prod- 
° yet, are reluctant to accept suggested 
SELES B substitute terminologies such as “water- 

vciseg B repellent” and “water-resistant. 
‘TLE The word, “waterproof,” means just 
BURGH H what it says, and everyone knows what 
CAGO & it means. We buy shoes that are water- 
LAs F proof, top-coats that are waterproof, 
i kages of cigarettes that are water- 
proof, cement that is waterproof and so 
on, down a long list of articles and prod- 
ucts for which a bona fide waterproof 
daim has been established. Why not 
“waterproof watches,” where the claim 
js bona fide? “Water-repellent” and 
“water-resistant” may have been the 
aA proper adjectives 10 years ago, but tre- 
A mendous strides have been made in the 
WE case makers’ art in that period, and, to- 





which not only repel and resist the en- 
trance of water and moisture into the 
case, but in accordance with the defini- 
tin on “waterproof” in Webster’s Dic- 
tionary “are rendered impervious to 
water.” 

These hyphenated, polysyllabic adjec- 
tives also deviate from good old Anglo- 
Saxon usage, and when an advertiser 
deviates too far from straightforward, 
simplicity of language, he is penalized on 
two counts: (1) a large percentage of 
his audience do not get a clear mental 
picture of what he is driving at, and 
(2) others, of a higher educational level, 
already familiar with a “waterproof” 
claim, begin to wonder if the product is 
slipping. 

5 Instead of clearing the atmosphere, 
im when it is important to restore confi- 
M® dence on the part of the public in the 
matter of waterproof watches, any 
change in the wording of so important a 
daim on so important a function of a 
watch is bound to do more harm than 





My insistence upon being permitted 
to retain and to use the “waterproof” 

m in advertising is by no means in 
the interests of preserving the “status 
quo.” Something must be done to sepa- 
rate the “wheat from the chaff.” The 
dealer and the public must, be protected 
from the avalanche of so-called “water- 
proof watches” with which the market is 
now flooded. My contention is that, un- 
less a watch is 100 per cent waterproof, 
it should not be advertised as water- 
proof at all. The word, “waterproof,” in 
connection with watches, should have a 
meaning established by the Federal 
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day, theres are watches on the market | 
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NY AIR EXPRESS shipment that’s packaged, labeled and ready to go 
A .--SHOULD Go! Don’t let it srr! Call amr Express right away...instead 
of waiting for “routine” afternoon pick-ups. Your shipment thus avoids 
end-of-the-day congestion when Airline traffic is at its peak. That’s 
the secret of getting fastest delivery! suip WHEN READY! 

And to cut costs— Amr EXPRESS shipments should be packed 
compactly but securely, to obtain the best ratio of size 
to weight. 









A Money-Saving, 
High-Speed Tool For 
Every Business 


As a result of increased efficiency developed to meet wartime demands, rates 
have recently been reduced. Shippers nationwide are now saving an average 
of more than 10% on Air Express charges. And Air Express schedules are based 
on “hours” ,not days and weeks— with 3-mile-a-minute service direct to hundreds 
of U.S. cities and scores of foreign countries. 


WRITE TODAY for “Vision Unlimited” —an informative booklet that will 
stimulate the thinking of every executive. Dept. PR-4, Railway Express Agency, 
230 Park Avenue, New York 17, N. Y. . 





Gets there FURST 


Phone RAILWAY EXPRESS AGENCY, AIR EXPRESS DIVISION 
Representing the AIRLINES of the United States 
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IN 
- GOLD 


* 


Modern Methods of 
Production have mate- 
rially decreased our 
manufacturing costs 
and we are now in a 
position to offer our in- 
dividual creations at 


most attractive prices. 


* 

A. J. Gasse 
INCORPORATED 
Manufacturing Jewelers 

515 MADISON AVE. 


NEW YORK 


Pacific Coast: Representative: 
Hubert A. Wood, 649 S. Olive St. 
Los Angeles 








Trade Commission, perhaps in conjunc- 
tion with the Army and the Navy—a 
meaning possibly reinforced with a 
stamp, or a certificate, to the effect that 
the watch in question has been subjected 
to certain specified rigorous scientific 
tests, and that it has come through 
these tests successfully. Only watches 
which meet these requirements should be 
permitted to use the waterproof claim in 
their advertising. The testing privilege, 
administered impartially by a neutral 
authority, would be open to*all manu- 
facturers, and, in my opinion, is the fair- 
est and most equitable solution to the 
waterproof controversy. It most emphati- 
cally would not be fair to forbid all 
watch manufacturers to advertise the 
waterproof claim for their product be- 
cause the waterproof claims of some 
manufacturers do not stand up. 

Public demand is increasing for genu- 
ine waterproof watches. The public 
should be aided, not confused and misled, 
in making a discriminating choice be- 
tween watches which are waterproof and 
those which are not. The use of terms 
such as “water-repellent” and “water- 
resistant” fog the issue. There are 
watches on the market which are genu- 
inely waterproof. Let the watch industry, 
with the aid and cooperation of the Fed- 
eral Trade Commission, which I am sure 
it can have, put its house in order, and 
do it rather promptly! 

Pierre L. Porret 
Président, Mido Watch Co. of America. 


Waltham Watch Co. Pays $33,860 
Fine For Alleged Labor Violations 


The Waltham Watch Co. has paid 
$33,860 in liquidated damages for alleged 
violations of the child labor provisions 
of the Walsh-Healey Public Contracts 
Act. 

The violations alleged were that Wal- 
tham employed’ girls under 18 years old 
on Government contract work after pre- 
vious inspection by the Department and 
prior to.the granting of a wartime ex- 
emption on April 12, 1942, and since that 
date had employed girls between the 
ages of 16 and 18 over eight hours per 
day, in contravention of the exemption 
issued by the Secretary of Labor. 

It was charged that 102 female minors 
had been employed for an aggregate 


.total of 3,386 days in violation of the 


child labor regulations.. Under the ex- 
emption to the. regulation, girls 16 to 18 
years old. working on Federal contracts 
are permitted to be employed only eight 
hours a day. The damages were at the 
rate of $10 a day for each girl employed 
over eight hours. 

The company claimed that the viola- 
tions charged against them were the re- 
sult of the demands of the armed forces 
for increased production of war instru- 
ments. 


C. & E. Marshall's 25 Year Club 
Gains Two New Members 

F. S. Keefer and J. J. Gibney are re- 
ceiving congratulations as new members 
of C. & E. Marshall’s “25 Year Club.” 
Mr. Keefer began his career with Mar- 
shall’s on Jan. 16, 1919, with Mr. Gibney 
joining the firm two months later on 
March 15. For the past 20 years, Mr. 
Keefer has been superintendent of the 
printing department. Mr. Gibney is C. & 
E. Marshall’s sales representative . in 
West Virginia and is associated with the 
Columbus office of the firm. 
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April ) 


2- 4 Oklahoma RJA convention, , § 
Skirvin, Oklahoma City, 
2- 4 Oklahoma Watchmakers’. copy R 
tion, same place. £ | 
5 California RJA convention, pig ' 
unannounced. a 
16-17 Minnesota RJA convention, How 
Nicolette, Minneapolis, 4 
16-17 Minnesota Master Watchmaker 
Association convention, gam, 
place. zi 
23-24 Illinois RJA convention, Chica) 
26 Georgia RJA convention, Heyy 
W. Grady Hotel, Atlanta. 
26 Massachusetts & Rhode Islay 
RJA convention, Parker Hous, 
Boston. 
28-29 American Gem Society, Waldot 
Astoria, New York. 
30 Wisconsin RJA _ convention, Mp 
waukee. 


moo —AaAac =o tS 


May 


14-15 New York State RJA conventiq 
Hotel Van Curler, Schnect 

21-22 South Carolina Convention, plag 
unannounced. 


June 


NWJA, Hotel New Yorker, New You 
City, June 1-2. ; 


——-— oh oe eet SO FO te: COLoe CO 


August 


ANRJA, Waldorf-Astoria, New Yor 
City, week of Aug. 21. 
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For Immediate| 
Delivery 


14Kt. Plain 
14Kt. Engraved 
IDENTIFICATION BRACELETS | 
IN STERLING SILVER 


Men’s light weight oval.... $4.00 EACH 

Men’s heavy weight oval.... $7.00 EAG 

Men’s extra heavy rect. $9.50 EACH 
$3.00 EAI 


ANKLETS 


Gold Filled on Sterling—carded . $15.50 de 
Sterling Silver—carded 


ALL PRICES KEYSTONE 


. Louis Perloff ’ 


737 Walnut St. Philadelphia, Pa, 
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simpler, Effective Order, 
Replacing "Gen. Max,” 
is Scheduled for June 1 


A completely new price regulation, 
based on the principal of the histori- 
cal markup and designed to replace 


the General Maximum Price Regula- 
ulation, will be released by OPA within 
the next few weeks, Price Administrator 
Chester Bowles assured businessmen 
jast month. 

The new regulation won’t go into ef- 
fect until about June 1, Mr: Bowles said, 
but within the next week or two it will 
be presented to trade association leaders 
for their okay. 

The new price law will be the result 
of conferences with these representative 

ups from the country’s leading in- 
dustries, Mr. Bowles said. Last Sept. 15 
jewelry industry leaders, tegether with 
retailers from other fields, met with 
OPA .in Washington tq hash over 
chances of simplifying pricing formulas. 
In October, they got together again, this 
time in New York, and at this meeting 
groups from 18 different retail fields rec- 
ommended adopting the historical mark- 
up as the chief basis for building simple 
but effective price control for retailers. 


INDUSTRY CONSULTED 


Each industry group handed OPA 
a specific list of recommendations (head 
of the OPA advisory committee for 
jewelry was ANRJA President Charles 
J, Michaels). Long months of silence on 
the part of OPA made some retailers 
wonder if the idea of a change had been 
permanently pigeonholed. 

At the close of last month, however, 
things were looking up. 

With June 30 its death date unless 
Congress votes, as it undoubtedly will, 
to keep it going for another year, OPA 
has sprung into action. Business-minded, 
Mr. Bowles last month told the Ameri- 
can Retail Federation that “in the next 
60 to 90 days you will agree with me 
that a major; improvement has been 
made jin the retail pricing system under 
which you are operating your businesses 
and your stores.” 








| Historical Markups Feature New Price Regulation 


Businessmen’s irritation with pages of 
bookkeeping and complicated procedures 
was expressed at the same meeting by 
Edward N. Allen, president of the Na- 
tional Retail Dry Goods Association. 


BUSINESS MAY ASK ORDER 


If OPA made no move to abandon the 
price line which keeps retailers to the 
March 1942 exact price range, Mr. Allen 
said, business would “have to ask Con- 
gress to order such a move at the time 
that the life of the OPA is extended 
beyond June 30 of this year.” 

As JC-K went to press Mr. Bowles 
was appearing before the Senate Com- 
mittee on Banking and Currency, testify- 
ing at hearings which will decide OPA’s 
fate. 


Anti-Windfall Tax Repeal 
Spearheaded by NACV, 
Special Bulletin Says 


The National Association of Credit 
Jewelers proudly credited itself last 
month with having obtained repeal of the 
Second Anti-Windfall Tax provision of 
the pay-as-you-go Revenue Act of 1943, 
and contended that large numbers of 
retailers, manufacturers, wholesalers and 
importers have been saved millions of 
dollars in the aggregate as the result. 

NACJ’s special tax committee, headed 
by Fred B. Dreifus, Dreifus Jewelry Co., 
Memphis, obligated itself to pay up to 
$10,000 toward a campaign to get tax re- 
lief for firms in the jewelry industry 
who would be hurt by the inequitable 
“forgiveness” features. A number of in- 
stalment jewelers contributed to the ex- 
tent of $1000 or more. 

This committee, a special NACJ bulle- 
tin said, “joined forces with the National 
Retail Furniture Dealers Association and 
these two associations carried to a suc- 
cessful conclusion the movement to pro- 
tect the rights of thousands of firms en- 
gaged in business as individuals and 
partnerships.” 

For many credit jewelers, this “anti- 
windfall tax” would have been a hard- 
ship, because their income has _ been 
bunched by Regulation W far ahead of 





their surtax net incomes in the highest . 


base year during the 1937-1940 period. 





Do You Like "Old Timers"? 


Collectors of Rare Watches 


Have National Association, International Membership 


They dood it! The watch collectors 
who began organizing a club last Sep- 
tember now have a full-blown national 
organization on their hands, with offi- 
cers, local chapters, and an association 
bulletin. Official name of the group is 
the National Association of Watch and 
Clock Collectors. 

At the last count the organization had 
over 100 members, and letters are still 
coming in from every state in the U. S., 
as well as far-away lands as distant as 
Palestine. Membership includes watch 
and clock enthusiasts in Canada, Hawaii, 


_ and Great Britain. 


Officers, elected by a mail ballot, are: 
president, Robert Franks, Jr.. Bryn 
Mawr, Pa.; vice-president, Prof. Willis 
I. Milham, Williamstown, Mass.; secre- 
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tary and treasurer, L. D. Stallcup, Nash- 
ville, Tenn. 

Board members are: John J. Bow- 
man, head of the Bowman Technical 
School, Lancaster, Pa. and_ technical 
editor of JC-K; Edward Ingraham, E. 
Ingraham Co., Bristol, Conn.; Sgt. Ira 
W. Leonard, instrument technician in 
the U. S. Army; Jean L. Roehrich, New 
York City. 

Next step for the group is to organize 
local chapters in various cities. No. 1 
is the Philadelphia chapter. 

Only membership requirement is a 
passion for old or rare timepieces. Mr. 
Stallcup, whose address is 2605 Acklen 
Ave., Nashville. 5, Tenn., handles all 
membership details. 


Independent Watchmakers Union 
Seeks to Merge Employee Groups 
At Waltham, Hamilton, Elgin 


The “American Watchmakers Union,” 
an unaffiliated organization without ties 
to either AFL or CIO, was established 
at an executive meeting March 11 at 
Lancaster, Pa. according. to an an- 
nouncement by Walter Cenerazzo. 

It was stated that the new union will 
comprise branches at the Waltham 
Watch Co., the Hamilton Watch Co. an 
the Elgin National Watch Co. 

Mr. Cenerazzo, president of the Wal- 
tham ‘Watchmakers -Union, which he 
organized after leading members of 
Waltham Local. 72 out of the Interna- 
tional Jewelry Workers Union, is tempo- 
rary president of the new independent 
union. 

Others elected, pending ratification of 
a constitution and election of permanent 
officers, are: William C. Hameister, El- 
gin, secretary-treasurer; John W. Hand- 
rahan, of Waltham, Paul Calame of 
Elgin and Robert C. Frey of Hamilton, 
vice-presidents; and, trustees, Raymond 
MeNally of Waltham, Victor Fridinger 
of Hamilton and Walter Hoffman of 
Elgin. 

Meanwhile, the International Jewelry 
Workers Union is organizing at both 
Elgin and Hamilton, and is acting to 
protect the interests of its “still loyal” 
members at Waltham, where IJWU has 
had a bargaining contract. 

















Kofnished 
Be Your Expectations 


OUR EIGHT YEARS’ EXPERIENCE 
IN THIS LINE ENABLES US TO 
TURN OUT WORK THAT YOU 
WILL BE PLEASED TO SHOW 
YOUR CUSTOMER 
SEND US A TRIAL ORDER 
SATISFACTION GUARANTEED 


WRITE FOR PRICE LIST 


—Business Reply Envelopes Furnished— 
for Mailing in Dials 


wéWw 
DIAL REFINISHING CO. 
4301 Lemmon Ave., Dallas 4, Texas 
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DIAMONDS 
MELEE 
— All Sizes — 
GENUINE 
WHOLE 
PEARLS 


— All Sizes — 


GENUINE 
RUBIES & 
SAPPHIRES 


Squares, Rounds and 
Fancies 


AMETHYSTS 
TOPAZ 
AQUAMARINES 


AGATES 
Plain or Drilled 





Mail Orders Promptly 
gee: Filled 


Special Attention to 


CUTTING 
DRILLING 


MAX STERN « oo. 


importers 


17-23 John St. New York 








Two Added to Certified AGS List; 
12 Pass Registered Jeweler Tests 


Two more names were added to the 
AGS honor roll of Certified Gemologists 
last month, and 12 jewelers won the title 
of Registered Jeweler. 

The two who successfully completed 
the rigid courses and examinations to rate 
the title of Certified Gemologist are Har- 
old Seburn, Jones & Frasier Co., Dur- 
ham, N. C., and Miss Juanita Schaefer 
(second woman to win the coveted title), 
Joseph J. Schaefer jewelry store, Mil- 
waukee, Wis. 

On the Registered Jeweler list are the 
following: 

Arlo T. Bates, George B. Bates jew- 
elry store, Calais, Maine; Robert Bren- 
nan, Cleis & Brennan, South Bend Ind.; 
Del Close, Manhattan, Kan.; John M. 
Friedlander, Friedlander & Sons, Seat- 
tle; Mrs. Miriam H. Goldstein, Goldstein 
Jewelry Co., Peoria, Ill; Eugene Gold- 
thorpe, Traub Bros. & Co., Detroit; Fred 
P. Gurney, Gurney Bros. Co., Brockton, 
Mass.; Robert G. Luecke, Freeport, IIl.; 
George L. Metz, Klamath Falls, Ore.; 
Herbert W. Schmidt, Duluth, Minn.; 
Guy T. Swindell, Washington, N. C.; 
Kenneth I. Van Cott, Van Cott Jew- 
eler, Binghamton, N. Y. 


Import Regulation 
(From page 178) 


the importer in a charge of violation. ' 


Inasmuch as it is extremely doubtful 
that the agent has procured a legal maxi- 
mum charge in any given case, the im- 
porter would be well advised not to in- 
clude for this charge more than 10 per 
cent of the foreign invoice cost, and then 
only if the commissions actually paid are 
at least that much or more. Otherwise 
delays and questioning of this commis- 
sion by the OPA may result. Naturally, 
if the agent has complied with the regu- 
lations and has legally established a 
maximum charge, such charge, if paid 
by the importer, may be included in his 
current landed cost. 


TO GET MAXIMUM PRICE 


In almost all of the cases, the dollars 
and cents markup added to the per- 
mitted landed costs or to the cost of 
acquisition will result in a higher maxi- 
mum price than 75 per cent of the per- 
centage markup added to those costs, 
and should be used. Sellers should 
make and keep a record of their cancel- 
lations, so that upon inspection, it will 
be evident that they have complied with 
the regulation. They are not required to 
submit or file the result of their calcula- 
tions with the OPA. This is, in effect, 
an automatic roll forward of the maxi- 
mum prices in the base period list. 


WATCHES PRICED BEFORE AUG. 20 


If the seller properly established maxi- 
mum prices for the same watches under 
GMPR, prior to Aug. 20, 1943, but had 
not sold or offered them in March, 1942, 
he. may sell at prices not in excess of his 
maximum prices without applying to the 
OPA; providing his current permitted 
landed costs, in the case of an importer, 
or his current cost of acquisition, in the 
case of a wholesaler or retailer, is at 

(Please turn to page 214) 


The. Bee Jewelry Co., Lewisburg, 
W. Va., has moved into a new store in 
the Princess Theatre building. 


Watch Terms... 
(From page 175) 


without admitting any water. : 
“(For the purpose of this definji, 
anyone putting movements in a 
the water-resisting type will be conside, 
a manufacturer, assembler, or importa) 
“As the original assembler hag no op! 
trol over the subsequent handling of 
watch, after it leaves his Possession, » 
guarantee shall be given or im 
the manufacturer or dealer that wil), 
dicate that the watch will be pem 
nently water-resistant.” i) 
The atmospheric text mentioned 
is equivalent to plunging a watch jp) 
34.7 feet of water, says the U. §, > 
Co. The watch is suspended in ajr §! 
side a hermetically sealed cabinet, papi 
filled with water. When the atmosphes 
pressure is raised to 15 pounds, 
watch is dipped into the water and 
number of bubbles which escape fry 
the watch indicate the extent to wha 
it is water-tight. One or two bubbly 
prove a high degree of water-repellang 
a number of bubbles reveal leaky op 
struction. : 


The bowling team of Darden-Snij 
Jewelry Co.,°110 Madison Ave., Memphis) 
Tenn., was winner ina_ recent 
championship bowling league. Membey 
of the team are Manley Folsom, Hap 
Cissell, Leon Moskovitz, and A, } 
Baker. Darden-Smith’s team r 
played a team made up of “all 
for the benefit of a special Christm 
fund. 


Back the Attack! Sell War Bonds! 
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David Dab, of the Metro Jewelry Co., 
q1 W. 46th St., will leave sometime in 
mid-April for a trip throughout the mid- 





t. 
epee & Sons, Inc., retail jewelry firm 


of Newark, has purchased the building 
at 975 Broad St. in which the firm’s 
store is located. 

New address of Rothstein Bros., Inc., 
amond firm, is 545 Fifth Ave. The 
New York office of the firm, which also 
has an Office in Seattle, was formerly at 
576 Fifth Ave. 











i ¢ Fred Vogel, in the watch field for 
> Pane many years, is now with Paul V. Eisner 
ds ah & Co, 580 Fifth Ave., watch importer. 

%; UE vr. Vogel holds the title of production 
and the manager with the Eisner firm. 






In his third year with a government 







tal war agency is Abraham Haber, former 
ellane jeweler at 71 Nassau St. Mr. Haber 
re OL he’ll be back at his old stand in the 





jewelry business after the war. 
¢ Earl Woodnorth, with Harold Cohen, 
620 Fifth Ave., precious stone dealers, 











Smit is back on the job. The good wishes 
‘ibs of the many friends who “cheered from 
! city the sidelines” helped him push a speedy 
ember recovery from his recent illness, he says. 
Re q Tepper Co., manufacturers of leather 
: billfolds, have moved to larger offices and 
- showrooms at 111 Fifth Ave., New York 
iste . City. The firm was formerly located in 
Hillside, N. J. Heading the New York 

office are Charles E. Hamerman and Bert 

‘| OM. Silbert. ; 

onds| ¢ Teitelman-Danziger, Inc., ring manu- 
> facturer, has purchased a_ three-story 
=== factory building at 101-103 Arlington 





St., Newark, and will move into the new 
building from its old address, 126 South 
St. The firm has a New York office at 
20 W. 47th St., as well as an office in 
Chicago. 

q April 6 is the day set for the annual 
exhibition of the jewelry design class at 
Mechanics Institute, 20 W. 44th St. 
Members of the class, which is under the 
direction of Christian A. Jakobb, well- 
known jewelry designer, will compete for 
awards for the three best designs. Three 
medals, gold, silver and bronze, for first, 
second and third prizes, will be donated 
by the Medallic Art Co., 210 E. 51st St. 
q Twenty-two members of the New York 
Chapter, American Gem Society, now 
know something about such abstruse sub- 
jects as commercial assaying, spectrog- 
raphy, microscopy and chemistry. Their 
meeting on March 8 took place at the 
laboratories of Lucius Pitkin, Inc., 47 
Fulton St., where the gemologists were 
shown the use and application of the 
company’s instruments and equipment. 
q The combined Retail Jewelers Associa- 
tions of Greater New York met March 
19 at the Hotel Commodore, with E. 
Werner Gross, president of the Long Is- 
land group, presiding. “Phineas Peters, 
president of the executive board of the 
€ mbined associations, acted as chair- 
man. Under discussion were the new 20 
per cent excise tax, the situation on 
‘waterproof” and “shockproof” watches, 
and other current problems. 

q Servicemen and ‘their families will be 
the stars on the program at the April 18 
meeting of the New York Jewelers Be- 
nevolent Association, President Arthur 
Bergman has announced. NYJBA boasts 
30 members in the armed services—about 
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100 members whose sons and daughters 
are with Uncle Sam’s forces. Servicemen 
and families who have relatives in the 
armed forces will be special guests at the 
meeting. The May meeting will be de- 
voted to the ladies of NYJBA, with a 
special “ladies’ night” dinner. 
q Fostor Brown was speaker at the 
March 6 meeting of the Horological So- 
ciety of New York, held at the Proctor 
Lodge building. Mr. Brown talked on, 
and demonstrated, the correct use of 
watch cleaning machines. Members were 
asked to bring guests to the meeting. 
Jean L. Roehrich, former president of 
the society and also former head of the 
New York State Watchmakers Associa- 
tion, was voted a life member. J. L. 
Gruener, former secretary of the New 
York City horological society, was voted 
an honorary membership. 
q Biggest anniversary night in its history 
was celebrated on March 6 by the Jew- 
elers Square Club, with more than 100 
members attending the special anniver- 
sary meeting. The group contributed 
$104 to the Red Cross Drive. Members 
extended congratulations to the commit- 
teemen who hit the record sum of $2 mil- 
lion in War Bond sales in the Fourth 
War Loan Drive. Heading the commit- 
tee was Dave Kay, assisted by vice- 
chairman Benjamin Rosenthal and com- 
mittee members Sam _ Dorskey, club 
president; Arthur Bergman, ‘club secre- 
tary, and George J. Klinick, Harry G. 
Kaufman, A. Cohen, Irving Broder, 
James Theise, Hyman Dubrowin, Harry 
Smolin and Harry Bromley. 
q Its annual members’ dinner—known 
other vears as the “beefsteak dinner”— 
will be held the night of April 11 at the 
Warwick Hotel, the 24 Karat Club deter- 
mined at a meeting March 6. Julius 
Kaufman, of Goodfriend Bros., Inc., 
again will be in charge of arrangements. 
Bringing the active membership to 187, 
four new members were elected: Fred- 
erick A. Ballou, Jr., of B. A. Ballou & 
Co., Ine., Providence, former president 
of the New England Manufacturing Jew- 
elers & Silversmiths Assn.; J. M. Mont- 
gomery, of M. A. Mead & Co., Chicago; 
Leopold Nathan, of S. Nathan & Co., 
Inc., New York, president of the Pre- 
cious Stone Dealers Association, and 
Milton Weill, of Arrow Mfg. Co., New 
York. Resignation of Edwin H. Tomp- 
kins was accepted. The treasurer’s re- 
port disclosed the club’s contribution of 
$2000 to the National War Fund in con- 
nection with the annual dinner in Janu- 
ary, when the gift of $5000 to the Red 
Cross was announced. Next regular 
meeting will be at 3 p. m., May 1. 


Sales of $10 or Less to Be Free 
Of Credit Restrictions on April 3 


All sales up to and including $10 will 
be freed on April 3 from the restrictions 
of Regulation W, the Federal Reserve 
-Board announced as JC-K was on the 
press. 

Another provision of the amendment 
will give ex-servicemen the same credit 
considerations as members of the armed 
forces. 

Several other changes will simplify 
procedure for retailers, an FRB spokes- 
man said. 











DIAMONDS ALL SIZES 
frum % point to 10 pointers, 
single and full cut, cl: by 
Gi sizes and qualities. 
Finest pclishing 
from Palestine, 
also sizes up vo 4 carats each, 
phone LOngacre 5-3672 or write 


H. SORIN, 576 5th Ave., N.Y. 19, N.Y. 











“ORIENTA” 
CULTURED PEARLS 
of QUALITY 
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ETERNA WATCH COMPANY 
OF AMERICA, INC. 


MAKERS OF FINE WATCHES 
SINCE 1856 


$80 FIFTH AVENUE, NEW YORK 
Telephone BRyant 9-8660-8689 











FRIEDMAN GEM CO., INC. 


LARGE FINE 
15@) Faw 4 
AMETHYST 

STAR SAPPHIRES 

ZIRCONS 





CULTURED PEARL NECKLACES 
71-73 Nassau St., New York City 


ENCRUSTERS 
STONE RINGS ENGRAVED 
@ CRESTS 


@ DRILLERS 
@ COATS-OF-ARMS @GEM CUTTERS 
@ SCHOOL AND FRATERNAL EMBLEMS 
Estimates furnished without ebligation 
BRAUNFELD & MEHLMAN 
108 Fulton St. New Yerk, N. Y¥. 


ME 


NORVAN VM. MORRIS 


Siifth At 








BEAD SPECIALIST 


All Kinds of Genuine Stone Bead Necklaces 
Earrings — Semi Precious Stones 


Selections on request to responsible Jewelers. 
Necklaces lengthened and restrung 


DOUBRAVA CO. 


12 Jchn St., New York City 














SIMONS BROS.CO. 
THIMBLES 





269 So. 9th ST. 


PHILADELPHIA : 
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COLD ORIEVD EARLS | 


JACK J.FELSENFELD 





























ething New 
ni Milady o 


Jewelry 
by Pereira 





This unique idea in Earrings can be also worn as @ ring. 
Made with various precious stones or in Plain Gold. 


Special Order Work Upon Request 


B. PEREIRA INC. 


22 West 48th St. New York, N. Y. 








MANUFACTURER OF 


JEWELS 


Swiss and American in all sizes 
and diameters. 
Sold in gross lots to jobbers 


only—write for prices and fur- 
ther information. 


CROWN IMPORTING CO. 


116 Nassau St. New York 7, N. Y. 








Rich Costume JEWELRY 
Executed in beautiful designs 
in Sterling Silver, with an 
exceptionally Fine Gold Finish. 
Showroom: 366—Sth Ave., New York 
JOSEPH A. RICH 
anufacturing Jeweler 


Mi 
62 W. 47th St. New York, N. Y. 














PEARLS 
Acoust Genuine 
Oriental 


. Costume Jewelry 
EARRINGS 
WATCHES * 


TRAHL 


Poar F [as 


BETTY 
385 Fifth Ave. © NEW YORK® MU. 5-5519 


MM HOURS: 133 











Leopold Nathan Is Reelected 
Precious Stone Dealers’ President 


Leopold Nathan, of S. Nathan Co., 
Inc., importers and cutters of precious 
and semi-precious stones, was elected to 
his seventh term as president of the 
Precious Stone Dealers Association, at 
the annual dinner meeting March 9 at 
the Hotel New Yorker. 


LEOPOLD NATHAN 
Heads Precious 
Stone Dealers 

Association 





H. M. Paskow, of Wm. V. Schmidt 
Co., refused another year as vice-presi- 
dent, to which office Max Stern, of Max 
Stern & Co., was elected. George J. 
Klinick, of Heller Hope Co., continues 
as treasurer and Isidor Lassner, of Lass- 
ner & Lassner, as secretary. 

Directors for the coming year are Mr. 
Paskow; Charles L. Frank, of Belgard 
& Frank, Inc.; Edward Starke; Saul 
Blitz, of Kittay & Blitz, and Thomas 
Benedict. 





Joseph H. Frier Elected Head 
Of Maiden Lane Outing Club 


Joseph H. Frier, of Goldman & Frier, 
attorneys, succeeded Wheaton R. Grey 
of the Jewelry & Cutlery Novelty Co. 
as president of the Maiden Lane Outing 
Club, at the annual meeting March 10 
at 9 Maiden Lane. Harry Blasi, of Baras- 
so & Blasi, Newark, was elected vice- 
president, and, with no surprise to any- 
body, Jerome L. Grant, of Swank, Inc., 
was continued in his time-hallowed job 
as secretary-treasurer. Reporting for 
the summer outing committee, Mr. Blasi 
said that what with restrictions on trans- 
portation, gasoline and food, it may 
again be necessary to abandon the out- 
ing, but, that the committee would try, if 
at all possible, to resume the summer 
event, which was cancelled for the first 
time last year. Mr. Grant reported about 
85 applications on the waiting list and 
about 15 members in the armed forces. 


JOSEPH H. 
FRIER 
New chief of the 
Maiden Lane Out- 
ing Club 





After lengthy discussion, the members 
agreed that the constitution and by-laws 
of the Maiden Lane Outing Club be 
printed and a copy sent to each member. 
Mr. Grant was named chairman of a 
committee to bring the material up to 
date and to print the material at nomi- 





nal expense. James Thiese, 0 
Ring Co., Newark, and Hers = 
of National Jeweler will assist him in 
this work. Thanks went to the 
dinner committee headed by Mr. G 
assisted by Mr. Frier, Mr. Blasi, Tue 
Knapp and Dave Kay. 





Arthur J. Tuveri Named Presiden} 
Of Jewelers Fraternal Association 


Arthur J. Tuveri, since 1928 g sales 
representative of THe JeEweters Cu. 
CULAR-KEYSTONE, was elected president 
of the Jewelers’ Fraternal Association 
at the annual meeting March 9 4 
9 Maiden Lane. Mr. Tuveri advaneej 
from vice-president. Wheaton E, G 
of the Jewelry & Cutlery Novelty Co, 
who last year was secretary of the 
board of governors, was elected vic 
president, and William Underwood was 
reelected secretary-treasurer. Those se. 
lected to serve on the board of governoy 
are Mr. Tuveri as chairman, George (, 
Spellmeyer of R. F. Simmons Co., the im. 
mediate past-president; Frederick ¢ 
Kielman as _ secretary of the board, 


ARTHUR J, 
TUVERI 
Advanced to 
ident of Joubert 
Fraternal Associa 
tion 


Harry Blasi of Barasso & Blasi, New- 
ark; Sol Gordon; Frank P. Brennett of 
Alpheus L. Brown, and Jules Klein of 
Klein & Muller. Mr. Blasi and Mr 
Brennett were named for two- 
terms. Loss by death of five membe 
during 1943 was reported, together with 
the election to membership of an equal 
number, continuing the roster at 200 with 
a waiting list of 14. President Tuverl 
reappointed Charles Parker chairman of 
the membership committee, with Ted 
Coorts, Julius Hurley, Ben Biffar and 
Andy Anderson. The secretary-treasuret 
reported financial assets highest in the 
history of the association. 





Tom M. Scaperlanda, president of th 
Bell Jewelry Co., 516 E. Houston St 
San Antonio, Tex., is offering a tony 
to the winner of the San Antonio 
basketball league—teams being made 
of teen-age boys. 


























JEWELRY BUYER 


Old established Detroit retail credit 
jewelry chain doing one million 
dollars yearly volume is desirous of 
a PERMANENT buyer to work in 
Detroit. Must be a progressive ex- 
ecutive with fine dignified person- 
ality and integrity. Excellent remun- 
eration and yearly bonus. * * * Or 4 
New York City RESIDENT buyer 
based on a drawing and commission. 
Box “F., 5097’, 
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_‘They’re In the Army Now 








q Hugh Matheson, formerly of Smith- 
Patterson Co., Boston, and now member 
of a tank corps, has been transferred 
from Italy to England. 

Lee Ernst, naval aviation cadet, for- 
merly of D. C. Percival & Co., Boston, is 
now ready for advanced information fly- 
ing. He is training at Pensacola, Fla. 

q Lieut. Robert K. Swartchild, of Swart- 
child & Co. Boston, has now been 
promoted to first lieutenant and trans- 
ferred from Presque Isle, Me. to 
Grenier Field, Manchester, N. H. 

q Albert Robbins, jeweler at 137 S. 8th 
St. Philadelphia, is in the Army field 


- artillery and is stationed at Fort Bragg, 


N. C. Employees are carrying on the 
business during Mr. Robbins’ absence, 
Mr. Robbins is married and has three 
children. 

4 Pilot of “Sheza-Honey,” a Liberator 
bomber which is getting on the nerves of 
the Nazis in Italy, is Lt. Robert C. 
Millan. Lieutenant Millan was a sales- 
man for Dieges & Clust, jewelry manu- 
facturing firm, before he joined the 
Army Air Corps. Said Airman Millan 
in a recent letter to his family, “We had 
the name painted on it [his bomber], 
also a bomb for each mission painted 
around the nose. When we get enough 
of them, it will look like two rows of 
teeth and pretty tough. . . . The whole 
crew and I are fine and have taken our 
ship into combat quite a few times. Two 
of our gunners each got a Messerschmitt 
109 on one of our jobs . . . we sure pol- 
ished off some good targets.” 


LT. ROBERT C. 
MILLAN 


CORP. LOUIS P. 
WAIBEL 


¢ Overseas for the past 18 months—he 
is in the Marine Corps and is stationed 
“somewhere in the South Pacific”—is 











BILLFOLDS 


FOR IMMEDIATE DELIVERY 


“TOWNLEIGH CASTLE” BRAND 
from $2.00 to $15.00 keystone 
Also Jobbing Setup 
THE TEPPER CO, 
111 FIFTH AVE., NEW YORK, N. Y. 








NO. 400 TOKEN AND RATION BOOK HOLDER 
IN| GENUINE LEATHER (INDIVIDUALLY 
BOXED), $10.80 PER DOZEN. 
STATIONERS SPECIALTY CO. 
19 West 21st St. New York 10, N. Y. 
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Two boys to be proud of are Louis Wechter, 
Jr., and Robert L. Wechter, sons of Louis 
Wechter, president of The Wechter Co., 
Chicago wholesale firm. Louis, Jr., is recog- 
nition officer on a destroyer, and spends his 
time criss-crossing the ocean on convoy duty. 
Brother Robert is now home from the South 
Pacific area. He has been awarded the 
Purple Heart, and also wears the ribbon 
of a Presidential Citation bestowed upon 
his ship. 


Corp. Louis P. Waibel, former employee 
of the Bulova Watch Co. Before he was 
called to active duty more than three 
years ago, Corporal Waibel worked in 
the assembly department of the firm’s 
Woodside plant. The photo was sent by 
a combat correspondent and _ shows 
Corporal Waibel just as he appears on 
one of those Pacific islands, in fatigue 
dress and very cheerful. 

q Garfield Eggleston, of the clock repair 
department at Smith-Patterson Co., Bos- 
ton, has gone into the Army, and Ross 
Turco, formerly an engraver at that 
store, is now in the communications di- 
vision of the Army in Missouri. 

q Lt. William T. Jones of the Army Air 
Corps is now a prisoner of war in Ger- 
many, his associates at Walter Lampl, 
608 Fifth Ave., New York City, have 
heard. Lieutenant Jones was on the 
Lamp! sales staff before he enlisted. He 
had 30 bombing missions to his credit 
when his plane was lost over Germany 
in December, 1943. 








Sos 


LT. WILLIAM T. 
JONES 


PVT. MILTON 
JOFFEE 


q Enjoying the Florida sunshine under 
the sponsorship of Uncle Sam is Milton 
Joffee, formerly on the sales staff of Sil- 
bermann, Kohn & Wallenstein, Inc., 216 





PIN HOLES 


are no Problem when 


NIASH WELDING SOLDERS 
are used 
SEAMLESS— 


Ideal for shoulders, shanks and 
sizing. No Grooves after Polish- 
ing. ’ 
For PINK, YELLOW or GREEN GOLDS 


NIASH REFINING GO. 














116 Nassau St., New York 7, N. Y. 


«DON’T BUY 


DIAMOND PAPERS OR JEWELERS SUPPLIES 


BUY...— 


WAR BONDS & STAMPS 


If you must buy European or Domestic Papers, 
Wallets, Cotton, Tweezers, ete., buy them from 
us and we'll buy more Bonds and Stamps. 


Write for Catalog, Samples, Prices 


. KASSOY 7 W.4Sth8t., NEW YORK 
RCH CROWN TAGS 


CELLULOID—METAL—PARCHMENT 


Send for Catalog Mllustrating 
Our New Improced Line 


18 Crawford St. Newark. N. J. 






































“fine English’ 

SILVER POLISH 
Tested and approved by lesding silver 
housos—Amazing Working Itles— 
Finest—Most Efficient Polish developed 
by latest scientific research—Seld in 
bulk for trade—retaiil sales. 

8 oz. bottle 50¢@ Keyatone List. 
Write for free sample. 
WONDER CHEMICAL CO. 
545 Third Ave. Brooklyn, N. ¥ 
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LADIES—GENTS WATCHES 
7-15-17 Jewels 


Also 18 Carat gold 10!/2 ligne wrist watches with 
sweep hand. Gents 7-15-17 jewels waterproof with 
and without sweep hand. Ladies’ gold and gold- 
filled Fob watches, 7-15-17 jewels. 
@ Immediate Delivery @ 


LOUIS VAN ZATSMAN 
7 W. 44th St., New York 18, N.Y. MU 2-9893 MU 2-9461 














REPAIRING of JEWELRY 


IN ALL ITS BRANCHES 
Also 


SPECIAL ORDER WORK 
ESTABLISHED 1910 


M. J. STERN 
61 Beekman St. New York City 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








MORRIS GOLDSTOCK 
203 CLARK BLDG., PITTSBURGH, PA. 
WATCH CASES, DIALS, WATCH 
MATERIALS, JEWELRY BOXES, SOLDERS, 
FINDINGS, OPTICAL SUPPLIES 








J. B. BERNSTEIN CO. 
Wholesale Jewelers 
DIAMONDS and MOUNTINGS 


502 Clark Bldg. 





Pittsburgh, Pa, 





LANDAW BROS. 
Watch Materials and 
Jewelers Supplies 
406-407 Clark Building 
PITTSBURGH, PA. 














E. 45th St., New York City. He is now 
a private in the U. S. Army, and is sta- 
tioned at Camp Blanding, Fla. 

¢ It’s a third anniversary for Staff Sgt. 
Earl Korff—he’s been doing his bit for 
Uncle Sam, in the Army Air Corps, for 
three years. Sergeant Korff is the son 


STAFF SGT. 
EARL KORFF 


... third 


anniversary 





of Samuel Z. Korff, of the firm of 
S. Korff & Son, 900 Chestnut St., Phila- 
delphia. Sergeant Korff, who is a mem- 
ber of the manufacturing jewelry firm, 
is stationed at Bradley Field, Conn. 

4q In the thick of the battle raging in 
Italy is Pvt. Ray O. Tunney, who before 
he entered the Army, was employed by 


190 








q Robert Orville Crawford, who was 
assistant manager of Crawford jewelry 
store, Butler, Pa., is now national repre- 
sentative of the American Red Cross in 
Erie, Pa., and vicinity. 

q Word has been received by John 
Joseph, manager of M. A. Mead & Co., 
717 Liberty Ave., that his brother, Pvt. 
George Joseph, formerly a clerk with the 
firm, is a German prisoner of war. 


q Max Wolfson, jeweler at 207 E. 8th 
Ave., Homestead, has been concentrating 
on a steady promotion of diamonds and 
reports excellent sales results. He antici- 
pates no drop from the 20 per cent tax. 


q Cpl. Frank A. Grygier, Jr., son of 
Frank A. Grygier of Erie, Pa., and for- 
merly employed in this father’s store, is 
right in the thick of it in Italy. With the 
Signal Corps of the Air Force, he has 
seen hot action in Tunisia and Sicily. 

q Trying to “beat the gun” by returning 
to business too soon after his recent ill- 
ness proved too much for Louis Levinson, 
proprietor of Rogers Credit Jewelers, 
812 Liberty Ave. He and Mrs. Levinson 
are now in California and he says it will 
take a two months’ vacation to put him 
in good working order. 


q “Ike” Lincoff of Lincoff’s Credit 
Jewelers, 240 E. 8th Ave., Homestead, 
Pa., is making rapid recovery after his 
recent operation. Now out of the hospi- 
tal, he looks forward to being back in 
the store very soon. Dr. Leonard Lincoff, 
former optometrist in his father’s Home- 
stead store, is now in the Air Corps, 
stationed at Miami Beach, Fla. 


4q According to Herman Hollander, legal 
counsellor for the RJA of Western 





the Herschede Hall Clock Co., Cincin- 
nati. He is assigned to an anti-aircraft 
division. His brother-in-law, ,Clarence 
Meyers, also a former employee of that 
company, is stationed at Ft. Eustis, Va. 
q Lt. Robert Andrae, son of William 
Andrae, vice-president of the Forstner 
Chain Corp., Irvington, N. J., is in the 
Army tank corps. Last month Mr. and 
Mrs. Andrae went to Los Angeles to at- 
tend the wedding of Lieutenant Andrae 
and Miss Amelia Ames Stembel. Lieu- 
tenant Andrae is now stationed at Camp 
Polk, La. 

q Two Cincinnati jewelers now in the 
armed forces who spent brief furloughs 
with their families there recently were 
Edward Wiebell, son of Adolph Wie- 
bell, 1730 Vine St., and Edward Eckerle, 
son of Mrs. E. J. Eckerle, 6104 Vine St. 
Ed Wubbolding, T. Knoebber Co., has 
received word that his son, Jack, is safe 
and well in India. This was the first 
riews he had received from him since he 
left this country. 


60TH ANNIVERSARY 


George Metzger, jeweler in Emporium, 
Pa., is’ celebrating his 60th anniversary 
in the jewelry business. Mr. Metzger 
entered his father’s store in 1883 and two 
years later became sole owner of the 
business. 





Say: “How about tacking a War 
Bond on your bill?” 








Pennsylvania, the retail jewelers and 
employees in Allegheny County alone 
purchased more than 11% million dollary Ches 
worth of war bonds in the Fourth Wa; 





Loan Drive. The enormous sales through pe 
stores and the efforts of individual jewel. sles 


ers in support of the drive is somethj 
of which members of the trade fed (Ww 
justly proud. Ban 


q The American Time Products, Ine pe 
New York, held a meeting and demon. Bus 
stration for the watchmakers at Pitts. 

burgh’s Roosevelt Hotel on March ‘3 


12. The meeting was conducted by Jack 
Charles Purdom of American Time at y 
Products and J. O. Trader of th | 
C. & E. Marshall Co. Jewelers ang wil 
watchmakers from Maryland, West Vir. q ir 


ginia, Ohio and Pennsylvania attended, wes 
The meeting was opened by a short ad- folk 
dress from C. H. Fetter, president of ville 
American Time Products, given from Har 


his home in Long Island, N. Y., and car- Ber: 
ried by telephone and loud speaker to q It 


the assembled group; also a short ad- Kor 
dress by S. W. Prague, general sales ber 
manager of the C. & E, Marshall Co, Che: 
from his home in Oak Park, Ill. Imme- the 


diately after the meeting the C. & RB, Bra 
Marshall Co. was host at a buffet lunch- qc 
eon in the Gold Room of the hotel, which who 


104 jewelers and watchmakers of the 716 
tri-state area attend. by : 
q Remodeling of the imposing “Ridge ing, 
Hall” on the Northside, recently ac- his 
quired by the Western Pennsylvania Lier 
Horological Institute, is nearing comple- had 
tion and will be ready for occupancy 

within the next two weeks, says William ORY 
O, Smith, director of the school. Much 

of the original exterior appearance is be- Ok 


ing retained. The building is located 
back from the road, and is approached At 


by a large circular driveway. The in- C 
terior of the structure has been exten- on 
sively remodeled, and a complete labora- the 
tory fully equipped with the latest tools Ws 
and instruments has been installed. The Ho 
new location contains dormitory space to 1 
accommodate about 35 resident students pecs 
with classrooms to handle many more, the 


but the old quarters on the second floor 
of downtown Pittsburgh’s House Build- RI 








ing will be kept as an auxiliary unit of El 
the school. Mr. Smith also announces wil 
that the school has secured the services P 
of Hugh Davis as student counsellor. op 

Al 
St. Paul Horos Meet am 


The St. Paul, Minn., Watchmakers an 
Guild met Feb. 22 for dinner and a pro- Me 
gram of entertainment and business at ms 
the Alverdes restaurant. As 

The emblem of the United Horological “p 
Association was adopted by the guild it 
to use as its own official emblem. The | 


group discussed watch repair guarantees, H 
and the collection of watches for the St 
Russian Army. U. S. Navy moving pie Ji 
tures were shown by a Navy officer. 0} 


a E 
New owners of Provencher’s jewelry , 
store, North Adams, Mass., are Miss 


Clara Lemoine and her sister Miss of 
Jeannette Lemoine. Miss Clara Lemoine li 
has been the store’s watch repairer and B 
chief saleswoman for many years. N 











Ask: “How many War Stamps with 
your change?” 
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4 Just returned from a trip to Chicago 
is Paul Stern of Louis Stern Co., 700 


Chestnut St. 

Out of town on a buying trip to Provi- 
dence is R. S. Frain, buyer for H. O. 
Hurlburt & Sons, 817 Chestnut St. 

Wilson Streeter, president of Bailey, 
Banks & Biddle Co., 1218-1222 Chestnut 
St., has been re-elected to the board of 
directors of the Philadelphia Better 
Business Bureau. 

4 Joseph M. Rabinowitz and his brother, 
Jack Rabinowitz, are leaving their store 
at 728 Sansom St. They will establish a 
new business in Miami, Fla. With them 
will go Morris Rabinowitz, their nephew. 
q In Philadelphia last month to buy 
were: Benjamin F. Salomonsky, Nor- 
folk, Va.; Raymond E. Rehm, Coates- 
ville, Pa.; John A. Martin, Bethlehem; 
Harvey F. Trunk, Ryersford; Samuel 
Berson, Shenandoah. 

¢ It’s three years in the Army for Earl 
Korff, son of Samuel Z. Korff, and mem- 
ber of the firm of S. Korff & Son, 900 
Chestnut St. He is a staff sergeant, is in 
the Air Corps, and is now stationed at 
Bradley Field, Conn. 

q Customers at the manufacturing and 
wholesale firm of H. Benjamin Gording, 
716 Sansom St., last month were greeted 
by an Army officer. It. Edgar J. Gord- 
ing, son of the owner, was on duty while 
his father took a two weeks’ vacation. 
Lieutenant Gording was on leave—he 
had been in the chemical warfare divi- 





Oklahomans Will Choose Officers 
At Annual Convention April 2-4 


Officers will be elected for the 1944-45 
term at the annual joint convention of 
the Oklahoma RJA and the Oklahoma 
Watchmakers Association at the Skirvin 
Hotel in Oklahoma City, April 2-4. 

Among speakers scheduled for the 
watchmakers’ session, which will be on 
the afternoon of the 2nd, are H. V. 
Gritz, past president of the Oklahoma 
RJA, and W. H. Samelius, head of the 
Elgin Watchmakers College. Mr. Gritz 
will talk on “Cooperation and Success.” 

The jewelers’ business session will 
open the morning of April 3, with 
ANRJA Vice-President R. J. Slagle 
among the speakers. Also on the pro- 
gram for April 3 are Prof. C. P. Thomp- 
son, of the Oklahoma Agricultural & 
Mechanical College, and Frank Hawkins, 
manager of the Oklahoma Retail Credit 
Association. Mr. Hawkins’ topic will be 
“Past and Pending Legislation and How 
it Affects Retailing.” 

Convention committeemen are: C. W. 
Haupt, of Bartlesville; Benton C. Clark, 
Sr., Benton C. Clark, Jr.; N. O. Barnhill, 
Jim Beatty and George Goldfarb, all of 
— City, and H. V. Gritz, of 

nid. 


Philip F. Taylor has joined the staff 
of the Milton H. Schlosser jewelry store, 
1505 K St., N. W., Washington, D. C. 
bs us with Galt & Bro., 607 13th St., 





Ask: “How many War Stamps with 
your change?” 
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sion of the Army for more than two 
years. 

q Miss Blanche Parkes, famed War 
Bond saleswoman who is with Brown, 
Gold Co., 110 S. 8th St., has received a 
chevron from the Navy League Service 
for her super-sales record in the Fourth 
War Loan Drive. She is also the recipi- 
ent of an acknowledgment card from the 
War Finance Committee of the U. S. 
Treasury, enrolling her in the $10,000,- 
Club—a U. S. Treasury honorary group. 


21 Jewelers Are Pledged to Serve 
On ANRJA Credit Selling Committee 


Twenty-one retail jewelers who were 
invited to serve on an ANRJA credit 
selling committee (see JC-K for Decem- 
ber) several months ago have accepted, 
and more will be asked to join so that 
there will be a committeeman in each 
state, it has been announced. 


A. N. SLAVICK 


heads Credit 
Committee 





Chairman of the credit selling com- 
mittee is A. N. Slavick, Slavick Jewelry 
Co., Los Angeles. Members are: Thomas 
W. Chauncy, Phoenix, Ariz.; Budd 
Rosenberg, Gensler-Lee Jewelry Co., 
San Francisco; Harry H. Frumess, Den- 
ver, Col.; Harry Michaels, Michaels, Inc., 
Waterbury, Conn.; Samuel Schwartz, 
Charles Schwartz & Son, Washington, 
D. C.; A. O. Jenkins, Duval Jewelry 


Co., Jacksonville, Fla. Clarence S. 
Olsen, Olsen & Ebann Jewelry Co., 
Chicago. 


Also: William Gibson, Cole & Young 
Co., Chicago; Bernard Helzberg, Helz- 
berg’s Diamond Shop, Kansas City, 
Kan.; Maurice Enggass, Enggass Jew- 
elry Co., Detroit; George Goldman, 
Goldman Jewelry Co., Kansas City, Mo.; 
Harold A. Kohen, Max A. Kohen, Inc., 
Minneapolis; Ernest C. Maxwell, St. 
Joseph, Mo.; Eliot P. Hirshberg, Fin- 
lay-Straus, Inc., Brooklyn, N. Y.; Ben 
Kingoff, Kingoff’s, Wilmington, N. C.; 
Julius Benway, Basch & Co., Toledo; 
Leo Weisfield, Weisfield & Goldberg, 
Portland, Ore.; Herman H. Barr, Asso- 
ciated Barr Stores, Philadelphia; S. H. 
DeRoy, S. S. DeRoy & Co., Pittsburgh; 
Morris B. Zale, Zale Jewelry Co., 
Wichita Falls, Tex. 


Leo J. Noveson, formerly with Stix 
Baer & Fuller Co., St. Louis, as assist- 
ant jewelry buyer, has joined the staff 
of the Emporium, St. Paul, Minn., de- 
partment store, where he holds the title 
of assistant to the vice-president, 








JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER'S 
SUPPLIES 


We have served the trade 
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BALTIMORE JEWELERS AT AN 

















NUAL DINNER 


Making merry at their annual banquet, Baltimore jewelers met Feb. 29 to eat, dance, and 


elect new officers. 


Shown above are, left to right, John H. Fetting, A. H. Fetting Mfg, 


Jewelry Co., director; Ellis T. Baker, Stieff Co., vice-president; Howard C. Heiss, Howard ¢, 
Heiss Co., president; David R. Lakein, Lakein Jewelry Co., retiring president and a director 
Abraham Robinson, Castleberg Jewelry Corp., vice-president; M. Lawrence Millspaugh, 


Samuel Kirk & Son, director. Not shown are officers H. J. Schwarz, treasurer; J. W. 


Mehling, 


secretary; Mrs. A. V. Sturdevant, assistant secretary;—directors Benedict L. Kerr, Leon Ley 


jewelry store; David Morstein, Morstein's; Jacob M. Paul. 


Members with their wives and 


guests numbered 225. 





q Fred Saul, former retail jeweler of 
Chattanooga, Tenn., will re-enter the 
jewelry business in q store at 917 Mar- 
ket St. 

q Lawrence B. Holzman, of Holzman’s, 
Atlanta, Ga., and Mrs. Holzman have 
returned from a month’s vacation in 
Miami. 

q The Williams Jewelry Co., Macon, Ga., 
expects to move back to its old location 
on Cherry St. early in April, after a 
complete remodeling of the store. 

q James H. Levi of the Baltimore firm 
of Leon Levi, 316 W. Lexington St., was 
recently elected president of the Jewish 
Educational Alliance, an _ association 
which provides recreational and educa- 
tional facilities for Baltimore Jewish 
youth. 

q Michael Caplan, retail jeweler at 303 
N. Charles St., Baltimore, is giving 
prominent display space to war posters 
in his store. Mr. Caplan always has one 
or more posters on dsplay, either in the 
window or inside the store. Last month, 
of course, first place was given to Red 
Cross posters. 

q The Brackin Jewelry & Optical Co., 
Birmingham, Ala., has purchased the 
three-story building at the southeast cor- 
ner of 4th Ave. N., and 20th St. The firm 
now occupies the building and will re- 
model after the war, owner Nelson 
Brackin, who is now an Army captain, 
has announced. 

q Stanley’s Jewelers, 109 Princess St., 
Wilmington, N. C., is enlarging its quar- 
ters to include the store next door. 
Aaron D. Harris will be manager of the 
store, while Samuel Shavitz, co-owner 
with Mr. Harris, will operate Stratford 
Jewelers, Statesville, N. C.—an associate 
store. 

q New president of the Atlanta Jewel- 
ers’ Guild is Rudy L. Schneider, 
Schneider & Son,who was elected to of- 
fice at the group’s recent annual meet- 
ing. Other officers are Ambrose G. 
Moser, vice-president, and Emory A. 
Morgan, treasurer. Mr. Morgan has 





held the office of treasurer for several 
years. 

q A new jewelry store has been opened 
in Charlotte, N. C.—Miller’s Jewelers i 
the name. Formal opening of the new 
store, which is located at 119 S. Tryon 
St., was March 10. The shop was com 
pletely redecorated and equipped with 
modern fixtures. Proprietor is S. Miller, 
who has been in the jewelry business for 
30 years. 


q Many Baltimore firms are doing what 
other jewelers all over the country have 
been doing—filling in gaps in their regu 
lar stocks with sidelines. Reported a 
good sellers by various Baltimore firms 
are: perfumes, A. H. Fetting Mfg 
Jewelry Co.; stationery items, Leon Levi, 
316 W. Lexington St.; china, Hennegen- 
Bates Co., 301 N. Charles St. 


q Vacationing in Miami, Fla., is Harry 
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WAR POSTER 


ohl of the U. S. Jewelry Co., 3 N. 
oy St., Baltimore. hs 
The U. S. Jewelry Co. now has nine 
rmer employees in the armed services 
in the Army and two in the 
Latest to go are: Larry Beck, 


<a, 


fo 
—seven 





he the repair department; Jack 
Wiseman and Edward Blumenfeld, 
salesmen. 














q If you should’ peck up the phone and 
ut in a telephone call for one of the 
Roberts Credit Jewelers stores at 402 
N. Howard St. or 2110 E. Monument St., 
Baltimore, the first thing you would hear 
would be “Good morning, it is 10.15 
Roberts Credit Jewelers.” (The time, of 
course, would depend upon the time you 
phoned. ) Roberts’ has found this a 
friend-winner. As many as 50 people 
will call in one day to get the correct 


time. 





q One week is the time limit for watch 
and clock repair work belonging to ser- 
vicemen or war workers who go to the 
store of Carl J. Doederlein at 10 W. 
Saratoga St., Baltimore. This “quicky” 
service is with the compliments of Nel- 
son Coleman, son-in-law of Mr. Doeder- 


REMOVABLE 
SCOTCH PURSE 
The Scotch Purse 
slips out for 
"Solo'’ use. Easy 
to remove — easy 
to replace 





lein, who does the repair work. Repairs 
for civilians sometimes take a month and 
a half—but Mr. Coleman says the ci- 
vilian customers are perfectly willing to 
let servicemen come first. 

q Jacob Labovitz Lodge is the name of 
a new Baltimore society dedicated to 
making life a little more interesting for 
visiting servicemen. The lodge is named 
| § after the father of Norman H, Labovitz, 


The above poster, originated by the Arthur 
A. Everts Co., Dallas retail jewelry firm, has 
been published by several national-circula- 
tion magazines and has appeared in news- 
papers throughout the country. If you think 
the folks in your home town need a little 
stimulation about a trip to the blood bank 
or buying that extra War Bond, you can 
ask the Everts company for a newspaper 
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jim... anew innovation 
for both men and women. 
variety of leathers, to retail 








manager of the Diamond Jim Brady 
jewelry stores at 106 N. Eutaw St. and 
512 S. Broadway. Mr. Norman Labovitz 
is the founder. The group buys blocks 
of tickets to various theaters and other 
entertainments and distributes them to 
servicemen visiting Baltimore. 

q Lloyd Overbeck of the Baltimore re- 
tail firm of Theodore Overbeck & Son, 
212 N. Liberty St., had the shock of his 
life last month. Two men came in to the 
store to look at some inexpensive jewelry 
and walked out with $8,435 worth. The 
shock was that they didn’t pay for it—it 
was just lifted. Mr. Overbeck said that 
they probably used tongs to take the jew- 
elry—17 rings in a tray—from the show 
case. They couldn’t have moved around 
behind the counter without being seen by 
him or four salespeople, he said. 





Nereus Docks at Philadelphia 
With More Swiss Watches 


The Swiss ship Nereus left Lisbon 
March'9 with a “fair-sized” consignment 
of watches and was due at Philadelphia 
late last’ month. The Mt. Etna, which 
reached Baltimore a month earlier, 
brought a. much larger quantity of 
watches and watch movements, but these 
had accumulated at Lisbon during many 
weeks, 

Next sailings from Lisbon were un- 
certain when this issue went to press. It 
was ‘known that about April 20 the 
Chasseral would arrive at Lisbon, with 
Swiss shipments from Marseilles, and 
that overland trucking shipments were 
also continuing from Switzerland through 
France and Spain ‘to the Portuguese 
capital. 

A_ Swiss vessel left Lisbon for the 
U. S. on March 20, but whether she car- 
tied watches was not learned. 





A new jewelry store in Pasadena, Cal., 
is the William Pitt jewelry store. 
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Lone Star Jewelers Meet in Dallas 


To Elect Officers for 1944 Term 


More than 240 retail jewelers from the 
Lone Star State attended the annual 


convention of the Texas RJA, held Feb. 
21 and 22 at Dallas. 


The convention was 
the group’s 38th. 

Officers elected by the members to 
serve in the 1944 term are: B. L. Turner, 
Turners Jewelers, Corpus Christi;.C. W. 
Varner, Bryan, and B. O. Perdue, Crock- 
ett, vice-presidents; E. T. Harver, 
EK. Hertzberg Jewelry Co., San Antonio, 
secretary; H. E. Dill, 402 Stewart Build- 
ing, Dallas, executive secretary. 

Chosen for the board of directors were 
the following: Melrose Tappan, Tap- 
pan’s, Sherman; R. J. Slagle, Houston 
Watch Co., Houston; Lockett Kolstad, 


Palestine; Oliver Brecht, Shaw Jewelry | 


Co., Dallas; M. L. Barnett, Barnett- 
Jewelers, Mineral Wells; E. Gattegno, 
Sheldon Jewelry Co., El Paso; J. D. 
Jenkins, Jenkins Jewelry, Lubbock. 

Members combined their RJA business 
sessions with visits to the Dallas and 
Allied Gift Shows, which were held in 
Dallas at the same time. 





Arkansas Gem Diamonds Scarce, 
Bureau of Mines’ Tests Reveal 


The Bureau of Mines has finished sam- 
pling the diamond deposits in Pike 
County, Ark., for the North American 
Diamond Co.—and Arkansas: apparently 
hasn’t panned out too well as a potential 
diamond-producer. 

“The results showed mostly industrial 
diamonds,” said E. D. Gardner, Mines 
Bureau regional engineer. “Relatively 
few gem stones were found in the 
samples. 

“The diamonds have not yet been valu- 
ated or a report on the work completed.” 








| COLUMBIA WALESCRAFT CO. 
22 WEST 32nd STREET, NEW YORK, N. ¥. 























YOUR DIVIDENDS 


ON FIRE, WINDSTORM 
AND EXTENDED COVER- 
AGE INSURANCE CARRIED 
IN THE JEWELERS OWN 
COMPANY WILL 


BUY MORE WAR BONDS 


OVER $880,000.00 IN DIVIDENDS 
PAID TO POLICYHOLDERS. 


ALL JEWELERS AND THEIR EM- 
PLOYEES CAN INSURE WITH US. 
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A.C. Wereival & Ca. Ine. 


WATCHES: S MN » DIAMONDS 
CLOCKS - JEWELRY - SILVERWARE 


BOSTON 
MASS. 


373 
WASHINGTON ST. (\— 


SHE 





Specializing 
in 
Cutting Semi-Precious 


STONES 
in quantity 
PHILIP F. POPOLLA 
Imports—Lapidary 


33 W. 46th ST. N.Y. CITY 








SEE US AND PROFIT! 


Per dozen 


STERLING |, 2, 3 STAR SERVICE PINS 
ASS’T, S.C 


er MMS hee v4 Coase tA aere se Boxed $4.50 
STERLING WING AND PROPELLER PIN, 
TAPED GATON on oi ics aces... ose Boxed 4.50 


STERLING IDENT. BRACELETS, $18 to $144 doz. 
STERLING ROSARIES $36 to $54 doz. 
SEND FOR COMPLETE LIST 
H. L. HIRSH & CO., 183 Eddy St., Providence, R. |. 











Summeta lie 


Karot Gold on Ster g 
and STERLING SILVER 
REAL STONE JEWELRY 

retcilers 


W. E. RICHARDS CO. 


ATTLEBORO, MASS 








FOR DEPENDABLE 
ENAMELING 
ON YOUR 
EMBLEMS and NOVELTIES 
SEND THEM TO 
MANUFACTURERS SUPPLY CO. 


174 Chestnut St. Providence, R. }. 











NICKEL SILVER 
PHOSPHOR BRONZE 


THE SEYMOUR MFG. CO. 


SEYMOUR, CONN 








MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 
For further information address 
Administrative Office 
1112 BOYLSTON STREET 


Boston, M husetts 




















q Providence jewelry firms were among 
those donating generously to the Red 
Cross Drive. 

q A directors’ meeting of the Boston 
Jewelers Club was held on March 10 at 
the Parker House. 

q John H. Grecoe of Andover, Mass., 
has moved his store from 56 Main St. to 
larger quarters at No. 48 Main St. 

q E. Holmer, of E. O. Holmes jewelry 
store, Barre, Vt., has just been released 
from the service and is now back at his 
store. : 

q R. Massa Jewelry Mfg. Co., of 63 Gor- 
ham St., Somerville, is moving to Everett 
and will be located at 1755 Revere Beach 
Parkway after May 1. 

q Payrolls in Rhode Island jewelry 
plants during February were 3.9 per cent 
above the preceding month and 4.7 per 
cent ahead of February, 1943. 

q L. M. Burkard, formerly a watch- 
maker with Savitt & Co., New Haven, 
Conn., has started in business for him- 
self at 541 Campbell Ave., West Haven, 
Conn. 

q Eugene Barnes and George York, two 
former employees of the Waltham Watch 
Co., are opening a watch repair shop at 
40 Province St., Boston, under the name 
of Barnes & York. 

4 Mrs. Harriette Matheson of Smith- 
Patterson Co., Boston, has been absent 
from work for several weeks because of 
illness, but is now recuperating and ex- 
pects to resume her duties soon. 

q While some Rhode Island iewelry man- 
ufacturers are “no worse off” regarding 
their labor supply, it is reported that 
some firms have been unable to use 
their alloted materials because of lack of 
help. 

q Private Harry Wolf, former manager 
of the Kay Jewelry Co. store in Paw- 
tucket, dropped in to say hello to his 
friends in the trade when he, was home 
on furlough. He is stationed at Fort 
Riley, Kan. 

q Norman H. Hayes, of the diamond de- 
partment of D. C. Percival & Co., Bos- 
ton, spent his vacation in March at Fort 
Lauderdale, Fla., stopping off in New 
York on his return to do some buying 
for the firm. 

q The watch repair situation seems to be 
easing at Providence. At least one store 
is abreast of work, while one of the 
largest stores has cut down the waiting 
period to two or three weeks as against 
11 weeks when conditions were worse. 

q Harry E. Goward, head of the watch 
department at Shreve, Crump & Low 
Co., Boston, is planning to spend the 
month of April in California. Montgom- 
ery Reed will take over management of 
the watch department during Mr. Gow- 
ard’s absence. 

q The Hand Made Jewelry Co. is a new 
Providence manufacturing firm, special- 
izing in hand made gold plated and gold 
filled sterling jewelry—sprays, earrings, 
and bracelets. The firm is located at 86 
Page St., and has a Philadelphia office at 
137 S. 8th St. 

4q Orrin A. Siegfried of P. A. Freeman, 
Inc., Allentown, Pa., is studying for his 
C.G. examination at the Gemological In- 
stitute, 69 Newbury St. Another new 
student at the institute is Wilfred Rous- 
seau, of the La France jewelry store, 
New Bedford, Mass. 





q Employees at Swartchild & Co., Bos. 
ton, enjoy the opportunities which a 
company offers for transfers to its vari. 
ous branch offices. A Boston employes 
who has just taken advantage of the 
offer is C. S. Williams, watchmaker, He 
is now in the Atlanta branch. 
q Boston jewelers have been subserihj 
with their usual alacrity to the Red Cross 
Drive. Shreve, Crump & Low Co, 
over an entire window to a striking Req 
Cross display, while Thomas Long ( 
was among jewelers who helped promot 
the drive through advertising display jp 
local papers. 
4 Members of the Eastern New England 
Guild of the American Gem , Sogj 
heard Myer Kassner, C.G., of Laconia, 
N. H., talk on his field experience as g 
geologist at the March meeting of the 
guild on Thursday evening, March 9, Dy. 
Edward Wigglesworth gave a demon. 
stration and talk on the use of gemologi- 
cal instruments. 
q The New England Manufacturing Jey. 
elers and Silversmiths Association wag 
among the sponsors of an industry clinie 
held March 15 in Providence. In attend. 
ance were industry and public members 
of the New England Regional War 
Labor Board. The association is prepar 
ing a new buying guide which lists name 
of member firms and a guide as to prod- 
ucts manufactured. 
4 Samuel Robinson, who is bowling with 
the Bigelow-Kennard Co. team this year, 
knocked off a seore the other night that 
has the whole league talking. He rolled 
a record of 159 for a single string, top. 
ping the league’s previous all-time re 
ord of 153, scored by Leroy Clark of 
Thomas Long Co. last year. Mr. Robin 
son’s score for three strings that evening 
—Feb. 25—was 377. 
4 Since the passing of George N. Per 
kins of Perkins & Sadler, in Brookline, 
Henry D. Povall has become part owner 
and operator of the store. Mr. Povall 
has been a watchmaker there for 33 years 
and is now running the store in partner 
ship with George N. Perkins, Jr., whois 
at present serving in the Army at Camp 
Cook, Cal. The firm name will remain 
the same, Mr. Povall says. 
q Some jewelry retailers in Providence 
report a distinct letdown in business 
during the first weeks in March. Maybe 
it was the weather—or possibly because 
it was Income Tax Day—but on Mardi 
15 the JCK representative found the 
stores quieter than for any time it 
months. On the other hand, one of the 
larger stores reported that it recently 
had a few days that reminded of the 
Christmas rush. 
q Smith-Patterson Co., Boston, has te 
decorated and enlarged its gift depart 
ment—new name is the Colonial Room 
The repair department, which was for 
merly downstairs in one corner of the 
gift room, has been moved upstairs to 
make room for the expansion. New wall 
shelves have been added to the gift de 
partment and additional tables for 
display of china and place settings. 
woodwork, which was painted white, is 
now a creamy pink. 
Gertrude Norton, costume jewel 
buyer at Smith-Patterson Co., is in Flom 
ida on a two months’ leave of absence. ~ 
4 Among the hundreds of out-of-tow® 
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Boston for the Gift Show at 


vers in 
way parker House, March 6-10, were: 


Frank Mowrey, Rutland, Vt.; Avard 


7 rdner, Maine; E. K. Howe, 
Pam Maine W, A. Rochibaud, Leo- 
minster Mass. ; W. A. Sawyer, Keene, N. 

.¢, F. Atkins, Bennington, Vt.; L. J. 
Eno, Skowhegan, Maine; H. B. McKen- 
ney Machias, Maine; Mr. Burnes, of J. 
R. Clayton Co., Waterbury, Conn.; B. L. 
Hutchins, Norway, Maine; Mr. and Mrs. 
Dearing, Northampton, Mass.; J. E. Pal- 
mer, Claremont, N. H.; G. W. Stuart, 
Concord, N. H.; Miss Addie Fiske Good- 
ell, Epping, N. H., secretary of the New 
Hamps jre Retail Jewelers Association ; 
N, 0. Cote, Bellows Falls, Vt.; B. W. 
Howland, Brandon, Vt.; D. F. Trask, 
Ludlow, Vt., and M. A. Noury, Man- 


chester, N. H 





Wholesale Stocks Jump 28 Per Cent 
From December to January—But 
1! Per Cent Thinner Than Last Year 


It looked as if retailers had had 
enough late last month when results of 
the U. S. Census Bureau’s monthly sur- 
vey of the wholesale jewelry trade were 
announced—(but appearances can be 
deceiving). 

For some reason, and it wasn’t lack 
of anything to sell, wholesale jewelers’ 
January sales volume dropped off 11 per 
cent from the previous month. If Christ- 
mas trade really picked clean retailers’ 
shelves, why weren’t they deluging 
wholesalers with pleas for replacements? 

Wholesalers’ inventories in January 
were surprisingly plumper—stocks in 
January were up 28 per cent over De- 
cember. Throughout the fall months they 
had 7 or 8 per cent month-by-month in 
a steady decline. 

The picture wasn’t 100 per cent rosy, 
however. January wholesale inventories 
were still 11 per cent below the same 
month for the previous year. 

Cash in the hand seemed to be the reg- 
ular order of business in January. Col- 
lections on accounts were 99 per cent, 
and the number of accounts receivable 
dropped 25 per cent from December to 
January. 


Women and Minors Over 16 
May Now Work in Jewelry Stores 
In State of Massachusetts 


A temporary suspension of the Massa- 
chusetts labor law as it relates to the 
working hours for women and minors has 
been obtained by the Massachusetts & 
Rhode Island Retail Jewelers Associa- 
tion in behalf of the trade. 

Under the suspension, retail jewelers 
may now employ women or minors over 
16 years of age 9 hours a day in a period 
of 12 consecutive hours, providing appli- 
cation is made to and approved by the 
Commissioner of Labor. The association 
Is notifying all its members that they 
now have this privilege. 





Rudolph Bros., Inc., has purchased the 
two-story building which has housed 
their Rochester, N. Y., store since 1936. 
The building is at the corner of Main 
St. E. and South Ave. Rudolph Bros. 
has moved its Utica store from 176 
Genesee St. to the corner of Genesee 
and Bleeker Sts., in the building for- 
merly occupied by the Lewis Warner 
Co., recently purchased by Rudolph’s. 
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Jewelry Firms Win 
Awards from Services 
For War Work Record 


The Adolf Meller Co., Providence, 
cutters of black onyx and synthetic ring 
stones and now aiso engaged in making 
jewel bearings for the armed services, 
was awarded the Army-Navy “E” re- 
cently for its top turnout record. 

The firm began its war work in 1941, 
when it first started turning out jewel 
bearing blanks to be finished by other 
manufacturers. In 1943 the company 
started production of “finished synthetic 
jewel bearings, at the request of the gov- 
ernment. 

The “E” pennant was accepted from 
the hands of Brig. Gen. Thomas E. Tro- 
land by Adolf Meller, head of the firm. 
Com. Robert E. Quinn, U.S.N.R., pre- 
sented token “E” pins to employees 
Grace Collins, Josephine De George, and 
Otto Hoffer. All employees received “E” 
pins in recognition of their work. 

Fred A. Bullock, president of the 
NEMJ&SA, acted as master of cere- 
mony. Present was J. Howard McGrath, 
Governor of Rhode Island. 

Handy & Harman received its fourth 
Army-Navy “E” on Feb. 29. Handy & 
Harman is the first firm in the precious 
metals field to win the “E” pennant for 
the fourth time. 

Announcement of the firm’s four-time 
honor came from Adm. C. C. Block of 
the U. S. Navy, who said, “The men and 
women of your plants have continued to 
maintain the high standards they set for 
themselves when they originally were 
awarded the Army-Navy ‘E.’ They may 
well be proud of their achievement.” 

Another firm to win the praises of the 
armed services for its record in war pro- 
duction is the Illinois Watch Case Co., 
Elgin, Ill. 

The Illinois firm makes chemical mor- 
tar shells for the Chemical Warfare Ser- 
vice and has received praise for the way 
the shells blasted pillboxes and defense 
emplacements in North Africa, Italy, 
and in the South Pacific area. 

President and general manager Allan 
B. Gellman received announcement of 
the “E” award from Undersecretary of 
War Robert Patterson. 


Directors of AGS Choose Officers 
For 1944-45 Term, at Los Angeles 


New officers of the board of directors 
of the American Gem Society were 
elected at the board’s semi-annual meet- 
ing, held Feb. 29 at the Los Angeles 
headquarters of the AGS. 

Chosen president of the board was 
Thomas B. Buchan, Brock & Co., Los An- 
geles. Other officers for the 1944-45 term 
are: John F. Vonday, San Bernardino, 
Cal., vice-president; James G. Donavan, 
Jr., Donavan & Seamans Co., Los An- 
geles, secretary and treasurer; Robert 
M. Shipley, founder of the Gemological 
Institute, executive director; Mrs. Isabel 
M. Blanchard of the AGS Los Angeles 
headquarters, executive secretary. 


David S. Benensohn has purchased the 
John W. Ash jewelry store at 233 Main 
St., Johnson City, N. Y. Name of the 
store will be Benensohn’s, successor to 
Ash’s. 


—————— oO Sa A a Ta 





Watch Repairing 
For the Trade 


Let our staff of expert 
watchmakers help you 
build a successful watch 
repair department. We 
are in a position to offer 
you excellent service and 
good workmanship at mod- 
erate prices. 


You have our personal as- 
surance of a perfect repair 
for every job mailed to us, 
and we will assume the re- 
sponsibility thereafter. 


Now—all you have to do 
is to mail us your repairs 
and we will return them . 
upon completion at earliest 
possible date. 


Louis Lerloff 


737 Walnut Street 
Philadelphia, Pa. 








GEMOLOGY—DIAMONDS 


The only complete course in gemology, 
the science of all gem stones. 

Special courses in diamonds. Courses 
in all jewelers’ merchandise except 
watches. 


GEMOLOGICAL INSTITUTE OF AMERICA, Inc. 
Dept. J-2, 541 S. Alexandria, Los Angeles 5, Calif. 











22 Patterns Sterling Silver 
ANCHESTER 
SILVER COMPANY 








250 Sterling. Charms in Ilustrated Catalog on request 
WELLS MFG. CO., ATTLEBORO, MASS. 





















A superior polish oy prepaid in 

— made by silver- j— the United States 

smiths for jewel- ‘Gin specified mini- 

ers’ useand resale, “h mum lots. 

REED & BARTON “S&. TAUNTON, MASS. 
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Working 
for 
Victory 






Critical metals, steel — brass —nickel 
—lead— cadmium— zinc—etc., have 
gone to wat. 


The nation’s labor has followed, de- 
voting their efforts to the production 
of necessary war materials and essen- 
tial civilian goods. 

Let the dollars join in this Home 
Front effort to insure the Victory— 
BUY WAR BONDS. 


F. H. NOBLE & COMPANY 


Manufacturers 
559 W. 59th St., Chicago, Illinois. 































Gold=Silver 
DPDLATING 


“ASK ABOUT” 


HODAN IZE 
Resistant of Tarnith, 


TRACE MARK REG. U.S PAT. OFF 


Silverware 


REPAIRED & PLATED LIKE NEW 


Swartz & Co. 


10 S. Wabash Ave. 
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ORDINARY WORK 
BECKER-HECKMAN CO. 
29 E. Madison St. 


o@4 
rs] 
CHICAGO, ILL. 
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q Emil Noel, wholesale jeweler at 29 E. 
Madison St., returned to Chicago last 
month after visiting several weeks with 
his son, Capt. Albert Noel, in the Army 
hospital at Chickasha, Okla. 

q William H. Oppold, retail jeweler of 
Sterling, has sold his store to W. C. 
Blair, his salesman and watchmaker for 
19 years. Mr. Blair will conduct the 
store under the same name. 

q Feinstein Bros.,*5 S. Wabash Ave., a 
wholesale firm, has more than doubled 
its floor space and has added new fix- 
tures to display a new line of Army and 
Navy items and novelty jewelry. 

q The Metropolitan Chicago Chapter of 
AGS met last month for a lecture on 
inclusions, given by Dr. Robert Garrells. 
President H. Paul Juergens presided. 
Present were 25 members and guests. 

q Last month was the 50th anniversary 
of his entry into the jewelry business for 
Richard L. Seidelmann, retailer, at 2615 
S. Pulaski Rd. Mr. Seidelmann opened 
his own store in 1921 after several years 
with a Chicago firm. 

q Helfer & Co., formerly Helfer-Patz- 
wald & Co., 29 E. Madison St., held open 
house on the afternoon of March 18 in 
new, enlarged quarters on the eighth 
floor. Several hundred of the firm’s busi- 
ness friends visited the new show rooms. 
4q The David Bensen Co., wholesale cos- 
tume jewelry and compacts, whose show 
room has been located at 59 E. Madison 
St. for several years, will move to the 
sixth floor of the building at 5 N. Wa- 
bash Ave. The firm expects to occupy 
the new quarters about April 15. 

q Joe Goldstone, president of Imperial 
Gem Syndicate, Chicago and New York, 
recently returned from a two months’ 
trip to their factories in Mexico City. 
During his visit to Mexico Mr. Gold- 
stone, who was accompanied by Mrs. 
Goldstone, devoted some time to recrea- 
tion, mainly fishing. 4 

q The annual banquet of the Chicago 
Jewelers Association piled up a fat sur- 
plus which will be turned over to a war 








organization very shortly, it was 
nounced at the group’s luncheon meet 
on Feb. 17. Dolan & Bullock Co, 1s 
Providence, and Maurice §S, Taube, g 
Chicago, were elected to membership, 
q The annual dinner of the West g 
RJA will be sometime in April, mem 
decided at their February meeting, w 
was held at the Midwest Athletic 
Officers for 1944 are John Jonas, Frank 
Nerad jewelry store, president; Ma 
Goldblatt, vice-president; James K 
treasurer; and Oscar Seidelmann, secre. 
tary. 

q Herman Simons, who had been agg, 
ciated for several years with Sol Berling 
and Victor R. Wagner as owners of 
Berco Watch & Jewelers Supply Co, 5 
E. Washington St., and recently received 
a medical discharge from the Army, gol 
his interest in the business to his agg. 
ciates. He and his family have gone tp 
California. 

q Jay-Kel Jewelry Co., manufacturers of 
nationally advertised costume jewelry, 
with headquarters at 307 Fifth Ave, 
New York, recently established attrac. 
tive show rooms at 36 S. State St. As 
an “extra” there is a private show room 
with two booths for the use of buyes 
making selection of merchandise. I 
Rabb, midwestern representative, js 
manager of the Chicago office. 

q President Allen B. Gellman, of the Ill- 
nois Watch Case Co., and subsidiaries, 
Erie Metal Products Co. and 
American Co., was notified early lat 
month by the War Department that the 
firm has been named for the Army-Nay 
“KE” award. The official presentation 
ceremony will be in the early part of 
April. This company manufactures & 
inch chemical mortar shells, used in whit 
is known as the “goon gun” by ch 
units in action overseas. ce 
4 Al Hendrock, Elgin National W 
Co., president of the Fox Valley 
discussed decimal timers, showing 
and presenting data, at the Marcel 
meeting of the Chicago Horological Ga 














FEINSTEIN BROS. 
Jobbers in 


WATCH MATERIALS and SUPPLIES 
FEDERAL FINISHED CRYSTALS — OPTICAL GOODS 


5 SOUTH WABASH AVE. - 3 - 





CHICAGO 





Watch and ring boxes 


We have just enlarged our offices and added a new line 
consisting of the following items: 








New and Rebuilt watches, cases and dials 
Watch straps and J. B. watch bands 


Cocktail, baby, wedding and birthstone rings 
Cocktail cases, with and without diamonds 


Spray and rhinestone pins, compacts, cigarette cases, 
pearls, lockets and crosses | 


Vest chains, neck chains, key chains, pens. 


FEINSTEIN BROS. 
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t the Hamilton Hotel. Mr. Hendrock 
ated that in the near future watch- 
makers will have to solve problems on 
‘mal timers. ‘The committee on legis- 
tion reported progress on plans to se- 
e enactment of a licensing law 
chmakers in Illinois and stated 
that encouraging offers of assistance are 
being received from jewelers, whole- 
salers and manufacturers. 


la 
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Watch and Clock Repairmen 
till on WMC "Essential" List 


’ Repairers of clocks and watches are 
listed in the War Manpower Com- 
mission roster of essential activities, as 
revised on Feb. 25. ; 

They are named under classification 
31, headed “Repair Services.” At the 
end of this group, the War Manpower 
Commission again states: “It is intended 
that consideration be given to indi- 
viduals qualified to render all-around 
repair services on the types of equip- 
ment specified herein.” 

The list is used by the U. S. Em- 
loyment Service, with regard to work- 
ers’ trarisfer from job to job, and by 
Selective Service boards in reviewing 
requests for occupational deferment. 





J. K. Marshall Is Elected President 
Of Chicago Wholesale Company 


J. K. Marshall is the new president 
of the C. & E. Marshall Co., Chicago, 
wholesale firm. Mr. Marshall was elected 
to office at a directors’ meeting on Feb. 
11. E. E. Marshall, who previously held 
the office of president, was chosen as 
chairman of the board and executive 
vice-president. 


J. K. MARSHALL 
heads Chicago firm 





Other officers elected at the meeting 
are: R. C. Wolf, vice-president and 
assistant secretary and treasurer; A. L. 
Marshall, vice-president; C. L. Marshall, 
secretary and treasurer, and C. E. Ash- 
off, assistant treasurer. 





CORRECTION 


: By error it was stated in the March 
issue that Carl L. Weinstein is now a 
member of the Frank Rifas Co., 29 E. 
Madison St., Chicago. Mr. Weinstein, 
who has been associated with Louis S. 
Rifas, Rifas Credit Jewelers, 1634 W. 
Chicago Ave., is now a partner in the 
latter business. Frank Rifas is sole 
Owner of the Frank Rifas Co. 





Frank H. Driesell, jeweler of Nor- 
folk, Va., has moved his business from 
124 Granby St., where it was located 
for 20 years, to 105 Granby St. Mr. 
Driesell, who has been a retail jeweler 
for 40 years, is president of the Norfolk 
and Portsmouth RJA. 
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40 Years With Elgin Is the Record 
Of Vice-President H. D. Schaeffer 





Forty years ago on Feb. 22, Howard 
D. Schieffer reported for work as an 
office boy at the Elgin National Watch 
Co. Now, after 40 years of continuous 
service with the company, he is a vice- 
president. 

Mr. Shaeffer’s career with Elgin is a 
true success story in the approved tradi- 
tion. Next step after office boy was 
shipping and billing clerk. Later he 
went into the factory, where he worked 
in various departments—learning what 
made the business tick. For five years 
he was in the service department of the 
Chicago office. 

In 1916 Mr. Schaeffer joined the Elgin 
sales staff, and within seven years was 
named sales manager. In 1928 he be- 
came assistant to the president, and in 
1982 was made vice-president in charge 
of sales. 

On his 40th anniversary—Washington’s 
Birthday—his Elgin associates held a 
surprise dinner in his honor. Mr. 
Schaeffer received, among other gifts, a 
75 mm _ anti-aircraft shell—fuse by 
Elgin! 

Mr. Schaeffer is a past president of 
the Chicago Jewelers Association and 
was one of the organizers of the Chicago 
Jewelers Club. 


Arthur D. Whiteside Quits OCR, 
Returns to Dun & Bradstreet 


Arthur D. Whiteside, War Produc- 
tion Board vice-chairman and head of 
the Office of Civilian Requirements, has 
resigned his post effective Feb. 19 to 
return to the presidency of Dun & 
Bradstreet. The loss of the OCR chief 
is regretted by champions of the civil- 
ian economy. Prior to his appearing on 
the scene the civilian was a forgotten 
man under the old Office of Civilian 
Supply’s bedrock economy. 

Mr. Whiteside told JC-K that his de- 
cision to leave WPB was in. no way 
caused by the fact that the armed ser- 
vices have laid down the law that. no 
general civilian production can be 
started until the outcome of the inva- 
sion is known. But OCR men express 
opinion that constant pressure from the 
services when plans for production of 
essential civilian commodities were dis- 
cussed was an important factor in Mr. 
Whiteside’s resignation. 








Morris Miller of the Fern-Miller, Inc. 
jewelry firm, Kalamazoo, Mich. re- 
cently spent 10 days in New York City 
on a buying trip. Mrs. Miller accom- 
panied him. 





Ask: “How many War Stamps with 
your change?” 


— RARE. ONE carton 4 MUM en a 





WATCHES—JEWELRY 
LEATHER GOODS 


We have added the following lines 
to our stock: 


Rings + Pearls + Watches + Lockets « 
Earrings « Compacts « Ladies’ Pins « Foun- 
tain. Pens « Trays + Pipes «+ Billfolds « 
Card Sets + Duffle Bags + Military items «+ 
Picture Frames + Cigarette Cases 


Write For Our Large Catalog 


MEDAL WATCH CO. 


55 East Washington St., Chicago 2, lilinois 








ALWAYS USE 
THE NEWALL 


"Finger Print" System 
WHEN SELECTING 


~ 
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SWISS WATCH 
MATERIAL 


Order From 
Your Jobber ~t 


THE NEWALL MFG. CO. 
CHICAGO 2, ILLINOIS 














CHAS. ASCHERMAN 
AND COMPANY 





Wholesale Jewelers 





503-7 Hippodrome Bldg. 
CLEVELAND 14, OHIO 















es ATTRACTIVE 
JOB : 


ENVELOPES 


IN COLORS. 
SPACE FOR 
YOUR NAME 


H. PAULSON & CO. 
CH 


> WABASH AVE 


Some WATCH CO. 









S S.WABASH AVE. CHICAGO ILL. 


USED WATCH 














MATERIALS 2z 
" 
USED MOVEMENTS 1| ° 
Good Condition y > Ea 
Good Diais e 
O-Size Elgin, 
75,92.50--185,$3-50 at 
a, 293- THE PRICE OF = 
18 Size H . 
*Wolthon’ | NEW MATERIALS 5 
18 Size O.F. Wheels, pinions, 
Elgin, W let forks, etc., 
753,$1.50—15J, $2.00 ‘or all watches. 
6 Size » Wal- son eaters s 
74,81.86-—184,$2.00 paahsordi-¢ e - 
6.82.00, 15J,.82.50 only if satisfactory 

















KLEIN BROTHERS 
COMPANY 


WHOLESALE JEWELERS 


CINCINNATI, O. 





ENQUIRER BLDG. 











Harry Greenwold Co. 


House of Quality 


EST STREET, CINCINNATI 


VIRGIN Diamonds 
CELLINICRAFT Jewelry 


ELGINS @ HAMILTONS (Zones 7, 8+ 
Lines of quality and style that give you pro- 
tected profit. You can recommend these lines 

to your customers with confidence. 


OHIO 




















PROMPT SERVICE ALWAYS 


GERWE-BROWN CO. 


Wholesale Jewelers 


CINCINNATI 























WE specialize in special 
order work. Send us your 
specifications. We'll sub- 
mit a design without 
obligation. 


THE SCHUMER BROTHERS CO. 


Manufacturing Jewelers 
5 E. Third St. Cincinnati, Ohio 
















DIAMOND-CUTTING 


EXPERT WORK 


FAST SERVICE 


LITWIN &. SONS 
114 West 6th Street, Cincinnati, Ohio 














Newly inducted officers of the Cincinnati Town Criers shown above are, from left: Melis 
Hesse, Harry Greenwold Co., first vice-president; Bob Hengehold, Rosfelder Bros., treasurer: 
Larry Crouch, Wallenstein-Mayer Co., third vice-president; Maury Solomon, D. Jacobs Son 
Co., entertainment chairman; Bob Stocker, Rosfelder Bros., retiring president; Harry W, 
Schwettman, Gruen Watch Co., president; Al Gebhardt, Litwin and Sons, second vice-presi 
dent; J. Charles Hummel, Gerwe-Brown Co., secretary. 
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q Virgil Mell, watchmaker formerly with 
the Kampf Jewelry Co., is now asso- 
ciated with Robert Helwig, 204 E. 
6th St. 

q Willis (Pat) Patrick is the new repre- 
sentative in the Cincinnati district for 
Frederick M. Gottlieb & Co., diamond 
firm of Chicago. 

q Theodore Lyons, representative here 
of Dreher Bros. & Wider, New York, is 
recovering from an illness in Bethesda 
Hospital. He was stricken last month. 

q Henry Von Unruh, Peebles Corners 
jeweler, was host to several members of 
the trade at the annual dinner-dance 
of the Walnut Hills Business Men’s As- 
sociation last month. 

q The Cincinnati Better Business Bureau 
has called on the jewelry trade here to 
be especially careful in using the terms 
“waterproof” and “shockproof” in = de- 
scribing watches for servicemen. 

q Ed Sohngen who, with Joseph J. Vo- 
gelsang sold the jewelry store at Fifth 
and Main Sts., is now vacationing in 
Florida with his family. Before he left he 
stated he had no definite plans for the 
future. 

4 “Buddy” Jacobs, who combines his du- 
ties at the D. Jacobs Sons Co. with work 
for the Ohio State Guard, is now aid- 
ing in a recruiting drive. He and the 
other salesmen of the firm have been 
called off the road to prepare their stock 
for a selling trip to begin early in 
summer. 

q As a temporary measure, A. W. Kampf 
has merged his two Cincinnati jewelry 
stores. The store operated as the Kampf 
Jewelry Co., 18 W. 6th St., has been 
closed and the business transferred to 
the outlet in the Enquirer building for- 
merly known as Guenther’s. It will now 
be known as the Kampf Jewelry Co. Mr. 
Kampf pointed out that the move was 
made only for the duration because of 
the shortage of help. 

q Many Cincinnati jewelers and watch- 
makers are giving the men and women 
in the armed forces a much-deserved 
“break” in the matter of getting their 
time pieces repaired. Signs in the win- 
dows of these stores and some newspaper 
advertisements announce that service 
people will be given special preference 
on repair work with only a few days’ 


wait. Most of the men and women jy 
uniform are able to spend only a fey 
days in the city before returning f 
duty. ' 

q Thomas Reed Botts enjoyed a “fu. 
lough” here last month from his new jo) 
at the Jasques Kreisler Mfg. Corp, fae 
tory at North Bergen, N. J. One of the 
infrequent visitors welcomed at Cincin- 
nati during the month was D. M. Stey- 
art, journeying all the way here from 
Little Rock, Ark., to visit some of th 
jewelry houses. Among the regular vis 
itors were Fred Sayre, William Dixon, 
Ine.; from New York: Max Mosier, Sam 
Neuman and Bill Lewe; P. J. Armeny, 
Baker & Co., Inc.; Phil Abrams, Chi 
cago. 

q Klein Bros. Co. has a homesick soldier 
on its hands. Pat Patterson, former 
salesman there, writes back to the fim 
from somewhere in England that he has 
that familiar sinking feeling in the pit 
of his stomach and urges that his friends 
here write to him. Two other employes 
of the concern who have traded sale 
kits for guns are still in this county 
Robert Gau is now at Camp Wheeler, 
Ga., and Al Wehry has just come of 
maneuvers in California. Bob reports 
that the high blood pressure which one 
had bothered .him has now gone down t 
normal in the face of the rigorous out 
door life he has been leading. Ray Eibe, 
Klein Bros. Co.’s lone remaining salee 
man, is the father of a new-born boy. He 
also has two daughters. 

































DISTINCTIVE 
JEWELRY 
WATCHES 


DIAMONDS 
THE D. JACOBS SONS CO. 


Wholesale Jewelers 


f 811-13 RACE STREET. 
CINCINNATI 2, OHIO 
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Where to Buy 
AMERICAN 
China and Glass 





BLENKO 
HAND MADE GLASS 
also 


A wide diversification of smart gift lines and 
decorative accessories. 


RUBEL & COMPANY 
225 Fifth Ave. New York 








THEODORE HAVILAND 
FINE CHINA DINNERWARE 
* MADE IN AMERICA 
All Decorations Are Exclusive 


THEODORE HAVILAND CO., INC. 
26W. 23rd ST. 1550 MERCHANDISE MART 
NEW YORK CITY CHICAGO, ILL. 














ASTLETON CHINA 


INCORPORATED L. E. HELLMANN, President 


DE LUXE TABLEWARE | 


for the 


FINE CHINA TRADE 


MADE IN AMERICA ® MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 








LENOX CHINA 
SERVICE PLATES 


b 


DINNERWARE 
NOVELTIES 
LENOX Made in America 
LENOX, INC. Trenton, N. J. 








“CARENADE” CRYSTAL 


Stemware, Bowls, Vases, Perfume Bottles, 
and Smoking Accessories 


* 
Send for Mustrated Catalog 


aoe CARBOULEC, INC. 
New York City 





CHelsea 2-5558 














Romsingion © 


rine CRYSTAL anno BENT GLASS 
Giftware of Distinction 
KENSINGTON, ING. 


NEW KENSINGTON, PA. 











AWKES CRYSTAL 
LASSWARE 


for discriminating 
people—WRITE 


T. G. HAWKES & CO. 
CORNING, N. Y. 
N. Y. Office: 542 Sth Ave. 


H 
G 





OLD WATERFORD 
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OBITUARY 


Joun W. Bew, jeweler of Lineville, 
Ala., died Jan. 9 in an Atlanta, Ga., hos- 
pital, after a four months’ illness. 

Autrrep Bonas, head of the London 
diamond firm of Henry Bonas & Co., 
died last month. Mr. Bonas, who took 
over the firm after the death of his 
brother some time ago, was well known 
to diamond dealers here and abroad. His 
brother, Gordon Bonas, and his nephew, 
Benjamin F. Bonas, will carry on the 
business. 

Henry A. Broer, 65, for 20 years 
operator and president of the B. H. 
Broer Co., Inc., Toledo, Ohio, died Feb. 
12 after a two weeks’ illness. The firm 
was founded by his father in 1870. 

Louis F. E. Hummet, 84, president 
and treasurer of x... Cincinnati, Ohio, 
firm of Louis F. Hummel, Inc., died 
Feb. 23, at a Coneineats hospital. His 
death followed a brief illness. Mr. Hum- 
mell established his business in 1884. He 
entered the jewelry field at the age of 13. 

Mayer Kranicu, 80, for many years 
treasurer of Kranich Bros., Inc., with 
stores in New York and Lancaster, Pa., 
died Feb. 24. 

J. M. H. Lesotr, 74, president of Le- 
bolt & Co., 33 N. State St., Chicago, died 
Feb. 27 at his hotel apartment. He began 
his career in the jewelry business in 1882 
with H. F. Hahn & Co., as an errand 
boy. In 1897 he founded Lebolt & Co. 
He was a chevalier of the Legion of 
Honor of France. 

Norman Merritt, 84, former retail 
jeweler of Mahopac, N. Y., died Jan. 8 
from pneumonia. Before his retirement, 
five years ago, he owned and operated a 
jewelry store for nearly 60 years. 

Watter Oennorr, 52, who traveled 
|. extensively during the 35 years of his 
membership in the Ollendorf Watch Co. 


and the Gotham Watch Co. of New 
. York, died of 
heart attack the 


morning of March 
20. Mr. Ollendorf 


collapsed in the 
Atlantic Beach 
station while en 


route from his 
home to the offices. 
Survivors include 
his brothers, Her- 
bert Ollendorf, 
former __ president 
of the American 
Watch Assemblers 
Association, and 
Morton Ollendorf, 
both likewise mem- 
bers of the Ollendorf Watch Co. and the 
Gotham Watch Co. 

Henry W. Posst, 86, jeweler of Taze- 
well, Va., died at his home on March 4. 
His two sons have carried on his business 
since he retired five years ago. 

Franx J. Preston, founder and treas- 
urer of F. J. Preston & Son, Inc., retail 
firm of Burlington, Vt., died Feb. 23. 

Mrs. JENNIE Rosensium, 73, mother of 
Mrs. Hilda Rabinowitz, who for eight 
years after the death of her husband car- 
ried on his jewelry business at 40 Maiden 
Lane, died Feb. 21. 

Howarp W. Sesson, formerly associated 
in the jewelry business with Alexander 
Saunder died March 19, in Florida. He 
was a charter member of the Jewelers 
Fraternal Association. 

Henry Terueyven, 88, “dean of Pitts- 
burgh jewelers” and for nearly 60 years 
head of Terheyden Co., which his father 
had founded in 1854, died March 10. 





Walter Ollendorf 
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Jewelry Union Meets May 8 

The International Jewelry Workers 
Union (AFL) will hold its biennial con- 
vention the week of May 8 at the Coro- 
nado hotel, St. Louis, with delegates 
expected from about 50 locals. 





Arthur J. Block, president of T. C. 
Tanke, Inc., Buffalo, has been appointed 
to the new domestic trade committee 
of the Buffalo Chamber of Commerce. 





Harry T. Blum, retail jeweler of 
Madison, Wis., has purchased the build- 
ing at 128 State St. that houses his 
store. 

The Taylor Jewelry Co. is a new 
jewelry store in Butte, Mont. The shop 
is located at 112 Hogan St. and Mrs. 
Sue Edenfield is manager. 








Where to Buv 
IMPORTED 
China and Glass 


—=—— 








ENGLISH CHINA 
Lustre Ware Pitchers, Toby Jugs, Cigar- 
ette Sets, Teapots, Sugar and Creamers. 


TEDMAN IMPORTING CO. 


225 Fifth Ave. Room 829 New York, N. Y. 








Wedgwood Ware 


Bone China Dinnerware, Queenswore 
Jasper and Black Basoit 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 








EDWARD BOOTE 


35 & 3T Wen 2ted St. New York, N. Y. 
‘el. Gramercy 5-1605 
acekh: CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 
GIBSON & SONS TEAPOTS 

















ROYAL DOULTON 
English Bone China and Earthenware 


THOS. WEBB & SONS 
Hand made English Crystal 


The original prodacti:a 


WM. S. PITCAIRN CORPORATION 
212 Fifth ‘Ave. New York, N. Y. 


JUSTIN THARAUD, Inc. 


129 Fifth Ave., New York City 
ROYAL ALBERT 
English Bone China 


MYOTT’S 
English Staffordshire Ware 











PAUL A. STRAUB & CO., Inc. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 
Dinnerware, Art Goods, Giftwares 


Marray Hill 3-5460 
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Strictly Refiners 


Not Manufacturers 

















GUARANTEED 


| FINE GOLD and KARAT GOLD 


Though Platinum has gone to war with other 
of Jewelry | | strategic metals, we are happy to offer RUTHO- 
| PALLADIUM .for the duration. Sheet or wire. 


: Kastenhuber & Lehrfeld 


21 West 46th Street Tel. BRyant 9-1060 New York 
We solicit your Sweeps—Filings—Scrap Gold and Platinum, Metals 
Your Old Gold shipments will receive special attention 


BACK THE ATTACK—BUY MORE WAR BONDS 
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are helping \\ 
those wh 


The WatchMaster Watch-rate Recorder is 
proving invaluable to watchmakers who 
are qualifying to purchase them (for the 
above purposes) by helping to turn out 
dependable watch-repair work in less time 


American Time Products 


580 Fifth Ave. Inc. New York, N. Y. 
Distributors of Western Electric Watch-rate Recorders 








Meet Mz. tere °b Omaha 


Mr. Adams has been a 
watchmaker for the past 
38 years. Today he is in 
business for himself, He 
has 2 sons—one serving 
with the armed forces 
overseas — the younger 
son about to join the 
navy. Mr. Adams has 
been using Zenith 
Cleaning Solutions for 
the past 4 years and has 
found them completely 
satisfactory. 





ZENITH 
CLEANING Fee 
FLUIDS 








Precision Clean Performance 
‘AT A LESSER COST 


Prices for Cleaning To save shipping costs 





os P Zenith Cleaning Solution 

or Rinsing Solution also \ ’ concets 

trated form allon in 

QUART... 75¢ @ pint bottle. Simply add 
GALLON $2.00 water. Price $1.50. 


Send for a generous FREE SAMPLE 


ZENITH CLEANING FLUID C0. 


52 BEEKMAN ST. ~ NEW YORK 7 
Sold by Jobbers from Coast to Coast 
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The ABC of Wateh Repairing 


Part IX—Truing and Poising 


by L. D. STALLCUP 


HE workman should never underestimate the value 

of carefully truing and poising the balance in any 
good or high-grade watch. Careful study and con- 
tinued practice are required before one may become effi- 
cient. Never put a job out as “finished” until you are 
satisfied that it is done as well as you may be able. Time 
spent in properly truing and poising the balance will 
more than offset the time lost in trying to regulate a 
watch that is running erratic because the balance is not 
in order. 

The workman, when truing a balance in the ordinary 
calipers, proceeds on the assumption ‘that the cones on 
the pivots are absolutely concentric with the pivots. 
Such an assumption is apt to be reasonably correct with 
a well-made factory staff or with one you used care in 
making yourself. 

If a workman has any doubt about the cones, or if 
the watch is very high grade and he wants to be really 
assured of the truth of his job, we recommend that the 
truth of the balance in the round and in the flat be 
checked in the following manner: 

Most of us have one of those little “depthing tools”’ 
down in our bench, somewhere. Get it out and clean out 
the hollowed ame of one pair of runners. Run your 
balance, then, between them. Make, from a piece of 
drill rod, or any way you choose, a curved pointer or 
indicator to fit in the place of one of the other pair of 
runners. This indicator, then, is easily movable end- 
wise, in the same manner as the runner which it re- 
placed, and its lateral motion can be had by the screw 
at the base of the depthing tool. 

With this device, the balance will be running on the 
ends of the pivots on the staff. Therefore, when you 
get the balance so that it appears to run true in this test, 
you may be quite sure it will run true in its place in the 
watch, because, in this test, slight defects in the cones, 
etc., will not affect your observations of its truth. 

Many fine Swiss watchmakers use this method, and for 
accurate work, it can be recommended. 

Of course, the balance must be removed from the tool 
when any alterations are made to it. 


POISING 


We all know that a balance must be in as perfect poise 
as possible in order to get any semblance of good time- 
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keeping from the watch. 

We do not recommend using the ordinary balance- 
truing calipers to hold the valenas when testing it for 
poise, because: 

(1) The cones of the staff may not run true. 

(2) A slight amount of dirt in the pivot holes in the 
calipers will prevent giving perfect freedom to the bal- 
ance to turn. Likewise there is danger of cramping the 
staff in the calipers, again preventing the balance from 
having perfect freedom. 

The depthing tool outfit mentioned above might be 
used, too, but it is not so well adapted to the work of 
poising. 

For poising, no tool can compare with the regular 
style of good three-legged poising tool. The body of a 
good poising tool should be made of non-magnetic ma- 
terial; otherwise it may attract a steel balance arm, and 
cause the balance to assume a position influenced by the 
magnetism, and not wholly by the actual poise of the 
balance. The tool must have a level on it and adjustable 
legs so that the jaws may be leveled, and the jaws must 
be jeweled surfaces, highly polished, and free from all 
flaws. Steel jaws are not satisfactory because micro- 
scopic rust spots on their working edges will spoil its 
usefulness. 

In placing the balance on the jaws of the poising tool, 
be sure that the jaws are opened a proper amount so 
that the balance will rest safely on the cylindrical por- 
tions of the pivots. 

The balance is poised after it is trued, and with the 
roller table and jewel assembly in place. Some watch- 
makers insist that the hairspring collet (without the 
hairspring) should also be on the staff when poising. 
With the ordinary round brass collet this appears 
unnecessary, as the slight possible benefit derived from 
having the collet in poise, would not offset the trouble of 
unpinning and repinning the hairspring for this purpose. 
However, some Swiss watches have a collet similar to 
Fig. 72. In these cases, we would advise removing the 
hairspring from the collet, and bringing the balance to 
poise with the roller table and jewel assembly and this 
collet, all on the staff in their respective places and 
proper positions. 

The actual operation of poising the balance is accom- 


201 





plished by either undercutting the heads of the screws on 
the heavy side, or possibly adding a thin timing washer 
under the head of a screw on the lighter side. Adding 
timing washers is often a most expedient way of bring- 
ing a balance to poise or a watch to time, but the washers 
under the heads of the timing screws certainly do not 
add to the appearance of a nicely finished job, hence, the 
use of timing washers should be avoided as far as pos- 


Fig. 72. When a Swiss watch has 

a collet like this, remove the hair- 

spring before bringing the bal- 
ance to poise. 


sible. In any case where a timing washer is used, its 
outer diameter should be the same as that of the head 
of the screw under which it is fitted, so as to give the 
neatest possible appearance. 

Undercutting the heads of the screws is best accom- 
plished by using one of those tools having several upright 
cutters mounted in a block. The shell type of balance 
screw driver and holder is well adapted to this work, 
because it holds the screws quite conveniently. If the 
screws are in the rim too tight, it will be well to loosen 
them with a balance screw holder the jaws of which are 
closed onto the screw head by a knurled slide. In so 
doing, be careful not to mark or mar the timing screws. 

With the screw to be undercut in hand, the cutter 
should have a hole in it that will receive the threaded 
portion of the screw freely, so the threads on the screw 
will not be damaged. And the outside diameter of the 
cutter must be less than the outside diameter of the 
screw, or the edge of the screw head will look ragged 
after cutting. When removing « screw from the balance 
rim, or replacing it, the balance rim should be held in a 
pair of parallel-jawed pliers to avoid any possible dis- 
tortion to the rim. 

After the screws are undercut and replaced and the 
poising is completed, one should not be able to tell—by 
looking at the finished job—which screws had been 
removed and treated. 

The poising when finished should be so that the bal- 
ance will come to rest in any position on the poising tool 
and make no effort to assume the same _ position 
repeatedly. 

Don’t ruin the appearance of a watch by filing off the 
lower side (the side unseen while the balance is in the 
watch) of the balance screws to lighten them. And 
using those little “poising saws” to deepen the slots in 
the screws is not appreciated by a finished workman, 
because such saws often leave an awry, messy, slot. 


DYNAMIC POISE 


The above methods are all designed to the end of 
bringing the balance to “static” poise. By static poise, 
we mean a condition of perfect poise or balance in any 
stationary position of the wheel when supported on its 
pivots. ; 

Recently, though, considerable discussion has arisen 
on the subject of “dynamic poise.” To go into the 
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theories pertaining to dynamic poise would require a 
lengthy dissertation on mechanics and mathematics, 

Let us, though, endeavor to illustrate: 

Assume we have a mechanism like Fig. 73, in which 
the conditions are exaggerated for illustration. The typ 
arms “‘a” and “a” being of equal length and their respec. 
tive weights “e” and “e” being equal; the two arms “4” 
dnd “‘b” being shorter than the arms “a,” “a,” but the 
weights “‘f” and “‘f” being sufficiently heavier than 
and “‘e,” to bring the entire into such balance that it will 
be in poise or come to rest in any position about its axis 
“O,” the latter being in static poise. 

Now, presume it to be rotating at high speed about the 
axis. ““O.” Any aviation engineer or turbo-motor engi. 
neer knows the disastrous effects that will be produced; 
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While this (exaggerated) mechanism may be in static 


Fig. 73. 
poise, it will be out of dynamic balance. 


it will be out of balance dynamically. And to stop the 
difficulty, the mechanism must be brought into a condi- 
tion such as Fig. 74, wherein the arms “‘h,” “‘h,” “h,” “h,’ 
are equal and their respective weights “k,” “k,” “k,” “k’ 
are equal, with the entire having a uniformly distributed 
moment of inertia. 

It therefore stands to reason that if a balance ina 
fine watch appears to be in static poise as obtained by 
our usual methods, we may inquire into the possibility of 
its being. out of dynamic poise, the probable effect 
thereof, and what we may do about it. 

While the speed of rotation of the balance in a watch 
is many times less than the speed of rotors in some 
larger types of machinery in which the correction to 
dynamic poise becomes a necessity, it stands to reason 
that a watch balance which is dynamically out of poise 
may affect the running of the watch. Also that the 
timekeeping qualities of the watch might be improved 
after it has been brought into dynamic poise. 

This is not wholly theory. You will find that the bal- 
ances in about half of the later model 16s 21-jewel 
watches, as they come from the factory, to be out of 
poise if tried on your poising tool, in the usual mannet. 
But the watches will time nicely in all positions. Try 
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them carefully on your timing machine and you will 
establish this fact. 

Let those “out of poise” balances in those new watches 
alone. They were timed at the factory 

Now, if you want to put one in dynamic poise, your- 
self, proceed as follows: 

First, you will need a good timing machine and some 

atience. : 

Wind the watch so slightly that the motion of the 
balance remains at one turn or less ‘in the vertical 
positions. 

With this short are of motion, we know that the watch 
will gain in any vertical position such as may have the 
heavy side of the balance at the bottom. 


k k 





k k 


Fig. 74. Mechanism of Figure 73 altered so arms and weights are 
equal, for dynamic poise. 


Therefore, it is only necessary (with this are of mo- 
tion) to try the watch in at least 12 different vertical 
positions in your timing machine and ascertain in which 
position it gains the most. Having ascertained this, let 
the power off of the mainspring, freeing the balance, and 
bring the balance to rest. Then, holding the watch in 
the position discovered in the machine, note which screw 
on the balance is lowest. Reduce that screw bit by bit, 
until continued trials on the timing machine appear to 
show the difficulty corrected. You then have the balance 
in dynamic poise, and the watch will be an unusually 
fine timekeeper, provided the rest of it is in good order. 


REPLACING THE HAIRSPRING 


Putting the balance in beat consists in so placing the 
hairspring on its seat as to give the equal amount of 
oscillation to the balance from either side of the neutral 
point. The hairspring should be so placed, that when 
the balance is -at rest, with the hairspring pinned into 
its stud and the stud in place, that the center. of the flat 
surface of the roller jewel is exactly in line with a line 
drawn from the center line of the balance staff to the 
center line of the pallet arbor. 

To find the proper position on the balance assembly 
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for the hairspring stud, an easy way is to proceed like 
this: 

Place the balance cock in its position on the assembled 
movement; then, with a tweezers hold the balance and 
roller assembly over the cock with the lower balance 
pivot directly over the hole in the jewel in the cock, and 
with the flat side of the roller jewel facing directly 
toward the pallet arbor. Then look straight down on the 
balance and note, by the position of its hole in the cock, 
where the hairspring stud should be. Make a mental 
note of this location, using the balance screws as a guide 
to location. Then, stake the hairspring in this position. 
This avoids making any scratches or other marks on 
the balance rim, disfiguring it. 

The next installment will summarize the ordinary 
adjustments to be made to the escapement. 





GERMAN WATCH FAMINE IS REPORTED 


Germany is suffering from a serious shortage of time- 
keepers, Foreign Commerce Weekly, a U. S. Government 
publication, said last month, in a review of recent Euro- 
pean press dispatches. 

“Distribution of the limited stocks of clocks and 


~ watches is closely regulated by the Hitler government. 


Requirements of the armed forces for watches have pri- 
ority over civilian needs; alarm clocks for miners have a 
special ruling; and bombed-out civilians can obtain 
alarm clocks only with proper certificates. 

“Though repairs are also controlled and are made on a 
priority basis, they ordinarily take a long time. Soldiers, 
Red Cross workers, railroad employees and armament 
workers are given preference in the Reich.” 

The report recalls that Germany has forbidden the 
production of wall and table clocks since 1941, and the 
manufacture of women’s wrist watches since 1942. Some 
stop watches and men’s pocket and wrist watches are 
still being made, and imports from Switzerland have 
greatly increased during the last two years. Germany is 
also receiving watches from France. 

“Nevertheless,” Foreign Commerce Weekly concludes, 
“domestic requirements far exceed the available supply.” 





MOTION ATTRACTS ATTENTION 


“Motion attracts attention in a display,’ declared 
Thad Reese, manager of Mayfair Jewelry Co., Albany, 
Ga., who declared that a wedding-engagement ring dis- 
play in which a trick display revolved was one of the 
most business-getting displays he had ever featured. 

The display was used in the corner of the window 
nearest the street. The small plastic boxes, some blue 
and some glass, holding the wedding ring and engage- 
ment ring group, rested on white satin. In the middle 
of the display, a raised platform about a foot across, re- 
volved every moment of the day. The sides of the small 
platform, upon which rested several boxes of rings, were 
formed of tiny, narrow mirrors which sparkled as the 
arrangement turns. On each side of the platform, two 
white-painted V’s about two feet high, held on tiny 
shelves, several boxes of rings. , 

“Everybody who pauses stops and stares,” said Mr. 
Reese. “If they are even remotely interested in rings, 
they come in the store, and usually we sell them. Our 
business has greatly increased in the rings.” 
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UZEE DRIVE—lIn an antique clock with skeleton 

movement and fuzee drive, we have trouble making 
a knot in the end of catgut cord that will stay tied in 
the place for it in the fuzee. How can it be managed? 
(Question No. 5610.) C. D. 


Answer—After passing the cord-end through the 
hole in fuzee, tie a single knot in it, drawn tight; cut 
the cord close to the knot; with flame of your alcohol 
lamp, or a match, just touching the cut end of cord, 
sear it until it spreads out in a mushroom form. This 
head will prevent the knot from untying. Care must be 
taken not to scorch the cord except at its cut end. 


QUATION CLOCK—What is an “equation” clock? 

This word is in a list of clocks in a collection at 

Franklin Institute, Philadelphia. (Question No. 5611.) 
W. C. 


Answer—An equation clock has mechanism that in- 
dicates on the dial the approximate difference between 
apparent-solar time and mean-solar time, each day, as 
this difference changes during the seasons. Sundials 
show apparent solar time, with lengths of the days 
changing throughout the year. Clocks show average or 
“mean” solar time. When some people used sundials 
and others used clocks, in those times equation clocks 
were of practical importance. They are, of course, 
mostly seen nowadays in collections of antique clocks. 


SCAPE WHEEL—Like all of us in this trade, I 
often get problems, not facing me in normal times, 
when I can’t get material. This is my latest: in a good 
18-size watch, old, but an heirloom my customer wants 
to carry, I find the escape-wheel (brass) is slightly out 
of true. Looks like someone did “a job” fitting it on 
arbor. I can true it up I know; but am afraid to put 
the wheel in a wheel-chuck; might damage teeth; and 
couldn’t true up on a cement-chuck, with teeth so far 
apart as in escape wheel. I want some way to mount 
wheel dead true in lathe, to rebore center hole and 
remount wheel on hub on arbor. (Question No. 5612.) - 


J.S. 
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WORKSHOP 

QUESTIONS 
AND 

ANSWERS 


Answer—Both of the obstacles you mention, i 
mounting an escape wheel dead-true at the circumfer. 
ence, in order to turn the central hole true for remount 
ing the wheel, can be overcome by turning a shalloy 
recess on the face of a cement brass, of a diameter gp 
that the teeth will enter the recess without any side- 
play. Then melt a thin film of shellac on the bottom 
of the recess, and press the wheel into it until the whed 
rests at all points on the brass. The latter can be 
assured by using. the tailstock spindle to apply the 
pressure. If not sure of the truth, in the flat, of the 
end of the spindle, use a tailstock taper with a small 
brass plate turned true on it, of a diameter a little less 
than that of the wheel. 


RONZE FINISH—In repairing a bronze medal, 

T had to polish parts of it so they lost the original 
finish which was a very dark brown. How can the 
finish be restored? (Question No. 5613.) M. G. 


Answer—Mix equal parts by weight of pulverized 
verdigris and sal ammoniac; boil one ounce of the mix 
ture in two quarts of water for 20 minutes. Let the 
solution settle; pour off the liquid without sediment, 
In a copper pan, lay pieces of thin wood or glass, om 
which place the medal. Pour solution over it, covering 
the work about an inch deep from the top of the medal, 
Boil the solution until the medal has become the desired 
color. After rinsing and drying, rub the medal witha 
slightly oiled clean rag; this will impart lustre to the 
finish. If any surplus oil is left on the work, rub it 
off with a dry, clean rag. 


EMOVING ENAMEL—How can hard enamel & 
removed from a piece of jewelry, without damaging 
the gold? (Question No. 5614.) H. H. 





















Answer—Place the work in a lead pan; cover it 
entirely with pulverized fluorspar. Pour on enougl 
sulphuric acid to make a thin liquid.. Bring the liquid 
in the lead cup to a boil; this will dissolve out tht 
enamel. Arrange the operation so that you do m# 
breathe the fumes that will arise during the boiling. 
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XCESS SOLDER—I have a gold brooch that has 

been smeared badly with soft solder by some one 
in attempting to repair it. Is there a chemical method 
that will remove the solder cleanly, without damaging 
the gold? (Question No. 5615.) H. S. 


Answer—Powder finely 2 oz. copperas and 10 oz. 
saltpeter; boil to dissolve completely in 10 oz. of water. 
Upon cooling, the chemicals will form in crystals. Dis- 
solve these in 8 times their weight of spirits of salts, 
in an earthenware vessel. Add 4 parts boiling water. 
This solution, used hot, will remove all soft solder 
cleanly, without attacking the gold. 


ENDING STEEL—Is there any trick for bending 
steel parts, hands, pivots, small springs, etc., with- 
out breaking these? (Question No. 5616.) J. B. 


Answer—Risk of breakage in work like you mention 
is greatly reduced by using heated tools for bending 
tempered steel parts. Heavy brass or copper tweezers 
may be bought, or easily enough made, and held in your 
spirit-lamp or bunsen flame long enough to get decidedly 
hot, but never hot enough to draw temper on the work. 
Safely less than temper-heat is enough to lessen de- 
cidedly the chance of cracking a part while bending it 
with hot tools. 


EMOVING STUMPS—wWhat can be done to re- 

move the stump of a watch plate or bridge screw, 
when the head has broken off, and the broken end is 
down below the end of the hole, and cannot be reached 
to turn it? (Question No. 5617.) G. R. 


Answer—The three principal methods of removing 
broken screws should be tried in the order of their ease 
or quickness in results; the easiest first; if that doesn’t 
work, the next easiest, and so on. First, with a stout 
sharp needle in a pinvise, press its point firmly into a 
place near the edge of the broken surface of the screw; 
with ‘a crank-like movement of the needle, the stump 
may often be easily rotated this way, and the screw 
turned out. But if not, then try using a broken-screw 
remover, obtainable of any watchmakers’ supply dealer, 
which is a heavy U-shaped frame with adjustable blades 
in its ends; if the ends of the stump can be reached and 
gripped by the blades, turning the frame will unscrew 
and remove the stump. If this is not found workable, 
then the part with the stump in can be immersed in 
alum-and-water solution, or in one of the proprietary 
solutions sold for this use by material houses, which will 
dissolve out the steel stump without attacking the non- 
ferrous metal of the watch plate or bridge. These pre- 
pared solutions work more quickly than alum water. 
The latter is simply a saturated solution of alum*in 
water, and should be used at a boiling heat. 


Fr2osTED GLASS—Is there any kind of lacquer 

that could be put on glass to give it the appearance 
of ground-glass? Want to match glass broken. out of 
an old Connecticut clock, that was all frosted except 
a clear space that showed the pendlum working. (Ques- 
tion No. 5618.) J. O. 


Answer—An established formula for a ground-glass 
varnish, with which a variety of frosted effects may be 
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produced by simply brushing the varnish on the glass, 
is: Sandarac resin, 90 grains; gum mastic, 20 grains; 
ether, 2 oz.; benzol, anywhere between 4% oz. and 144 
oz.; less benzol will produce a more opaque frosting, 
and vice-versa. 


ORN PITS—Would it be safe to grind out worn 

pits in a solid steel pinion in an old clock; I 
mean, would the action be correct then, as I see this 
would change the pinion teeth some. (Question No. 
5617.) A. V. 

Answer—To grind out worn pits in pinion leaves— 
if these are the pits often worn by the wheel-teeth— 
would be either useless or harmful; it would either not 
change the present worn acting-profile, but only remove 
metal down to it; or would produce even a worse’ profile 
than the worn-in one, neither.of these being of the form 
originally designed to work correctly with the wheel- 
teeth. It should be understood that the wheel teéth, of 
softer metal than the pinion, keep their original form 
while acting as laps with dirt and grit that grinds the 
pits in the harder steel of the pinion. The simplest way 
to restore the original action of the gearing, is'to move 
the wheel as seated on its arbor, lengthwise of the arbor, 
so that its teeth work in the pinion at a place where there 
are no worn spots, but where the leaves are of the qrigi- 
nal profile. Heat and re-solder-the wheel-hub; or drive 
it if friction-fitted without solder; or make a new hub; 
whichever is required, for changing the position of the 
wheel. 


TRIP-PALLETS—What is meant by strip-pallets, 

in a clock? Ran across this word in an article and 
nothing along with it that explains iS (Qrestion No. 
5618.) P. M. 

Answer—This term means clock pallets pairs by 
bending them out of a length of soft steel cut from a 
strip or roll of this material, then hardening and tem- 
pering, and grinding the acting faces on the bent- ~over 
ends of the piece. These pallets are tle kind used in 
most American clocks with recoil ‘escapements ; a _reli- 
able escapement for ordinary timekeeping requirements, 
not costly to make. A higher grade clock, such as a 
dead-beat escapement regulator, would have pallets cut 
from a solid piece of steel, a finer but more expensive 
job to “aie aed 


HEEL TOOTH—Seems impossible now to get 
wheels for repair parts for clocks. Been lucky 
sometimes, having an old movement to get parts out of. 
But got in an old Ansonia with a tooth broken in third 
wheel; no old wheel to match; how ‘can best job be 
done putting in single new tooth? (Question No. 5619.) 


: H.C. Me 


Answer—Saw and file a dovetail notch: in: the: rim 
of the wheel, at base of broken tooth. Into this; ‘¢losely 
fit a piece of brass, with enough stock to extend: ‘beyond 
the wheel rim to form a tooth on it. With a’ minimum 
of heat, soft solder the dovetail into the notch: “Fle: a 
tooth on the brass stock, to match the other’ teeth in 
profile. A good job of this kind requires skill in filing; 
but, given that, a tooth can be inserted that is as staunch 
as the original tooth. 






205 








_ Special Notices 
Payable invariably in advance. 


Rates under all head sonene 
“Situations Wanted” $150 first 
words. Additional words, 5c. a word. 


SITUATION WANTED 75c. for 
first 25 words. Additional word Se. a 


Heavy type, $3.00 for first 25 
words, Additional words, 10c a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15e. 
extra to cover postage must be en- 


Advertising matter addressed to 
Classified advertisers will 
livered. 


should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 


Special notice forms close 17th of 
month. 


In answering do enclose 
Fa Me letters beg Ri Bane ney 
send duplicates. ; 


Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 17 


Situations Wanted 


Under this heading, 75c. for first 25 
werds, Sc. for each additional word; 
minimum charge, 75c. 


JEWELRY repairer, diamond setter and 
‘plain engraver. Address “F. H., 4967,” 
care Jewelers’ Circular-Keystone. 

DIAMOND sawer, experienced, accurate, 
seeks change; A-1 references, Address 
Han 5082,” care Jewelers’ Circular-Key- 
stone. 


FIRST CLASS jewelry jobber and en- 
graver, long experience; st refer- 
ences. Address ““M., 5053,” care Jewel- 
ers’ Circular-Keystone. 


SALESLADY, 15 years’ experience in re- 
tail jewelry store, also typist; can 
estimate repairs; best references; New 
York or eiponiya only. Address “V., 
5013,” care Jewelers’ Circular-Keystone. 


STORE MANAGER, credit manager; 
A-1 salesman ; years’ experience ; 
draft exempt: best of references; per- 
manent position only. Address “R., 
4961,” care Jewelers’ Circular-Keystone. 


CREDIT and collection manager, capable 
of taking full charge of retail store; 
draft exempt; employed at present, de- 
sires change. Address “A., 4972,” care 

_. Jewelers’ Circular-Keystone. 

WATCHMAKER with five years’ experi- 
ence and good references would be in- 
terested in making a change around 
April 22nd. Address “O., 5057,” care 
Jewelers’ Circular-Keystone. 

MANAGER, buyer, executive, diamond 
expert, mechanic, no Borax stores; not 
a case cleaner or window trimmer; no 
branch receiving clerk. Address “D., 
5093,” care Jewelers’ Circular-Keystone. 


























ENGRAVER, 25 years’ experience; 
monograms and lettering; $2.50 per 
hour with 40 hour week guaranteed. 
Address “L., 5065,” care Jewelers’ Cir- 
cular-Keystone. 


YOUNG MAN, 26 years of age; draft 
deferred ; five years of diversified jew- 
elry experience, interested in retail or 
wholesale sales position. Address “A., 
5081,” care Jewelers’ Circular-Keystone. 


OFFICE manager-salesman, 45 years; 
married, desires connection with 
manufacturer of fine jewelry or 
watch importer. Address “J., 5036,” 
care Jewelers’ Circular-Keystone. 


WATCHMAKER, salesman; draft ex- 
empt; 20 years’ experience; Bowman 
graduate; best of references; sober; 
no war time jobs considered. Address 
“S., 4962,” care Jewelers’ Circular- 
Keystone. 


FIRST CLASS all around engraver only; 
85 years with leading stores; excellent 
references; excellent health; state sal- 
ary and working conditions; hours; 
number employed, etc. Address “B., 
4973,” care Jewelers’ Circular-Keystone. 


A-1 WATCHMAKER desires change; 
draft exempt; full charge and only 
where good work is appreciated; trade 
shop and chain store excluded. Address 
“P., 5008,” care Jewelers’ Circular- 
Keystone. 


MANAGER, excellent salesman, _thor- 
oughly experienced in credits and col- 
lections, trimming artistic windows, 
merchandising, etc.; married; age 40 
years. Address “S., 5011,” care Jewel- 
ers’ Circular-Keystone. 


SALESMAN, 20 years’ experience retail 
jewelry store; trim windows, estimate 
repairs; understands diamonds, 
watches and jewelry, only New York 
or Brooklyn. Address “E., 5020,” care 
Jewelers’ Circular-Keystone. 


JEWELER-ENGRAVER, desires  posi- 
tion; age 41; 24 years’ trade experi- 
ence; central or southwest preferred ; 
but would consider other sections. Ad- 
dress “F., 5033,” care Jewelers’ Circu- 
lar-Keystone. 


JEWELER, 42, first class on_ special 
order work, platinum, gold, wishes to 
change position from New York to a 
western or. southern state. Address 
“G., 5034,” care Jewelers’ Circular- 
Keystone. 


ADMINISTRATIVE ability’ of highest 
calibre qualifies this man for operating 
successfully one of your stores; salary 
open; _ strictly confidential. Address 
“J., 4980,” care Jewelers’ Circular- 
Keystone. 


WATCHMAKER-ENGRAVER, draft ex- 
empt, desires permanent position in 
southern California, Los Angeles area; 
good salesman, experienced in both 
cash and credit stores. Address “E., 
5043,” care Jewelers’. Circular-Keystone. 


MANAGER-SALESMAN, married; draft 
exempt; 15 years’ credit jewelry ex- 
perience; assume full charge; prefer 
metropolitan New York area; avail- 
able immediately. Address ‘‘M., 4855,” 
care Jewelers’ Circular-Keystone. 


FIRST CLASS watchmaker, 33 years’ ex- 
perience; draft exempt; desires posi- 
tion June ist with reliable firm; age 
48, married; sober and dependable; all 
replies answered. Address “J., 4812,” 
care Jewelers’ Circular-Keystone. 


MANAGER 20 years’ diversified Jewelry 
store experience, 12 years in executive 
capacity; age 42; draft 3-A-H; mar- 
ried; good habits and appearance; ex- 
cellent references. Address “H., 4811,” 
eare Jewelers’ Circular-Keystone. 


$15,000 TO START engages exclusive 
services highly reputable store man- 
ager; invaluable acquisition to right 
organization ; well worth immediate at- 
tention. Address “K., 5048,” care 
Jewelers’ Circular Keystone. 


NORTHWESTERN connection wanted; 
top notch salesman for prominent i. 
elry store: interested only hearing from 
well established firm; highest reference, 
Address “V., 5074,” care Jewelers’ Cir- 
cular-Keystone. 





















































BOOKKEEPER, young woman, 15 yeaw 
experience jewelry manufacturing line: 
job shop, also polishing and Plating: 
can handle all detail work. Addr 
“O., 5068,” care Jewelers’ Circulay. 
Keystone. 


WEST COAST job sought by jeaam 
diamond jewelry salesman; inte 
only working in well stocked high 
Store; $125 . weekly plus attr 
commission ;* unquestionable reference: 
available soon. Address “B,, 4992" 
care Jewelers’ Circular-Keystone, 


YOUNG LADY experienced office w 
(now in film business) studying 
rycraft, seeks new opportunity wij 
costume jewelry house in New ¥, 
City; reliable junior executive; finest 
references. Address “F., 5021,” can 
Jewelers’ Circular-Keystone. 


YOUNG WOMAN, dependable assistay 
to employer; thoroughly experience 
diamond jewelry lines; book 
secretary, stenographer; capable as. 
sume charge small office or depart 
ment. Address “H., 5029,” care Jews). 
ers’ Circular-Keystone. 


STENOGRAPHER, assistant bookkeeper, 
several years’ experience manufactur. 
ing jewelers; familiar cost records, in. 
ventory and special orders; ca 
assist factory foreman ; New York only, 
Ethel M. Furman, 10 W. 65th St., New 
York City. 


MAN, age 40, married, desires position 
as assistant watchmaker; can do gat 
isfactory clockwork, engraving ani 
light jewelry repairing; Ohio preferred; 
credit stores do not answer. Addres 
” 42,” care Jewelers’ Circular. 
Keystone. 


EXECUTIVE accountant, expert know, 
edge of taxes, budgets, cost account 
ing, seeks responsible position wit 
ehain or manufacturer; excellent 
background and record. Addres 
“E., 5086,” care Jewelers’ Circular 
Keystone. 


MANAGER-executive, age 50; 27 year 
jewelry experience; 15 years with large 


























chain; thoroughly familiar with large 
volume management, merchan 
display, etc.; available May Ist; $1 
per week to start. Address “C., 5091,” 
care Jewelers’ Circular-Keystone. 


THOROUGHLY experienced  diamon 
man now employed as buyer of dia 
monds and jewelry, wishes to makeé 
change; capable assuming full 
sponsibility, buying, selling, man » 
ment; draft exempt. Address “O., 4916) 
care Jewelers’ Circular-Keystone. 


VERY CAPABLE Swiss and R.R. wath 
maker, draft exempt; more than % 
years’ experience; employed, desirous 
making change with reliable concern; 
position must be permanent ; good refer 
ences. Address “D., 5085,” care Jewé- 
ers’ Circular-Keystone. 


WATCHMAKER, first class, now 
ployed, desires change; 36; married; 
draft exempt; $100 week or co 
sion basis; 10 years’ experience; Cal 
work with timing machine; references; 
go anywhere east. Address “N., 5067, 
eare Jewelers’ Circular-Keystonre. _ 

SALESMAN available prominent mit 
west jewelry store; peak productiol 
assured on diamond sales; young, Pe& 
sonable individual; highest moral 
character; widely diversified 
ence; excellent background; minimum 
salary $150 a week. Address “Vs 
4966,” care Jewelers’ Circular-Keystoné 

20 YEARS jewelry experience; exech 
tive ability, management, buying, 
ing, advertising, display, credits 
collections; age 45 years; best 
ences; salary $6,000 per year; @ 
reply if you are looking for a cl 
Address “M., 4999,” care Jewelers’ Cit 
cular-Keystone. i 


EXECUTIVE bookkeeper-accountam) 
expert knowledge and experience ' 
credits, financing, office manage 
ment and every phase of jewel] 
business; exceptional ability; 
standing record; seeking respon 
ble position. Address “A., 5047," 
care Jewelers’ Cireular-Keystone 
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SITUATIONS WANTED—Continued 


‘WATCHMAKER, thoroughly experi- 
giant employed with a well known 
watch house; has spare time eve- 
nings and week ends to handle re- 
for a store, or repairs and 
casings for an importer. Address 
“C., 5061,” care Jewelers’ Circular- 
Keystone. 








DIAMOND EXPERT; appraiser; also 
wide knowledge of jewelry; over 20 


years’ experience with firm where 
precise appraisals were made on the 
basis of mature judgment; refined; 
executive ability; buyer qualifications ; 
now employed. Address “A., 5079,” 
care Jewelers’ Circular-Keystone. 


MANAGER-SALESMAN, 20 years’ ex- 
perience; man of good personality, in- 
tegrity, capable and energetic; assume 
full charge cash-credit store; sales, 
collections, windows and advertising; 
finest references; available immedi- 
ately; location secondary; draft ex- 
empt. Address “S., 5014,” care Jewel- 
ers’ Circular-Keystone. 








RELIABLE authority, 
store operation; open for connection as 
general manager of progressive chain; 
will consider sole responsibility large 
single unit; man of ingenuity; years’ 
experience; prime of life; most profit- 
able addition to any recognized enter- 
prise; United States or Canada; your 
offer retained with strictest confidence. 
Address “C., 4993,” care Jewelers’ Cir- 
cular-Keystone. 


MANAGER-SALESMAN of credit jewel- 
ry store now employed, doing over 
$150,000 volume, desires position in 
New York City or within daily com- 
muting distance ; possesses proven capa- 
bility and.complete knowledge of the 
business, including salesmanship, buy- 
ing, credits, merchandising and window 
trimming; permanent; draft exempt. 
Address “A., 5039,” care Jewelers’ Cir- 
cular-Keystone. 


AVAILABLE thoroughly experienced 
neat appearing middle aged retail jew- 
elry buyer, manager, salesman; open 
for proposition with progressive con- 
cern; am dependent, honest, loyal and 
tireless worker; can relieve owner of 
most responsibilities if his desires are 
to take it easy; locate anywhere: ac- 
cept salary and percentage. Address 
Reliable 5096,” care Jewelers’ Circu- 
lar-Keystone. 


DIAMOND EXPERT, thoroughly familiar 
loose diamonds, mounted goods, old 
mine diamonds; buyer of large quanti- 
ties here and abroad; also experienced 
buying from public; capable salesman, 
high calibre executive; 30 years’ di- 
versified experience ; now appraiser and 
buyer with large firm; will consider 
change if mutually advantageous. Ad- 
dress “M., 4915,” care Jewelers’ Cir- 
cular-Keystone. 














— 


KNOW a man with store-wide experi- 
ence in medium and large cities, who 
can soon be available to manage or 
assist in management of cash or 
charge account store in which there 
is an opportunity to secure a share 
in the business; he is now serving as 
manager for his original employers; 

every quality needed in a high 
class store; draft exempt; for further 
details address Frank ._ English, 
Advertising, 633 West Golden Gate 
Ave., Detroit 3, Mich. 


errs 
Lines Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





SALESMAN, 38 years of age, selling to 
the jewelry and department stores in 
the east for over 15 years: looking for 
Major line jewelry or watches; excel- 
lent references. Address “—D., 4994,” 
care Jewelers’ Circular-Keystone. 





successful credit, 


SSS me IR Ret AS he ARR tl ee ORO, 


SALESMAN, strong following with metro- 
politan and eastern jobbers, wishes 
connection with a reliable gold ring 
mounting manufacturer; A-1_ refer- 
ences. Address “A., 5016,” care Jewel- 
ers’ Circular-Keystone. 


EXPERIENCED eastern factory repre- 
sentative, Pacific Coast, wants high 
grade gold jewelry, ring, kindred lines, 
commission ; personal interview in New 
York City near future; appreciate 
prompt reply. Address “M., 5066,” care 
Jewelers’ Circular-Keystone. 


TOP NOTCH man for midwest wants 
additional line, commission basis; 
excellent contacts of many years 
standing with jewelers and depart- 
ment stores; act quickly. Address 
“D., 4984,” care Jewelers’ Circular- 
Keystone. 


MANUFACTURER’S representative in 
Philadelphia and surrounding ter- 
ritory desires good lines from rep- 
utable manufacturers wanting sales 
representation in this territory; ex- 
cellent references, Address “N., 
5001,” care Jewelers’ Circular-Key- 


stone, 














SALESMAN, manufacturer’s represen- 
tative, calling on jewelers in Ohio, 
Indiana and Kentucky wants good 
selling items, either on jobbing or 
commission basis; 15 years’ experi- 
ence; own car; best references, Ad- 
dress “C., 5041,” care Jewelers’ Cir- 
cular-Keystone. 


SALESMAN, 20 years’ experience, draft 
exempt; now covering Michigan, In- 
diana, Ohio, Kentucky, calling on better 
trade, wants reputable known line of 
watches, diamonds (mounted), better 
jewelry; satisfactory references. Ad- 
dress “D., 4801,” care Jewelers’ Cir- 
cular-Keystone. 


a) 
Side Lines 


Minimum charge (25 werds) $1.50 
Additienal words. 5 cents a word 








SALESMAN, any territory outside New 
York City; ladies and gents gold wed- 
ding rings. Address “H., 4977,’ care 
Jewelers’ Circular-Keystone. 





SALESMEN wanted to carry a line of 
very fine leather bill folds, fitted dress- 
ing cases and leather goods as a side 
line on a commission basis, for New 


BAER Nat AI IN 


SALESMAN wanted :for Pennsylvania, 
Ohio and bordering states to call on 
the retail jewelry stores, to carry 
side line of manufacturer’s 10K yel- 
low gold ladies fancy and medern- 
istic genuine and synthetic stone 
rings; popular priced; liberal com- 
mission given; state experience and 
references when replying; essential 
workers need release statements. Ad- 
dress “E., 4937,” care Jewelers’ 
Circular-Keystone. 








Help Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 
Essential Werkers need Release Statements 





WANTED good watchmaker; permanent 
position at good pay. Doyle & Cook, 
11 Central Sq., Lynn, Mass. 


WANTED first class watchmaker; per- 
manent job for the right man; pleasant 
- - working ig Te cae P. O. Box 1201, 





Fayetteville, N. 


WATCHMAKER wanted, must be able 
to do ring sizing; attractive salary. 
Leeds Jewelry Co., 108 High St., War- 
ren, Ohio. : 


WATCHMAKER wanted; geod pay; 
pleasant surroundings; steady position 
New York City. Address “A., 5017,’ 
care Jewelers’ Circular-Keystone. 


IF YOU WANT a position as watch- 
maker, jeweler or optician write to 
Henry Paulson & Co., 37 S. Wabash 
Ave., Chicago, Ill 


WATCHMAKER, who wants to do extra 
trade work at home for Ohio jeweler. 
Address “N., 4817,” care Jewelers’ Cir- 
cular-Keystone, 


TWO good watchmakers; permanent 
pesitions; where it is summer al) 
winter. S. I. Echelbarger, Fort My- 


ers, Florida. 
‘HMAKER, excellent opportunity ; 
New York State; permanent 
“B., 4347," care Jewelers’ 
Circular-Keystone. 


WANTED, material man, first class; 
permanent position; out of draft; give 
all particulars. Wm. R. Katz Company, 
Box 1736, Dallas, Tex. 


WANTED, two jewelers, one capable 
of setting stones. Gantt Jewelry 


























England states and south. Address 
“F., 4939,” care Jewelers’ Circular- Manufacturing Co., 405-6-7 
Keystone. Bldg., El Paso, Texas 











SALESMEN wanted for most territcries 
to call on retail jewelers, better gift 
and department stores, to carry high 
grade costume jewelry, earrings, medals 
and leather goods; commission basis; 
state experience and references. Ad- 
dress “K., 5064,” care Jewelers’ Cir- 
cular-Keystone. 

SALESMAN calling on department stores, 
jewelry stores, post exchanges, to carry 
side line of jewelry consisting of pearl 
necklaces, silver identification brace- 
lets, earrings, sterling silver book 
lockets, sterling silver identification tag 
chains, on strictly commission basis; 
all territories outside of New York 
City; established. Address “P., 5015,” 
care Jewelers’ Circular-Keystone. 


SALESMAN wanted for Pacific coast 
territory to call on the retail jewelry 
stores, to carry manufacturer’s side 
line of 10K yellow gold ladies fancy 
and modernistic genuine and syn- 
thetic stone rings, popular priced; 
liberal commission given; state ex- 
perience and references when reply- 
ing; essential workers need release 
statements. Address “G., 4938,” 
care Jewelers’ Circular-Keystone. 











WANTED, good steady watchmaker; 
must be sober; fine working condi- 
tions and good pay; outside draft 





limits. Stanton N. Francis, Bruns- 
wick, Maine. 
SALESMAN, long established credit 


jewe store, desires conscientious 
man, not subject to draft; top salary 
if you qualify. Write Spencer Jewelry 
Co., 39 S. Main St., Dayton, Ohio. 


FIRST CLASS watchmaker, an all- 
around man; salary $75 per week; 
position permanent. J, W. Nichols. 
Uniontown, Pa. 


WANTED engraver for jewelry; can 
also use junior engraver, who would 
like to work under expert engraver; 
permanent position. Lou Harris En- 
graving Co., Allen Bldg., Dallas, Tex. 


WATCHMAKER and jeweler capable of 
sizing rings; modern store; excellent 
working conditions; salary $100 per 
week. Ray’s Credit Jewelers, Temple, 
Tex. 














(Continued on page 208) 
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HELP WANTED—Continued 
Essential Workers need Release Statements 





WANTED experienced watchmaker ; 
steady position; good salary; pleasant 
_working surroundings; no night work. 
Podmore Jewelers,- 6612 Pacific Blvd., 
Huntington Park, Cal. 





WANTED at once an experienced watch- 

_,.maker; salary $90 per week; perma- 
“awent position in modern store. Tele- 
phone collect to Mr. Levy, Hart Jewel- 
ry Store, Lima, Ohio. ” 


WANTED, watchmakers and ‘combina- 
tion men in well equipped air condi- 
tioned jewelry store; can make as 
much as you. want to. Carter. Jewelry 
Co., Leesville, La. : 


JEWELRY salesman; experienced, re- 
tail, accustomed to good salary, capa- 
ble of taking charge; permanent. 
Morris Steigler, Inc., 236 Market St., 
Newark, N. J. 

WATCHMAKERS be your own boss, $3 
per watch, material and space fur- 
nished; good working. conditions. Ad- 
dress Feinstein Bros.,-5 S. Wabash 
Ave., Chicago. 

WANTED first class watchmaker; per- 
manent position ideal conditions; give 
full particulars when applying. M. B. 
Smith, Jeweler, 105 E. 
Charlotte, N. C. 

WANTED, first class watchmaker and 
engraver; good salary; steady work; 
furnish references and all particulars 
ereey. Address Box #142, Tucson, 

riz. 




















EXPERIENCED jewelry salesman; per- 
™ manent position; references; state sal- 
‘ary and full particulars in first letter. 
Peacocks, Inc., 116 E. Dotiglas, Wichita, 

___ Kan. i : 
WATCHMAKER, “experienced; Swiss 
importer; steady position, future, 
good salary; write full particulars. 





- Address “B., 5018,°” car Jewelers’ 


Cireular-Keystoné, ~ : 2 
#EWELRY:+ polisher,:.man. or lady, and 
having one or moré* years’ experience ; 
give information in detail in-first letter. 
Address “O., 5003,”:care Jewelers’ Cir- 
cular-Keystone. ts : “ 
JEWELRY setter accustomed to doing 
all kinds of setting; $1.50 per hour to 
start and time and a~haif overtime. 
Address “Z., 5005,” care Jewelers’ Cir- 
cular-Keystone. sie 
JEWELERS capable of doing all kinds 
of special order work; fine city and a 
delightful place to work; give full in- 
formation in first letter. “Address “J., 
5007,” care- Jewelers’ Circular-Keystone. 


WATCHMAKER;; first class man capable 

i«s0f. servicing high grade Swiss watches 
for West Virginia's leading store; per- 
manent position. Charles N. Hancher 
Company, Wheeling, W. Va. 


WATCHMAKER for West Coast posi- 
tion; permanent: good working condi- 
tions; state age and experience. Ad- 
dress “E., 2040,” care Jewelers’ Cir- 
cular-Keystone. 


WATCHMAKER wanted, draft exempt, 
competent; references; steady job: 
sala: $90 per week. Julian’s Credit 
Jewelers, 6330 Pacific Blvd., Hunting- 
ton Park, Calif. (near Los Angeles). 


WANTED, combination diamond setter 
and jeweler for well established store; 
daylight shop: good pay for stéady 
man. Maxwell’s, 10 Pine Ave., Long 
Reach. Calif. 

WANTED, first class watchmaker; will 
pay from $75 to $100 per week for 
confidentially. Lipson’ Jowelty Store 

en ‘¢ pson’s Jewe ore, 

__326 Main St.. Fairmont, W. Va. 

EXPERIENCED jewelry salesman; per- 
manent position: references; state sal- 
ary and full particulars in first letter. 
Tifon Jewelers, 984 Main St., Bridge- 
port, Conn. 





























Trade St., ; 


Essential Workers need Release Statements 


fssential Workers need Release Statemen, 





WATCHMAKERS in New York to take 
out trade work; skilled men only; 
write full details for interview. Ad- 
dress “B., 3819,” care Jewelers’ 
Circular-Keystone. 


WATCHMAKER, dependable and capa- 
ble; excellent opportunity with gvuod 
working conditions; this job is sieady 
and pays u good salary. Rost Jewelry 
Coinpany, Indianapolis, Ind. 


JEWELER, repair man and engraver, 
$1.90 an hour, time and half over- 
time, double time for Sundays. John 
A. Marshall, 508 Close Bldg., To- 
ledo, Ohio. 


WATCHMAKER, for large jewelry store ; 
excellent opportunity; permanent posi- 
tion; pleasant working conditions; 
good. salary according to ability. Kap- 
pels, 535 Liberty Ave., Pittsburgh, Pa. 


EXPERIENCED diamond, watch and 
jewelry buyer; credit chain; state 
salary, experience and reference. 
Address “W., 5075,” care Jewelers 
Circular-Keystone. 


OPTOMETRIST, and general manager 
for progressive and modern jewelry 
store; must be alert and ambitious; 
position permanent after the duration 
and available April ist. Winnerman 
Jewelry Co., Harrisburg, IIl. 




















SKILFULL mechanics, watchmakers who 
can complete first class repairs; we ap- 
preciate quality not quantity; marvel- 
ous proposition for dependable, honor- 
able, sober gentiémen. Shaw Jewelry 
Co.; Galvestén, Tex. 


2¥OUNG LADY specially qualified to as- 
otsist®in jewelry and watch repair de- 
**parément, or:on stock book; applicants 
please send full particulars with refer- 
= J. Herbert Hall Co., Pasadena, 
alif. 


WANTED, first. class engraver; one of 
oldest and jlargest stores in south; 
state salary* expected in first letter; 
also give references and experiences. 
Bromberg ‘and Company, 218 No. 20th 
St., Birmingham, Ala. d 


WANTED man who can.do first class 
jewelry repair work and set diamonds ; 
one of the oldest.,and largest stores in 
south; state salary expected in first 
letter. Bromberg and Company, 218 
No. 20th St., Birmingham, Ala. 


WANTED, optometrist, Illinois license ; 
established business, permanent 
position; former optometrist taken 
into Navy; salary $4500 to $5000; 
if interested, write or wire Michel- 
son’s, Cairo, Illinois. 

JEWELRY repair! man for a first class 
shop, one who desires a steady and 
fine position; married or single; give 
full information in first letter as to 


experience, salary, etc. Address “O., 
5006,” care Jewelers’ Circular-Keystone. 


WATCHMAKER wanted for air condi- 
tioned store in Ohio; prefer young 
man who is interested in aviation 
and is willing to learn to fly an air- 
plane. Address “F., 5045,” carc 
Jewelers’ Circular-Keystone. 




















—, 


ASSISTANT watchmaker and clock 
repairman, to work with expert 
pairman; pleasant working and le 
ing conditions; town 9,000 Popul. 
tion, western Pennsylvania, Jorday, 
Furniture Store, Punxsutawney, Pa 





WANTED, watchmaker and _engraye. 
$75 week guaranteed and all overtin, 
you want to make; plenty of 
clean work in nice air conditioned 
J. L. Albriton, 418 East Capitol, Jag. 
son, Miss. 





WATCHMAKERS: I will pay $34 
for every watch repaired correetly; 
only competent watchmakers neg 
apply. Charles Chapman, 230 § 
eae St., Chicago. Phone Monry 


WATCHMAKERS and diamond settey 
wanted; high grade work; write us 
able to produce availability certificay 
for non-essential work; older men cmp, 
sidered. J. Jessop & Sons, 1041 Pith 
Ave., San Diego, Calif. 


OPPORTUNITY for advancement fy 
high type assistant in retail jewely 
store; in letter give age, size of 
family and complete experieng, 
Address “B., 5080,” care Jewelery 
Circular-Keystone. 


50-50 PROPOSITION to a _ competent 
watchmaker; good equipment and fin 
‘@lass working conditions; we furnish 
all material; permanent position; gin 
teferences in first letter. Ralston; 
Jewelry Store, Weston, W. Va. 


WATCHMAKER and _ optometrist, « 
watchmaker only, and an optom 
trist only; salary $75 to $1# 
weekly, or salary and commission; 
permanent position. Mueller, Th 
Jeweler, Freeport, Ill. 




















WATCHMAKER; permanent position; 
ideal working conditions, establié 
ed 1868; give references, age, & 
perience and salary expected in fint 
letter. Geo. E. Taylor, 115. Par 
Ave., Plainfield, N. J. 


POSITION opened for jewelry repait 
man and watchmaker; pleasant cm 

. ditions; excellent salary for capable 
man; please state qualification 
Address “J., 4945,” care Jeweler 


Circular-Keystone.: _ 








WATCHMAKER absolutely permanem 


position in high grade store 
lished almost 40 years; ideal work 
ing conditions; fine community;! 
worthwhile position for a 
mechanic. M. Meyer, Marion, Int 





JEWELER - ENGRAVER, _ first clas, 


wishing position with fine, 
tablished store, congenial s 
ings, delightful year arow 
mate; réal salary. Write Carpe 
Matthew, Asheville, North 





ESTIMATOR, large repair department: 
needs man who can help on repairs: 
estimate and deliver jewelry and waich 
repairs; marvelous opportunity to 
capable man with good references. Rost 
Jewelry Company, Indianapolis, Ind 

WATCHMAKER, dependable and capa- 
ble; excellent opportunity; pleasant 
working conditions; permanent; state 
age, qualifications and salary expected. 
Address “J., 4321,” care Jewelers’ Cir- 
cular-Keystone. 











WATCHMAKER, permanent position for 
A-1, experienced in high grade Ameri- 
can and Swiss watches, with old estab- 
lished firm in the South at once. Apply 
to Box “M., 4889,” care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER, capable taki 
charge repair department; 
class workmanship; good salary 
commission; excellent opportu 
give details in reply. Lords Jewe 
29 S. E. 2nd St., Ft. Lauderdale, 





JEWELER and engraver, general 
bing work and stone setting; Pi 

» sylvania retail store; g 
permanent position to compe 
experienced man; give full pa 
lars. Address “H., 4941, 


Jewelers’ Circular-Keystone. 
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HELP WANTED—Continued 
Essential Workers need Release Statements 
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ANTED jeweler capable of doing stone 
ware and general repair work; if 
can engrave all the better but not 
necessary; please furnish references 
and draft classification; permanent 
work. Address “P., 4953,” care Jewel- 
ers’ Circular-Keystone. 





Palatal 
ENGRAVER, copper plate and steel die 
engraver for social wedding invitations 
and stationery; permanent position; 
excellent opportunity for right man; 
give references and past experience. 
Jaccard Jewelry Corp., 1017 Walnut 
St., Kansas City, Mo. ‘ 


WANTED special order man and 
jeweler to take charge of jewelry 
repair department; retail work not 
trade shop located in Atlanta; state 
draft classification and references. 
Address “O., 4952,” care Jewelers’ 
Circular-Keystone. 


YOUNG LADY for ring manufacturer’s 
office, familiar with stock records and 
general clerical and office routine work, 
knowledge of stenography; opportu- 
nity for advancement; references. Ad- 
dress “C., 5019,” care Jewelers’ Circu- 
lar-Keystone. 











JEWELERS who are accustomed to mak- 
ing cast mountings; a wonderful op- 
portunity and a fine shop in which to 
work; state experience and salary ex- 
pected; plenty of overtime. Address 
“C., 5004,” care Jewelers’ Circular- 
Keystone. 


SALESMAN wanted; Busch & Sons, an 
old established firm, offer an excellent 
opportunity to a salesman of initiative 
and interested in progressive advance- 
ment; please write or call for an inter- 
view. Busch & Sons, Inc., 875 Broad 
St., Newark, N. J. 


WATCH MATERIALS salesman, must 
have practical knowledge and experi- 
ence; excellent opportunity with na- 
tionally advertised watch company’s 
New York City office. Address “‘J., 
5063,” care Jewelers’ Circular-Keystone. 


WATCHMAKER wanted; excellent work- 
ing conditions; very good salary; 
pleasant place to live; town of 35,000; 
10 miles from Detroit; permanent posi- 
tion at_a very good salary. Write or 
wa Eberhardt Jewelers, Ferndale, 














WANTED at once, second watchmaker 
who wishes to complete his training 
under a first class watchmaker; a 
young man preferred who is out of 
the draft; real good pay to the right 
person. Address “R., 5070,” care Jewel- 
ers’ .Circular-Keystone. P 





WANTED, experienced watchmaker: 
steady work; ideal working conditions; 
leading store Schuylkill County, Pa.; 
exceptional opportunity for competent 
man; $75 weekly; reply stating age, 
single or married; qualifications. Ad- 
dress “A., 4990,” care Jewelers’ Cir- 
cular-Keystone. 

WANTED watchmaker for Pacific 
coast; old established firm, draft 
exempt; permanent position; ref- 
erences ; salary $75 weekly, also 
overtime and two weeks vacation 
with pay. Address “W., 4968,” care 
Jewelers’ Circular-Keystone. 

SALESMAN; this position offers a per- 
manent connection and a definite future 
with a ‘well reputed growing jewelry 
store with 56 years in business; work- 
ing conditions are excellent : co-workers 
are cooperative and congenial; good 
salary and bonus. Rost Jewelry Com- 
bany, Indianapolis. Ind. 


ASSISTANT watchmaker, plain en- 
graver, jewelry and clock repairman, 
in high grade old established store, 
to replace man in position 25 years; 
Pleasant working conditions: state 
salary and full particulars. George 
W. Feldman, Inc., Franklin, Pa. 











Essential Workers need Kelease Statements 





Essential Workers need Release Statemense 





STOCK ROOM foreman, costume 


jewelry; must be experienced and 
capable of taking full charge whole- 
sale jewelry shipping department: 
salary no object; future assured to 
man who can qualify. Address “D., 
4936,” care Jewelers’ Circular-Key- 
stone. 





JEWELER, good mechanic who is able 


to assume responsibility as foreman of 
a medium sized shop doing exclusive 
special order work; give information 
in detail if you are capable of taking 
charge and assuming responsibility; a 
man around 40 is desired. Address ‘“M., 
5002,” care Jewelers’ Circular-Keystone. 





OPENING for first class floor man in 


one of northern Florida’s finest 
stores; this is a permanent job for 
a trained man with a knowledge of 
the better merchandise; state age. 
background and experience in your 
first letter. Address “Y., 4971,” 


care Jewelers’ Circular-Keystone. 





WATCHMAKER wanted, also able to size 


rings; ideal Carolina climate close to 
Atlantic Ocean beaches; $75 weekly, 
plus commission; good man can, aver- 
age $125 week; pleasant working con- 
ditions; well established business; firm 
operating three stores. Stanley’s Jewel- 
ers, Wilmington, N. C. 





LONG established firm dealing in fratern- 


ity and school jewelry has permanent 
positions open for any or all; all 
around jewelers and setter, jeweled 
fraternity pin makers and_ setter, 
polisher and plater: ideal working con- 
ditions in fine small community; these 
positions can be made _ interesting. 
Meyer & Alexander, Marion, Ind. 





WATCHMAKER, $100 per week to capa- 


ble experienced draft exempt man de- 
sirous of living in Los Angeles, Calif. ; 
ideal all year round climate; pleasant 
working and living conditions; steady 
position; state age and references; all 
correspondence treated confidentially. 
a ss 827 W 48rd St., Los Angeles, 
alif. 





TRAVELING 


salesman on commission 
basis, to call on retail jewelers, de- 
partment stores, gift and _ specialty 
shops, with an established line of cos- 
tume jewelry; can be carried as a side 
line; all territories are available; 
please furnish all details; replies will 
be kept confidential. Address “K., 
4948,” care Jewelers’ Circular-Keystone. 





ATTENTION diamond setters and watch- 


makers; San Diego, Calif., is the city 
of opportunity today, with future as- 
sured; wonderful climate; an old es- 
tablished jewelry store with a large 
growing business will back the right 
man who will open a high class trade 
shop. Address “T., 4844,” care Jewel- 
ers’ Circular-Keystone. 





WANTED, first class watchmaker, ex- 


perienced on R R work; able to sell 
and estimate work: capable of taking 
charge; not a wartime job; permanent 
to the right man, with opportunity to 
own interest in old established sound 
concern; salary $80 weekly; first rate 
reference required. Geo. W. Taylor Co., 
Inc., Williamson, W. Va. 





WANTED, second watchmaker and sales- 


man, capable of taking in repairs and 
doing minor watch repairing; man with 
selling experience who can trim win- 
dows and understands jewelry; pleas- 
ant permanent position with fine store 


in northern Indiana. Address “N., 
5055,” care Jewelers’ Circular-Key- 
stone. 








WANTED, jewelry salesman for Buf- 


falo credit jewelry chain, to earn 
from $75 to $125; knowledge of 
jewelry business essential; must be 
draft exempt; permanent position 
for right man; state experience, age 
and when able to start. Address “L., 
4997,” care Jewelers’ Circular-Key- 
stone. 





CLERICAL worker for diamond jewelry 
house; large New York manufacturers 
and distributors require the services of 
young lady with experience in diamond 
and jewelry firm; stenography desira- 
ble; write details of experience, back- 
ground and references. Address “Y., 
5076,” care Jewelers’ Circular-Keystone. 





JEWELRY store manager; a nationally 
advertised watch company in New 
York City seeks the services of an 
experienced store manager; position 
will pay $100 a week or more and 
offers an unusual opportunity; state 
briefly first letter age and experience. 
Address “G., 5062,” care Jewelers’ Cir- 
cular-Keystone. 





WANTED at once, diamond setter and 
general jewelry repair man, permanent 
Position; contract if desired; best of 
working conditions in newly equipped 
shop; regular hours; highest salary; 
can earn $100 per week and bonus 
with yearly vacation; in one of Michi- 
gan’s leading southern cities; popula- 
tion about 70,000. Write to Box “C., 
4935,” care Jewelers’ Circular-Keystone. 





SALESMAN wanted; old established re- 
tail jewelry firm offers an unusual op- 
portunity to a high type and ambitious 
salesman of initiative and executive 
ability and one interested in progres- 
sive advancement; preferably a regis- 
tered jeweler, American Gem Society, 
or certified gemologist; advise age, ex- 
perience and salary expected. Address 
“T., 4791,” care Jewelers’ Circular- 
Keystone. 


EXPERT diamond assorter who is 
eapable of assorting and preparing 
work for diamond bunch rings and 
to take charge of department; won- 
derful opportunity and very good 
possibilities for the right man; state 
previous experience in this field; ali 
replies held in strictest confidence; 
essential workers need release state- 
ments. Address “New York, 4959,” 
care Jewelers’ Circular-Keystone. 


WANTED, jeweler capable handling 
general run of jewelry repair w 
and stone setting, to work in Atlanta; 
real opportunity for a good man on 
a permanent basis, in retail jewelry 
store; advise whether or not you 
can engrave; references required 
and must be draft exempt; essential 
workers need release statements. Ad- 
dress “M., 4951,” care Jewelers’ 
Circular-Keystone. 

A LARGE importing and manufactur- 
ing jewe desires to have a 
competent young lady who has had 
experience in handling loose semi- 
precious and precious stones, 
one who has had charge of manu- 
facturing gold jewelry; A-1l refer- 
ences required; good opportunity 
for the right person; essential work- 
ers need release statements, Address 
“T., 4963;” care Jewelers’ Circulas- 
Keystone. 


REAL OPPORTUNITY for artistic win- 
dow trimmer; permanent position for 
window.trimmer in one of Pacific north- 
west’s finest jewelry stores; excellent 
salary arrangement well worth in- 
vestigating; person needed who is ex- 
perienced in window trimming, and ‘wvho 
has had some selling experience; will 
help obtain suitable living da&ccom- 
modations; prefer someone from Pacific 
Coast but others may apply; our em- 
ployees know of this advertisement; 
please reply via air mail. York- 
ers attention, owner is now in, New 
York for ersonal interviews until 
. April 15th. ' Essential workers need re- 
lease stateménts. Address “D., 5094,” 
care Jewelers’. Circular-Keystone. 

















(Continued on page 210) 
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Special Notices 





(Continued from page 209) 








HELP WANTED—Continued 
Essential Workers Need Release Statements 





EXCELLENT permanent position for 
jewelry salesman; one of Portland’s 
finest jeweliy firms has opening for an 
aggressive experienced salesman with 
excellent diamond ability; should also 
be able to sell other fine jewelry; op- 
portunity for right man in established 
store famous for diamonds, other gems, 
fine watches and sterling silver; excel- 
lent salary arrangement, well worth 
investigating; 3-A draft classification 
or better; will help obtain suitable liv- 
ing accommodations; this is an un- 
usual opportunity to move to _ the 
beautiful Northwest in a city that has 
increased its payrolls five times in the 
past two years; our employees know of 
this advertisement. New Yorkers at- 
tention, owner is now in New York for 
personal interviews until April 15th. 
Essential workers need release state- 
ments. Address “E., 5095,” care Jewel- 
ers’ Circular-Keystone. 


————————— 


For Sale 


Stores, Stocks and Businesses 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


For Sale 


Tools, Equipments, Merchandise 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


DROP A CARD for price list on used 
movements, etc. White’s Jewelers Ex- 
change, 211 N. 7th St., St. Louis, Mo. 


LARGE Underwriters A label safe with 
chest “Mosler Make”; for information 
write Box #688, Realservice, 110 W 
34th St., New York City. 


PERFECTION engraving machine with 
eight master plates $135.00 for a quick 
sale. Address The Monogram Shop, 229 
N. Howard St., Baltimore 1, Md. 








—_—_—K—KK—KX_—_ 

Business Opportunities 

Minimum charge (25 words) $1.59 
Additional words, 5 cents a word 





BVERY EFFORT is made by The Jew 
ers’ Circular-Keystone to keep its a 
vertising columns clean. Advertise 
under Business Opportunities, se, 
must furnish trade references, 4, 
nouncements must pass the strict om, 
sorship requirements of The Jewelery 

Circular-Keystone. 


WANTED to buy small jewelry stor; 


will pay cash. Address “A., 4629,” can 


Jewelers’ Circular-Keystone. 


GORDON BROTHERS, cash buyers of 
complete jewelry stores and surphy 
stocks; for details see our advertise. 
ment page 157. 











COLORED sstones for sale, job lots; 
mixed sizes; write for sample. Box 
“H., 5035,” care Jewelers’ Circular- 
Keystone. 


12 USED Ingersoll pocket and wrist 
watches $9.00; one pound broken move- 
ments and material $3.50; 100 wrist 
watch crowns $3.00. B. Lowe, Box 211, 
St. Louis 1, Mo. 


MAINSPRINGS—mainsprings while they 
last; all T ends fit most watches $10 
@ gross, our assortment; send order 
immediately. George Whitely, Box 72, 
Alameda, Calif. 


PAPER ring boxes; Hold-On clutches: 
300 ring trays with covers; second 
hand wrist and pocket watches, elec- 
tric clocks. Pollack, 95 Bowery, New 
York City. 














JEWELRY SHOP, gross $6,000 a year, 

cen be peugas . inventor’: Aaetons 

ar .”’ Room 15, worth 
Building, Chicago 2, Il. wee 





WOULD SELL 40 year established jewel- 

ry business in important eastern city 
to elose estate, owing to death of 
owner; reasonable. Address “‘A., 4933,” 
care Jewelers’ Circular-Keystone. 





JEWELRY STORE, old established busi- 
ness located in heart of New York, 
retiring from business; must sell im- 
mediately. Address “C., 4932,” care 
Jewelers’ Circular-Keystone. 


FIVE Swiss wrist watches in white 
cases, 6%L, 6%L, 10%L and baguettes 
requiring repairs $15.00; 500 imita- 
tion stones for repairing jewelry $2.00. 
B. Lowe, Box 311, St. Louis, Mo. 


STOCK SIGNS for jewelry stores, made 
in glass, metal and display board; hun- 
dreds of stock wordings; card dis- 
plays, sixe 7 x 11, 5 for $1.00; shipped 
everywhere. Address “Q., 4777,” care 
Jewelers’ Circular-Keystone. 

GENUINE topaz, aquamarine, amethyst, 
green beryl, single stones, emerald cut, 
2 to 100 carats, a few oval amethysts; 
send for price list and description. 
Verna O. Ward, 55 East ,Washington 
St., Chicago, Tl. 











WATCH and jewelry jobbing, also retail 
shop, good equipment; located central 
California ; two-man shop. Address 
‘T., 5012,” care Jewelers’ Circular- 
Keystone. 





SMALL jewelry store in good North Ala- 
bama town, doing good: business; 
plenty of repair work; not a war boom 
town, but a good place to live. Address 
G., 5024,” care Jewelers’ Circular- 
Keystone. 





OPPORTUNITY to buy as a going busi- 

ness long established and complete 
cash and credit jewelry store with a 
modern front and fixtures with or 
without stock; good credit location in 
Brooklyn, N. Y. Address “F., 5089,” 
care Jewelers’ Circular-Keystone. 





JEWELRY store, established in south 
Mississippi near large army camp; 
$65,000 business last year; can net 
$15,000; two watchmakers on duty; 
inventory cost for stock, material, 
and finished repairs; $2000 for 
safes, fixtures, good will, etc.; can 
be handled for $10,000 to $12,000. 
Address “C., 5084,’” care Jewelers’ 
Circular-Keystone. 





FOR SALE modern jewelry store, estab- 
lished 38 years in county seat of east- 
ern Washington; choice location in 
town of about 3000, and a center of 
rich wheat and pea farming district 
that has never known a crop failure: 
will sell all stock, fixtures, tools and 
equipment at invoice, about $15,000: 
one-third down, balance on time will 
handle; excellent opportunity to take 
over well established. profitable busi- 
ness; I am retiring. O. C. Glaser, Box 
706, Colfax, Wash. 


NEW AND USED wheel cutters; slide 
rests; lathes and attachments; casb 
paid for used watchmakers’ lathes 
and attachments. R. P. “Dick” 
Gallien, 220 W. Sth St., Les An- 
geles. Cal. 

ELECTRIC furnace for sale; now in use 
in casting department for eliminating 
wax; inside measurements 13 in. x 
13 in. x 3% in.; automatic heat regula- 
tor and automatically turns on and off 
during night; ready for use in morn- 
ing. Stern Manufacturing Co., 407 
Mulberry St., Newark 2, N. J. 











JEWELRY store fixtures for sale; cun- 
sists of 3 all glass floor cases 8’ long, 
one 6’ L case and 2 wall cases 8’ lon 
with drawers in base and 1 piece lift 
door in top part also mirror alcove 
with drawer base; these fixtures are 
factory made and mahogany finish; 
will sell at a bargain; can be seen set 
be =. Cranford Jewelry Store, Moul- 
trie, Ga. 


JEWELERS! read carefully; this is im- 
portant; in stock for immediate de- 
livery watch and jewelry repair books 
and checks’; - envelopes... with 
attached call checks, all sizes; complete 
stock books for diamonds, watches, 
jewelry ; diamond guarantees; daily re- 
port sheets: complete credit forms: 
business stationery; window priced 
cards; if not in stock we will make it. 
Dauer Printing Co., manufacturers, 
headquarters for jewelers ; printed sup- 
plies .of every description; 31 E. 22nd 
St.. New York 10, N. Y.; estimates 
given: write for samples; a good house 
to get acquainted with; U. S. parcel 
post delivery service, makes us your 
pee =" neighbor. Phones Algonquin 





CASH for diamonds, watches and jewel. 
ry; established 37 years; send 
stock for cash estimate; bank refer. 
ences. Emil Noel, 29 EB. Madison 
Chicago, Ill. 


HIGHEST cash prices paid for surply 
or entire stocks and estates of dis 
monds, watches and jewelry, 
Iralson, Suite 402, 209 S. State §, 
Chicago. 

WANTED for cash, established jewelry 
store (or jewelry and clothing store) 
New York City or within radius of 
400 miles; please give full details ip 


first letter. Address “B., 5040,” care 
Jewelers’ Circular-Keystone. 


COLMES BROS.; cash buyers of 
jewelry stores with or without fix 
tures; we interview you at our e 
pense in any part of the country; 
bank and trade references. If 
Tremont St., Boston, Mass. 














NAT LEHRER will ouy ror cash your 
jewelry store complete or any part 
thereof; my direct connections for out 
let enable me to pay the best r 
all communications held confidential; 
bank, trade references; write or 
132 Hester St., New York City; phone 
Canal 6-8242, night phone Tivoli 2-3715. 


EXPERIENCED and sound retailers 
want immediate contact with mani- 
facturers and importers in _ watch, 
jewelry and allied lines, with view te 
wards wholesale distributing through 
southern states after duration. Write 
“TL. 4950," ‘care Jewelers Circular 
Keystone. 








OPPORTUNITY for manufacturer spe 
cializing in popular priced sterling 
silver costume jewelry; gy ge 
lar Fifth Ave., New York can 
use very large volume pins and ea 
rings, etc.; will finance. Addrew 
“H., 4520,” care Jewelers’ Circular 
Keystone, 








MANAGER, 33, married and draft & 
empt; progressive ideas, post wal 
minded; thoroughly experienced if 
credits and collections ; sales promote 
and good will ambassador; inte 
in profit sharing or partnership = 
rangement; can invest. Address ’ 
5022,” care Jewelers’ Circular-Keystont 

SAMUEL GANSBERG will buy k 
surplus or entire stock and fixtures 
estates for cash; my direct outlet 
ables me to pay you higher ; 
bank and trade references of the high 
est character. Write 37 Maiden 
+ aaa Telephone Bowling 


JACK M. WERST will pay yeu sa 
eash for your surplus or J 
stock ef jewelry, diamonds, est 
with or without fixtures; eperat 
frem Coast to Coast; best 
ences; no deal too large or & 
act now. Miami Savings Bldg.. 0 
ton. Ohio. 
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JEWELR ores and stocks bought for 
cash, 4 —_ any amount, anywhere ; 
tremendous outlet and direct con- 
ragtions enable me to pay you highest 
prices ; communicate with me at once 
pid my representative, or myself, will 
call on you; our offer will amaze you. 
Louis Rifkin, 81 Bowery, New York 


City. 
ON arg . 
O SELL good live and geing 
es, business, in busy railroad 
and agricultural town of northwest 
Texas; business has railroad watch 
ion, is only jewelry business 
in town and has the best location 
in town; rent reasonable; details on 
est. Address “S., 5071,” care 
Jewelers’ Circular-Keystone. 








—=——"-""". “ r 

WATCH BUYER; one of nation’s largest 
distributors of fine watches has excel- 
lent opportunity for topflight watch 
buyer or thoroughly trained assistant 
buyer; must have thorough knowledge 
of imported watches, case designing and 
styling ; several years’ experience in 
merchandising, buying and selling high 
grade watches essential; salary com- 
mensurate with past earnings and 
proven ability; give complete details 
in first letter; convenient interviews 
will be arranged for selected applicants. 
Address “T., 5072,” care Jewelers’ Cir- 
cular-Keystone. 


WONDERFUL opportunity for first 
class diamond setter, all around 
jewelry repairman to go in trade 
shop business for himself in Birm- 
ingham, Alabama, with enough 
work assured to earn far in excess 
of labor scale; consider permanent 
opportunity for right man; refer- 
ences and experiences in first letter, 
strictly confidential. Address “H., 
5027,” care Jewelers’ Circular-Key- 
stone. 

WANTED business partner with or with- 
out capital; a man with knowledge of 
watchmaking and jewelry repairing 
referred, but not necessary; we huve 

en in the jewelry business for 47 
years and enjoy a splendid reputation ; 
we have a new up-to-date store and 
building, well stocked with fine mer- 
chandise, located in an eastern Ohio 
industrial town; our business has 
grown to such proportions that it has 
become necessary to get assistance in 
the management and operation; here 
is an excellent opportunity for security 
and independence for the right person. 
Address “K., 4996,” care Jewelers’ Cir- 
cular-Keystone. 


ARE YOU GOING out of business? | 
can guarantee you the cost of your 
merchandise plus the expense of 
running a sale, with my personally 
conducted auction or flat sale; ne 
sale toe large or too small; I will 
also pay cash for your entire store 
with or without fixtures; write for 
my Jospechion. all correspondence 
confidential; best of references 
througheut past 30 years. Herman 
oa 5S S. Wabash Ave., Chicago, 











rer scenes iso nan 
Wanted to Purchase 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





WANTED modern jewelry show cases 
and wall —— Morris Steigler, Inc., 

236 Market St., Newark, N. J. 

og Tye is & R or Peerless watch 

machine, ratt elr O., 

Kilgore, Tex. eter peiglithe 

ONE number 10 Torit casting machine. 

: H. ‘Alberts, 442 East Main St., Ven- 
tura, Calif. 

WANTED to purchase well located jewel- 
ry store in town of 10,000 or larger 
in East Texas, Louisiana or Mississippi. 
Box 1311, Alexandria, La. 














WANTED a complete set of used watch- 
making tools; please write H. M:; Red- 
a 110 W. 5th St., Winston-Salem, 





WANT TO BUY jewelry store for cash, 
in small town up to 50,000 population. 
Address “L., 2513,” care Jewelers’ Cir- 
cular-Keystone. ‘ 


STERLING flatware; old or new, 65¢ to 
$1.00 per ounce; send surplus stock for 
cash estimate. Leo Killelea, 622 South 
Michigan Ave., Chicago, Ill. 


WANTED, jeweler’s lathe; watch clean- 
ing machine; friction jeweling set and 
watch materials; write giving full de- 
scription and price to Box 644, Lang- 
ley Field, Va. 


HIGHEST PRICES paid for good used 
alarm clocks, Big or Baby Bens pre- 
ferred; clock repairing. Nationwide 
po Th alae 770 S. 19th St. New- 
ark, N. J. 


SMALL NUMBER hole chucks, numbers 
1-7 Stark No. E lathe, which were 
manufactured years ago in Waltham, 
Mass. Address “R., 5009,” care Jewel- 
ers’ Circular-Keystone. 


WANTED to buy about 50, 12 and 16 
size open face white or rolled gold 
plate cases; prices must be right. Louis 
Lefkoe, 25 South 11th St., Philadel- 
phia, Pa. 


WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, scales, drills, etc.; give full 
details. Ernest Linick, 29 E. Madison 
St., Chicago, Tl. 

WILL BUY your stock of coin silver 
turquoise Indian jewelry: bracelets, 
rings or pins; state quantity, style and 
pers, Cater’s Jewelry Store, Cairo, 























. 





HIGHEST PRICES paid; watchmakers’ 
lathes, benches and materials; jewelry, 
machinery, scales, stores and factories, 
optical tools machinery and _ supplies. 
Pollack, 95 Bowery, New York City. 


JEWELRY STORE wanted by individual; 
will pay cash for substantial estab- 
lished business; give particulars re- 
garding inventory, fixtures, ete.; cor- 
respondence confidential. Address “A., 
5059,” care Jewelers’ Circular-Keystone. 

SILVERWARE, sterling or plated, flat- 
ware and hollowware, new or used, en- 
graved or not, complete sets or mis- 
cellaneous pieces; we pay top prices 
with the exception of retail customers: 
please submit list of your silverware ; 
cash by return air mail. Vroman’s, 520 
W.. 7th St., Los Angeles 14, Calif. 


Watch Work, etc., for 
the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 














FINE watch repairs by able craftsman, 
identified with watch repairi for 25 
years; best references; wo guar- 
anteed; mail orders invited; for 
further information address “Box M., 
4836,” care Jewelers’ Circular-Keystone. 

ONLY high grade workmanship, exact- 

’ ing in detail; service prompt; excel- 
lent reference backed by 28 years ex- 
perience. Schwartz Watch Repair 
Laboratory, 1243 Boynton Ave., Bronx, 
New York. 

WATCHMAKER, New York City, 30 

years of experience repairing fine 

watches of all makes, American and 

Swiss, also waterproofs, self winding, 








automatics ; and stock repairs. 
to importers; spec P prompt at- 
tention to out of town ; all work 


guaranteed; for further information 
address “D., 5088,” care Jewelers’ Cir- 
cular-Keystone. 





Repairs for the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





EXPERTS at precision centrifugal cast- 
ing for the trade. Harry Ballon & Co., 
72 TDorrance St., Providence, R. I. 

TWEEZERS sharpened (hardened and 

); hairspring tweezers; satis- 
faction guaranteed. Valdemar Vir- 

tanen, 43 Park Place, Morristown, N. J. 








EXPANSION bands and bracelets re-. 


paired; one to three breaks $1.50, over 
three $2.00; appreciate all scrap added 
to shipment. F. A. Morris, 729 Buffing: 
ton St., Huntington, W. Va. 

ENGRAVING, lettering, monogram and 
carving on jewelry; t class work; 
prompt attention; reasonable prices. 
Brown & Whitler, 62 W. 47th St., New 
York, N. Y. 

JEWELRY AND WATCH repairing; 
since 1914 we have repaired watches 
and jewelry for the trade; all 
finished like new. Hasenjaeger 
Jewelry Co., 505 Arcade Bidg., St. 
Louis. Mo. 

MEN’S and WOMEN’S expansion 
bracelets of all kinds expertly re- 
paired; guaranteed satisfaction; 
price $1.25 each. Mail to T. V. 
Burke, care of Loubier’s Jewelry 
Store, 40 Main St., Waterville, Me. 


SS 
Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 














SPECIALIZING in repairing of chrono- 

phs and fine watches for the trade. 

cue 22 West 48th St., New York 
y. 


CAREFUL, honest, watch repairing for 
the trade, moderate prices; out of town 
orders attended to promptly. I. Kun- 
nel, 2 W. 47th St. New York. Phone 
Bryant 9-5065. 

CLOCKS repaired, all makes, foreign 
and domestic, spring weight and elec- 
tric; prompt service; work guaranteed. 
Gem Clock Service, 1344 W. Division 
St., Chicago 22, Ill. 


ELECTRIC CLOCK experts, repairing 
all makes including time switches and 
automobile clocks for the trade; sorry, 
no spring wound clocks. W. J. Shatas 
& Co., P. O. Box 494, Waterbury §5, 
Conn. 

HARR’S Watch Repair Service, 83 Canal 
St.. New York 2, N. Y.; we do excel- 
lent work in all fields of watch repair- 
ing; prompt mail service; send for 
price list. 

GUARANTEED watch repairing for the 
trade; established in New York City; 
open for more work; for further in- 
formation inquire “A., 5090,” care 
Jewelers’ Circular-Keystone. 

FINE watch repair for the trade; more 
than 35 years’ of experience; prompt 
service for out of town customers; for 
further information address “P., 5069,” 
care Jewelers’ Circular-Keystone. 























PATENT your good ideas; send me your 
simpie sketch or model; free con- 
fidential advice-literature ; register your 
trademarks. Z,. H. Polachek, 

Patent. Atticus aeons 1234 Broad- 
way, New Y City. 

—— EEE 


Miscellaneous 


Minimam charge (25 words) $1.50 
Additional words, 5 cents a word 


LEARN WATCH repairing by doing it: 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 

WATCHMAKERS; increase your ability 
through the highly recommended books: 
“Rules and Practice for Adjustin 

Watches” and “Practical Balance an 

Hairspring Work” by Walter Kleinlein. 

Your jobber or trade journal. 


RUSTED MOVEMENTS taken apart 
easily; rust removed from 
without damage to finish; Ke 
pint “Jarene” only $3.50; free de 
livery; send check or M. O.; money 
back guarantee. U. S. 

Co., 315 E. 91st St., New York City; 
member Jewelers Board of Trade 
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Manufacturers’ News 








BABY SHOES TO BOMBS 


Baby shoes to bombs: That is the story of the conversion to war production of the L. E. 

Mason Company of Hyde Park, Massachusetts. M. M. Berman, company president, holds 

the last baby shoe novelty that the ¢ompany made before conversion. Captain R. A. 

Chadbourne, C.W.S., of the Boston District is accepting the M50 Magnesium Incendiary 
Bomb as the foundry foreman looks on. 


One year ago the principal business of 
the L. E. Mason Company of Boston 
was metal-plating baby shoes, so that the 
shoes could be kept forever by mothers 
when their children grow up. Today that 
company manufactures incendiary bombs 
for the Chemical Warfare Service and 
aircraft engine parts for the U. S. 
Army. 

Baby shoes to bombs sounds like a 
transformation that just couldn’t hap- 
pen, but it did! The Boston Chemical 
Warfare Procurement District con- 
tracted withthe L. E. Mason. Company 
for magnesium incendiary bombs, and 
its commanding officer, Colonel S. E. 
Whitesides, Jr., has since seen produced 
at this plant thousands of bombs of the 
type that.is burning Europe today. 

Since the time the L. E. Mason Com- 
pany first began operations 10 years ago, 
its executives, department heads and 
craftsmen have learned enough» about 
plating and molding, in .working with 
baby shoes, to place them among the 
country’s foremost experts.in permanent 
cast. molding. They did not attain this 
enviable position easily, however, for at 
first they had to design and build much 
of the machinery and plating tanks 
themselves.. Most of the many problems 
that arose were solved only after end- 
less research work and experiments with 
various processes and materials. Their 
selection by the War Department to 
make their present vital contribution to 
our war effort is in a sense a fitting 
reward for their ingenuity and perse- 
verance. 

In 10 years the L. E. Mason Company 
has metal-plated countless thousands of 

airs of baby shoes. It has plated fish, 
baseball, starfish, a baby gator and 
scores of things that had never before 
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been coated with precious metals. A New 
York music society ordered one of Lily 
Pons’ evening slippers plated in gold. A 
bride sent the wishbone from a chicken, 
the first she had ever cooked for her 
husband, to be gold plated. 

Right now, however, the company’s 
only interest in the metal plating of baby 
shoes (as well as such unusual articles 
as mentioned above) is the intensive 
study of post-war markets now being 
made by its advertising and planning 
counsel. An effort is also being made to 
keep present dealers informed as to the 
company’s future plans, and considera- 
tion is being given to prospective new 
dealers in towns and cities that have 
never had a “Mason Masterpiece” dealer. 

The company’s president, Mr. Matthew 
Berman, states, “To help our dealers 
capitalize on the market waiting for 
‘Mason . Masterpieces’ our advertising 
counsel is preparing a thorough adver- 
tising and merchandising program to be 
ready for the moment when the L. E. 
Mason Company can resume peacetime 
production. Sectional bar displays, 
counter cards, and colorful consumer 
folders are also included in our plans, as 
well as consumer advertising in mass 
circulation women’s magazines.” 

“We have also found,” continues Mr. 
Berman, “from our recent survey sent 
to leading merchandise managers and 
buyers throughout the country that war- 
time substitutes for the preserving of 
baby shoes will not compete with the 
genuine product which involves the use 
of gold, silver, or bronze in the plating 
process, and we will continue to produce 


the same high quality, mutually profit- 


able product after the war as before, but 
will back it up with more intensive ad- 
vertising.” 














"Multi Facet" to be 
Sold in Mountings 


Louis A. Roselaar Co., producers of 
“Multi-Facet” diamonds, announces 
this spring these diamonds will be py. 
sented as a completely mounted line of 
solitaires. The settings will be gs 
designed to show the “Multi-Facet” ey. 
ting to best advantage. 

Members of the sales staff are now jy 
the field and report intensive interes, 
The list of representatives includes, 
Harold G. Philips, sales manager, wh 
also calls on dealers in New England: 
Morris Miller, who handles the Pacifig 
Coast; Irving Orlan, in the South; Johy 
P. Snyder, in the Midwest, and 
Herman, the North Central area, 

Extensive national advertising is to he 
continued throughout the spring, and 
plans for expanded space in national 
vertising in the coming fall and wine 
have been completed. All the ads featuy 
the theme of “40 Extra Facets.” 
















Victory Auction Brings $300,000 
Pledge from Longines-Wittnauer Co, 








Over $300,000 in War Bond purchases 
on behalf of the employees and execr 
tives of the Longines-Wittnauer Watch 
Co., was pledged by Max Friedman, 
head of the material department, toward 
the purchase of the torpedo pin which 
was auctioned off by Dave Elman in bis 
“Victory Auction” program on Feb. § 
over Station WOR. 

The pledge was made as a tribute to 
Sgt. Irving Strobing, nephew of Mr 
Friedman, who tapped the last message 
from Corregidor before it fell. As a fer 
ture of the program, a transcription d 
this message, released by the War De 
partment, was played. 

Left to right in the photograph ar 
Mr. Elman, Mr. Friedman and Mmm 
S. Strobing, mother of Sgt. Strobing 
receiving a transcription of her sons 
message. 
































Massa Opens New York Showroom 


Charles F. Massa, representing Walt 
H. McKenna & Co., Inc., manufacturing 
jewelers of Providence, R. I., announceé 
that he has opened an office and show 
room at 545 Fifth Ave, New York 
where a complete line of charms, ider 
tification bracelets, anklets, locket} 
watch pins, oxford chains, hearts, baby 
goods, etc., will be on display. 
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Oneida Ltd. Reports Net Income 
Of $536,068 for Past Year 


Oneida Ltd. report for fiscal year 
ended Jan. 31, 1944, certified by indepen- 
dent auditors, shows net income of 

,068, after depreciation, taxes, bonus 
to employees contingency provision, etc. 
This compares with a net income of 

559 for the preceding year. 

The reserve for contingency was in- 
creased from $400,000 to $600,000, largely 
through transfer of other reserves. 

No refund was necessary for renegoti- 
ation of war contract for the year of 
1942. Profits have not yet been reviewed 
for 1943, but the company believes that 
any adjustment would. be relatively 
unimportant. 


Uses Palladium for Medals 





Evidence of a trend toward use of palla- 
dium, “sister metal" to platinum, for the 
creation of medals is seen in the above 
photo of the medal presented on Feb. 28 to 
Dr. Richard Pearson Strong by the Ameri- 
can Foundation for Tropical Medicine. Lt. 
Col. Thomas P. Mackie, president of the 
Foundation, explained that palladium was 
selected both for its high intrinsic value 
and also for the fact that it is not a war 
emergency metal. 





To Launch New Branded Line 
Of Simulated Pearls 


Louis Detkin, president of the Royal 
Bead and Novelty Company of New 
York, announces that plans are nearing 
completion under which his company will 
soon place on the market a new branded 
line of simulated pearls. 

The pearls will be known as “La- 
guna” Pearls (simulated) and will be 
available to the trade in three qualities 
and price brackets. According to Mr. 
Detkin, a program of sustained national 
advertising and merchandising is now 
being prepared for the promotion of the 
line, which will be packaged and seal- 
branded for identification. Special em- 
phasis will be placed on merchandising 
and dealer sales aids under post-war 
market conditions. 

Although the “Laguna” line is new, 
as_will be the national advertising 
and promotion program, the company 
has been in business for many years and 
18 well known in the jewelry trade. The 
advertising and sales promotion will be 
carried on under a newly established 
name, Royal Craftsmen. 

A forthcoming announcement will in- 
form the trade concerning actual inau- 
guration of the new line and the specific 
Promotions now being prepared. 
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The advertisement reproduced above 
in miniature, which was published last 
fall by Gruen and hundreds of Gruen 
jewelers in the interest of United States 
War Bond sales has been singled out for 
special recognition by the Annual Ad- 
vertising Awards Committee as one of 
the best war service ads created in 1943. 
Many hundreds of ads were entered in 
the competition and Gruen was the only 
member of the jewelry industry which 
won an award. 


“Certificates of merit” were issued 
both to Gruen and McCann-Erickson, 
Ine., the Gruen agency who prepared the 
ad. Members of the jury which chose 
the winners was composed of outstand- 
ing business and industry executives, 
members of the Office of War Informa- 
tion and advertising agency executives. 


Gruen’s winning ad, “It Was Neces- 
sary to Put Him Under Protective Cus- 
tody” was run in Time and Fortune 
during the Third War Loan and news- 
paper adaptations of the ad also were 
published in local newspapers by many 
hundreds of jewelers throughout the 
country. 

Another indication of the tremendous 
appeal of this ad is given by results of 
a readership survey conducted by an 
independent research company shortly 
after its appearance in Time. The ad 
attracted the attention of 40 per cent of 
the men and 40 per cent of the women 
who read Time. The average readership 
attained by all ads appearing in Time is 
24 per cent of the men and 19 per cent 
of the women. 





Nylon Helps Make Jewel Bearings 


A single strand of nylon polishes jewel 
bearings for Navy precision instruments 
in a new use in which the synthetic mono- 
filaments are replacing wood or copper 
wire. The Plastics Department of E. I. 
du Pont de Nemours & Co. submitted 
nylon for evaluation in this application 
to the Adolf Meller Company, Provi- 
dence, R. I., who found it ideal for the 
delicate operation of giving the tiny 
bearing holes a highly polished finish. 
Nylon did not chip the jewels, held very 
well the diamond dust used in polishing, 
and had superior life. Examination un- 
der 20x magnification showed surfaces 
polished with nylon scratch-free. 
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International Silver Co. Booklet 
Tells "The Story of Silverplate” 


An attractive 24-page booklet printed 
in two colors has just been issued by the 
International Silver Co. for distribution 
to retail sales people, educators, students 
and others who may be interested in the 
subject. 

Profusely illustrated, the booklet 
shows in word and picture the various 
steps in the production of a piece of 
plated flatware from the mining of the 
silver and the creation of the pattern to 
the polishing and inspection of. the fin- 
ished piece. 

Directions for correct table settings 
and for the care of silverplate by the 
user are included. 

Attractive in printing and format, ard 
readable in style, the booklet should find 
a ready welcome. 





Zenith Radio Opens New York Branch 


The Zenith Radionics Corporation of 
New York, a. subsidiary of the Zenith 
Radio Corporation, has been formed and 
offices opened in the Empire State Build- 
ing, it was announced at a press lunch- 
eon on March 2 by J. J. Nance, vice- 
president and director of sales of the 
parent company. 

H. J. Wines, for the last 17 years 
general sales manager of the New York 
and Chicago branches of the Frigidaire 
division of General Motors Corporation. 
has been appointed general manager and 
a director of the New York corporation, 
Mr. Nance announced. E. F. McDonald, 


H. J. WINES 





Jr., president of Zenith Radio Corpora- 
tion, will also head the new corporation. 
Toni Strassman has been appointed sales 
manager of the Zenith Radionic Hearing 
Aid Division of the subsidiary. 

Ray Hoeffler, for the last two years 
New York regional manager for Zenith, 
has been promoted to manager of the 
Zenith Radio Distributing Corporation, 
wholesale distributor of Zenith products 
in the Chicago area. 


Occupying 4000 square feet of office 
space, the Zenith Radionics Corporation 
of New York will serve as distributor 
for Zenith radionic products. Under 
the direction of Mr. Wines, distribution 
will be handled direct in the territories 
formerly covered by Colen & Gruen, 
New York, and E. B. Latham, New 
Jersey. 

In announcing Zenith’s departure from 
its long established policy of franchised 
distributorships, Mr. Nance stressed that 
the parent company intends to adhere to 
its program of independent distributors 
for Zenith radionic products, except for 
the highly concentrated areas of New 
York and Chicago. 
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Government Inspector at Bulova 
Wins "Certificate of Excellence" 


Silas Snider, resident government inspector 
of the Bulova plant at Woodside, Long |s- 
land, was recently awarded the “Certificate 
of Excellence," which is presented by the 
War Department for outstanding records in 
the high standards of inspection and qual- 
ity of materiel accepted. In the photo- 
graph above, Major Clifford F. Kaiser of 
the Ordnance Department is presenting the 
cestificate to Mr. Snider. 


New Series of Records by Sonora 


A striking photograph of Lani McIntire and 
his Aloha Islanders, superimposed on a 
Hawaiian motif, is used by Sonora Radio & 
Television Corp., of Chicago, as the cover 
design for its recently issued “Aloha Hawaii" 
album which contains a Mclntire recording 
of eight favorite Hawaiian melodies. This 
album, which in accordance with Sonora's 
policy, is being distributed through jobbers, 
is the first of a now series of recordings of 
"Melodies That Will Live Forever.’ Sonora 
is sponsoring one of the biqgest advertising 
campaigns in the record industry, with its 
"Records Today, Radios Tomorrow" theme 
beina brought to the attention of more than 
60,000,000 newspaper and magazine readers. 


J. B. Elliott Is New Schick 
Sales Manager 


Joseph B. Elliott, who has an out- 
standing record as sales manager of the 
radio, radio-phonograph and _ television 
sales of RCA Mfg. Co. of Camden, N. J., 
has been appointed general sales man- 
ager in charge of sales and advertising 
for Shick Incorporated, it has been an- 
nounced by Kenneth C. Gifford, Schick 
president. 

Mr. Elliott was selected last December 
but his work with RCA was so impor- 
tant that his employers asked him to re- 
main until March 1 to complete certain 
tasks, and organize the work for his suc- 
cessors. He took over at Schick on that 
date. 
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“Mr. Elliott’s training and experience 
provide exactly what is needed for his 
new post,” Mr. Gifford believes. “He 
has had wide experience as sales man- 
ager in the specialty field, and is one of 
the best known sales managers in the 
jewelry trade, the large chain organiza- 
tions, and the automotive, appliance and 
department store fields.” 

Mr. Elliott is a native of South Caro- 
lina, was educated at the Georgia Tech 
and Columbia University, and began his 
business experience with the Coca-Cola 
Co. in 1923. He joined the Radio Cor- 
poration of America in 1935 as district 
manager in New England, and in 1940 
was advanced to sales manager in charge 
of all radio products for the entire com- 
pany. 

Mr. Elliott is married and has two 
daughters and a son. He will make his 
home in Stamford, Conn., where Schick 
Incorporated has its office and plant. 


Gruen Watch Co. Names Gershey 
As Eastern Sales Manager 


As part of its plans now being com- 
pleted for the post-war period, The 
Gruen Watch Company, Cincinnati, has 
appointed Simon C. Gershey as Fastern 
Sales Manager, Benjamin S. Katz, presi- 
dent, announces. 

Mr. Gershey, who formerly was 
Gruen’s Midwestern Sales Manager, will 


SIMON C. GERSHEY 


supervise all salesmen and _ territories 


east of the Mississippi River. He will 
assume his new duties on April 1, 1944, 
at Gruen’s Eastern Sales Offices, 630 
Fifth Avenue, New York. 

Mr. Gershey, who has been in the 
jewelry industry for 25 years, joined 
Gruen in 1935 as a salesman and was ap- 
pointed Midwestern Sales Manager in 
1936. 

The Western area, under the direction 
of Aaron Thorne as Western Sales Man- 
ager, will be expanded to include all that 
portion of the United States west of the 
Mississippi River. 

Mr. Thorne, who joined Gruen in 1935 
and became Western Sales Manager in 
1940, has headquarters at Gruen’s West- 
ern Sales Offices, 220 W. Fifth Street, 
Los Angeles. 


The Elgin National Watch Co., Elgin, 
Ill., was the subject of a recent article 
in a leading Chicago newspaper which 
told how Elgin is turning out synthetic 
jewel bearings for war instruments. 


Isidore Friedman, of Friedman Gem 
Co., Inc., announces that he is now away 
on a trip to all the large cities in the 
West, with a complete line of cultured 
pearl necklaces and precious and semi- 
precious stones, 





Import Regulation ... 
(From page 186) 


least equal to those respective costs upon 
which the maximum price was based 
under the GMPR. 

If the current permitted cost is 
than the cost upon which he based his 
maximum price, the price must be low. 
ered by adding the markup to the lowe 
cost. Approval of the OPA is not neces. 
sary. ; 

If because the current permitted cog 
is higher, the seller wants to charge 4 
higher maximum price, application mug 
be made to the OPA upon the form pre. 
scribed in the regulation. Applications 
must be made before any sale. However, 
the importer and wholesaler, but not the 
retailer, may deliver the watches to th 
customer, but may not accept payment 
therefor until the price has been g 
proved by the OPA. Heretofore, ra 
watches could be sold at a price ind. 
cated in the application, subject to 4 
later adjustment when the price was ap. 
proved. 

Any seller who had established his 
prices under GMPR prior to Aug. % 
1943, may continue to sell at the ad 
justed roll forward prices up to and in 
cluding May 1, 1944. Thereafter he 
not sell rolled forward prices for on 
watches. In such cases, the seller must 
either revert to the price established o 
sales prior to Aug. 20, 1948, or apply for 
the higher prices before using them. 


WATCHES NOT SOLD BEFORE AUG. 2 


If the seller has received an approval 
of maximum prices upon an application, 
after Aug. 20, 1948, based on a foreign 
invoice cost higher than the one in effect 
on April 30, 1943, for the same watch, he 
must adjust the price on and after May 
2, 1944, by using the April, 1943, foreign 
invoice base cost. No application to the 
OPA is necessary. 

If the seller established his maximum 
price for the same watch after Aug. 2, 
1943, by comparing it with a similar 
watch previously priced under GMPR, 
such price may not be used after May], 
1944, but an application must be made fo 
the OPA unless the “similar” watch i 
the “same,” as now defined. 

If no maximum price had been estab: 
lished under -GMPR prior to Aug. % 
1943, for the same watch, application 
must be made to the OPA. 

Where a price is established under the 
regulation, os and_ wholesalers, 
but not retaflers, must include a state 
ment upon their invoices, as prescribed 
by the regulation. 


SOUTH AMERICAN IMPORTS 


Indirect importations from Soult 
America, etc., appear to be upon 
same basis as direct importations from 
Switzerland. If the watches are the sait 
and the April, 1948, foreign invoice cot 
is used, computation of the maximull 
price may be made in the same way 
However, in view of the uncertain poli? 
of the OPA with reference to indiret 
imports, the importer is cautioned, if Dt 
requires approval, to secure such pritt) 
approval from the OPA before enterilif 
into commitments at the inflated Sout 
American costs. It should also be 
ized that any future amendment of tif 
regulation may change the entire metl 
of pricing imports from a country whit 
is not the country of origin. 4g 
f 
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UNREASONABLE 


WHY BUSINESSMEN are apt to see red at the mention 
of the word “bureaucrat” is well exemplified by the 
action—or more accurately, the lack of action—on the 
part of the Office of Price Administration in connection 
with the new jewelry tax. 

This new tax goes into effect on April 1, which means 
that by that date, jewelry stores must have all their 
arrangements completed and ready to go into action for 
the collection, payment and handling of this new levy 
on their sales. Obviously, in order to set up that machin- 
ery they must know the rules under which it is going to 
have to operate. 

As far as the Treasury Department is concerned, those 
rules are simple and clear. Each merchant is at liberty 
- to use his own judgment and either include the tax as a 
part of his selling price, or show it as a separate item, 
' whichever he prefers. If the Treasury were all that had 
to be considered, making the readjustments to conform 
to the new tax would be merely a matter of detail. 


But now OPA has stepped into the game and declared 
itself the referee who will decide the rules under which 
the tax is to be handled. And there is where the trouble 
begins. For as this is being written—on March 21— 
OPA still hasn’t decided what the rules will be. And 
the deadline is just ten days away. 

Sometime within those ten days, every jewelry store 
in the country has got to re-price every one of the thou- 
sands of articles in its stock. That’s a job that can’t be 
done overnight, yet it can’t be even started till jewelers 
_ know whether they’re going to have to subtract the pres- 
ent tax and show their net prices separately—or whether 
they can add to their present figures the additional 
amount of the new tax—and in the latter case whether 
or not the amount or percentage of tax must be revealed 
on the price tag. 

If OPA expects people to conform to its regulations, 
the least it could have done would be to notify them in 
sufficient time to make compliance possible. To demand 
that people comply with a rule and then not tell them 
what the rule will be strikes us as being just about the 
height of unreasonableness. 

P.S. While this issue was on the press—(March 24) 
—OPA has finally made up its mind and issued its 
regulation. (See page 162.) This is still too little 
time to allow retailers to make the necessary adjust- 
ments. The criticism voiced above still stands. 


IT LOOKS QUEER 


Ir THE REPORTS of the U. S. Department of Commerce 
are trustworthy—and we believe that they are—it seems 
to us that retail jewelers have some pretty tall explain- 
ing to do in connection with the figures set forth on 
page 180 of this issue. 
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According to those figures, although sales by retaj 
jewelry stores increased 26 per cent during 1943, 
inventories in jewelers’ hands at the end of the year a | 
just as large as they were at the beginning of it, 4 
sales increase of 26 per cent with no shrinkage of invem 
tory, means that somehow, somewhere, sometime, during 
the year jewelers must have bought 26 per cent mor 
merchandise than they did in 1942. 

Where did they get it? The production of Amerie 
watches and clocks for the civilian market has beg 
completely stopped. WPB regulations forbid the makiy | 
of platinum goods and plated silverware. Other WPR 
orders restrict the amount of gold and silver that may J 
used in making jewelry and sterling silver to much leg 
than was available in 1942. War work in many of the 
larger plants has reduced the production of various king 
of jewelers’ goods still further. 

What made up for all those deficits, and added 26 
cent to the overall total besides? Certainly the availah 
supply of Swiss watches from legitimate sources couldy! 
do it. And we haven’t seen any signs of a wave of buy 
ing of loose diamonds on the part of the public. j 

What’s the answer? Is it black market or bootle 
merchandise made and sold in defiance of war-time reg 
lations that is filling the gap? We don’t like to thin 
so, but if jewelers want to keep themselves above 
picion, the facts certainly call for an explanation. 


SENSIBLE SUGGESTIO 


A Goop peat of talk and letter writing has been gol 
on lately on the subject of a possible merger of ANE 
and NACJ. 

As to the merits or demerits of any specific form 
on which the two groups might be united, we make} 
comment, but it seems to us that out of all the discuss 
one eminently sensible suggestion has emerged. T&T 
is the proposal from President B. G. Rudolph of 
credit jewelers that the properly accredited represet 
tives of both bodies meet together and try to work 
some reasonable and mutually acceptable basis on 
the consolidation might be made. 

Certainly if there is such a thing as a formula 
both sides will accept, and both sides sincerely wa 
find it, then sitting down together and discossidll 
problem face to face in a sincere effort to work out) 
solution should be the shortest and simplest road tot 
desired result. 


"LOLS, 


THE JEWELERS’ 
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Editor 
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